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dead end! There's one way to skirt the dead end of economic obso- 
lescence. That’s by detouring in time. Outworn, outmoded, outclas- 
sed or overworked linecasting machines cost the self-same profits 
you could use to finance a new Linotype! Look in your composing 
room. Are you “just getting along” with your present equipment? Do 
you sometimes have to turn away work, for want of adequate equip- 
ment? If the answer to either of these questions is Yes—it’s time to 
call your Linotype Agency. At absolutely no cost or obligation, you'll 
get an objective, honest, and realistic analysis of your composing 
room, and advice about how you can make it pay more now—and ten 
years from now. Some easy-to-hear talk about comfortable financing, 
too! Mergenthaler Linotype Company, 


29 Ryerson Street, Brooklyn 5, N. Y. « LINOTYPE - 
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Eirod 


Efficient fiehi-tested equipment for the production 
of quality leads, slugs ‘ule anc tase materia! 














Send for your free 
copy of this new 
folder on the 
Model K Elrod 








lIrod 


The hearty acceptance of the Model K by the printing in- 
dustry is further recognition of the importance of the Elrod 
as basic equipment for strip material requirements. 

Six different Elrod models are now available to meet 
practically any need—publications, job printing, circular 
and poster printing, daily newspapers (over 70% of all 
those in the United States and Canada use Elrods), week- 
lies, or any plant wanting to control its own production. 
Many present Elrod users profit by installing a Model K as 
supplementary equipment for continuous production of 
certain largely-used material. 

Each Elrod model is simply designed to produce high- 
quality material. Supplied electric-heated or gas-heated; 
molds up to 18-points are interchangeable on all Elrods. 


Ludlow Typogra ph Company 2032 Clybourn Avenue, Chicago 14 









ESTON = BOND PAPERS 


MAKE GOOD LETTERHEADS 
LOOK EVEN BETTER 





































Your Favorite Merchant 
Stocks a Complete Line 


The consistent quality and high printability of Weston 
cotton fiber bond papers make it easy for you to produce 
customer-pleasing letterheads every time. Call your 
Weston merchant for the sizes and weights you need in 
flat sheets or rolls for web feed. The complete line offers 
colors, traditional whites, opaque whites, fluorescent 
whites and litho finish. For special textures and finishes, 
ask to see samples of new Weston’s HAND WEAVE and 
Weston’s OPAQUE SCRIPT. 


WESTON BOND PAPERS 


OLD HAMPSHIRE BOND LENOX BOND (50%) 


(Extra No. 1, WESTON BOND (25%) 
100% Cotton Fiber) WESTON OPAQUE BOND (25%) 
DEFIANCE BOND (100%) MERIT BOND (25%) 


HOLMESDALE BOND (75%) MERIT OPAQUE (25%) 
WINCHESTER BOND (50%) RESEARCH BOND (25%) 





Better Papers 
are made with 
cotton fiber 


WESTON PAPERS 


Byron Weston Company « Dalton, Massachusetts 
Makers of Papers for Business Records Since 1863 


COTTON FIBER BONDS « LEDGERS *« MACHINE POSTING LEDGERS ¢ INDEX BRISTOLS ¢ SPECIALTIES 
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What 7th Graphic Arts Exposition Means to Management 
Important technical changes and new opportunities are facing 
commercial printers. Here are five points to be watched 


This New Plant Was Designed to Avoid Growing Pains 
Little Rock Printing and Lithographing Co.’s newly-occupied 


building accommodates modern offset-letterpress shop 


PIA Convention Features New Equipment and Methods 
Current period of rapidly-changing technology calls for more 
effective operation of commercial printing plant by staff 


Craftsmen Celebrate Golden Anniversary in New York 
Record-breaking attendance of 1,383; Thomas L. Cooper, Atlanta, 
named president; 1961 convention is scheduled for Chicago 


How to Cut Costs When You Plan Combination Plant 
Design layout for efficiency and good work flow, especially when 


two production methods aim for common bindery plan 


How Printing Salesmen Can Help Advertising Managers 
Technical know-how and skill of printing salesman can help your 
prospect's advertising manager when he’s set to buy printing 


How Long Dormant Account Became a Good Customer 
This guy walked in off the street. | thought he wanted some 
business cards. What finally happened bowled me over 


Offset Lithography Includes Many Printing Methods 
Process originated with stone lithography, an art medium, but 
now offers quality at comparatively low cost for many jobs 


Scientific Studies Try to Determine Type Legibility 
Scientists and those in graphic arts industry don’t always see 
eye to eye on what legible face is; reader finally judges 


REGULAR FEATURES | 


Composing Room 
Convention Calendar 
Letters to the Editor 
Last Word 

Month’s News 

New Equipment 
New Literature 


People in the News 


82 


Pointers for Printers 
Pressroom 
Promotion File 
Proofroom 
Salesmen’s Clinic 
Slugcasting 
Specialty Printer 


Specimen Peview 


56 


63 


65 


67 


80 
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“the CHALLENGER” 


3 g > 


1500 Ib. capacity 


Model 1056—battery operated 








“the DRUM 
HANDLER” 


$999” 
complete 


1000 Ib. capacity 





Model 3062—battery operated 









“‘the TELESCOPIC 99” 


| Th 
5 complete 


1000 Ib. capacity 


Model 9972T—battery operated 


MORE THAN 80 


BIG JOE MODELS 





Hydraulic Handling for 
EVERY Department 


BIG JOE 


2% Manufacturing Company 
| Rydreulic Lift TRUCKS Colony Drive 
Wisconsin Dells, Wisconsin 
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What's “Boul Mich’ Named After? 


Your article [August Composing Room 
department] entitled “Naming Type Faces 
Is an Art With a Rich History” is ingenious, 
but contains one glaring bit of misinforma 
tion that will probably be passed on now 
from one generation of printers to another, 
on the basis of your authoritative article, 
unless you make a correction. 

On page 105 Alex Lawson says Boul Mich 
means Michigan Boulevard. I have never 
heard any English-speaking person say such 
a thing in this reference. The expression 
“Boul’ Mich” is a very common Parisian 
abridgement of the name of one of the great 
boulevards of Paris, namely the Boulevard 
Saint-Michel, which passes the University 
of Paris and the Luxembourg Gardens, the 
heart of the Quartier Latin. Students and 
Parisians have always called this boulevard 
the Boul’ Mich (bool meech). Certainly the 
type face you have in mind draws its name 
from this.—Edward M. Stack, Ph.D., Direc 
tor and Professor of French, Whittier Col 
lege, Whittier, Calif. 


(Editor’s note: The above letter was ad 
dressed to Alexander Lawson who writes 
the material for the “Composing Room” 
department. Mr. Lawson’s reply follows.) 


“You have stated that I am in error in 
giving Michigan Boulevard as the source in 
the naming of the Boul Mich type. As you 
may know, Oz Cooper of Chicago made the 
rough sketches of this type for the Barnhart 
Bros. & Spindler Foundry. The late Richard 
N. McArthur was at that time advertising 
manager of the type foundry and had a 
definite part in the naming of the letter. 

“Many years later, Mr. McArthur, in dis 
cussing Cooper’s types in The Book of Oz 
Cooper, published by the Society of Typo- 
graphic Arts, has this to say: ‘The type face 
which we named Boul Mich, this name 
being the advertising man’s idea for a tie-in 
with the fashion advertising of Chicago's 
Michigan Boulevard, the avenue of the 
smart shops.’ 

“T have no doubt that McArthur knew 
of the Paris street, but he was thinking of 
Chicago when he named the type. How 
ever, the type itself is happily in the hell 
box as an example of typography’s jazz age, 
and it is to be hoped that there it will 
remain.” 


No Place for Chic Sale Humor 

Recently I attended a meeting in New 
York run under the auspices of one of our 
graphic arts associations at which there 
were 400 in attendance, men, presumably 
with a serious interest in the announced 
discussion subject. 

‘The general tenor seemed to be an un- 
warrantedly facetious treatment of almost 
everyone and everything. The trade jour- 
nals naturally came in for their share. 
Ihese were described as “those bulky pack- 
ages which come in the mail and from 
which you remove the wrapper and throw 





it in the waste basket, then throw the con- 
tents in the file.” 

At the close of the morning session, I 
came away with the conviction that there 
is only one Bob Hope and that whatever he 
is paid, he is probably worth it. 

At lunch we were treated by the speaker 
to some of the resurrected bowel humor of 
the late Chic Sale. If this type of wit has a 
place anywhere, I submit that it is not 
with meals. 

As you probably know, we are pretty busy 
here and I am not given to griping merely 
for the sake of griping. This letter is going 
to a number of trade magazine editors for 
whom I have a considerable degree of re- 
spect, and whose contributions to printing 
have been of unquestionable value. With- 
out exception they are literate and possess 
good taste. I believe that these qualities 
might well be combined in their editorial 
columns to raise the general level of asso- 
ciation meetings in our industry.—J. W. 
Rockefeller, Jr., J. W. Rockefeller, Jr., and 
Associates, Short Hills, N.J]. 


CONVENTIONS 


WHAT - WHERE - WHEN 





OCTOBER 

New England Newspaper Publishers Associa 
tion, mechanical conference, Hotel Statler-Hilton, 
Boston, Oct. 17-18. 

American Photoengravers Association, annual 
convention, Statler-Hilton Hotel, Dallas, Tex., 
Oct. 18-21. 

Printing Industry of America Financial Insti- 
tute, Edgewater Beach Hotel, Chicago, Oct. 19-21. 

Gravure Research, Inc., annual meeting, Hotel 
Statler-Hilton, New York City, Oct. 20 

National Safety Council, Printers & Publishers 
Section, annual meeting, Conrad Hilton Hotel, 
Chicago, Oct. 20-24. 

Book Manufacturers Institute, annual conven- 
tion, Greenbrier, White Sulphur Springs, W.Va., 
Oct. 21-24. 

Printing Industry of America, financial confer 
ence, Edgewater Beach Hotel, Chicago, Oct. 22-23. 

National Flexible Packaging Association, fall 
meeting, Greenbrier, White Sulphur Springs, W. 
Va., Oct. 25-28 

Screen Process Printing Association, 11th world 
convention, Statler-Hilton Hotel, New York City, 
Oct. 30-Nov. 1. 


NOVEMBER 

Canadian Graphic Arts Industries Association, 
annual convention, King Edward Hotel, Toronto, 
Ont., Canada, Nov. 1-4. 

American Management Association, Packaging 
Seminar on ‘‘Printing on Packaging,’’ Hotel Astor, 
New York City, Nov. 2-4. 

Packaging Association of Canada, Canadian Na- 
tional Packaging Exposition, Automotive Build- 
ing, Canadian National Exhibition Grounds, Tor- 
onto, Nov. 3-5. 

American Management Association, Packaging 
Seminar on ‘“‘Fundamentals of Packaging Specifica 
tions,’ Hotel Astor, New York City, Nov. 9-11. 

Greater Southeast Technical Movie Forum, 
Dinkler-Plaza Hotel, Atlanta, Nov. 13-14 

Western Financial Management Conference, 
Ojai Valley Inn and Country Club, Ojai, Calif., 
Nov. 14. 

Packaging Institute, annual National Packaging 
Forum, Hotel Statler, New York City, Nov. 16-18. 

Packaging Machinery Manufacturers Institute 
Show of 1959, New York Coliseum, New York 
City, Nov. 17-20. 

Seminar on “Color Control for the Graphic Arts 
Industries,’’ Rochester Institute of Technology, 
Rochester, N. Y., Nov. 18-20. 

National Association of Photo-Lithographers, 
annual convention, Hotel Muehlebach, Kansas 
City, Mo., Nov. 18-21. 
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THE DEXTER COMPANY 


Division of Miehle — Goss — Dexter, Inc. 
« Chicago 8, Illinois 
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most 


Marketable 
| Bond 


1 ORDER AFTER ORDER, COUNT 
| ON NEKOOSA BOND TO 
SATISFY YOUR CUSTOMERS 


When you recommend Nekoosa Bond to your customers, you are 
recommending an old friend. No other paper is better known nor 
more widely accepted. And when you run on Nekoosa Bond—for 
letterheads, envelopes, business forms—or for scores of other 
uses—you can always be sure the finished job will lead to customer 
satisfaction and profitable re-orders. On Nekoosa Bond, of course / 






you look better on 





NEKOOSA-EDWARDS PAPER COMPANY 
PORT EDWARDS, WISCONSIN 


Mills at Port Edwards and Nekoosa, 
Wisconsin, and Potsdam, New York 














% Contact the nearest Consolidated Paper Merchant listed here for complete information or 


free trial sheets to make your own comparison test. His service is outstanding and he carries 


a complete stock of Consolidated Enamel Printing Papers. As a paper expert, you can count on 


ALABAMA 
Birmingham 
Birmingham 
Mobile 


ARIZONA 
Phoenix 
Phoenix 
Phoenix 
Tucson 
Tucson 
ARKANSAS 
Little Rock 
CALIFORNIA 
Fresno 

Long Beach 
Long Beach 
Los Angeles 
Los Angeles 
Oakland 
Oakland 
Sacramento 
San Bernardino 
San Diego 
San Diego 
San Francisco 
San Francisco 
San Jose 
Stockton 
COLORADO 
Denver 
Pueblo 
CONNECTICUT 
Bridgeport 
Hartford 
Hartford 

New Haven 
New Haven 


his sound advice to save you money and trouble on every job. 





Graham Paper Co. 
The Whitaker Paper Co 
The Partin Paper Co 


Blake, Moffitt & Towne 
Butler Paper Company 
Graham Paper Company 
Blake, Moffitt & Towne 
Graham Paper Company 


Western Newspaper Union 


Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Sierra Paper Company 
Blake, Moffitt & Towne 
Sierra Paper Company 
Blake, Moffitt & Towne 
Pacific Coast Paper Company 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Sierra Paper Company 
Blake, Moffitt & Towne 
Pacific Coast Paper Company 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 


Butler Paper Company 
Butler Paper Company 


Lott-Merlin, Inc. 

Green & Low Paper Co. 
Henry Lindenmeyr & Sons 
Henry Lindenmeyr & Sons 


Whitney-Anderson Paper Co., Inc. 


DISTRICT OF COLUMBIA 


Washington, D.C. 
FLORIDA 
Jacksonville 
Miami 
Miami 
Orlando 
Tallahassee 
Tampa 
Tampa 
GEORGIA 
Atlanta 
Savannah 
IDAHO 
Boise ; 
Idaho Falls 
ILLINOIS 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Decatur 
Moline 


R. P. Andrews Paper Co. 


Jacksonville Paper Company 
Everglade Paper Company 
E. C. Palmer & Co., Ltd. 
Central Paper Company 
Capital Paper Company 

E. C. Palmer & Co., Ltd. 
Tampa Paper Company 


The Whitaker Paper Co. 
The Atlantic Paper Company 


Blake, Moffitt & Towne 
American Paper & Supply Co. 


Bradner Smith & Co. 

J. W. Butler Paper Co. 
Marquette Paper Corp. 

Moser Paper Co. 

The Whitaker Paper Co. 

The Decatur Paper House, Inc. 
Newhouse Paper Company 


Peoria... J. W. Butler Paper Co. 
Peoria Peoria Paper House, Inc. 
Quincy Irwin Paper Co. 
INDIANA 

Evansville Butler Paper Company 


Fort Wayne Butler Paper Company 
Indianapolis Century Paper Company 
Indianapolis C. P. Lesh Paper Co. 
Terre Haute Mid-States Paper Company, Inc. 
1OWA 

Cedar Rapids J. W. Butler Paper Co. 
Davenport Peterson Paper Co. 
Des Moines Pratt Paper Company 
Des Moines Western Newspaper Union 
Sioux City Western Newspaper Union 
KANSAS 

Wichita Butler Paper Company 
Wichita Graham Paper Co. 
KENTUCKY 

Louisville Graham Paper Company 
Louisville Louisville Paper and Mfg. Co. 
LOUISIANA 

New Orleans Butler Paper Company 
New Orleans Graham Paper Company 
Shreveport Western Newspaper Union 
MAINE 

Augusta C. M. Rice Paper Company 
Portland C. M. Rice Paper Company 
MARYLAND 

Baltimore The Mudge Paper Company 
Baltimore The Whitaker Paper Co. 
MASSACHUSETTS 

Boston Cook-Vivian-Lindenmeyr & Co. 
Springfield Whitney-Anderson Paper Co., Inc. 
Worcester Butler-Dearden Paper Service, Inc. 
MICHIGAN 

Detroit Butler Paper Company 
Detroit The Union Paper & Twine Co. 


Grand Rapids 
Grand Rapids 


Central Michigan Paper Co. 
Grand Rapids Paper Company 


Lansing Weissinger Paper Co. 
Owosso Weissinger Paper Co. 
MINNESOTA 
Duluth John Boshart Paper Company 
Minneapolis Butler Paper Company 
Minneapolis Newhouse Paper Company 
Minneapolis The Paper Supply Co., Inc. 
St. Paul Anchor Paper Company 
St. Paul Newhouse Paper Company 
MISSISSIPPI 
Jackson Graham Paper Company 
MISSOURI 
Kansas City Butler Paper Company 
North Kansas City Graham Paper Company 
St. Louis ‘ Butler Paper Company 
St. Louis Graham Paper Company 
Springfield Butler Paper Company 
MONTANA 
Billings Western Newspaper Union 
Billings Yellowstone Paper Company 
NEBRASKA 
Lincoln Western Newspaper Union 
Omaha Western Paper Company 
NEVADA 
Reno Blake, Moffitt & Towne 
NEW HAMPSHIRE 
Concord C. M. Rice Paper Company 
NEW JERSEY 
Hillside Henry Lindenmeyr & Sons 
Newark Central Paper Company 
Trenton Central Paper Company 
NEW MEXICO 
Albuquerque Butler Paper Company 
NEW YORK 
Albany W. H. Smith Paper Corp. 
Buffalo The Alling & Cory Company 
_ Buffalo Franklin-Cowan Paper Company 
New York The Alling & Cory Company — 
Miller & Wright Paper Co. 
New York Linde-Lathrop Paper Co., Inc. 
New York Henry Lindenmeyr & Sons 
New York Majestic Paper Corporation 
New York Marquardt & Company, Inc. 
New York The Whitaker Paper Co. 
Rochester The Alling & Cory Company 
Syracuse aor The Alling & Cory Company 
Utica The Alling & Cory Company 


NORTH CAROLINA 


Charlotte Caskie Paper Co., Inc. 
Raleigh Epes-Fitzgerald Paper Co. 
Raleigh The Raleigh Paper Co. 
NORTH DAKOTA 

Fargo Western Newspaper Union 
OHIO 

Akron The Central Ohio Paper Co. 
Akron The Union Paper & Twine Co. 
Cincinnati The Diem & Wing Paper Co. 
Cincinnati The Whitaker Paper Co. 
Cleveland The Central Ohio Paper Co. 
Cleveland The Union Paper & Twine Co. 
Columbus The Central Ohio Paper Co 
Dayton The Central Ohio Paper Co. 
Toledo Paper Merchants, Incorporated 
Youngstown The Whitaker Paper Co. 
OKLAHOMA 


Oklahoma City 
Oklahoma City 


Graham Paper Company 
Western Newspaper Union 


Tulsa Beene Paper Company 
OREGON 

Portland Blake, Moffitt & Towne 
PENNSYLVANIA 

Bethlehem Wilcox-Walter-Furlong Paper Co. 


Erie Serie Daka Paper Company 


Harrisburg The Alling & Cory Company 
Philadelphia Quaker City Paper Co. 
Philadelphia J. L. N. Smythe Co. 
Philadelphia Wilcox-Walter-Furlong Paper Co. 
Pittsburgh General Paper Corp. 
Pittsburgh... . The Whitaker Paper Co. 
Scranton Megargee Brothers, Inc. 
York The Mudge Paper Company 
York Quaker City Paper Co. 
RHODE ISLAND 

Providence Cook-Vivian-Lindenmeyr & Co. 
SOUTH CAROLINA 

Columbia Epes-Fitzgerald Paper Co 
SOUTH DAKOTA 

Sioux Falls Sioux Falls Paper Co. 
TENNESSEE 

Chattanooga Graham Paper Company 
Knoxville Graham Paper Company 
Memphis Graham Paper Company 
Memphis Western Newspaper Union 
Nashville Graham Paper Company 
TEXAS 

Abilene Southwestern Paper Company 
Austin Graham Paper Company 
Dallas Graham Paper Company 
Dallas Southwestern Paper Company 
El Paso Graham Paper Company 
Fort Worth Southwestern Paper Company 
Houston Graham Paper Company 
Houston x E. C. Palmer 
Houston Southwestern Paper Company 
Lubbock Graham Paper Company 
San Antonio Graham Paper Company 
UTAH 

Ogden American Paper & Supply Co. 


Salt Lake City 
Salt Lake City 
VIRGINIA 

Lynchburg Caskie Paper Company, Inc. 
Norfolk : Epes-Fitzgerald Paper Co. 


American Paper & Supply Co. 
Western Newspaper Union 


Richmond Epes-Fitzgerald Paper Co. 
Richmond... B. W. Wilson Paper Company, Inc. 
WASHINGTON 

Seattle Blake, Moffitt & Towne 
Seattle ; West Coast Paper Company 
Spokane Blake, Moffitt & Towne 
Tacoma Allied Paper Company 
Tacoma Blake, Moffitt & Towne 
WEST VIRGINIA 

Charleston Copco Papers, Inc. 
WISCONSIN 

Milwaukee ..... Oshkosh Paper Company 
Milwaukee. Standard Paper Company 
Oshkosh. . .. Oshkosh Paper Company 


Export Agents - Moller & Rothe, Inc. - New York, U.S.A 


CONSOLIDATED WATER POWER & PAPER CO. 
National Sales Offices: 
135 South La Salle Street + Chicago 3, Illinois 
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SHOW NBC-TV 


Offset press performance giving you a headache? trit's paper that’s 


giving you a pain, fine quality, double coated Consolidated Enamels are a perfect prescription. 
They’re trouble-free because every sheet is double coated on both sides to give maximum 
uniformity, greater stability and more pick resistance. They run better... print better... 
look better, yet Consolidated double coating doesn’t cost you a penny more. Ask your Consolidated 


Paper Merchant for free trial sheets to make a test run. Compare... and see for yourself. 


Available only through your Consolidated Paper Merchant 


DOUBLE COATED OFFSET— Productolith, Consolith Gloss, enamel 
saa onsoledated |" 
FINE QUALITY LETTERPRESS— Production Gloss, Modern papers 
Gloss, Flash Gloss , 


A COMPLETE LINE FOR OFFSET AND LETTERPRESS PRINTING 
Consolidated Water Power & Paper Co. - National Sales Offices: 135 S. La Salle St. - Chicago 


World’s largest specialist in enamel printing papers 
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Do you want 
your business 


° GROW? 


Feed your work to an ATF WEB Offset Press 


You don’t have to be a giant in the print- 
ing business to take advantage of the 
high production and profits from an ATF 
Web Offset Press. Small, medium and 
large printers, in ever-increasing num- 
bers, have successfully planned their 
growth around such installations. Here 
are some of the important reasons why: 

You produce at speeds up to three 
times as fast as the fastest sheet-fed 
equipment (plus the extra advantages of 
inline folding, imprinting, perforating, 
etc.). It is not unusual to find printers 
turning out 25,000 or more impressions 
per hour on ATF Web equipment. That 
is production at a real profit. 

You can get top quality at these high 
speeds. Many ATF Web Press owners tell 
us the quality of work produced is equal 
to that of the finest sheet-fed presses, and 
easier to achieve. Some say web press 
printing is superior. 

Just examine the tremendous volume 
of all types of printing being done on 
these presses—folders, circulars, catalogs, 
pamphlets, broadsides, house organs, 
magazines, etc.—and you'll realize how 
fully competitive web offset is today. 

You can start with as few units as 
you wish, add more when your business 
warrants it. ATF Web Offset Presses are 
built on the unit construction principle 
so you can add to them at any time. 

You produce finished jobs on most 
ATF Web Offset presses—printed, cut 
and folded (plus other operations, if re- 
quired ). Many of these ATF Web Presses 
are designed with a folder, or folders, 
built-in. Think of it this way: you print 
the job and the folding is free! Or, stated 
another way, the printing is done for the 
cost of the separate folding operation 
when you print on a sheet-fed press. 
While you would normally think of the 
folding as being the bonus ona web press, 
the reverse is equally true: you could say 
you are getting the printing done for 
nothing when folding. This brings the 


Typical installation of a 2234 x 35” 
ATF Web Publication Press. 


economy of web press operation into very 
sharp focus. 

Flexibility to suit your needs is avail- 
able in ATF Web Offset Presses. On a 
four-color press, for example, you can 
run four colors on one side, three on one 
and one on the reverse, or two colors on 
each side. On perfecting (blanket-to- 
blanket) ATF Web Presses, you can 
print on more than one web of paper at a 
time, and with the proper press arrange- 
ment you can print more than one job on 
the press at one time—giving you advan- 
tages you cannot obtain with any other 
press equipment. 

Exclusive engineering features are 
yours in ATF Web Offset Presses. ATF’s 
patented cylinder arrangement and pat- 
ented lead rollers give you simple, effec- 
tive control of the web when printing 
and insure accurate register. These are 
just two of the advantages you can get 
only from ATF. 

What about length of runs? Itis true, 
of course, that ATF Web Presses are ideal 
for producing long runs at good profit. 





All printers like big jobs, but they may 
tie up the whole shop and require so much 
handling that profits disappear. This is 
where the ATF Web Press takes over— 
profitably. But these presses handle more 
than just the big orders. Many shops find 
they can gang up short runs (when sev- 
eral require the same stock) and turn 
them out in a fraction of the time re- 
quired by sheet-fed presses. If sizes, colors 
and stock are the same on many jobs, 
you'll find that very short runs can be 
made with top profits. 

Job printing on a web press is espe- 
cially profitable on the ATF Green Hor- 
net, which prints from rolls up to 1714” 
wide, delivers cut sheets 1 11/2” long. This 
press, available in two, three or four- 
color models, prints one or both sides of 
the web, and can be equipped with num- 
bering and imprinting units as well as 
slitters and perforators. 

ATF offers a selection of web presses 
to suit most requirements: a full line of 
standard business forms presses, five 
standard-sized web offset publication 
presses, and the web-fed Green Hornet 
commercial job presses. 

Why not find out how one of them can 
help your business grow? Ask your ATF 
Web Division Representative, or write 


to the Web Division. 





American Type Founders 


200 Elmora Ave., Elizabeth, N. J. 





Miehle 76 four color offsets 
produce highest quality 
lithography in record time 
with low operational costs 
Cutler-Hammer Motor Con- 
trol is supplied as standard 
original equipment. 


Miehle 29 single color offset 
presses live up to their reputa- 
tion as the small press with big 
press features. Miehle 29, 36, 
and 38 two color Offsets are 
equipped with Cutler-Hammer 
Motor Control. 


cm, “a 


...... at California Litho Arts, Los Angeles, Calif. 


Miehle V50 Verticals and 
Miehle 41 flat bed presses 
produce top quality, high 
volume letterpress work 
quickly and efficiently. 
Again, Cutler-Hammer Motor 
Control is supplied as 
standard equipment. 
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“at I. S. Berlin Press, Glammno, Ill. 
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Cutler-Hammer Motor Control 
assures the dependability in 
dependable press performance 





The importance of dependable motor control has long been 
recognized by the equipment manufacturers serving the 
Graphic Arts Industry. The proper performance of any 
machine powered by electric motors depends directly upon 
the motor control used ...no machine can be more depend- 
able than the control that directs and protects it. This is the 
reason why the leading press manufacturers recommend and 
furnish Cutler-Hammer Motor Control as standard equip- 
ment. Experienced printers and lithographers know this too, 
and specify service-proven Cutler-Hammer Motor Control 
for all their control requirements ... why don’t you? 
For further information write Dept. U 226. 

Cutler-Hammer Inc., Milwaukee 1, Wisconsin. 


Cutler-Hammer Inc. 
iii Nin, 
fol Ope se P \hissg = Airborne Instruments Laboratory 
Subsidiary: 
foley ‘na -1el Cutler-Hammer International, ay % 


Associates: 

Canadian Cutler-Hammer, Ltd. 
Cutler-Hammer Mexicana, S. A. . 
Intercontinental Electronics Corporation 


.....at Sleepeck — Helman Printing Co., Chicago, Ill. 









HERE'S THE LATEST 








NEW 37” PAPER CUTTER y 


with Automatic Spacer and Power Back Gage 
‘ Now... this popular American-built cutter 


is available with these time-saving automatic 
features... and at very moderate cost. 









NEW IMPROVED 2612” and 3012” POWER CUTTERS 


For small shop needs. 


New streamlined Challenge Power Cut- 
ters with clamping cylinder below table level 

.. double pull-down of clamp... many other 
features. 
















NEW 19” 
POWER CUTTER 


with Automatic Spacer 
and Power Back Gage 


For the first time 
. a small, low-cost 
power paper cutter 
New Light-Weight Magnesium Furniture with these features. 
Lightest, lowest-cost metal furniture Takes sheets up to 19 
available today! Accurate, tough, stands inches wide. 
strain of tight locking. Easier, faster to 
handle. Wide range of sizes. 
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TIME SAVING ... COST CUTTING ... PROFIT PRODUCING 


EQUIPMENT FOR YOUR OPERATIONS 





















ADVANCED MODEL PAPER DRILL 


For versatile, high production 
drilling, Challenge shows this 
EKH Model with power oper- 
ation of drilling head. Also 
drills and slits or slots in one op- 
eration. Handles Kalamazoo or 
special cut-outs. 









New 17 x 22 FOLD-MASTER 
Automatic Folding Machine 





New, low cost, portable folder han- 
dles single and double parallel folds 
on sheets up to 17x 22 at up to 
9,000 per hour. Also 9 x 18% mod- 


els available. 


=<, > 
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PETTER...FASTER 
| EASIER! 


& 





NEW LOW-PRICED PAPER DRILLS 


For intermittent drilling needs... 
new, low-cost Challenge- 
Climax CA and CF Models. 
Drill, slit, slot and corner. 


See your local authorized 


These are just a few of the many Challenge 
models available to meet your needs. 


For full information, see your local Challenge Dealer 


THE CHALLENGE MACHINERY COMPANY 
GRAND HAVEN, MICHIGAN 









PROOF PRESS 
with Grippers 

Precision-built unit; 
takes forms 13%’x 
23%". Has impression 
trip, feed board, and 
packed cylinder. 
Many features for 
better quality proofs. 
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ADVANCED PROOF 
PRESSES for REPRO PROOFING 


Like this 20GP, six different models of 
“repro” proof presses are available at 
moderate cost. Take 23” galley; offer 
power inking, automatic impression trip 
and other features. 















CHALLENGE 


PRINTING EQUIPMENT 
DEALER 

















or write... 











Advertisement 


Up-dating Bindery 


helps hold 


prices DOWN 


In spite of other increases in printing costs, 


Cohen Brothers Printers “hold the line.” 





R. E. Macintyre, sales manager and Louis Co- 
hen, president of Cohen Brothers Printers, with 
Kenneth Shope, Speed-Klect operator and 
John Hyduke, plant superintendent. 


The experience of Cohen Brothers 
Printers, offset printing firm of Harris- 
burg, shows how a well-organized bind- 
ery operation can help defeat inflation- 
ary prices. 

For example, by installing the Dual- 
Stream Speed-Klect Sheet Collator, 
Cohen Brothers were able to realize 
savings of almost 50% over previous 
hand collating methods. 

“One job that used to cost us 9! 
cents a set to collate by hand, now costs 
us 434 cents a set,” said R. E. Mac- 
Intyre, sales manager. “It impresses 
our customers very much when they 
see our automated gathering, and it 
makes a very nice talking point. 

“We use our Speed-Klect in our sales 
pitches, saying it gives us a lower cost 
per unit, and helps us maintain our 
delivery schedules. Speed-Klect time 
is predictable, whereas hand gathering 
time is not.” 


Daily Average: 225,000 Pickups 
Louis Cohen, President of Cohen 
Brothers said, “On our Dual-Stream 
Collator, we handle sheets and also 
gather signatures up to 16 pages. We 
gather, roughly, 30 million sheets per 
year on our Dual-Stream Model 51- 
11G. The combination collating we do, 
pre-collating the work on our Speed- 
Klect and then sending it through a 


16 





second time, is a tremendous advan- 
tage over any other type of collating. 

“We average 225,000 pickups or 
more a day on a single shift and have 
had a maximum output of 275,000 
sheets in a single shift. 

“When we first bought our Speed- 
Klect, a little over a year ago,” Mr. 
Cohen continued, “we were using two 
shifts to catch up on our collating. We 
soon found out the Dual-Stream could 
gather faster than our presses could 
print the stock, so we have now cut to 
one shift.” 


Good Success with Gluing 

Cohen Brothers Printers, specialists 
in church pamphlets and literature as 
well as advertising brochures, also do 
gluing work of business forms and 
other gluing work when their regular 
sheet gathering of church pamphlets 
and advertising brochures permit. They 
have had very good success with the 
gluing work they have done. 

“We feel our Speed-Klect saves at 
least 40% of the cost of semi-auto- 
matic tipping machine operation,” said 
Mr. Cohen, “plus the fact that we get 
the job faster for delivery.” 


One Operator—-One Helper 

Cohen Brothers use one operator 
and one helper on their Dual-Stream 
collator. By using the extended deliv- 
ery belt (creeper belt) that they pur- 
chased from Didde-Glaser, they use 
two lines and two helpers, which, in 
effect, gives them two collators gather- 
ing with one operator. The helpe=s each 
take completed sets from one stream 
of the Dual-Stream and insert them 
in envelopes. According to Mr. Cohen, 
if they had to do this by hand, it would 
require at least 12 girls doing nothing 
but collating. 


High-Speed Accuracy 

In addition, he said, due to the mi- 
cromatic detector system on the Speed- 
Klect they get no misses or doubles. 
This is very important to them since 
their work must be very accurate. 

“Girls make mistakes,” MacIntyre 
said, “But the Speed-Klect doesn’t!” 

Operators like Cohen Brothers Print- 
ers have found the Speed-Klect so suc- 
cessful because it is the only fully au- 
tomatic sheet collator in the world to 
successfully gather and glue even one- 
time carbon sheets at high speeds. 

In addition to the Dual-Stream Sheet 
Collator that doubles even automatic 
production, by allowing the same job 
to be “dual-streamed” side-by-side or 
two different jobs side-by-side, Speed- 
Klects are available in 3-, 5-, 6-, 7-, 8-, 
and 9-station standard models, special 
sizes with additional stations to order. 
Almost any kind of stock can be ac- 
commodated for gathering and glu- 
ing—from one-time carbon forms to 
pre-collated sections. Any Speed-Klect 
may be used for straight gathering, 
simply by cutting off the glue sup- 
ply. 

Complete information and specifica- 
tions may be obtained by writing di- 
rectly to: Didde-Glaser, Inc., Dept. 
IAP-10, 50-Hiway and W. 12th Ave- 
nue, Emporia, Kansas. 





Cohen Brothers’ Speed-Klect operator, Kenneth Shope, left, keeps his eye on the high-speed 
gathering operations of Dual-Stream Model 51-11G. John Watkins is the helper. 
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This page is printed on Cantine’s 
Ashokan, 25x38-80 (160M). Show- 
ing two-color halftone variations. 


Photo by Sarra, New York. Cour- 
tesy International Silver Co. and 
Young & Rubicam. 


Plates by Industrial Engraving, 
Co., Inc., Easton, Pa. 


Inks by General Printing Ink Co., 
Div. Sun Chemical Corp. 


Printed during the 1959 Graphic 
Arts Exposition on a 21”x28” 
Original Heidelberg two-color cyl- 
inder press at 3,500-4,000 sheets 
(7,000-8,000 impressions) per 
hour. 


for better quality in commercial printing 


BASIS 25x38 35x45 
70 140 232 
80 160 266 
100 200 


The quality of Ashokan and other modern elements of print- 
ing tend to make ‘‘commercial” printing deluxe in quality 
and “deluxe” printing commercial in cost. 


In the development of halftone printing by both letterpress 
and offset, the makers of Cantine’s Coated Papers have been 
a leader since 1888. And Ashokan has been a leader in letter- 
press from the beginning. 


ASHOKAN 


THE MARTIN CANTINE COMPANY Saugerties, N.Y. 
Specialists in Coated Papers since 1888. 




















It’s the Ink that attracts... 


IDENTIFY and BEAUTIFY with... 


rs 


Branches in all principal cities 750 Third Avenue, New York 17, N. Y. 


Printing Inks, such as our gold sheen ink #71012, above, can give the 
Midas touch to your product, package or promotion that makes it KING! 
And, it’s the golden touch that carries over to the cash registers — where 
royalties really count. 

There are countless other ways in which printing inks can make your 
message stand out above the rest. For instance, the reverse side of this page 
shows how our fast-drying Split-Sec yellow #U-71008, black #ER-3828, 
red #U-71004 and blue #U-71005 can be combined to create a highly 
unusual effect. 

If you want to find out how printing inks can help you to attract and 
hold customers — we'd be glad to tell you about our complete line of GPI 
letterpress, lithographic, gravure and BBD flexographic inks. Simply call 
or write. 


GENERAL PRINTING INK 


DIVISION 


Sun Chemical Corporation 


Paper: Cantine’s Ashokan 
25x38-80 (160M). 


Printed from “Dycril’’* plates. 


Printed during the 1959 Graphic Arts 
Exposition on a 21” x 28” Original 
Heidelberg two-color a press at 
3,500-4,000 sheets (7,000-8,000 impres- 
sions) per hour. 


*Du Pont's trademark for their Photo- 
polymer plate. 
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SENSITIZED - MECHANICALLY GRAINED 


GRANEKOTE’ by POLYCHROME 


SIMPLICITY IN USE...PROFESSIONAL IN RESULT... 


GRANEKOTE by POLYCHROME is a new sensitized mechan- 
ically grained aluminum offset plate designed to 
simplify the lithographic process. GRANEKOTE 
combines the advantages of a grained surface with 
the convenience and assurance of uniformity 
achieved by factory-applied coatings. 

SIMPLICITY IN USE: No wipe-on, whirl or other fuss. 
Just expose, desensitize, and develop. 

VERSATILITY: Makes quality reproductions of entire 
range of copy, from half-tones to line work, solids 
and reverses—all on one plate. 





BALANCE: Grain structure carries reservoir of ink, 
which transfers a uniform film of ink to the blanket. 
At the same time, the non-image area holds a 
reservoir of water, permitting smallest reverses to 
remain open. These features give GRANEKOTE 
its “locked-in lithographic control.” 

EASE ON PRESS: Ink-and-water balance make for quick 
pick-up on press. 

PROFESSIONAL IN RESULT: Maximum fidelity, sharpness 
and uniformity sheet-to-sheet. 


For further information about GRANEKOTE® and a free demonstration, contact: 


POLYCHROME CORPORATION 


MANUFACTURERS OF GRAPHIC ARTS SUPPLIES, ... YONKERS 2, N.Y. 























THIS INSERT IS LITHOGRAPHED ON STERLING OFFSET ENAMEL 25 x 38 — 80#. 
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The Ludwig Drum Company’s catalog was 
lithographed by Chicago Imperial Printing 
Company on Miehle and Miller 2-color off- 
set presses. The cover and the text pages 
were lithographed on Sterling Offset Enamel. 














O drum up more business 


with STERLING 
OFFSET ENAMEL 


Bass drums, snare drums, bongo and conga—the types, styles and colors of the 
Ludwig Drum Company’s line required the most brilliant of printing surfaces to 
reflect their full beauty. The paper used: West Virginia’s Sterling Offset Enamel, 
a bright, white coated offset paper that combines high gloss and excellent print- 
ability. Sterling Offset Enamel gives the lithographer fine appearance and out- 
standing performance. 


West Virginia’s coated and uncoated offset printing papers are available in a com- 
plete line to meet virtually every lithographic need. West Virginia’s offset papers 
are stabilized. Moisture controlled on the machine, carefully regulated in the 
finishing room, and locked in by new packaging means that the paper’s part in 
close registry is assured. 





Whatever your paper requirements, look into West Virginia’s direct sales and 
service for the prompt, expert attention that can save you time and money. For 
information and samples, just call the man from West Virginia, or write West 
Virginia Pulp and Paper Company, 230 Park Avenue, New York 17, N.Y. 






Fine Paper Division 
Commercial Printing Paper Sales 


Chicago 1/FR 2-7620 New York 17/MU 6-8400 
Cincinnati 12/RE 1-6350 Philadelphia 7/LO 8-3680 
Detroit 35/DI 1-5522 Pittsburgh 19/CO 1-6660 
San Francisco 5/GA 1-5104 





West Virginia 
Pulp and Paper 

















This is a standard 1912” x 20” Hamilton, one-color, rubber plate printing press .. . 


plus a difference! 


carbonizes; and that is a departure from basic functions! 





The carbonizing unit is imposed between 
the last printing tower and the numbering 
machine. Carbon is heated by a water 
heater of integral design and applied in 
the desired pattern by a rubber printing 
plate. Control of carbon thickness is not 
affected by web speed, or web speed 


It prints, numbers, punches, slits, and rewinds. It also hot spot 


changes. Immediately after application, the 
carbon film is cooled by a blast of refrig- 
erated air, which produces a high gloss. In 
addition to providing for extra clear car- 
bon image transfer, this instant cooling 
also conserves carbon by halting penetra- 
tion and confining the carbon film to the 
topmost fibres of the paper. 


2848 



















This is another example of the versatility of Hamilton's 
modular web press design. For illustrations and descrip- 
tions of other Hamilton Presses, write for FREE Bulletin 
No. HP-962. 
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Hamill ) 
THE HAMILTON TOOL COMPANY - $00 HANOVER STREET - HAMILTON, OHIO - U.S.A. | 
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from 3M’s Research Center...with tools 
such as controlled atomic radiation 
...come new and exciting products to make 
tomorrow more promising for printers! 




















.. Where research 
is the key 
to tomorrow! 





he 24-foot gamma radiation well shown on the 

preceding page exemplifies the scope of work in 
progress at 3M’s Research Center. With advanced equip- 
ment such as this, 3M’s scientists and engineers work 
tirelessly to create, develop, and produce new and ex- 
citing products and methods for the printing industry. 

This is a process of analysis and exploration . . . to 
analyze industry need... to explore the fields of chemistry 
and physics. Often, hundreds of possible ideas are dis- 
carded for just one product or method that reaches the 
development stage...that comes up to the high stand- 


ards of 3M quality, practicality, and performance. 





3M’s promise to you is that the products and 4 ] 
methods it now markets—such as those below—have 


been rigorously tested in the laboratory, thoroughly 


- | 


tried in the field by printers, and quality proven. And, 


those products soon to come will fulfil the same re- 


—_ 
Lond 


quirements—to make tomorrow more promising for the 
printing industry. : pr 
3M BRAND LITHOGRAPHIC PLATES; ; x 
3M BRAND CHEMICALS; 3M BRAND F | 
DAMPENING ROLLERS AND SLEEVES; st 
3M BRAND MAKEREADY; 3M BRAND : ( 


a © ee Ce a en Mienesora (fining ann ]/fanuracrurine courany ED 


BRAND TYMPANS-.AND BLANKETS ... WHERE RESEARCH IS THE KEY TO TOMORROW 


ST. PAUL 6, MINN 





i 





“3M" and “Spherekote” are registered trademarks of Minnesota Mining and Manufacturing Company, St. Paul 6, Minnesota. General Export: 
99 Park Avenue, New York 16, N.Y. In Canada: P. 0. Box 757, London, Ontario. 
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New Coronet Press. The W. F. Hall Printing Co. recently unveiled this giant new Goss 
5&5 color press for printing Coronet magazine. It incorporates many new features including 
the patented Goss continuous inking arrangement, prints over 3,000,000 pages per hour. 


Beating down production costs 
with GOSS magazine presses 


In the last 5 years new Goss developments have given publications like those shown below te 

fresh ammunition to combat rising production costs. anus wen SOTTO * 
Folding is the key to press speed and the new Goss folders have speeds up to 2000 feet pusiness Now ls Bo SPATE Th 't Oh 

per minute! Continuous ink feed makes possible uniform inking. New inking arrangements ee nun usHene’ | “hey 

provide better quality from less mechanism. Unit construction gives flexibility for easy : 

expansion. There’s a complete line of Goss presses—designed for runs of 30,000 or many 

millions . . . 32- to 196-page capacity . . . 1-color to double 6-color. 


Goss features add up to finer quality, faster production and lower production costs—in 
a press that’s custom-engineered to your requirements. No wonder most of the magazine 
presses sold in recent years have been Goss! 

Call in Goss for a no-obligation study of your production requirements. 


rHe [fA[D|LGLG company 


Specialists in newspaper, magazine and roto presses ane 
A DIVISION OF MIEHLE-GOSS-DEXTER, INC. ¢ The leader in graphic arts 
engineering, service and manufacturing...industry-wide and world-wide Just a few of America’s leading publica- 
tions that are printed all or in part on 


Goss magazine presses. 
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LOOKING 


IN LETTERPRESS INKS? 


Speed King’s 18 easy-to-mix colors and black are all you need 
for fast, high quality color work. Packed in 1 and 5 |b. cans, 
ready to run on any job in the shop. Ask your IPI man for a 
Speed King color card... it tells the whole story! 


Pan @amolalc ibs] ol-t-1e Mt Glale Mela-Migelel-lulela «: 
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CORPORATION DIVISION 


EXECUTIVE OFFICES S67 WEST 44th STREET, NEW YORK i Poe 











BETTER RECORDS for 
BETTER BUSINESS 
on BETTER PAPERS 


BETTER 

oO 

see MM... by Parsons can help you make BETTER 
# PROFITS on any form or index printing job. 





When you stock a 50% cotton fiber line of matching colors, 
with both ledger and index weights, you can give better 


For. Getter Susiness, service. And the best and most complete line to stock is 


Parsons Papers adver- 
: Parsons . 
tisements such as 


this appear regularly in 
Business Week, News- 


week, Best’s Insurance 
News, The Office, The L E » G E R A N D I N D E X 


Journal of Accountancy, 
and The Wall Street For Machine Record Forms: Performs well on your presses, 


Journal. and in office use with all ribbons, inks and carbons 
without smudge. 


For Handwritten Record Forms: Excellent writing and eras- 


ing qualities with NO-GLARE surface. 


For Color Control Systems: Most extensive range of match- 
ing colors in ledger and index available. 


CORRESPONDENCE 


To Parsons Paper Division, Holyoke, Mass. Dept. H-2 


Please send the following: 


(] Parsons Mechano Form Sample Book 
[] Booklet: “How to Get What You Need .. . in 
Record-Keeping Papers and Index Cards” 
Name: 
Company: 


Address: 


Ses 


PARSONS PAPER DIVISION. National Vuleanized Fibre Company 


27 











Home office and printing plant of Business Systems Inc. 


: —designers and manufacturers of business forms for every purpose. 
no carbon/required 








Systems Incorporeted 







““NCR Paper 
increased our forms volume 39%... 


... provides profitable repeat business.” 


J. C. Nelson, 
BUSINESS SYSTEMS INC. Vice President of Sales 
Los Angeles, Calif. for Business Systems Inc. 
“NCR Paper is such an important part of our sales program NCR Paper’s market for business 


forms is tremendous! Investigate 
today. NCR Paper is available in 
sheet stock at local 


we often wonder how we ever got along without it,” writes 
J. C. Nelson, Vice President of Business Systems, Inc., Los 










Angeles, Calif. “NCR Paper simplifies the designing of paper cungliers én 

forms for highly comprehensive paperwork procedures for bond, ledgerand git 

all types of businesses. tag grades. For roll ; 
“Customer acceptance of NCR Paper has increased stock, write to: The 

our sales volume 39% during the past year. Customer satis- National Cash 


. : _ Register C , 
faction has provided us with profitable repeat business. pea rae ve 


“We are enthusiastic users of NCR Paper and heartily 
recommend it to every printer who is looking for a way to 


increase sales.” fe NCR PAPER : y 
Vice President, Sales ELIMI NATE bs) . 


Business Systems Inc. a Arn 
THE NATIONAL CASH REGISTER COMPANY, payton 9, Ohio CARBON P AP EF 


1039 OFFICES IN 121 COUNTRIES ¢ 75 YEARS OF HELPING BUSINESS SAVE MONEY 
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A good question. And the answer could make a big difference in your profit picture — especially if you’ve 
ever turned down label jobs because ‘‘they’re not worth the headaches.” 


These well-known “theadaches” — such as curling, blocking and premature or faulty adhesion — are now a 
thing of the past, thanks to ELEET dot-gummed label paper. Here’s why: 


Unlike the solid glue film on conventional gummed stock, the adhesive side of ELEET is made up of 
millions of tiny glue particles or dots. Between these dots, the paper can expand or contract without curling. 
ELEET stays perfectly flat through a wide. range of variations in temperature and humidity. 


Here’s another important advantage: ELEET adheres to practically RR Ee CAMPLE BOOKLET: f 


any surface. This means you can reduce the number of different 
gummed sheets in your present inventory. 


Don’t wait another day to get the complete story on this truly 
remarkable sheet — available to you now in a variety of finishes, colors 
and sizes. For free sample booklet, just write the word ‘““ELEET” on 
your letterhead, add your signature and mail it to us today. 


LUDLOW PAPERS, INC., Fine Papers Division, Ware, Massachusetts. Telos eae el 1.1 4° 
A Complete Line of Gummed Label Papers « Gummed Hollands, Cambrics LABEL PAPERS 
and Tablet Tapes » Cover Papers + Relyon Reproduction Paper + Metallic 

and other Specialty Papers. 
















BETTER 
LABEL 4 


; 


BUSINESS \ 
IS NO 
SECRET... 


WHEN Dennison SERVES AS YOUR PARTNER! 


DENNISON MEANS BUSINESS ... for you... in gummed labels. For Dennison 
cooperates two ways: offering new and better label sheets ... providing 
better marketing assistance. 


THE “‘Curl-Free” LINE of Dennison PermaF lat Gummed papers brings you care-free 
printing of trouble-free labels ... over the widest range of humidity 

conditions. There’s a “curl-free” number that will add extra value to any 

label job. Want samples? 





FREE “HOW TO” BOOK gives you the benefit of Dennison’s label experience. 

Titled “How To Increase Your Label Business”, this authoritative book tells 
you: how to identify your best label prospects . . . how to sell better labeling 
... how to select the right gummed paper ... and much more. You'll find it one 
of the most helpful texts ever printed on this subject. Ask your paper 
merchant for it or write us direct. No cost, no obligation. 


a 
Helping you compete more effectively SQ enniaon 


Dennison Manufacturing Company 
Framingham, Massachusetts 
In Canada: Dennison Manufacturing Co., of Canada, Ltd., 
Drummondville, P. Q. 
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NEW... Nothing Like It In 40” Cutters Til Now! 
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A completely new concept in paper cutting effi- 
ciency...designed and built by MGD to give you 
faster, smoother, more accurate cutting for 
years to come. And it costs less to own, too. 


50% Faster Knife Speed: 60 stroke-a-minute knife speed 
for more cuts per shift...on lifts to 6” high! 


Genuine Two-End Pull: pulls knife from below line of 
cut...combines with three point knife bar support for 
unmatched accuracy ! 


Truly Cushioned Hydraulic Clamping: gentle-acting 
clamp holds lift firmly without marring stock...knife 
won’t start unless paper is fully clamped ! 


Big Screen Cut Indicator: magnified exact cutting 
dimension is optically projected on giant screen at eye 
level...calibrated in 64ths! 
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Revolutionary New Spacer: set up complete cutting 
signals in 7 seconds...amazingly simple with unparalleled 
accuracy ! (optional) 


Plus: two hand push button safety operation...electro- 
hydraulic operated clutch and brake...all controls and 
adjustments at front...automatic non-repeat mechanism 
...rear table slot closing device...and dozens more new 
advantages to make your cutting profitable! 


Write or call for full details today! 


THE LAWSON COMPANY 


Division of Miehle-Goss-Dexter, Inc. 
Chicago 8, Illinois 
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Meads FREE ‘first-of-its-kind” 


salesmaker brochure lists 


219 WAYS 


to anticipate and create sales ! 





MEAD MAKES NEWS with its “Printing 
Sales Prospector” brochure that makes it 
easy for your salesmen to both anticipate 
and create sales! Lists go-together orders... 
tells your men how one sale can often tie-in 
to many others in one call! Helps them spot 
special business situations that shout for 
printed promotion! Lists more than fifty 
kinds of Mead Papers and tells at a glance 
how they may best be used! Be sure to send 
today for your FREE copy of Mead Papers’ 





new “Printing Sales Prospector” brochure. 
Fill-in and mail the coupon below. | Senile oom MEAD Ba came g omens 


papers e 























1 
| 

MEAD PAPERS, INC., Sales Offices in Principal Cities ; 

a subsidiary of THE MEAD CORPORATION, Dayton 2, Ohio 

p ap ers ... Umagination in Paper and Packaging | 

| 

Advertising Department | 
Mead Papers, Inc. | 
118 West First Street | 
Dayton 2, Ohio 
Your “Printing Sales Prospector” brochure sounds mighty interesting. Please send me a copy. | 

| 

Name ' ____ Position | 

| 

Company. ne | 

| 

Street ve __City and State ____ —_—_—___—________— ,p | 
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NASHUA BRINGS YOU 
DAVAC...THE MODERN 
-ABEL PAPER THAT 
-OBSOLE 









































Mr. John Porter, Vice-President and Treasurer of Oxford Print, 
Medford, Mass., says: “Positively no curl, blocking, or press 
slow-down. New Davac prints as easily as ungummed stock!” 





Here is adhesive paper that obsoletes conven- conventional gummed stock, DAVAC isn't broken 
tional gummed stock...looks, feels, and per- nor stack calendered... gives you a mill-perfect 














forms like regular bond! 


DAVAC is coated with a matte-like adhesive. This 
adhesive lets the paper ‘‘breathe’’... absorb and 
release moisture, expand and contract without 
curling. DAVAC stays flat as bond... prints as 
easily...stores safely...ends customers’ curl 
complaints. Takes ink beautifully, too. Unlike 





printing surface. 


DAVAC has been thoroughly proven on presses 
throughout the country. Thousands of printers 
like Mr. Porter use it, enthusiastically endorse it. 
Have your Nashua distributor tell you more about 
remarkable DAVAC — the original balanced gum- 
med paper. He’s listed on the back of this insert. 


Microscopic beads of adhesive let DAVAC paper ‘‘breathe,’’ thus prevent curl. Matte-like 
adhesive finish takes ink beautifully when labels must be printed on the adhesive side. 


NASHUA 



























This is the adhesive side 
of DBANZAS gummed paper! 


Note the crisp, sharp printing. DAVAC’S matte-like adhesive is excellent for 


look-through labels, window stickers, other reverse-side jobs. DAVAC is available 
through the fine paper merchants listed below. Ask for trial-run sample sheets. 


AKRON, OHIO 
Alling and Cory Company 
Millcraft Paper Company 


ALBANY, NEW YORK 
Hudson Valley Paper Company 


ALBUQUERQUE, NEW MEXICO 
Carpenter Paper Company 


ALEXANDRIA, LOUISIANA 


Louisiana Paper Company, Ltd. 


ATLANTA, GEORGIA 
Sloan Paper Company 
Whitaker Paper Company 


AUGUSTA, MAINE 
Carter Rice Storrs & Bement 


AUSTIN, TEXAS 
Carpenter Paper Company 


BALTIMORE, MARYLAND 
Whitaker Paper Company 
White Rose Paper Company 


BATON ROUGE, LOUISIANA 


Louisiana Paper Company, Ltd. 


BILLINGS, MONTANA 
Carpenter Paper Company 


BIRMINGHAM, ALABAMA 
Sloan Paper Company 


BOSTON, MASSACHUSETTS 
Carter Rice Storrs & Bement 
John Carter Company 


BRISTOL, VIRGINIA 
Dillard Paper Company 


BUFFALO, NEW YORK 
Alling and Cory Company 


CHARLESTON, WEST VIRGINIA 
Central Ohio Paper Company 


CHARLOTTE, NORTH CAROLINA 
Charlotte Paper Company 
Dillard Paper Company 


CHATTANOOGA, TENNESSEE 
Sloan Paper Company 


CHICAGO, ILLINOIS 
Bradner Smith and Company 
Carpenter Paper Company 
Dwight Bros. Paper Company 


CINCINNATI, OHIO 
Chatfield Paper Corporation 
Whitaker Paper Company 


CLEVELAND, OHIO 
Alling and Cory Company 
Millcraft Paper Company 


COLUMBIA, SOUTH CAROLINA 
Dillard Paper Company 
Palmetto Paper Company 


COLUMBUS, OHIO 
Central Ohio Paper Company 


CONCORD, NEW HAMPSHIRE 
John Carter and Company, Inc. 


DALLAS, TEXAS 
Carpenter Paper Company 


DAYTON, OHIO 
Central Ohio Paper Company 


DENVER, COLORADO 
Carpenter Paper Company 


DES MOINES, IOWA 
Carpenter Paper Company 


DETROIT, MICHIGAN 
Seaman-Patrick Paper Company 
Whitaker Paper Company 


EAST HARTFORD, CONNECTICUT 
Carter Rice Storrs & Bement 


EL PASO, TEXAS 
Carpenter Paper Company 


FARGO, NORTH DAKOTA 
John Leslie Paper Company 


FORT WAYNE, INDIANA 
Millcraft Paper Company 
Taylor Martin Papers, Inc. 


FORT WORTH, TEXAS 
Carpenter Paper Company 


GLOUCESTER CITY, NEW JERSEY 
Rhodes Paper Company 


GRAND ISLAND, NEBRASKA 
Carpenter Paper Company 


GRAND RAPIDS, MICHIGAN 
Carpenter Paper Company 


GREAT FALLS, MONTANA 
Carpenter Paper Company 
John Leslie Paper Company 


GREENSBORO, NORTH CAROLINA 
Dillard Paper Company 


GREENVILLE, SOUTH CAROLINA 
Dillard Paper Company 


HARLINGEN, TEXAS 
Carpenter Paper Company 


HARRISBURG, PENNSYLVANIA 
Alling and Cory Company 


HARTFORD, CONNECTICUT 
John Carter and Company 


HONOLULU, HAWAII 
Honolulu Paper Co. Ltd. 


HOUSTON, TEXAS 
Carpenter Paper Company 





INDIANAPOLIS, INDIANA 
Indiana Paper Company 


JACKSON, MISSISSIPPI 
Jackson Paper Company 


JACKSONVILLE, FLORIDA 
Jacksonville Paper Company 


JAMESTOWN, NEW YORK 
Millcraft Paper Company 


KANSAS CITY, MISSOURI 
Carpenter Paper Company 


KNOXVILLE, TENNESSEE 
Dillard Paper Company 


LINCOLN, NEBRASKA 
Carpenter Paper Company 


LITTLE ROCK, ARKANSAS 
Roach Paper Company 


LONGVIEW, TEXAS 
Etex Paper Company 


LOS ANGELES, CALIFORNIA 
Carpenter Paper Company 
Ingram Paper Company 


LOUISVILLE, KENTUCKY 
Rowland Paper Company 


LUBBOCK, TEXAS 
Carpenter Paper Company 


LYNCHBURG, VIRGINIA 
Caskie Paper Company, Inc. 


MACON, GEORGIA 
Macon Paper Company 


MEMPHIS, TENNESSEE 
Tayloe Paper Company 
Roach Paper Company 


MERIDIAN, MISSISSIPPI 
Newell Paper Company 


MIAMI, FLORIDA 
Everglade Paper Company 


MILWAUKEE, WISCONSIN 
Dwight Bros. Company 


MINNEAPOLIS, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


MISSOULA, MONTANA 
Carpenter Paper Company 


MOBILE, ALABAMA 
Partin Paper Company 


MONROE, LOUISIANA 


. Louisiana Paper Company, Ltd. 


MONTGOMERY, ALABAMA 
Weaver Paper Company 


NASHVILLE, TENNESSEE 
Bond-Sanders Paper Company 


NEWARK, NEW JERSEY 
Central Paper Company 


NEW HAVEN, CONNECTICUT 
John Carter Company 
Carter Rice Storrs & Bement 


NEW ORLEANS, LOUISIANA 
D and W Paper Company, Inc. 


NEW YORK, NEW YORK 
Alling and Cory Company 
Miller & Wright Paper Company 
Harry Elish Paper Company 
Linde-Lathrop Paper Co., Inc. 
Geo. W. Millar and Co., Inc. 
Whitaker Paper Company 


NORFOLK, VIRGINIA 
Old Dominion Paper Company 


OGDEN, UTAH 
Carpenter Paper Company 


OKLAHOMA CITY, OKLAHOMA 
Carpenter Paper Company 


OMAHA, NEBRASKA 
Carpenter Paper Company 


ORLANDO, FLORIDA 
Central Paper Company 


PHILADELPHIA, PENNSYLVANIA 
Rhodes Paper Company 
Whiting Patterson Company 


PITTSBURGH, PENNSYLVANIA 
Alling and Cory Company 
Whitaker Paper Company 


POCATELLO, IDAHO 
Carpenter Paper Company 


PORTLAND, OREGON 
Carter Rice and Company 


PROVIDENCE, RHODE ISLAND 
Carter Rice Storrs & Bement 
John Carter and Company, Inc. 


PUEBLO, COLORADO 
Carpenter Paper Company 


RALEIGH, NORTH CAROLINA 
Raleigh Paper Company 

RICHMOND, VIRGINIA 
Richmond Paper Company 


ROANOKE, VIRGINIA 
Dillard Paper Company 


ROCHESTER, NEW YORK 
Alling and Cory Company 


ST. LOUIS MISSOURI 
Acme Paper Company 
Beacon Paper Company 


ST. PAUL, MINNESOTA 
Carpenter Paper Company 
John Leslie Paper Company 


SALT LAKE CITY, UTAH 
Carpenter Paper Company 


SAN ANTONIO, TEXAS 
Carpenter Paper Company 

SAN FRANCISCO, CALIFORNIA 
Bonestell Paper Company 
Carpenter Paper Company 3 


SAVANNAH, GEORGIA 
The Atlantic Paper Company 


SEATTLE, WASHINGTON 2 
Carpenter Paper Company 3 
West Coast Paper Company 


SHREVEPORT, LOUISIANA 
Louisiana Paper Company, Ltd. 
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SIOUX CITY, IOWA 
Carpenter Paper Company 


SIOUX FALLS, SOUTH DAKOTA 
John Leslie Paper Company 


SPOKANE, WASHINGTON 
Independent Paper Company 


SPRINGFIELD, MASSACHUSETTS 
Carter Rice Storrs & Bement 


SYRACUSE, NEW YORK 
Alling and Cory Company 


TACOMA, WASHINGTON 
Allied Paper Company, Inc. 


TALLAHASSEE, FLORIDA 
Capital Paper Company 





TAMPA, FLORIDA 
Tampa Paper Company 


TEXARKANA, TEXAS : 
Louisiana Paper Company, Ltd. | 


TOLEDO, OHIO 
Central Ohio Paper Company 
Millcraft Paper Company 


TOPEKA, KANSAS 
Carpenter Paper Company 


TYLER, TEXAS 
Etex Paper Company 


UTICA, NEW YORK 
Alling and Cory Company 


WASHINGTON, D. C. 
Whitaker Paper Company 


WICHITA, KANSAS 
Southwest Paper Company 


WILMINGTON, DELAWARE 
Whiting-Patterson Company 


WILMINGTON, NORTH CAROLINA 
Dillard Paper Company 


WORCESTER, MASSACHUSETTS 
Carter Rice Storrs & Bement 


There ts ey owe DURARALS order it by name! 


DAVAC Balanced Gummed Papers « Pervenac® (delayed-action) and imac® 
(instant action) Heat Seal Papers « TEX Heat Seal Textile Label Paper 


This insert is printed on 
60# CIS Litho Davac(S) 


NASHUA CORPORATION 
Nashua, New Hampshire 
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“CRONAR™ Films have completelyeliminated makeovers due to size changes 
and have helped cut our film inver¥éfies in half.” 


—Albert Goller, President, Fine Arts Lithographing Co., Inc., Kansas City, Missouri 


Fine Arts Lithographing Company produces an average of one million impressions per five- 
day week ... everything from catalogs and brochures to labels and inserts. Du Pont CRONAR 
Graphic Arts Films are used for most of the total requirements for this work, including 
CRONAR Ortho A for all projection and contact, line or halftone, negatives and positives. 
Since using CRONAR films, the company has eliminated out-of-register makeovers and 
substantially reduced operating costs. 


Delicate glass plates no longer create handling or storage problems, nor do acetate films 
cause production delays in getting out top-quality work. In Mr. Goller’s words, ‘Now that 
we are using CRONAR, jobs are handled faster and easier. We save stripping time and the 
etcher can release each film as he works on it rather than having to hold up the whole job 
until all films are finished.” 





Etcher Matthew Monks works on a film positive. Dimensional stability of CRONAR Films means that he 
does not have to hold up an entire job while working on one piece of film. 


CRONAR Graphic Arts Films are saving costs and valuable time in leading shops every- 

where. They can in your plant, too. Ask your Du Pont Technical Representative for more 

information or a demonstration. E. |. du Pont de Nemours & Co. (Inc.), Photo Products GU POND 

Department, Wilmington 98, Delaware. In Canada: Du Pont of Canada Limited, Toronto. Ric u's pat OFF 

>> Symbol and CRONAR are Du Pont trademarks for polyester graphic arts films. Better Things for Better Living 

This advertisement wos prepared exclusively by Phototypogrophy. ... through Chemistry 
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This Doctor is diagnosing a business firm: He is reading 
a brochure sent to him by a medical supplier. He studies the text and pictures 
carefully. And unconsciously, he reads between the lines — looks for evidences of 
sincerity and good taste. From seemingly little things — the courtesy of the 
wording, the reproduction of pictures, the feel of the paper — he forms his 
opinion of the company and its products. If the company shows respect for 
him through a well-presented messggeous fell-printed brochure — il 
respect the company in return. Respectful printing begins with a good printer. Se 

him early. The chances are he will specify Warren printing papers. He 


sr results with Warren papers — and so will you. 


printing papers make a good impression 


S. D. WARREN COMPANY, 89 BROAD ST., BOSTON, MASS. 
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AMERICAN TYPE FOUNDERS 


200 ELMORA AVENUE, 





ELIZABETH, NEW JERSEY 














By purchasing nearly 1000 Chief 15 
offset presses since their introduction, 
printers have confirmed ATF’s belief 
that an 11” x 15” offset press—de- 
signed for easy operation and good 
quality production—has long been 
wanted. 

While many ATF Chief 15’s have 
gone into small shops starting an off- 
set department, a surprising number 
have also been installed in plants with 
much larger offset equipment. “We 
use it to produce the jobs we can’t af- 
ford to put on our larger presses,” says 
one user, “and now make money on 
work we formerly turned down.” 

Basically, the ATF Chief 15 is in 






More than 700 plants now use Chief 15’s 


A Blanket and plate are 
tightened quickly and — 
easily, by a single 
vernier wheel on each 


cylinder. 


B Seven tumbler grip- - 
pers on the impression 
cylinder carry each 
sheet through the 
printing cycle. 

C Sturdy chain delivery 
model is one of three 
types available from 


ATF. 


the “duplicator” size range. But it 
boasts many “big press” construction 
features, designed to save the opera- 
tor’s time and give him excellent con- 
trol during the printing operation. A 
booklet describing them is available 
from your ATF Representative, your 
nearby ATF Branch or Sales Office, 
or from the home office in Elizabeth, 
New Jersey. Call or write and your 
copy will be sent promptly. 


The Chief 15 is easy to own 


Liberal ATF financing is available on 
the Chief 15. You can even buy a 
complete offset department, including 
a small camera, plate printer, devel- 


oping equipment, and the press, in 
one “package” with a small down pay- 
ment and the balance financed at sim- 
ple interest on the unpaid balance. 


Parts and Service 


ATF’s expanded Parts Department 
provides prompt service from eleven 
Branch Offices, and parts are carried 
in many of ATF’s 23 Sales and Serv- 
ice offices in principal cities. ATF 
Servicemen are also located in all 
Branch cities and in many other cities. 
The men who will service your Chief 
15 are experts in offset presses, backed 
by American Type Founders’ long ex- 
perience in the graphic arts. 





































printers... lithographers... 


ETS SWAP IDEAS! 


Earn a share of Kimberly-Clark stock! 


ee 


(Fig. 1) 
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Here’s how easy it is to earn your share of stock! 


No doubt, from time to time you have made some little 
time-or-money-saving improvement in your shop. Or in 
a shop where you work. Maybe it was a short cut in 
production, in presswork, in the way you do business. 
Whatever the idea, no matter how simple, it may earn 
a share of stock for you. All you do is write it out 
clearly and send it to Kimberly-Clark. No elaborate ex- 
planations are needed. However, pictures or drawings 


you may have that help explain the idea are welcome. 

All items become the property of Kimberly-Clark. 
For each idea chosen to appear in subsequent national 
magazine ads, a share of Kimberly-Clark stock will be 
awarded to the sender. In case of similar contributions, 
only the first received will be eligible for the stock. De- 
cisions of the judges are final. A total of eighteen shares 
will be awarded. 


Ideas like these could be ‘‘stockearners”’! 





(Fig. 2 


“Waxes away” static electricity. (Fig. 1) Static 
electricity can be kept to a minimum by applying any 
common auto wax to the flat surfaces of a letterpress, 
offset press or folder. A single application of the wax 
will last from three to six months, 

How to cut sheets to exact fractions. (Fig. 2) 
When cutting paper stock in thirds, fifths, any frae- 
tion, it is impossible to measure exactly with an ordi- 
nary yardstick, However, by placing your ruler at an 


Swap ideas with your Kimberly-Clark merchant! 


Tell him your requirements and he will help you choose the 


PRINTING PAPERS IC 
KIMBERLY-CLARK CORPORATION—NEENAH, WISCONSIN 


right paper for the job. 


y 
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ass 





(Fig. 3) 


angle on an easily divisible number, you can get perfect 
results. For example, if you want to cut a 17-inch 
sheet into thirds, simply angle your ruler to 18 inches, 
mark it at 6 and 12, and you've got it! 

Rubber stamp pad saves proofing. (Fig. 3) It is 
often necessary to attach a proof of a small cut, for 
identification purposes, to an insertion order, receipt or 
layout. By simply inking the cut on an ordinary stamp 
pad, you can make an impression wherever you wish. 


Kimberly Clark 








Don't delay... send yours, today! Address: Idea Exchange Panel, Dept. No. [A-109. Kimberly-Clark Corp., Neenah, Wisconsin 


39 












































an 

















Champlain Company, Inc., Harrison Avenue, Roseland, N. J. 
Chicago Office: 58 Broadway, Des Plaines, Illinois 
@ 1906 In Europe: Bobst-Champlain, Prilly-Lausanne, Switzerland. 
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Handbook shows how the 


FORCE "1000 SFM”’* system 
reduces need for special 
order numbering machines 


This 48 page illustrated “1000 SFM” 
handbook contains up-to-the-minute data 

on numbering! From its pages, you'll learn 
how you can own a numbering system 
customized to your precise needs without 
paying for special “built-to-order” machines. 
Developed by Wm. A. Force & Co., Inc., 
numbering machine pioneers since 1875, the 
versatile “1000 SFM“ Universal Rotary 
Numbering Head Component System gives 
you the heads, cams, holding rings, and 
adapters you need to speed-up production 
on complex numbering jobs. Start with a 
basic set-up for your current requirements 
and build around it as new needs arise. 
System components have been designed for 
every press at every speed. 

For your copy of the informative “1000 SFM” 
handbook, fill in and mail the coupon today. 


* Accurate numbering at 1000 Surface Feet 
per Minute on 17” circumference presses 
and larger. 


ar 


ee, 
v 
WM. A. FORCE 


& CO., Inc. 
216 Nichols Ave., Brooklyn 8, N.Y. 
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Please send free illustrated 48 page handbook on the I 
Force “1000 SFM” Rotary Numbering System 

I 
Company 
Individual sabelidinaanpesisiiiaabi ; 
Address ; | 
City Zone———State 
i 
i 
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We have the following rotary printing equipment:__ 
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if’s mot true .ce 


* That Sheridan bindery machines 


are built to suit the requirements of 


SINCE 
isss 





SHERIDAN 


only the largest edition, publication 
or trade binders. 
* Nor is it true that the cost of 
Sheridan equipment places it beyond 


the reach of the smaller bindery. 


THE TRUTH IS... 


* That Sheridan machines are built to satisfy the needs of 
all binderies, small or large, short run or long. The Sheridan 
automatic saddle binding equipment, for example, is available 
in a wide variety of combinations and sizes based on continuing 
industry-wide studies of bindery equipment and requirements. 
* Sheridan automatic saddle binding equipment is priced right 
in comparison with any other similar machinery available . . . 
and only Sheridan offers the added values of high hourly 
production for lowest cost/thousand, of a heavy-duty stitcher 
for higher product quality and lower operating costs, of quick- 
set adjustments for minimum change-over time that make short 
runs practicable and profitable. 
So ... before you purchase any equipment, call in your 
Sheridan representative. Get all the facts. Let him show you 
the right Sheridan combination for your needs . . . the way to 
increase profits. The T. W. & C. B. Sheridan Co., 220 Church 
Street, New York 13, New York. 





SHERIDAN 
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When your selling message deserves an impor- _siveness of high bulk. Whether you use offset 
WHEN YOU WANT tant look and feel, dress it up with Hammermill (this side) or letterpress (the other side) you 


Cover. Give your catalog, booklet, mailer or get all these advantages when you put your 


| p RTANT menu the attention of good printing, the work on Hammermill Cover. Let your fingers 
advantage of extra protection, the impres- and eyes tell you so as you turn this page. 
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OFFSET OR LETTERPRESS...BOTH PRINT 
MEMORABLY ON HAMMERMILL COVER 


When a prospect gets his hands on a Hammermill-Covered job, he 
remembers it—and its message. For offset work, Hammermill’s 
exclusive Neutracel® pulp provides the firm, level surface an 
important job needs. For letterpress, these resilient fibers take 
a printing impression that makes the best selling impression. 

This insert printed by offset on the 4-color side, and by letter- 
press on this, the 2-color side. Paper is Hammermill Cover, sub- 
stance 65, Radiant White, Antique finish. Offset side printed 8-up 
on a 25 x 38, 2-color press. Sheet size 2542 x 38. Letterpress 
side printed on a 28x 41, single-color press. 

Your Hammermill Agent offers you fast, prompt service with 
Radiant White and the nine beautiful, rich, fade-resistant colors. 


Hammermill Paper Company, Erie, Pennsylvania. 
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. . . because without the people 
to work this machine no other 
machine can turn. 





. . . Frye’s Craftsmen-in-Carbon 
reflect the pride and responsibility 
of training and experience. 





They know that quality takes 
more than the finest machinery 
and materials. It takes care and 
time, too. 


phage cnet 





That’s why Frye makes the finest 
one-time carbon papers . . . But 
people make Frye. And they're 
the best anywhere. 





MANUFACTURING COMPANY 


2531 DEAN AVENUE e DES MOINES 4, IOWA 
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Modern Styling, higher speed and greater productivity Seybold Dayton plant gets final inspection before 
are features of this new model 23” x 29” Harris offset shipment to New York’s Coliseum for introduction at 


press. Here the first machine completed at the Harris- the big 1959 Graphic Arts Exposition. 


What’s going on at HARRIS 


- 


Largest sheet-fed Harris offset press 
ever built is this six-color 5414"x77” 
Harris, shown after test runs at the 
Cleveland plant. George Houck, Pres- 
ident of Harris-Seybold is standing 
by the new press. The fifth and 
sixth color units will provide un- 
usual printing effects on greeting 
cards at low cost. 





This new Harris-Cottrell web offset press 
is the 2234” x 38” five-color recently in- 
stalled at Eastern Colortype Corporation, 


Clifton, N. J., for printing high-quality 


multicolor catalogs and color inserts for 
hig daily newspapers. 














TERTYPE 


HARRIS-INTERTYPE CORPORATION 


General Offices: 55 Public Square, Cleveland 13, Ohio 


Harris Presses + Intertype Typesetting Machines + Cottrell Presses * Seybold Cutters 
Macey Collators * Harris Chemicals and Sensitized Plates + Gates Broadcasting Equipment 


leven-year-old disc jockey, Shirley Bass, has her own show over WSYL, 
Sylvania, Ga. Seated at a new Gates Yard Console, she monitors her Teenage 
latter Parade... using Gates 3-speed turntables and a 250-watt Gates transmitter. 








New Super Display Intertype Fotosetter, shown 


at South 


Bend (Indiana) Tribune, handles 


from 3- to 72-point type direct from keyboard 


without 


need for 





intermediate photography. 
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The sharp difference between high 


density line or dot formations and 











sraPetate 7 clear base is one important factor that 
zi Jf es ae . 
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sets the limits of reproduction qual- 





itv. You just can’t get clean results 
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from feather edged dots that blend 






























































gradually into clear areas of the film. 


















































Blacks must be dense and sharp. Film 
























































base must be crystal clear with a maxi- 



































mum of transmission and a minimum 




















































































































of absorption. This difference be- 

























































































tween image and base is where Ansco 


















































makes the difference. Just examine 











any image made on Ansco Repro- 
lith Ortho Type B film. No silver 


“creeping” here. Dot and line for- 
















































































































































































































































































































































































mations are dense and clean. Resolu- 











tion is at its maximum and quality 
at its optimum with a sparkling clar- 
ity to the base that is unequaled any- 
where. Try Reprolith Ortho Type B 
soon . . . and see the difference! 
Ansco, Binghamton, N. Y., A Divi- 
sion of General Aniline & Film Corp. 
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“Well, there’s one place they both agree!” 


CONSIDERING the signature on this 
page you can probably guess at the 
area of agreement. Howarp Bonn. 

Howarp Bownp satisfies the 
customer-minded, prospect-minded, 
public-minded officer because 


Howarp Bonp says “quality” in so 


HOWARD PAPER MILLS, INC. 


Howard 


satisfactory a fashion. It has the 
looks, the feel, even the sound that 
represents a company very well. 
And Howarp satisfies the money- 
minded as well. For all its good looks 
and good value it is thrifty enough 


to use on all correspondence. It is 


forever worthy of your company 
name and your signature, and worthy 
of your good business sense as well. 

See samples. Your printer or 
paper merchant will show you 
Howarp Bonn in permanent white, 


and in its colors, too. 


* HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


“The Nation’s 


Companion Lines: Howard Ledger * Howard Mimeograph 


Prin 


ted on Maxwell Offset 


Bond 


sis 80 —Wove finish 





~ NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 





Printing Business Good Commercial printing business should be good to excellent 

Well Into 1960 Year for some Lime to come . . . national esonemas outlook good 
and good times expected to carry over into 1960, experts 
say .. . inflation still a problem, may be for some time. 














Steel Strike Problems Steel strike settlement involves wage rise . .. industry 
May Affect Printers will refuse to absorb it. Revision of work rules means new 

discussion of featherbedding . . . also present in printing 
and publishing industry among others. Mechanization and 
automation big problem. 





Tax Revision Hearings Time to think about tax revision . . . House Ways & Means 


Committee starts hearings next month. You should keep in 
close touch with your trade association: PIA, NAPL, LPNA, 
others. Lots of angles you should know about. Congress 
may vote tax revisions next year-—after elections. 


To Begin in November 





Watch Provisions of New If_your company does business in other states, watch new law 
just passed by Congress. You need not pay state taxes on 
interstate business if you only solicit through a salesman 
whose orders are approved and sent in from out of state, or 
if you seek business through arrangements with independent 
contractors. Take a good close look at this new law. 








Interstate Business Law 





Direct Mail Ad Volume Direct mail advertising volume for first six months over 
$857%-million (estimated) compared with $818-million same 
period in 1958. Slower rise than expected because of higher 
postal rates, says Direct Mail Advertising Assn. 








Gains But Rise Is Slow 








ITU President Offers International Typographical Union President Elmer Brown says 
ALA Merger Pro i ITU willing to merge with Amalgamated Lithographers. ALA and 
ITU currently have co-op pact to work together on problems 


involving jurisdiction. 











Board Would Settle AFL-CIO convention last month approved plan for submitting 
Jurisdiction Disputes jurisdictional disputes to arbitration by board of outside 


experts whose decisions would be binding . . . directed 
special committee to work out details. Plan would make 


arbitration mandatory on all member unions. 
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Paper, Paperboard Figures Paper and paperboard production still on uptrend . 


Indicate 13.4% Increase 


Label Manufacturers and 
LPNA Merger Approved 


Self-Advertising Exhibit 
Set for NAP-L Meetings 


Canadian Trading Stamp 
Printing Plant Set Up 


New Process for Curved 


Letterpress Plates Out 


Diamond Gardner-USPL 
Merger Plan Ratified 


New All-Nickel Shell 
Electro Available 


(Continued) 





. the 
estimated January-August total 22.6-million tons, 13.4% 
higher than same period last year. Paper output rose 11.7% 
to 9.8-million tons . . . board production 10.5-million tons 
up 14.6%. Construction paper, board 2.2-million, up 15.6%. 











Merger of Label Mfgrs. National Assn. and Lithographers 
& Printers National Assn. approved by State of New York 
on Sept. 11, LPNA reported Sept. 25. Label Manufacturers 
Division of LPNA will meet Oct. 27-29 at Edgewater Beach 
Hotel, Chicago . . . will elect new officers. 








PIA Printers and Lithographers Self-Advertising Exhibition 
to be on view during Nov. 18-21 Kansas City convention of 
National Association of Photo-Lithographers . . . all signs 
indicate big attendance at machinery exhibit and meetings. 








Eureka Specialty Printing Co. setting up production plant 
for trading stamps in Canada where trading-stamp plans are 
growing rapidly. Production facilities in Paris, Ont.; sales 
offices in Toronto. Eureka is said to be world's largest 
printer of trading stamps; also does wide variety of other 
specialty printing. 








New process for producing original engravings of letterpress 
quality on precurved surfaces for rotary presses developed 
by Regan Industries, Inc., Burlingame, Calif. Equipment 

will handle line, halftone, and combination plates . 
distortion eliminated. Plates are ready for press. See our 
November issue for full details. 











Stockholders of Diamond Gardner Corp. and U.S. Printing 
and Lithograph Co. have ratified a merger plan whereby 
Diamond Gardner will exchange 907,200 shares of its 
stock (current market value $30-million) for USP&L's 
336,000 outstanding shares. New company will be called 
Diamond National Corp. 








New, @11-nickel shell electro now accepted by publications 
normally requiring original halftone plates developed by 


A.G. Johnson Electrotype Co., Minneapolis. Better quality, 
longer runs, stand up better under remolding. Company claims 
duplicate originals not now needed. 
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What Graphic Arts 


Exposition Means 


To Management 


® Important technological changes occurring 


in printing industry; new opportunities, too 


@ Here are five recommendations for action for 


printers to follow in future plant operation 


By J. Homer Winkler, Battelle Memorial Institute, Columbus, Ohio 


The Seventh Educational Graphic Arts 
Exposition was truly great and impressive. 
It presented visually and in an attractive 
manner evidence of the remarkable ad- 
vances made during the past nine years in 
printing technology. To printing manage- 
ment it pointed up the theme that tech- 
nological change is occurring—that such 
change is inevitable—and that it will 
bring problems as well as opportunities. 

Although the 1950 Exposition intro- 
duced some dramatic developments and 
contained hundreds of splendid exhibits, 
the 1959 show surpassed it in all respects. 
Every machine, process, and material 
shown in 1950 that was also exhibited 


this year had been improved in one or 
more ways. The number of instruments 
displayed for use in controlling orerations 
is noteworthy and suggests what is ahead 
in the printing business. Mechanization 
and automation are the order of the day 
and will most certainly play paramount 
roles in future competition. 

Those printers who attended the 1950 
Exposition were particularly conscious of 
the many machines and materials exhibit- 
ed this year that did not exist at that time. 
Several of these are most ingenious in 
their concept and are illustrative of the 
amazing technological progress made by 
the graphic arts since 1950. 





the New York Coliseum where 7th Educational 
Graphic Arts Exposition was held Sept. 6-12. 
They came from every state in U.S.A. and 15 
countries as well as every province in Canada 


Attendance was past 100,000 mark for week 


The Fairchild Scan-A-Sizer and Fai: 
child color scanner, RCA Electro-Typeset 
ter, Ruth-O-Matic photocomposing ma- 
chine, Du Pont Dycril (photopolymer) 
plate, Chemco one-bite powderless etch- 
ing machine, Champlain Cavalier carton 
makers, 3M presensitized offset plates, the 
rotary presses for wrap-around plates 
shown by Harris and by Miehle, 3M auto- 
matic makeready, and the Photon are rep- 
resentative of truly significant research 
contributions for the printing industry. 

This list is not a complete one, and the 
items are not mentioned in any order of 
importance. They were selected as ex 
amples only from the long list of new 
developments on display at the Exposi- 
tion last month. 

The Exposition provided a measure of 
the progress of the printing industry since 
1950. I believe there is little doubt but 
that the achievements of the past nine 
years have been more numerous, more ex- 
tensive, and more dramatic than those of 
the preceding 50 years. Graphic arts tech- 
nology is advancing at a rapid rate, and 
this rate will continue to accelerate. 

We can reasonably expect that the next 
10 years will yield even more develop- 
ments than the past decade. Of what sig- 
nificance to management is this acceler- 
ating growth of printing technology? 
What story did the Exposition tell print- 
ing management? What opportunities 
were implied? What warnings were em- 
blazoned in this show of equipment? 

The first and obvious thing that one can 
see is the creation of pressures to buy 
some of these new things. The Exposition 
itself was a pressure builder—a mecha- 
nism tending to encourage change. Pres- 
sure to buy may originate from within 
the printing company or may be stimu- 
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Crowds like this were seen every day outside 





























lated by groups from outside. Printing 
company management may want to buy 
to reduce costs, speed up production, im 
prove quality, expand markets, modernize 
the plant, or increase the capacity and 
size of the company. Whatever the mo 
tive, printing company management 
makes the decision and, in this sense, ex 
rcises control over printing’s destiny 

But pressures to buy arising outside the 
printing company are a different story 
They force the hand of management and 
call the turn of events. The major pres 
sure group outside the company is the 
large buyer of printing. Buyers in the ad- 
vertising, packaging, and publication 
fields are most persistent and outspoken 
in wanting the latest and best in printing 
facilities 

These people are remarkably well-in 
formed about new developments in print 
ing—frequently more so than printing 
management itself. The cost of production 
is usually the motivation behind their 
recommendations. They are operating in 
areas of intense competition and they seek 
every opportunity to lower the cost of 
their own product or services. They do 
not hesitate to make known what the 
want and expect. The printing industry 
can contribute substantially to their suc- 
cess when new developments are ingeni 
ously and effectively used. 

One large buyer of printing, Time, Inc., 
has for several years been conducting a 
well-organized research program to de 
velop improvements in magazine produ 
tion. A rate of effort in excess of $2! 
million a year is currently being invested 
by this company to do graphic arts re 
search, even though this company does 
not produce printing. Time, Inc. has suc- 
cessfully introduced a number of signifi 
cant developments resulting from _ its 


studies 








J. HOMER WINKLER is graphic arts technical ad- 


viser for Battelle Memorial Institute, Columbus, 


Ohio. He is past president of International Asso- 
ciation of Printing House Craftsmen. This article 
is based on talk at PIA New York City meeting 


To a lesser degree, several other com- 
panies who buy printing in large quan- 
tities are sponsoring graphic arts research 
in spite of the fact that they are not pro- 
ducers of printing. This situation is evi- 
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Educational Graphic Arts Exposition was offi- 
cially opened when ribbon was cut by A. L. Kolb, 
International Craftsmen’s president; Vincent J. 
O’Shea of New York City Department of Com- 
merce; A. E. Giegengack, president, general 
manager of Exposition, Kurt Volk, PIA president 


dence of an impatience with the present 
methods of printing and the rate of im- 
provement. It certainly provides a pres- 
sure On printing management to modern- 
ize production facilities. 

Another pressure group acting on 
printing management is the machinery 
and supply industry. There are many in- 
dustrial giants that have entered the print- 
ing machinery and supply field as part of 
their diversification programs in recent 
years. These companies were formerly not 
considered as printing industry units and 
are, therefore, new factors in printing 
progress. 

Companies such as Du Pont, Radio 
Corp. of America, Fairchild, General Elec- 
tric, Minnesota Mining and Manufactur- 
ing, Dow Chemical, Food Machinery and 
Chemical, and others have entered the 
field with large, well-equipped research 
laboratories and sizeable research budgets. 
Their innovations were featured at the 
Exposition. These companies are creating 
more change and are acting as a spur to 
the old-line printing industry supply and 
equipment companies. By obsolescing 
present equipment and processing, they 
exert a powerful pressure on printing 
management, forcing modernization with 
all of its financing and in-plant problems. 

Still another pressure to buy originates 
from the increasing availability on the 
American market of foreign equipment 
and processes. The savings in costs is dif- 
ficult to ignore in expansion programs, 
and the competitive advantages attained 
by one shop leads others to seek similar 
benefits. 

And then there is competition to be 
considered. People do not have to buy 
printed items. There is competition for 
shelf, counter, and rack space in the super- 
markets and retail outlets. Printed items 
must compete with all kinds of products 


Crowds like this milled about every exhibit at 
the Exposition. The Miehle-Goss-Dexter exhibit, 
shown below, featured new flexible plate press, 
offset presses, paper cutters, folders, drills, etc. 
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Harris-Seybold, a division of the Harris-Intertype 
Corp., showed new rotary letterpress which uses 
wrap-around plates. All H-I divisions showed 
products, including the new Intertype typesetter 


for this space. Those articles providing 
the quickest turnover and best markup are 
selected for display. 

If the costs of printing cause fewer sales 
to the consumer and a reduction in profit 
to the retailer, printed items will not be 
offered for sale in retail stores. You can’t 
blame a supermarket manager for giving 
his shelf space to cosmetics or fishing 
tackle over books and magazines if the 
former offer twice the profit margin. This 
competition at retail outlets could have a 
detrimental accumulative impact on over- 
all printing sales. 

Television viewing and its use in teach- 
ing does reduce time available for reading, 
whether we wish to admit it or not. This 
could adversely affect magazine and book 
sales, especially if their cost to the con- 
sumer is regarded by him as excessive. 

Modern transportation, shipping, and 
communication facilities have made it 
feasible for foreign printers to compete 
in this country. The volume of printing 
being bought overseas is negligible at this 
time, but so was the volume of foreign 
automobiles a decade ago. 

Another significant competitor of 
printing is the office reproduction and 
duplicating services industry. This grow- 
ing giant does not utilize printing indus- 
try suppliers, facilities, labor or manage- 
ment, but it does compete for the printer’s 
business. 

American industry spent more than 
$11-billion in 1958 for office reproduc- 
tion and duplicating services. This was 
expenditure for multiple as well as fac- 
simile copies of administrative and tech- 
nical material needed in daily operations, 
Management reporting, product manufac- 
ture, distribution and sales, and for con- 
struction and future planning operations. 

All of this volume of business was not 
taken away from printing, but a sizeable 
percentage of it did compete successfully 


Another view of crowds that packed the Exposi- 
tion. This scene appeared constantly around 
products exhibited by American Type Founders, 
including the ATF-Typesetter and various presses 


against printing. Consider that there are 
over 100,000 Multilith machines now in 
operation. Each of these can print as many 
or more sheets per hour than the small- 
size job-presses you use. There are over 
12 ways to prepare typographic copy now 
in use that do not require the typesetting 
facilities of the printing industry. Paper 
offset plates and presensitized metal offset 
plates can be made quickly and with sim- 
ple, inexpensive facilities. 

It is not surprising to find that every 
bank chain in the country has installed a 
printing department, some of them as 
large as a medium-size printing company. 
Customers of the printing industry are 
doing more and more of their own print- 
ing, using office reproduction and dupli- 
cating services. The small printers are 
the immediate targets. 

The accumulative total of business per- 
manently lost to the printing industry is 
quite significant. And not to be forgotten 
is the growth of the reproduction and 
duplicating industry. It is expected to be 
a $3-billion industry by 1975. At that 
level it could be a much more serious 
competitor. 

Commercial printers and publishers are 
also faced with competition from captive 
plants. Few, if any, of these plants now 
produce work for outside companies, but 
they do keep increasing the percentage of 
work done for their own company. 

A simple illustration is the trend for 
many banks to do their own imprinting 

















of checks. This decreases the potentia 
volume of sales for commercial printers 
There is always the possibility that more 
large companies may decide to acquire or 
start a printing department. Equipment 
costs and printing prices will be major 
considerations in making this decision 

The producers of corrugated board and 
paperboard are continuing to integrate 
their operations. They make a paper prod 
uct and then carry through complete man 
ufacturing and printing operations to de 
liver a finished container. 

There has been a rash of mergers and 
consolidations in this industry. Diamond 
Gardner has negotiated acquisition of the 
U.S. Printing and Lithographing Co. It 
would seem logical for some paper com 
panies to consider, in their growth pro 
grams, the manufacture of complete con 
sumer products, such as printed sheets. 

The foregoing considerations indicate 
things for printing management to keep 
in mind in planning for the future. Ob 
viously, the future is not going to be easy 
Only the more efficiently managed units 
will operate profitably. It is obvious also 
that the days of phlegmatic, inflexible, 
wait-and-see management are numbered. 
Every effort must be made to have a man- 
agement that is on its toes, well informed, 
and that can make decisions swiftly and 
act promptly. 

In order to be adequately informed, 
management must seek and obtain full 
information about new developments and 
technological changes. This management 
must be versatile—able to understand the 
technology of new equipment and proc- 
esses, able to deal with new crafts and 
personal skills, able to seek out and find 
the necessary capital. It is not enough to 
be informed. 

This information must be evaluated as 
to possible effects on your printing ac- 
counts, upon your competitive position, 
and your plans for growth. Capital out- 
lays may have to be increased. It may be 
(Turn to page 96) 
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A new, efficient plant for an expanding Little Rock, Ark., printing firm was planned by Olin E. Freedman, a Chicago specialist in graphic arts installations 


Plant Designed for Painless Growth 


® New building of Arkansas Printing and Lithographing Co. planned for most efficient work flow 


@ Expansion of pressroom or bindery of Little Rock firm can be made without moving equipment 


A new plant to house its increased 
printing services is the most recent result 
of Arkansas Printing and Lithographing 
Co.’s steady 58-year growth. The Little 
Rock firm, which started in 1901 as the 
H. G. Pugh Co., commercial printers and 
stationers, began its plans in the summer 
of 1958 to move to larger quarters. 

After it had decided to move, modern- 
ize, and expand, the company contacted 
Olin E. Freedman, Chicago specialist in 
designing installations for the graphic 
arts industry. Mr. Freedman completed a 
preliminary layout for the 24,000-square- 
foot plant, and the land for the building 
was obtained; ample acreage for future 
expansion was allowed. Final modifica- 
tions of the floor plan were made, and the 
drawings were given to an architect to 
complete the plans for the new structure. 
Construction was begun in September, 
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Two of leading members of the company’s man- 
agement, R. C. Neal, production manager, and 
Keith J. Arthur, president of Arkansas Printing 
and Lithographing Co., maintain constant check 


on the quality of the work that leaves the p!ant 
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1958, with occupancy planned for No- 
vember. A strike, however, at the plant 
that manufactured the heat-transfer units 
for the air-conditioning system delayed 
occupancy until January, 1959. At that 
time all the firm’s equipment was moved 
during two week ends with little produc- 
tion loss as a result of careful planning 
and scheduling, even during a period of 
peak production, according to Keith J. 
Arthur, president of Arkansas Printing 
and Lithographing Co. 

The new building houses production 
facilities only, for all sales and administra- 


tive offices are being maintained at the 
company’s original location in downtown 
Little Rock. Furthermore, the plant re- 
quires no more than normal storage areas 
because it is directly across the street from 
a large commercial warehouse with ample 
space available at reasonable rates. 

The building is a single-story structure 
with concrete slab sides that were formed 
on the ground and tilted upward into po- 
sition. It has no windows except two 
broad decorative ones at the front of the 
building; one of these windows serves the 
employees’ lunchroom. 
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An ATF model 241 camera is the major piece of 
equipment in camera department (above left). 
From here, copy for the offset equipment goes 
to one of the stripping tables (above right). A 
four-man crew in the composing room (right) pre- 
pares forms to go to the letterpress pressroom 


Two Ready Power air-conditioning 
units, each of 50 tons, provide air con- 
ditioning throughout the plant except in 
the stock-storage area. They are driven by 
reciprocal natural gas engines. These units 
are particularly valuable because the cli- 
mate in Little Rock makes humidity con- 
trol an important item in a printing plant; 
in fact, at times it is necessary to heat parts 
of the building and cool other parts in 
order to maintain suitable conditions. 

The building has been carefully de- 
signed so that future expansion will re- 
quire a minimum of readjustment. The 
flow of work has been arranged to pro- 
vide greatest efficiency in the present 
plant, with the least possible disruption 
when new space is added. 


Departments Are Well Situated 

The composing room is located in the 
northwest corner of the building adjacent 
to the letterpress pressroom. The camera, 
stripping, and platemaking departments 
for offset lie in the southwest corner of the 
plant immediately adjacent to the art de- 
partment and the offset pressroom. The 
bindery is situated between the two press- 
rooms. Deliveries come to the rear of the 
building, and stock goes directly into the 
storeroom and thence to the cutters or to 
either pressroom. After stock has been 
through the pressroom, it is worked back 
through the bindery and the shipping 
department to the back door to be de- 
livered to the customers as completed 
products. 

When the plant was laid out, enough 
ground area was provided for each press- 
room and for the bindery to allow for ex- 
pansion up to 50% of the building's pres- 

(Turn to page 60) 
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Harris 25x38-inch two-color press is the largest 
piece of equipment in the offset pressroom. 
The company operates two Harris 22x29-inch 
single-color offset presses and an ATF Chief 15 








Offset plates are sensitized in a Lanston plate whirler (left) in the camera and offset platemaking 
department. After plates are completed they go into the adjacent offset pressroom with a mini 
mum of time and motion between operations. Similarly, forms from the composing room travel to the 


adjoining letterpress equipment such as this Miehle Vertical (right). The company has three Verticals 

















Composing Room 


1 Electric Power Entrance Panel 
Space 


Remelt Room 
Air-Conditioning Equipment Space 
Elrod Caster 


on &» W NR 


Steel Cabinet and Long Galley 
Cabinets 


6 Steel Storage Racks, Long Galley 
Cabinets 


7 Cabinets for Wood, Engravings, 
and Short Galleys 


8 Breakup Table and Chase Rack 


9 Linotype Machines (Two Number 
31’s and One Number 30) 


10 Galley Cabinets, Mat Racks, and 
Galley Proof Press 


11 Publications Makeup (Galley 
Cabinets and Ludlow) 


12 Type Frames With Two Saws and 
a Broach and Miterer 


13 Short Galley Cabinets and a 
Vandercook Proof Press 


14 Short Galley Cabinets 


15 Furniture Racks, Chase Racks, 
Long Galley Cabinets, and a Saw 


16 Lockup Tables 
17 Chase Rack 


18 Proofreaders 


Offset Camera, Stripping, and 
Platemaking Department 


1 Air-Conditioning Equipment Space 
and Hot-Water Heater 


Lineup Table 

Ruling Table 

Light Table 

Future Photocomposing Area 
Sink 

Light Table 

ATF 24-Inch Model 241 Camera 


oso ON OO UO F&F W ND 


Darkroom With Contact Frame, 
Temperature Control Sink, Work- 
bench and Table 


10 Contact Room With Contact Frame, 
Copy Camera, and Sink 


11 Vacuum Frame and Arc Lamp 
12 Vertical Whirler 
13 Horizontal Whirler 
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Composing Room 
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Production Dept. 






































Camera and Offset 
Platemaking Dept. 
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To Stock Room > 





Letterpress Pressroom 


1 Miehle Cylinder 25x38-Inch Single- 
Color Press 


2 Future Miehle Number 46 


3 Reserve Ink, Roller, and Solvent 
Storage 


4 Heidelberg 10x15-Inch Press 


5 Chandler & Price 10x15-Inch 
Platen Press 


6 Chandler & Price 10x15-Inch 
Platen Press 


7 Miehle V-50 Vertical Press 
8 Miehle V-50 Vertical Press 
9 Miehle V-50 Vertical Press 
10 Miller 20x26-Inch Single-Color 
Simplex 
11 Miller 20x26-Inch Single-Color 
Simplex 


Bindery 


1 Carbon Perforator, Lawson Drill, 
Drill Cabinet, Book Coverer, and 
Portland Punch 


Collator and Tipper 

Pony 30 Rosback Perforator 
Lawson 46-Inch Cutter 
Chandler & Price 45-Inch Cutter 
Collator and Tipper 


Lawson Three-Knife Trimmer 


oN AO NO &® W ND 


Nygren-Dahly Automatic 
Perforator 


9 22x29-Inch Baum Folder 


10 Brackett Stripping Machine, Jogger, 
and Round Cornerer 


11 W..N. U. Ruling Machine 
12 Jogger 

13 Pitney-Bowes Folder 

14 25x38 Baum Folder 

15 Rosback Stitcher 


Offset Pressroom 

ATF Chief 15 

2 Harris Model 128A 22x29-Inch 
Single-Color Press 

3 Harris Model 128A 22x29-Inch 
Single-Color Press 

4 Harris Model 238 25x38-Inch 
Two-Color Press 

5 D-I Debosser 


6 Reserve Ink, Roller, and 
Chemical Storage 


— 
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Arkansas Printing and Lithographing Co.'s up- 
to-date bindery equipment includes two Baum 
folding machines, one of which is shown at top 
left, Lawson three-knife trimmer (second from 
top), and Lawson 46-inch cutter (third from top) 
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ent size. When additional space is needed, 
it will be constructed at the rear of the 
buidling simply by extending the length 
of the structure and again putting the 
stock storage in the rear. This planning 
permits the company to increase the area 
available for both pressrooms and the 
bindery, the areas where expansion will 
most likely occur, without relocating any 
equipment. 

The front of the plant houses an em- 
ployees’ lunchroom, conference room, art 
department, plant superintendent's office, 
and restrooms. A parking area along one 
side and at the rear of the plant provides 
space for about 75 automobiles. 

Arkansas Printing and Lithographing 
Co. figures its total occupancy cost in the 
new building at $1.17 per square foot. 
This figure includes rent on the building, 
amortization of all leasehold improve- 
ments, building maintenance, janitor 
service, and heat but not air conditioning. 


Company Founded in 1901 

The Arkansas Printing and Lithograph- 
ing Co. was founded in 1901 as the H. G. 
Pugh Co. and was incorporated in 1911. 
In 1929 the company moved its facilities 
to 1000 Center St., Little Rock, where it 
still has its sales and administrative head- 
quarters, and in 1930 became the Arkan- 
sas Printing and Lithographing Co. The 
company set up a wholly-owned subsidi- 
ary, the Arkansas Stationery and Furniture 
Co., in 1950 to supply stationery and fur- 
niture items. In 1958 all check-making 
operations were moved to a new location 
to be handled by a new corporation called 
Favorite Check Printers, Inc., an affiliate, 
but not a subsidiary, of Arkansas Printing 
and Lithographing Co. 

Arkansas Printing and Lithographing 
Co. employs about 65 persons, including 
12 line salesmen and two creative sales- 
men. The company did regular job print- 
ing until 1952 when it began emphasiz- 
ing a new creative printing department. 
This was an expanded graphic arts service 
that required new production and sales 
personnel but which has paid off hand- 
somely. Today this phase of the business 
accounts for 40% of the company’s total 
sales volume. It has also given the firm a 
reputation of being a leading creative col- 
or printer in Arkansas and its adjacent 
territories. 





Meeting in the conference room to go over the 
art for a new job are (left to right) illustrator 
Jack Pagan, layout artist Chester Hodges, esti- 
mator Marion Smith, art director Evelyn Duffey 


























: By Hal Allen, Eastern Editor 


uF Inland and American Printer and Lithographer 


Equipping today’s management for to- 
morrow’s needs was the theme of Printing 
Industry of America’s 73rd annual con- 
vention Sept. 7-12 in New York City. 

More than a thousand executives of 


4 companies in Canada as well as parts of 
& the United States heard speakers voice em- 
fae e 

e phatic appeals for management alertness 


to change. 

“The economic plight of the printing 
industry today is not equipment, building 
or unions,” said Frank F. Pfeiffer of the 
Reynolds and Reynolds Co. of Dayton, 
Ohio. “It is lack of management know- 
how and skill. Unless we ourselves can 
change in that area, little will be accom- 
: plished by this convention or the Coli- 
Bs seum show.” 

From J. Homer Winkler of Battelle 
Memorial Institute of Columbus, Ohio, 
came these recommendations to printing 
management for effective operation in 
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this period of rapidly changing technol- 
ogy (see also page 53): 
Assign one member of the management 
team to keep all the executives informed 
about any new developments. Organize to 
7 move swiftly for taking advantage of new 
; developments. Employ technically trained 
personnel. Plan ahead for sizeable capital 
investments in new equipment and plant 
¢ facilities. Set aside 1% of dollar sales for 
: investment in research. 
r Kurt E. Volk of Kurt H. Volk, Inc., 
= Bridgeport, Conn., spoke as retiring pres- 
y ident at the general session. Raymond 





Francis N. Ehrenberg (left), New York City, is 
new vice-president of PIA. Harold Braun of Louis- 


ville, Ky., was elected treasurer for 1959-60 year 


Blattenberger, the Public Printer of the 
United States, voiced the invocation. PIA 
management advisor Edward McSweeney 
of Perkins-Goodwin Co., New York City, 
chaired the panel discussion of how 
change will affect the printing business. 
Panelmen in addition to Mr. Pfeiffer and 
Mr. Winkler were Lieutenant General 
Leslie R. Groves, U.S.A. (retired), speak- 
ing as vice-president of Remington Rand 





























Printing Industry of America convention delegates elected Walter F. McArdle (third from right), Washington, D.C., president at annual convention in New 
York. From left to right: Bernard J. Taymans, general manager; Mendel Sega’, Atlanta, new Union Employers Section president; Kurt E. Volk, Bridgeport, 
Conn., retiring PIA president; Mr. McArdle; Frank F. Pfeiffer, Dayton, Ohio, reélected secretary, and Max Clarkson, Buffalo, Master Printers Section head 


New Equipment PIA Meeting Iheme 


@ Lack of management know-how and skill termed economic plight of today’s printers by speaker 


@ Period of rapidly changing technology calls for more effective operation of printing plant 


Division of Sperry Rand Corp., and Moor 
head Wright, operations manager of Gen- 
eral Electric Management Research and 
Development Institute. 

Mr. Pfieffer figured the average print- 
ing company’s economic status this way 

“The ratio of dollar sales to gross plant 
investment or net worth has been drop- 
ping each year since 1953. Sales last year 
increased 2.34% but profit was down 
25%. Profit percentage of the sales dollar 
has been on the downtrend for ten years 
The average company, increasing sales for 
fun, not for profit, has fallen behind man- 
ufacturing in output per man hour while 
paying more wages for fewer hours 
worked compared with all manufacturing. 
Other kinds of manufacturing have in- 
creased productivity twice as much as the 
printing industry.” 

Mr. Pfieffer advised printers “to be- 
come alert to every better method, process 
and procedure they can uncover through 
reading, personal contacts, joining local 
industry groups, and using services offered 
by local and national printing trade as- 
sociations. He foresaw a “very good” fu- 
ture for the industry. 

“Gross national product, now $475- 
billion, is expected to rise to $700-billion 
by 1970,” he said. “There is every reason 
to believe that the printing industry will 





Harold D. Ross (right), Kable Printing Co., Mount 
Morris, Ill., receives Graphic Arts Man of Year 
award from Elmer Voigt, Racine, Wis., winner of 
1958 award. Mr. Ross’ son observes ceremony 
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continue to share at least 1.23% of the 
gross national product, thereby assuring 
sales volume increase of at least 50% in 
the next decade.” 

Mr. Groves reviewed many technologi- 
cal changes, such as data processing, auto- 
mated business and communication meth- 
ods. Mr. Moorhead explained tested ways 
to make the printing business flexible and 
responsive to changing conditions. 

PIA’s new president, succeeding Kurt 
E. Volk, is Walter F. McArdle of the 
McArdle Printing Co., Washington, D.C. 
He was advanced from vice-president. 
Following him in that office is Francis N. 
Ehrenberg of Blanchard Press, New York 
City. Mr. Pfeiffer continues as secretary, 
Harold Braun of the Fetter Printing Co., 
Louisville, Ky., was elected treasurer suc- 
ceeding Harold N. Cornay of the Press of 
H. N. Cornay, New Orleans. 

Mr. McArdle headed a unit of the Gov- 
ernment Printing Office in Washington 
during World War II and later was in 
charge of GPO’s New York installation. 
After the war he acquired Business Print- 
ing Co., Washington, and organized the 
McArdle Printing Co., which now oper- 
ates one of the largest plants in the Dis- 
trict of Columbia area. He is a past presi- 
dent of the Washington Graphic Arts 
Association. 

The complete list of events running 
through the convention period covered 
two pages of the printed program. All 
Meetings were timed for morning and 
evening hours leaving afternoons open 
for touring the Graphic Arts Exposition. 

PIA’s Trade Binders Section’s fall 
meeting preceded the convention. On the 
two days after the general session the 
Master Printers Section and the Union 
Employers Section staged concurrent 
meetings. Members of both sections at- 
tended a joint industrial relations lunch- 
eon where the guest speaker, who dis- 
cussed three-dimensional confidence, was 
Dr. Kenneth McFarland, educational con- 
sultant, General Motors Corp. 

Final morning feature was an MPS- 
UES manpower session held in the New 

(Turn to page 142) 








Mendel Segal (left) of the Stein Printing Co., Atlanta, is new president of the Union Employers 
Section of PIA. Walter F. McArdle, McArdle Printing Co., Washington, D.C., is 1959-60 president 
of PIA. Max B. E. Clarkson (right), Clarkson Press, Buffalo, is new president of Master Printers 


Union Employers Elect Segal 
President; Clarkson Heads MPS 


The Union Employers Section of Print- 
ing Industry of America elected Mendel 
Segal of the Stein Printing Co., Atlanta, 
to succeed Francis N. Ehrenberg of the 
Blanchard Press, New York City, as head 
of the section for the ensuing year. 

Other officers named were Oran I. 
Brown, Rand, McNally & Co., Skokie, IIl., 
first vice-president; George E. Sheer, Mc- 
Call Corp., Dayton, Ohio, second vice- 
president; Warren H. Deal of the Agency 
Lithograph Co., Portland, Ore., third 
vice-president; Robert L. Sorg, Sorg Print- 
ing Co., New York City, treasurer. Gerald 
Walsh continues as secretary. 

In his annual report, retiring President 
Ehrenberg cited the improved services to 
members during the year in the way of 
flash bulletins, extended statistical cover- 
age, and increased use of the analytical 
service On contracts and proposals. 





He also cited the liaison established in 
meetings with the officers of the various 
printing trade unions during the year. He 
expressed the belief that the informal ex- 
change of views that had taken place at 
these meetings would be beneficial in pro- 
moting a better understanding of the 
problems that confront the unions and 
the employers of union printing trades 
labor. 

In this connection, he stressed the 
growing trend on the part of buyers of 

(Turn to page 104) 


At a special breakfast sponsored by the Miller 
Printing Machinery Co. of Pittsburgh during the 
Printing Industry of America convention in New 
York in September, Benjamin Franklin Statuettes 
and certificates were presented to winners in the 
Printers & Lithographers Self-Advertising Contest. 
Front (left to right): J. Tom Morgan, Columbus, 
Ga., first prize, individual specimen, 20-99 em- 
ployees; A. G. McCormick, Wichita, Kan., first 
prize, individual specimen, and second prize, 
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campaigns, 100 or more employees; W. G. 
Young, president, Miller Printing Machinery Co., 
who made the presentations; William Hirsch, 
Philadelphia, first prize, campaigns, 20-99 em- 
ployees; Sherman |. Frank, Boston, first prize, 
campaigns, 1-19 employees; (standing) Claire 
Barry of the Barry Sisters, who entertained at 
breakfast; Jack White, Oklahoma City, second 
prize, campaigns, 1-19 employees; Ed Thomas, 
Wichita, second prize, campaigns, 20-99 em- 
ployees; Harry M. Fritz, Pittsburgh, first prize, 
campaigns, 100 or more employees; Ed Gold, 
New York City, first prize, individual specimens, 
1-19 employees; Merna Barry, the Barry Sisters 
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Golden Anniversary for Craftsmen 


@ Record-breaking attendance of 1,383 celebrate 50 years of Craftsmanship in New York City 






@ New president is Thomas L. Cooper of Atlanta where next year’s convention will be held 


By Clifford L. Helbert 

With a record-breaking attendance of 
1,383, the International Association of 
Printing House Craftsmen ushered in the 
second half-century of Craftsmanship at 
the Golden Anniversary of Craftsmanship 
convention in New York City Sept. 5-9. 
It was the 40th anniversary of the Inter- 
national organization, but the 50th anni- 
versary of the founding of the first club, 
the Club of Printing House Craftsmen of 
New York. 

Attracted by the three-phase conven- 
tion, the delegates were not only cele- 
brating an important anniversary, but 
were participating in the opening of the 
Seventh Educational Graphic Arts Expo- 
sition; they were also taking a look into 
the future during the convention’s tech- 
nical clinics. 

Under the direction of Craftsman’s Past 
President Gus Geigengack, the Seventh 
Educational Graphic Arts Exposition gave 
delegates an opportunity to see in opera- 
tion, and to discuss in detail, many of the 
machines they had read about during the 
nine years since the last national machin- 
ery exhibit. With an expected attendance 
of over 150,000, the Exposition attracted 
Craftsmen and friends not only from the 
United States and Canada, but several 
delegations from European participating 
clubs, and an official visitor from Eng- 
land, William A. J. Blaker, national presi- 
dent of Printers’ Managers and Overseers 
Association, London. 

Thomas L. Cooper of Atlanta was elect- 
ed the 34th president of the International 
Association. He took office on Sept. 9 to 
become the head of the world’s largest or- 
ganization of printing executives, num- 
bering 113 local clubs and over 16,000 
members in the United States, Canada, 
and overseas. 





New International Craftsmen’s officers, front row left to right, are Mark H. Carruthers, Dallas, 


treasurer; Thomas L. Cooper, Atlanta, president; Robert M. Edgar, Pittsburgh, vice-president; back 


row: Michael Imperial, St. Louis; Harry C. Link, Philadelphia, and Harry M. Faunce, Boston, holdover 


governors; H. E. Sanger, Chicago; Roy Gurney, Toronto, R. M. Ritterband, Santa Monica, new governors 


Robert M. Edgar of Pittsburgh was 
elected vice-president. Mark H. Carothers, 
manager of the printing department of the 
First National Bank of Dallas, was reélect- 
ed treasurer for a fifth term. 

Three new governors were elected to 
two-year terms: Harold E. Sanger of Chi- 
cago, representing the Sixth District 
which includes northern Illinois and Wis- 
consin; Roy Gurney of Toronto, repre- 
senting the Third District which includes 
northern New York state and adjacent 
Canadian provinces, and Robert M. Rit- 
terband, Santa Monica, Calif., represent- 


Retiring Craftsmen’s president Albert L. Kolb (left) shakes hands with William A. J. Blaker, presi- 
dent of Printers, Managers, and Overseers Association, London, England, visitor to the convention. 
Looking on (at left) are Lou Van Hanswyk, New York Club president, and Edward Blank, New York, 


general convention chairman, and Lee Augustine (far right), who played host during Mr. Blaker’s visit 





ing the 12th District which includes the 
southern part of California. 

Michael Imperial, St. Louis; Harry M 
Faunce, Boston, and Harry C. Link, Phila- 
delphia, will continue as governors for 
one more year. 

Executive Secretary Pearl Oldt, Cincin- 
nati, was reappointed by President Cooper 
as one of his first official acts. 

Mr. Cooper, who has served the Inter 
national Association as a member of its 
board for several years, has also served 


Benjamin Franklin plaque for “Outstanding In- 
ternational Craftsman of Year” was presented to 
Henry A. Schneider (right), New York, by Wayne 
V. Harsha, editor of The Inland and American 
Printer and Lithographer. (See p. 90, Sept.) 
Publication has been making award since 1949 
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as vice-president, governor, represent- 
ative-at-large, and chairman of the Inter- 
national graphic arts education commit- 
tee. He is a past president of the Seventh 
District Association of Printing House 
Craftsmen and the Atlanta Club. He is 
president and general manager of the 
Southern Photo Process Engraving Co. 

Robert M. Edgar, newly-elected vice- 
president, has served the International as 
Printing Week chairman for two years, as 
deputy district representative for two 
years and as an International governor for 
two years. He is a past president of the 
Pittsburgh Club and of the Fifth District 
association of clubs. He is president of 
the Neyhart Printing Co. of Pittsburgh. 

Governor Roy Gurney is a past presi- 
dent of the Toronto Club, which has be- 
come the second largest club of the Inter- 
national. He is manager of the printing 
jepartment, University of Toronto Press. 

Governor Robert M. Ritterband has 
served on the International board for four 
years as chairman of the club bulletins 
committee. For 25 years (except during 
World War II) he and his brother have 
operated Lincoln Printing Co. in West 
Los Angeles. He was one of the organizers 
of the Santa Monica Bay Club. 

Governor Harold E. Sanger, a past 
president of the Sixth District Society and 
of the Chicago Club of Printing House 
Craftsmen, is an instructor in the graphic 
arts department of Chicago’s Marshall 
High School and owner of the Sanger 
Printing Co. of Maywood, Ill. 

Chicago, which was selected by the 
delegates as the convention site for 1961, 
will celebrate its 5Oth anniversary in that 
year. The 1960 convention will be held 
in Atlanta. 


Emil Georg Sahlin of Buffalo won prize cups for 
best poster and stamp designs for International 
Printing Week. (See p. 150, August, for details) 





Craftsmen’s President-elect Thomas L. Cooper (at microphone) moderated Golden Anniversary Clinic. 


At left are panel participants Dr. Marvin C. Rogers, Chicago, and Alexander Lawson, Rochester, N.Y. 
At right are Charles Shapiro, New York City, and J. Homer Winkler, Columbus, Ohio, also on panel 


Craftsmen’s Golden Anniversary Clinics 
Discuss Variety of Graphic Arts Topics 


During the annual convention of the In- 
ternational Association of Printing House 
Craftsmen in New York City last month, 
a number of so-called “Golden Anniver- 
sary Clinics” were held each day. 

The first clinic was held on Monday, 
Sept. 7, and included the following topics 
and speakers: “Composing Room,” Alex- 
ander Lawson, coérdinator of letterpress 
courses at Rochester Institute of Technol- 
ogy, Rochester, N.Y.; “Letterpress En- 
gravings,” Dr. Marvin C. Rogers, graphic 
arts management consultant, Chicago; 
“Litho Engravings,” Charles Shapiro, edu- 
cational director for the Lithographic 
Technical Foundation, New York, and 
“Duplicate Platemaking,” J. Homer 
Winkler, graphic arts technical adviser, 
Battelle Memorial Institute, Columbus, 
Ohio. 

Golden Anniversary Clinic No. 2 took 
place on Tuesday, Sept. 8, with the fol- 
lowing topics and speakers: “Letterpress 
Pressroom,” Edward J. Triebe, executive 
vice-president, Kingsport Press, Kings- 
port, Tenn.; “Litho Pressroom,” jack E. 
Spencer, superintendent, Western Print- 


ing and Lithographing Co., Poughkeep- 
sie, N.Y.; “Packaging and Cartons,” Ed- 
gar A. Luscombe, manager of the carton 
division of the Miehle Co., a division of 
Miehle-Goss-Dexter, Inc., Chicago, and 
“Binding and Finishing,” Peter de Florez, 
president of the de Florez Co., Inc., New 
York. 

Golden Anniversary Clinic No. 3 was 
held at the New York School of Printing 
with Leslie C. Shomo, president of the 
Education Council of the Graphic Arts 
Industry, Washington, and Ferdy J. Tagle, 
principal, New York School of Printing, 
as speakers. 

The final Golden Anniversary Clinic 
on Wednesday, Sept. 9, included these 
topics and speakers: “Human Relations 
and Safety,” J. M. Graybard of Smith, 
Barney and Co., New York; ‘Plant Plan- 
ning and Work Simplification,” Olin E. 
Freedman, graphic arts management con- 
sultant, Chicago; “Quality Control,” Don- 
ald Macaulay, president, Paper Quality 
Control, Inc., Chappaqua, N.Y., and “A 
Craftsman’s Look Into the Future,” Wil 
liam A. J. Blaker of London, England. 


Pressroom and bindery operations were discussed in another Golden Anniversary Clinic. Left to 
right are Edward J. Triebe, Kingsport, Tenn.; Peter de Florez, New York City; Alan S. Holliday of 


Kutztown, Pa., moderator; Jack E. Spencer of Poughkeepsie, N.Y., and Edgar A. Luscombe, Chicago 
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Cut Costs With Good Plant Design 


@ Design plant for efficiency; savings in time can lower costs more than any other economies 


@ Arrange the departments of your new plant so that work follows an orderly, logical progression 


By Charles W. Latham, Offset Editor 


Inland and American Printer and Lithographer 


Time is the most important factor in 
any program designed to reduce costs. The 
hourly rate of a large plant can get into 
four figures as costs rise and the work day 
becomes shorter. A saving of nickels and 
dimes in the cost of ink, paper, stationery, 
blankets, and some 50 other items is of 
small consequence by comparison. But 
anything that can be done to save an hour 
of plant time in a year is of real value. 

An hour of plant time is made up of 
minutes of departmental time. Depart- 
mental time is made up of machine and 
man time. Time is often lost because of 
confusion, indirection, inconvenience, 
poor scheduling, poor equipment, poor 
maintenance, poor planning, poor super- 
vision, and a dozen other causes that are 
under the control of management. So in a 
word, time is lost because of unskilled 
management. 

One time-saving item that receives too 
little consideration from management is 
plant layout. Previous articles in this series 
have dealt with departmental layout. They 
suggested that each department be de- 
signed as carefully as if it were the only 
department in the plant, that equipment 
be chosen for its high productivity rather 
than price, and that each station be placed 
and equipped for greatest convenience 
and least confusion. In other words each 
department and each work-station must 
be studied from all angles to make it a 
truly productive link in the chain of sta- 
tions and departments. 


Arrange Units Carefully 

After each department and every sta- 
tion have been designed for highest effi- 
ciency, the next step is to arrange these 
units in the group that will constitute the 
plant. This group must be arranged just as 
carefully as the items in each department. 
The platemaking room is a good example. 
This room is made up of a group of sta- 
tions. Beginning at station No. 1, the 
operation proceeds until a finished plate 
arrives at the “out” rack in a smooth, un- 
interrupted flow of work. The depart- 
ments must be arranged in same manner. 

Station, or department Number 1 in a 
plant is the main office. This is the nerve 
center where orders and information are 
received. Customers come to the office. 
Salesmen bring orders to the office. Infor- 
mation arrives here by phone and by mail. 


The general office of a plant can be placed 
in or out of the manufacturing building. It 
can even be in another town if proper con- 
trols and means of communication are set 
up. But usually the main office is more or 
less centrally located in the plant. 

The general office is usually made up of 
several small departments. There may be 
a sales department, a bookkeeping depart- 
ment, an order department, a cost depart- 
ment, a billing department, a payroll de- 
partment, etc. A good office manager will 
design a smooth-working routine for of- 
fice functions and then lay out the general 
office in the most efficient manner. 

In plant layout we are most concerned 
with station Number 2, the factory office 
or production office. This office is placed 
just outside the main office, and its func- 
tion is to keep complete control of work 


Judy McGuire presided at Amalgamated Lithog- 
raphers of America exhibit at the recent Graphic 
Arts Exposition in the New York Coliseum. Her 
father, George McGuire, is a platemaker at the 
Empire Color Litho Co., New York. She has the 
title, ‘Miss Amalgamated Lithographers.” Here 
she holds hands with Dona!d Stone, secretary- 
treasurer of union, which was first labor group 


ever to participate in Graphic Arts Exposition 





as it progresses through the plant. This is 
where the shop orders are written and the 
jackets made out. This is where the sales 
department or upper management can ob 
tain any information regarding progress 
of jobs-in-work, available time, or proba 
ble delivery dates. This is also where facto- 
ry foremen come to clear up any doubtful 
orders or get any additional information 
concerning jobs. 

The production office will consist of the 
production manager, the estimator, the 
timekeeper, the purchaser, the schedule 
man, and the order writer. Because these 
men must work so closely together and 
coordinate their work with each other, it 
is imperative that they all be in the same 
office. And because their work is so close- 
ly associated with manufacturing, they 
should be in the factory office. These men 
also work rather closely with units of the 
general office, so if it is in the same build- 
ing, the factory office should be adjacent 
to it. 

Having placed the two offices more or 
less centrally in the plant, the next step is 
to decide what departments should be 
closest to the production office. If there is 
a copy department, a quality control de- 
partment, and a cost reduction man in this 
setup, these three units should be included 
either in the production office or stationed 
close by. Their work is closely coérdinated 
with the other control members. 


Group Departments Together 

The estimator, the schedule man, and 
the order writer often have to confer with 
the department that starts a job. The copy- 
man, too, must work closely with the 
comp. and the photographer. What is 
more natural, then, than to have the com- 
posing room and the camera rooms adja- 
cent to the production office. If any ques- 
tions arise regarding shop orders, they are 
most likely to come to light at the start of 
the job. With all of these department 
heads closely grouped there should be 
little time lost in getting jobs started in 
the shop. 

Time is the valuable element that we 
are trying to save. The value of any effort 
toward speedup is very questionable. The 
value of an effort to reduce loss of time 
can be great. Jobs that get off to a good 
start can generally be relied upon to pro- 
gress through the plant without great loss 
of time. But it requires teamwork on the 
part of every man in management to get 
jobs off under perfect control. (Turn page.) 
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It is important for the salesman to get 
full information on each job and to fur- 
nish, on a form, full specifications to the 
estimator. The estimator in turn gets nec- 
essary information from the production 
man, the schedule man, the copyman, and 
perhaps the comp. and photographer. He 
may also have to confer with the pur- 
chaser and others. These men are all with- 
in easy reach if the plant is laid out cor- 
rectly. If the job is obtained, the order 
writer goes into action and writes up the 
shop order. The schedule man adds it to 
his schedule. The purchaser and stock 
clerk make certain that all materials will 
be ready when needed. The carefully de- 
signed routine of starting and controlling 
jobs is carried through, and there is no 
loss of time 


This does not necessarily mean that the 
platemaker or the grainer need be right at 
the door of the plateroom. But in a well 
laid out plant they will not be too far 
away. They may or may not receive their 
instructions from the shop orders. Usually 
they are under control of the purchaser 
through the stock or stores department. 

The platemaker puts his finished plates 
in an “out” rack where they are picked up 
by the pressroom. If the layout permits, 
this rack should be fairly close to the cen 











of the pressroom or cutting room. In most 
cases they stay in the pressroom because 
the press foreman is responsible for the 
job until it is dry and ready to cut. Provi- 
sion must be made for this when deciding 
upon the size of the pressroom. 

The operations that are a part of print- 
ing are so varied that it is difficult to de- 
cide how to lay out the next department 
for most efficient operation. Each plant 
will have to work this out according to the 
types of work it does 


Floor plan shows the orderly work flow in a 


model layout of an offset-letterpress plant 
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The next step may be the copy depart- 
ment, the camera department, or the com- 
posing room. Or it may be one of those 
jobs that require the combined efforts of 
all three to get final copy prepared for 
camera. Then, if it is an offset job, i 
moves to the stripping department, and at 
this point the stripper and photographer 
may have to confer. So the stripping de- 
partment is the link next to the camera in 
the chain. Of course, if this is the type of 
plant that employs dot etching or any 
other type of hand correction on nega- 
tives, the retouching department will be 
placed between the camera and stripping 
departments, or very close by. 

Next comes the platemaking depart- 
ment. As flats have to be delivered both 
ways between stripping and platemaking, 
these departments should be adjacent. If a 
step-and-repeat photocomposer is in- 
volved, some stripping will have to be 
done for this machine. The platemaking 
department will have a rack of fresh plates 
delivered to it by the receiving depart- 
ment or by the graining department. 
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tral area of the presses. However, plates 
may be transported more easily than paper 
stock, so preference should be given to the 
layout that requires the least handling of 
stock. After the plates are run they are 
either stored, disposed of, or regrained. 

Those that are to be stored for a possi- 
ble rerun should be carefully prepared for 
storage aid racked near the plate room. 
When bidding on a rerun the estimator 
may ask that the platemaker examine the 
plates to see if any have to be made over. 
Those plates that are to be regrained 
should go to a rack near the graining 
room. 

‘Jobs that have been completed in the 
pressroom should be moved out of the 
way to make room for other jobs in proc- 
ess. There is usually a drying period be- 
tween press and cutter or bindery. During 
this period the piles may stand in one part 


If it is a combination shop with two 
pressrooms, the problem becomes more 
complex. An effort should be made to 
loop the two processes so that both feed 
into the finishing department. Both types 
of work start at the production office and 
both end at the shipping platform. One 
may loop off to the left and the other to 
the right. If some of the finishing equip- 
ment is peculiar to one process only, it 
may be kept at one or the other end of the 
finishing room. There can be no rule to 
follow because this situation is too varied. 

Paper is another problem that must be 
solved with a great deal of study. A lot of 
time and labor can be consumed in un- 
necessary handling of raw stock. It may be 
assumed in most cases that paper will be 
received at the shipping platform. So the 
first thing to do is locate this platform in 
the most convenient spot for outgoing and 
incoming tonnage. Then design a plat- 
form that will eliminate confusion when 
skids are going both ways at the same 
time. This means that, if possible, the plat- 
form should be large enough to hold a 
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truckload of paper and a truckload or 
more of outgoing material at the same 
time. 

One thing to remember is that very 
often trucks must be loaded and unloaded 
in bad weather. The ideal condition is to 
have separate and fully enclosed stalls for 
each truck. Then, when a truck backs in, 
doors may be shut, fully enclosing the 
truck so that no icy blasts of air can enter 
the plant when the platform doors are 
opened. This is almost a must in a fully 
air-conditioned plant. 

The handling of paper stock requires 
special consideration, depending upon the 
paper procedure of the plant. Of course, 
it must first be stored for a period of time, 
and space must be arranged for this in the 
layout. In the winter, the paper must come 
up to room temperature before it is un- 
wrapped. Some plants condition paper in- 
stead of purchasing preconditioned paper. 
Some purchasers plan to have paper ar- 
rive well ahead of schedule. Others buy 
standard papers for stocking. A study must 
be made of the paper-handling procedure 
and a layout made to conform to it. A 
good layout will provide ample room for 
the most crowded conditions and will re- 
duce time and labor in handling. 

In arranging departments into a smooth 
functioning group, the progression of jobs 
from department to department is import- 
ant. The thing to remember is to list the 
normal operations performed on a job. 
Then list the special operations performed 
on only some jobs. Make a tentative lay- 
out of departments and operations strung 
out along the flow-line. Start the line of 
flow at the factory office and loop it in a 
manner that will terminate it at the ship- 
ping department platform. When a plant 
is to do two or more distinctive types of 
work, two or more loops will be used. 

The next thing to consider are the non- 
manufacturing departments and the serv- 
ice departments. These should be central- 
ized as much as possible because they 
serve all the other departments. In a com- 
bination shop, try to centralize the paper 
cutting and storage and common finishing 
operations. In any plant, try to centralize 
the maintenance department, the small 
stores room, the washrooms, the heating 
and air conditioning, and supervision. The 
two-wing type of building shown in the 
sketch may be adapted to a combination 
plant with all the features that have been 
mentioned. 

The size of the building and its final 
shape cannot be determined until all of 
the departments have been arranged for 
the flow of work. The center section out- 
line will vary with the size of the depart- 
ments that service the factory. The wing 
outlines will vary with the number and 
size of departments. But two things must 
always be kept in mind. These are prob- 
able expansion and change in trends. 

At the present time, sheet-fed, four- 
color offset presses show great growth. If 


this trend turns to web presses, the plant 
should be constructed to accommodate it. 
Expansion is now slow in letterpress; the 
greatest gains are being made in four- 
color rotaries. This, too, may change with 
the new wrap-around plate, so prepare 
for expansion in the letterpress wing. 

There is no layout that will insure a 
smooth flow of work through a plant. The 
layout is only one factor, and it needs a 
system and supervision to supplement it. 
The purpose of a good layout is to make 
the system and the supervision simpler 
and easier to maintain. A routine system 
of manufacture and progression must be 
written and completely detailed down to 
the last small item. Responsibilties must 
be decided upon and written into the sys- 
tem. Every duty of every man should be 
taken care of in the plan. This means job 
descriptions for every employee such as 
who fills the water buckets for the press 
and who carries the flats to the plateroom. 

The system should be designed before 
the layout is made. The idea is to eliminate 
wasted time and labor. When jobs are 
simplified, less work is involved and less 
supervision is needed. Call it whatever 
you wish—efficiency, work simplification, 
time-saving plan, or any other phrase. It 
all boils down to a carefully designed sys- 
tem that reduces waste. 


13 Early Typesetters 
Go to New Display Spots 


Mergenthaler Linotype Co. has given 
away 13 early typesetting machines. Six 
were invented by Ottmar Mergenthaler. 
The rest were developed by 19th century 
inventors. All were stored in the com- 
pany’s Brooklyn factory until manufac- 
turing facilities were moved to the com 
pany’s new plant on Long Island. 

Mark Twain Memorial House, Hart- 
ford, Conn., has the Paige Compositor in 
which Mark Twain invested and lost a 
substantial fortune. Mergenthaler’s second 
band machine (1885), first to produce 
type lines automatically through finger 
key action, went to the New York Herald 
Tribune, which played a historic role in 
the development of the Linotype. 

Mergenthaler’s 1888 square base ma 
chine was given to the New York Times, 
and the New York School of Printing has 
his 1894 step justification unit. Seven ma 
chines have enriched the Ford Museum 
Americana collection in Dearborn, Mich 
Other recipients are the School of Print- 
ing Management at Carnegie Institute of 
Technology, Pittsburgh, and the School 
of Journalism at the University of Mis- 
souri, Columbia, Mo. 


How Printing Salesmen Can Assist 
Prospects’ Advertising Managers 


Second of a series on how to sell printing by Ovid Riso 


If you have problems, so does the man 
who buys printing from you. In some 
companies the advertising manager has to 
satisfy the sales manager, the vice-presi- 
dents, the president, and, possibly, several 
others. 

The president may sit on an idea for 
weeks, then suddenly decide that he wants 
a job printed over a week end. Aside from 
the obvious extra costs involved, hastiness 
in the preliminary preparations may lead 
to errors in the facts and figures. 

A printer can sow many sales seeds by 
helping the advertising manager to pass 
on money-saving ideas to his manage- 
ment. The president, who is usually cost 
conscious, will sit up and take notice, issue 
some orders, and thus relieve the pressure 
on your customer, the advertising manag- 
er,—who will love you. 

Following are some pain relievers. 
Print them and distribute them to all ad- 
vertising managers on your list so that 
they can distribute them among their sen- 
ior officers. 

1. When a job has to be done in a 
hurry quality suffers, costs may rise, 
and mistakes may occur. To avoid 
these possibilities give the adver- 
tising manager enough time to 


schedule, plan, and prepare his work 
properly. 

2. Author’s alterations is another term 
for wastefulness. It means that copy 
is edited after, instead of before, it 
has been set in type. 

3. Artwork and photography also re- 
quire preliminary work before they 
reach the printing stage. The ad- 
vertising manager cannot produce 
a good job with improperly pre- 
pared artwork or with photographs 
that require retouching. You add to 
cost when you economize on time. 

. Eliminate one word and the printer 
may have to reset the entire para- 
graph. Proofreading after type is set 
should be done to correct typo- 
graphical errors not grammatical 
errors or errors of judgment or fact. 
If you must eliminate a word, sub- 
stitute another one of approximately 
the same size in the same line. 
These are just a few ideas for the ad- 

vertising manager’s money-saving list. 

You can think up a dozen more. Print 

them on a series of cards for mailing or 

distribution to your prospects and custom- 
ers. It’s a good way for the advertising 
manager to educate his boss or bosses. 


As 
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The Printing Sale I'll Never Forget—No. 9 of a Series 


How My Dormant Account 


Became a Good Customer 


This guy walked in off the street. | thought he wanted 


a hundred business cards. What happened bowled me over 


By Edward A. Koester, Jr. as told to John M. Trytten 


There’s no doubt I could have lost this 
sale as easily as I made it at any one of 
several points during its progress. 

The order itself, as you will see, is not 
so remarkable; any printing salesman has 
done the same thing more than once. But 
I still feel the fact that I closed the sale is 
unusual because I violated several rules 
of selling in the process. 

To begin with, very little of our busi- 
ness comes “in off the street.” Customers 
that wander in the front door are often 
more trouble than the size of the order is 
worth. 

So mistake number one was my private 
irritation at being taken from my paper 
work when a gentleman walked into the 
office. I'm glad now my wish didn’t show 
on my face that he would go away and let 
me get my work done. 


Failed to Keep Up With Him 

When he introduced himself, I recog- 
nized him as one of our long-dormant ac- 
counts which until then was just a dusty 
statistic on an old ledger sheet. For some 
reason, we had failed to keep up with 
him, and here he was looking us up, an 
unusual situation for he was actually do- 
ing a part of our job for us. 

He was moving his business and needed 
his address changed on his letterhead. | 
examined the letterhead and felt that the 
good rag bond was about the only thing 
worth saving. 

He was selling cosmetics, but the type 
looked more like he was selling patent 
medicines or household bleach. The ty- 
pography was dead, uninspired—far from 
the ‘silent salesman” one asks a letterhead 
to be. It did not indicate whether he was a 
jobber, manufacturer, or retailer. It had, 
in fact, all the earmarks of a back-alley 
business. Nothing could have been more 
wrong! 

As I figured the price for him, I could 
come up with no better initial approach 
than to say that we could give him a let- 
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terhead more suited to his business, but 
that it would cost more. He was less than 
impressed. 

At this point I really took the bull by 
the horns. I told him that if I had never 
done business with him and got a sales 
letter on that letterhead, I doubted that | 
would care to transact business with him. 

After only slightly more than eternity, 
he asked me in a quiet voice exactly what 
was wrong with his letterhead. So I 
pointed out my objections, giving logical 
reasons for each one as I went along. | 
followed up with a positive plan for im- 
provement of the letterhead. 

To emphasize quality and the age of his 
establishment, I suggested an ivory rag- 
content bond with hand-made finish. Ask- 
ing leading questions to get at the facts, | 
found that he had a trademark. I suggested 
that we modernize it somewhat and use it 
on the letterhead. I recommended a slight 
difference in his choice of words to defi- 
nitely identify him as a manufacturer, and 
also suggested that he use hand lettering 
to create a note of style. 

Suddenly, the tables were turned my 
way. He became obviously enthused. But 
he couldn’t visualize the end result, nor 
could I, being no finished artist, draw a 
suitable sketch for him. 


Case Histories in Selling 


This article is the ninth of a series of 
case histories on selling printing and 
related services by John M. Trytten, to 
whom outstanding members of the 
printing sales fraternity have told their 
stories. Sales ideas and fundamentals 
brought out are directly applicable to 
day-to-day selling. These case histories 
will provide excellent ammunition for 
your salesmen. Mr. Trytten has had 
many years of experience in selling 
printing in Milwaukee and other cities. 





Edward A. Koester, Jr., has been the president 
of Douglas Printing Co., Inc., Jacksonville, Fla., 
since January of this year, succeeding his father, 
E. A. Koester, Sr., now board chairman. He has 
been associated with the company since 1948. 

He is active in Jacksonville civic affairs, cur- 
rently serving as treasurer of the Jacksonville 
Advertising Club and a member of the area’s 
Chamber of Commerce. Mr. Koester is also a 
member of Masonic organizations. 

He is a graduate of John B. Stetson University, 
Deland, Fla., and a member of Sigma Nu fra- 
ternity. He is married and the father of E. A. 


Koester, Ill. 


I suggested that we take a day or two 
to work up a sketch, to which he agreed. 
This gave us time to get the new ideas 
down in visual form, and obviously, time 
for him to reflect on the shortcomings of 
his old stationery. 


Liked Drawing Immediately 

When we showed him our artist's 
drawing, he lost no time in accepting the 
greatly improved stock, the new trade- 
mark, the use of two colors, and the some- 
what higher price. But my story doesn’t 
end there. 

Shortly afterward I established contact 
with another company. They wanted us 
to re-do their catalog. Whereas before, I 
hadn't been able to get beyond the secre- 
tary, I was now in the vice-president’s of- 
fice. It turned out that my letterhead cus- 
tomer was also chairman of the board of 
this company, and of others as well. He 
had put in a word there strictly on the 
strength of the letterhead order. 

People are so firmly conditioned today 
to the idea that “the customer is always 
right” that one often fails to press forward 
with ideas that in the long run are worth 
more to our customers than their momen- 
tary personal pride. 
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By Burton Lasky 


The Omitted “That” 


Q.—I would appreciate your advice on 
a question of grammar for which I can 
find no satisfactory solution. Here is the 
sentence which has been troubling me: 
‘They chose a plan that insured the com- 
pany would not lose money.” I strongly 
believe that another “that” is required 
after “insured,” but I can give no gram- 
matical rule to uphold my point of view. 
Inasmuch as a few other persons said that 
the sentence sounded “all right” to them, 
it was allowed to stand. When may “that” 
be omitted, and is this one of those in- 
stances? And while I am asking questions, 
I would like to know the difference be- 
tween “that” and “which.” 


A.—I can tell you why the sentence 
sounds incorrect to you, but I am not sure 
that the reason qualifies as a “rule.” In this 
instance, the missing that is a conjunction, 
and it is occasionally omitted: I said he 
would come. They insisted the train was 
late. Don’t tell me you believe him! 

The conjunction may be left out in each 
of the foregoing sentences because there is 
no possibility of the first word of the sec- 
ond clause being misread even momen- 
tarily as part of the first clause. In the sen- 
tence under discussion, the verb insure is 
normally transitive, and it is followed by 
a substantive, the company, which may be 
either subjective or objective. Without the 
conjunction, it is possible to misread the 
company as the object of insured, and for 
this reason it is better to include the sec- 
ond that. The first one may be changed to 
which if anyone is disturbed by the two 
thats. 

It is more common to eliminate the rel- 
ative pronoun that, but here the rule is 
quite specific. That may be omitted only 
when it is in the objective case: Here ts 
the boy I mentioned. You must be the 
man I spoke to. The function of the miss- 
ing that is assumed by the immediately 
preceding antecedents boy and man. 

Any discussion of the difference be- 
tween that and which must also include 
who. There is a reasonably clear distinc- 
tion between which and who, the former 
applying generally to things and animals, 
and the latter to persons. As a relative 
pronoun, that may be substituted for ei- 
ther who or which at the beginning of a 
restrictive clause. In fact, there are quite 
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a few grammarians who even today main- 
tain that that should always be used when 
the clause is restrictive. You are the one 
that called me, but This is John Davis, 
who is my friend. Pick a watch that ap- 
peals to you, but We'll drive through the 
country, which should be lovely at this 
time of year. That may not be used when 
a preposition precedes the relative pro- 
noun: This is the man of whom I spoke. 
Despite the fact that Webster’s expresses 
a preference for this distinction between 
that and who, or which, there are many 
careful writers who pay little attention to 
the rule. It is safe to say that in most in- 
stances who or which may be substituted 
for that whenever the author chooses. 


Dates and Commas 

Q.—How should one punctuate days 
and months of the year? I have seen at 
least three different styles in use, namely, 
April 15, 1959 ...; April 15, 1959,..., 
and April 15 1959.... Also, are commas 
required when day of month is left out? 


A.—There is some argument as to 
whether the year is a restrictive or non- 
restrictive appositive in this construction. 


Answers will be kept confidential upon request. 


My own feeling is that it is more logical 
to consider it restrictive, since the day of 
the month is usually meaningless unless 
the year is either implied or stated. Never- 
theless, usage does call for setting off the 
number of the year with commas. In any 
event, a comma is required between the 
day of the month and the year, because of 
the juxtaposition of two numbers. Since 
the first comma is necessary, it is prefer- 
able to treat the year as parenthetical by 
putting a comma after it. 

When the day of the month is omitted, 
the commas are not really necessary. It has 
been traditional to set the year off with 
commas in this form also, but one finds 
April 1959 being used with increasing 
frequency. Note that either both commas 
should be omitted or both should be used. 


Hyphens and Dashes 

Q.—Hyphens and dashes are often 
typed alike in copy. How can one be sure 
which is indicated ? 


A.—Consider the basic functions of the 
two marks and apply according to the con- 
text. Essentially, a hyphen unites where- 
as a dash separates.—First to Final. 














“How’s a man going to work with something like that staring him in the face!’ 

















































Italienska 
Resebyran 


Strandvagen 18 
Tel. vaxel 62 12 69 





Present 
kort 





Folder title above and booklet cover below from Dagens Ny- 
heters Larlingsskola (Stockholm trade school) offer ideas worth 
study by all intent on making most of low-cost work. On orig 
here screened in black) is printed in 


inal of first, upper part 


a light, cool gray (bluish) from plate material any one can 


cut to size. Cost of extra run on small order is fractional to 
benefits of extra color, added force, also of improved balance 
and effect of unity and form given irregular overprinted lines. 
Active effect of lines and picture on cover below—printed in 
black only on salmon stock—provides interest, so a degree of 
force, absent when lines are centered. A point to remember: 


paper can supply color at low cost of one run through the press 
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By J. L. FRAZIER 


Fine Work of “Captive” Shop 
PRINTING AND STATIONERY SERVICES of 
Toronto, Ont.—It is not common to receive 
such fine printing—from all standpoints— 
from a so-called “captive” plant, yours being 
that of Canadian General Electric. Both the 
11x8'2-inch plastic-bound brochure, “Effi- 
cient Planning,” and the 6x9-inch booklet, 
“Head Office Printing Service,” are excellent. 
The purpose of the items is to inform print- 
ing buyers in the various departments of Ca- 
nadian General Electric about what your 
shop offers and how to obtain what is re- 
quired. The booklet, beautifully printed by 


medium 


with italic 





hilly € frntson 


TYPOGRAPHERS « 218 COURT AYE. « MEMPHIS. TENN, 


Two from a series of eight unusual and interesting 4%4x72-inch cards by Memphis typographer, each featuring ¢ 
different type and all, as the pair indicates, of identical layout. All were printed in deep red and medium gro 
green, the latter suggested as much as possible here by benday of black plate in reproduction on left. While 
red is deep and holds even the light-face types quite legible on originals, we have taken the liberty to revert 
colors in second reproduction to provide a comparison-study and demonstrate a more usual, but less interesti 
and distinctive treatment, also so text of second in light-face type would here be easier to read. Comparison ¢ 
to readability of text, bold type where in red and light face in other, will interest readers, but, it should be re’ 


bered—in justice to our valued Memphis contributor—that originals are near double size of reproductions abo 


offset, explains the several reproductive proc- 
esses operated—Monotype, hand composi- 
tion, offset lithography and even xerography 
—as far as explanation for nonprofessionals 
is necessary. Also explained are layout, let- 
terpress, offset presses, and bindery. In all 
instances, the text related to each subject ap- 
pears alongside a half-tone illustration. 
Heads are in bold sans serif, all lower case 
and printed in the second color, bright red. 


We particularly like the pages where three | 
halftones of a page are at the inner margin D 
and related type matter at the outside. The| 
sorry size of the cuts and the nature and ex-§ 
tent of the copy made this sharp, modemB «yp, 
treatment impossible on all pages. The bro-§ | 
chure, according to the foreword on the 
first inside page, signed by S. S. Garcia, su-§ 
pervisor of printing, “was prepared in the® 
belief that it will prove helpful in the efficient § 
and effective planning of the printing needs 
of the company.” It is, indeed, a manual that 
could very well prove enlightening to many§ 
professionals. Typical “lesson” subjects arejl 
















with italic 


contemporary body types. It naclass by 


tself for fitting a lot of copy into a small space 
e, maximum ieei 
nimum waste of space has resulted in 

e, plus the d able 
degree of compactness that makes acl 
ze the equivalent of a full point size larg nv 
ther faces. Times Roman has the inherent 
ind important advantages of sturdy letter 
200d color, and satisfactory distribution 


f weight. Available on the Monotype keyboard 
8,9, 10, 11 


pears 

course. 
sheet 
opened 
pears | 
black. 
course, 
ing up 
tion of 
printed 
bled-of 
to men 
lustratic 
simple 

would 1 


Off th 


HARR 
wood, | 
there is 
in cont 
with inc 
such as 
To our 
head w; 
banker | 
too: pro 
head cor 


and 12 point 





“Preparing Manuscript,” “Preparing La) 
outs,” “Xerox Reproduction,” and “Typa 
of Folds,” to name a few. Winding up th 
content, there’s a “Glossary of Printim 
Terms.” We'll treasure our copies as refé 
ence material. The adequate illustratios 
spacing, and margins of the interesting twé 
column pages of the booklet are a delight! 
behold. Our readers can look forward ! 
seeing some of the pages next month. 
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8-point roman caps, spotted near 
the upper right-hand corner of the 
Items submitted for review must sheet, dominated by a longer line in 
be sent flat, not rolled or folded. upper and lower case of the same 
type giving the address and telephone P " 
number, also by words “advertising | ; (IN GENTLE MOOD) 
lithography,” in bold sans serif, print- | 

ed in a second color, medium blue, , 

close to the left-hand edge of the A oft when thou my music music playest 
sheet and slightly lower than the Upon that blessed wood whose motion sounds 


long line on right. At first glance, it naa With thy sweet fingers when thon gently swayest 


seems that the water mark of the 
paper is utilized to fill the gap of The wiry concord that mine car confounds, 


Replies cannot be made by mail 
















> three} Finishing Process Scores space between the short line in blue Do Lenvy those Jacks that nimble leap 
mane DarBy PRINTING Co., Washington, and the longer address line near the To kiss the tender mward of thy hand 
D.C.—You have scored a 10-strike right of the sheet. It seems to func- ; ae 
ind ex with your self-advertising folder, tion in the design, but this will not wiik? my poor lips which should that harvest reap, 
nodem B “Keep your finger on every detail.” Its register with thousands of eyes. The At the woods boldness by thee blushing sand 
he bro striking effect and novelty make atten- device of three overlapping register To be so tickle the ssmeltel their Fat 
on the} tion irresistible. Its fine quality pro- marks in red, blue, and black, in ; Pie snes 
cla, SU duci'on will be accepted as assurance line vertically with the all but lost And situation with those dancing chips 
2 be of \our ability to do fine printing— name line has the effect of balanc- Ore whom thy fingers walk with gentle gat, 
“ficient wit! imagination. The folder’s full ing the widely separated elements. 
B needs chee of ie antique cover paper is Partial as we are to stronger effects, Making dead wood more best than hang lps 
ual that} 43,. 614 inches, folded twice the and still feeling that the name is Since Saucy Jacks 50 happy are in this, 
> many sho way to 434x8% inches, meaning much too small and isolated in your Give them thy fingers, me thy hpps 40 kiss. 
cts ale the ont leaf, folded down from top, design, we can “see” your design ° fi . 
is it an inch short of other two. because of its decided departure. A me 
The ‘ont leaf is die-cut to shape and steady diet of the same treatment 
pril by halftone illustration to rep- would leave almost everybody hun- 
rese’ a hand with a pointing index gry. Such restraint in typographic 
fing and has a section of a coat design is most rare, believe us, but 
slec ind shirt cuff showing above. with so little area in color as the 
The ger points to the word “detail” short, small line, you scarcely get 
of t lisplay, which has five staggered any benefit from it. We congratu- As a hobby, Herbert W. Simpson, Evansville, Ind., issues a keepsake on birth date 
line the bottom front of the third late you on winning a Whiting- of poet Shakespeare. Here's first page of spread in 1959 issuse, an 8%4x11-inch 
sect folded up from the bottom of Plover Paper Company merit award double rough-paper folder. Exquisite calligraphic writing is Raymond F. DaBoll’s 


the « sed piece. The lines are in re- 
| vers. color plate printed over the 
com, cte section of strong rose hue. 
The —ading of this section, covered 


by a: e-cut front leaf when the piece 

is re. ved, is “A dozen graphic arts \ x } A ( ON W. TURRENTINE JACKSON 
servic ’s are all under one roof at 

Darb\ Printing.” This is in reverse 

color followed by a listing of serv- WAGON hi ) \] YS 
ices i) black over the rose. Inciden- V/ J a L \ 


tally, ‘he hand illustration is printed BP Sash a 
on both sides of the sheet, so it ap- WES | 
pears above the section, and, of 


course, at the top of the complete 
sheet when the folder is completely A STUDY OF FEDERAL ROAD SURVEYS 


opened. Further influential copy ap- AND CONSTRUCTION IN THE TRANS 
pears in reverse, white against the 8 8 

: ; MISSISSIPPI WEST* =» & & G- > ¢ 
black, below the illustration, of pipe 


course, in the middle section. Wind- 
ing up the spread, there’s illustra- 
tion of a hand holding a trade mark 
eaturing@™ Printed in black against the rose 
dium grow bled-off background. Is it necessary 
. While to mention that the die-cut hand il- 














to reve lustration provides an effect which 
interesting Simple printing on rectangular leaf 
nparison ¢ would not? UNIVERSITY OF CALIFORNIA PRESS 
be re By W TURRENTINE JACKSON BERKELEY AND LOS ANGELES ‘ 1952 


‘ions atom, Of the Beaten Path 

Harry L. Timmins Co. of Holly- 

ing Lay wood, Calif—tIt is a truism that 

d “Type there is distinction and even power 

ig Up “Nn contrast, and that tastes vary 
Printi§§ with individuals. Some like things, 
as refel such as roast beef, hot, others cold. Above, reduced one-half, are jacket front and title page of one of the fine books selected for the American exhibition which opened at 

ustratio@® To our knowledge, a certain letter- | Moscow on July 25. From the University of California Press, Berke'ey, which has placed at least one book annually in the “Fifty Books 

















a 


sting (WH head was severely criticized by a _ of the Year’ show, A. R. Tc ini, designer, plant superintendent, and long-time valued contributor to this department, shares 
delight "banker because the name line was credit with Robert Eustachy, artist. Jacket is at once powerful—to catch eye in book stores—and pleasing, the latter through use of 
yrward "i too prominent. Now, your letter- Garamond Bold, esthetic though of strong tone. Original is in black and soft orange on paper of a primrose hue. Second color on 
onth. head comes along with the name in __ title page, as on all inside pages, is a deep red, of better body and taste for work of the type than the normal designation impli 
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with your Marge Crawford matched sta- 
tionery. We like it and consider your de- 
sign sound. It also indicates restraint, with 
the name quite large enough. The first 
and long line of quite small, light Copper- 
plate gothic carries all the copy of the letter- 
head, except the name and nature of the 
business, at the start, with the address and 
telephone number following. The second line 
gives the name, set in 24-point italic caps of 
smart roman style (we do not recall the 
name), below and flush right of first line. 
The novel feature is near the center of the 
first line, where the figures of the street ad- 
dress appear as tops of typewriters keys, with 
a section of the bars showing. If we have 
seemed a bit rough according to your views, 
remember, writing for many others less dis- 
criminating, we must emphasize practices 
acceptable to the majority. 


House Magazine Poses Question 
NATIONAL PUBLISHING Co., Washington, 
D.C.—Because we’ve admired and repro- 
duced your promotion pieces, we assume the 
first and only copy of your magazine, The 
Pub, we have seen was sent to us for similar 
attention. We're glad because, as in your ad- 
vertising, fresh and interesting ideas worth 
passing along are presented. We are rather 
troubled about the content, suggesting, pos- 
sibly, a combination external-internal maga- 
zine. In the masthead atop page 3, we read, 
‘a newspaper published by and for em- 
ployees,” and there’s a page with halftone 
portraits of seven new employees followed 


THE FRANKLIN 


FIELD 


FEBRUARY 1959 


“All-type” cover—artist not required for reverse-color plate—from magazine of 
Franklin Life Insurance Co., Springfield, Ill., effects mighty impact. Repetition 
of single word in many sizes—lines positioned for a definite and shapely over- 
all outline—impels attention. Red of original fits objective better than does our red 
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E. J. BURNELL, JR. 
Manager 


SEABOARD 

“y ; 
Ainance Company 
917 A Street 


Hayward, California 
Phone JE 7-961 1 











1510 Franklin Street 
Oakland, California 
TWinoeks 3-4594 


FINANCE PLAN 


—. J. BURNELL. SR 
Adjustment Dept. 














Despite space limitations, R. M. Caldwell, typographer 
of Color Art Press, Oakland, Cal., achieves interesting 
and impressive effects with ordinary business card copy. 
Both on white stock, original of the first is printed in 
black and beautiful deep green and of the second 
black and pleasing, rather soft orange of normal tone 


by a list of others celebrating anniversaries, 
one his 32nd. On the other hand, there are 
ads on cover pages after the first which seem 
directed to prospects and customers; they 
are of a nature to stimulate the employees, 
though reference to employees mentioned 
could be influential with potential customers. 
Our limited bewilderment is of no special 





significance, and content can be labeled OK, | 


for employees especially. The front cover is 
seasonal. There is a two-inch band of solid 
blue across the top of an 8'2x11-inch page; 
in the band the name is in reverse color out- 
lined with black, and other copy is Over- 
printed. Following this is a halftone illustra- 
tion nearly five inches high and bleeding off 
at the sides. It shows a polar bear licking at 
three huge cakes of ice. The same illustra- 
tion, upside down, joins up, and overprinting 
the blue, simulates a reflection in water. The 
solid blue is too deep for the small type of 


the masthead overprinting. It exemplifies a | 


frequent problem, of a color too strong in 
one place, but all right in another part of 
same form. The top masthead band could 
well have been screened, thus weakening the 
color in effect. We like the idea of four pages 
in the center printed on colored paper. With 
four ahead and four following on white, an 
interesting change of pace results. Added 
interest comes from the use of different types 
for article headings, especially since some 
interesting types are used. The style similar 
to old-fashioned Barnum used for the head, 
“There'll Be Some Changes Made,” seems 
particularly suitable, and adds “color.” ‘che 
grouping of elements—type, illustrations, 
etc.—and consequent uncommon distr bu- 
tion of white space, keep the piece from 
being overly tranquil. For example, wl ere 
two halftones appear on a page, variety ind 
interest are added through printing one ¢ ver 
a panel of the same size in a second cc or. 


The same ends are achieved by printing s: me § 


Reproduced below is front of 7'4x7'4-inch, in line on next page the center spr -ad, 
sans itemization of resources and liabilities required from banks on call. Such f< rms, 
which might be called “blanks,” are printed at one time in advance, color of p ‘per 
and second color of printing changed during run for variety in successive ji sues 
when completed. While required material for statements is, as stated, standc -d—§ 
figures only changed from issue to issue—a completed spread is shown, reprod ced 
even more, within margins of display on next page. Reproductions, represent ‘tive 
of the fine work of Raymond F. DaBoll, ace calligrapher, and the Acorn Pres , of 
Forest Park, Ill., at once offer readers an idea for a customer and grand exec: tion 
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of the line illustrations in a second color. 
Other pictures are enhanced by being par- 
tially overprinted with brush strokes in a 
second color. The sum total of these observa- 
tions is that you achieve a brightness of ef- 
fect and a change of pace out of proportion 
to the simple methods employed. 


Angular-Sided Forms May Be O.K. 


READING EAGLE Press of Reading, Pa.— 
Material for view books, properly dominated 
by pictures, provides a printer at once with 
many problems and the opportunity to do 
something outstanding. When we see the pic- 
tures of such books well handled, we won- 
der how anyone could order plates first, only 
to flounder on make-up. “Well handled” im- 
plies cropping out needless, meaningless 
back ground to make the most of the parts of 
pict res which count, and then bleeding off 
one -ide or another, or both to permit largest 








Hyper Dauphin 


JUNIOR and SENIOR 


High School 


ove all dimensions, all arranged interesting- 
ly, oossibly with variations from page to 
pay Not that the particular photos supplied 
you ‘or the “Upper Dauphin Junior and 
Sei High School” brochure permitted it, 
but ec thrill at seeing an occasional picture 
of +r than rectangular form—circle, oval, 
Ol tnot—for the change of pace and the 
lis interesting effects of such contrasts. 
Yi st only did well with the layout of pic- 
tul out fitted the subordinate text matter 
nic. tothe varied open space on each page. 
W lain type heads, the copy matter might 
be . What with halftones so large and 


dat 
bat 


atively black. You sidestepped this 
admirably with heads in reverse color 
printed in black such as “Business Ad- 


For a time around a generation ago, the typographic world suffered from a vogue for triangles, trapezoids, and odd 
shapes generally; the agony was aggravated when they were introduced without reason or view to over-all pattern effect- 
ing orderly design. It can be said that there is a place for everything—in instances, on occasion only—including nonrec- 
tangular forms in printing design when, to purposely repeat, these provide or supplement an agreeable pattern. More in- 
teresting angles relating to 11x8'%-inch brochure, cover reproduced above, are related in review item along the left 





min ration” and “Cafeteria,” and showing 
int! book’s second color, red. These bands, 
blee. ng off left on each page, are a bit more 
tha half-inch high, the length being de- 
term ied by the copy. Considering where 
they ire placed, their weight has the effect 


of floor plans in red in part overprint half- 
tones—in black, of course—another device 
which provides variety and larger illustra- 
tions. On some pages such diagrams and line 
illustrations are in convenient open spaces 
outside the halftones, but we note that when 
there is overprinting, no vital part of any- 


thing is sacrificed. The striking cover stirs 
a further observation about odd shapes. Em- 
ployed to extremes a generation ago, even 
in the shaping of type groups—often with 
several such elements in one form without, 
together, forming a pleasing over-all pattern 
—their vogue was short-lived. Used sensibly 








of bs ancing the halftones, and adds “color” 
at desirable points. On some pages diagrams 
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| 





custodian, and in other trust capacities. 








The Trust Department of this Bank offers a completely specialized 
fiduciary service, acting as exécutor, trustee, guardian, conservator, agent, 


LIABILITIES 





OAK PARK TRUST AND SAVINGS BANK 


STATEMENT OF CONDITION AT 
THE CLOSE OF BUSINESS 





j STATEMENT OF CONDITION AT 
THE CLOSE OF BUSINESS 
JUNE 10, 1959 
The Trust Department of the Rand offers «completely spmcsaheed 
7 sung os enecwtor, 1 comers ator 
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OAK PARK TRUST AND SAVINGS BANK 








Demand Deposits 29.79), 09094 
Tume Depon 27. 181764.99 $6,974,855 99 


$ 0.441 120.76 
































and not indiscriminately, as on your cover, 






























































































































































| such odd shapes may be powerful devices, 
i With a view to making something of a fea- 
| ture of this item, the cover is reproduced 
) here. The title, it will be seen, is in straight | 
S lines, reversed in a four-sided panel, no two | 
a CREATIVE PRINTERS, INC. 214 North Fourth Street, Quincy, Illinois sides parallel and none square-on. The odd 
= shape of this panel and the less pronounced 
| A. departure of the halftone represent variables 
» > < useful and suitable of themselves in any 
_ work, but smaller and decidedly subordinate 
odd forms occupy the otherwise awkward 
space around two features. In a way, they 
| — function as a border, and unify the layout. | 
il | - Now, to a point of pattern. The angular right | 
i | > side of the panel with the title and slanting § | 
— left sides of the two smaller forms below 
1 form a straight line. Note, also, that the right § — 
i ae side of the small form in the upper-left cor- BP" 
| = ner and to the left of the one with the title § °°° 
| : impr 
| a 4 
= a bl 
_ ble« 
- plifi 
= . 9§ . 9 a 11 
| Better Settin’... Better Readin’... Better Sellin an 
= smi 
like 
x J. M. BUNDSCHO, Inc., Advertising Typographers ove 
4 180 NORTH WABASH AVENUE + PHONE RANDOL/’H 6-7292 » CHICAGO 1, ILLINOIS iS i 
= ulor 
= Here Type Con ae) 
‘al whic 
= ly. \ 
= the 
< furt 
a 
> Characteristic axiomatic-quality top display on blotter of first Chicago ad-setting house seems sure to influence any pro: ect H =— 
“* mark another purposeful line. In pur ose | 
oe and fact these factors provide design qui lity 
a and bring about order. The main poin is| g¥ 
= that panels are not arranged hit-or-miss as | “@ 
~ in former days, but with design purpos:— ® | 
« and, “O, boy,” how the title stands out! | 
_ Printer Honors Local Industries | 
= STEKETEE-VAN Huts, INc. of Holland, | 
Mich.—Merit is of several angles in the | 
series of 6x6-inch French-style folders youg | 
We confess a strong liking for the 7'4x10'%-inch letterhead reproduced above. It is quite unlike any we recall hav- are beginning to mail out, and we're glad i | 
ing seen. Because of that and “made-up” picture—arrow aimed straight at name—it seems sure to command in- you sent us Number 1. It makes great mate- | 
terest and, beyond that, to function admirably in repeat impressions like a trade mark. Original is printed in black rial for this department and offers an idea | 
and medium-light brown on cream-toned paper, effecting a highly pleasing and harmonious over-all effect. We've many printers could profitably adapt in their 
seen too many letterheads of late with small type of address in some weak color not to appreciate handling here different local areas. The front is featured by 
"Mcellent Results Knack with Word... 
a oe yr) ntine wall up, every ne ee avon What you say is your business, how you 
Basiinut and r 7” say it is ours and Warwick is proud of 
y its staff of many fine typographers who have 
= y ent results. devoted years to selecting and assembling just the 
That’s why asta rs in 43 states right type for the job at hand 
and @ few foregiR@ountries have come Besides a host of devoted customers in the St. Louis area, 
to count on Warwick peices ee en : caine rege migeres 
fan you use any ’Xcellent Results Today ie help + F Rea = tno _ 
RWICK Typographers agg gern anrmeetieyin va 
920 WASHINGTON AVENUE + ST LOUIS 1, MISSOURI CENTRAL 9210 
CENTRAL 1-9210 
Characte 
white co: 
No apology is made for coming back with further reproductions from series of un- _ copy well worth reading. Originals of this pair are printed in black and ‘‘cool’’ red ong Phoenix 
forgettable 9xé6-inch cards by leading St. Louis typographer. Layout is highly unusual, gray antique card stock. Various colors of ink and paper have been used in serie dense an, 
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package labels should be more than utilitarian. Attractive, interesting, 
ones, like two above, make good advertising, at least presenting name 


vely. Viewers get idea they can expect similar printing from user. By use 


panel a bit more than two inches wide, 
ig off the top, left, and bottom. A sim- 
arrow in a lightly-screened reverse 
to the bottom, directing the eye to 
side. Your name and address in quite 
pe at the top and a big display “We'd 
1 to meet,” following, appear in black 
e panel. The space at right, of course, 
ldressing. Our story and your inspira- 

the series comes from the fact that, 
state, there are numerous concerns 
re better known nationally than local- 
are inclined to go along with you for 
son that we’ve read about “Holland 
s” and other products in national 


magazines for as long as we care to recall. 
All but the front and back of the piece, fold- 
ed from 18x12-inch sheet, is given over to 
facts about Conrad Inc., makers of air 
chambers, notably for testing and training 
for travel into outer space. The spreads are 
replete with halftone illustrations of com- 
pany’s plant and products. The top of the 
back page is headed by two lines “Published 
as a public service” and your name, the 
former in reverse color of a blue band, the 
latter overprinting in black. Text following 
tells the object of the series, already dis- 
closed. All that might be called “promotion” 
is your name and list of products and serv- 
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AITLE 








Characterful and too infrequently used silhouette illustrations and bright black-and- 
white contrasts feature current design-typographic treatment of great magazine of 
Phoenix Metal Cap Co., Chicago. Printing letterpress, Hillison & Etten Co. got as 
dense and fine black on soft paper as we've seen. Color on original is soft, “cool” red 





of design motif featuring matched stationery, as is true of second, added advantage 
of repeated impressions is obtained. With black, color on Ronald’s original is deep 


orange and on that of Arrow Service it is light green; both are printed on white paper 


ices at the end. As we see it, the only possi- 
ble weakness in such a series is that you may 
wind up without “covering” some organiza- 
tion and lose a customer or fail to win one 
who would be complimented, “warmed up,” 
through being spotlighted. Layout and dis- 
play are very effective. Our only suggestion 
is that the blue color might well be a little 
lighter so that the small type overprinted in 
black would be more legible. The stars in 
outer space over a section of the globe at the 
bottom and right on the first opened spread 
would be quite visible with the lighter color 
and the one small initial might as well be in 
black as in the color. 


AID 
1-3024 


In contrast, a powerful cover, from another of the country’s finest company maga- 
zines, that of Franklin Life Insurance Co., Springfield, Ill. Significance of “‘over- 
size” illustration is urge to “use the ‘phone.” Circles effectively spotlight what's 
inside. The 82x11-inch page is printed in very deep red and black on white paper 
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PROMOTION 4 Idea Sketches 


FILE 


By HARRY B. COFFIN 


As you probably realize from preced- 
ing issues of the Promotion File, the four 
“Idea Sketches” on the left page each 
month are ready for you to reproduce 
(same size or somewhat smaller) on your 
own letters, folders, booklets, house or- 
gans, etc., usually by letterpress or offset, 
to give and/or mail to your trade. You 
can, for example use two of the “Idea 
Sketches” twice a month, or use all four 
monthly. 


Reproduce, with the captions now addressed 





to your prospects, by line cut or by offset 





Captions on the /eft page are now ad- 
dressed to your trade, so you can save set- 
ting them in type. Reproduce them on a 
line cut or on an offset plate along with 
the sketches. 

The four layouts on the right page each 
month are mainly for your use in plan- 
ning your own promotional or mailing 
pieces. Labeled on them are areas where 
the Idea Sketches can be inserted. The cap- 
tions shown under these formats on the 


right-hand page are addressed to you, the 
printer. 

Your promotions can be especially ef- 
fective if you'll supplement the sketches 
with pictures and text about your staff, 
your plant, your new type faces and press- 
es, and recent jobs you have printed and 
are proud to show. 

You'll note also that on the right-hand 
page sketches, we use the words “Printer,” 
“Printer’s Address,” etc., and mark sug- 


> 


The four captions below are addressed to the printing buyer 
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If you want a fast reply to a letter or form letter, fold it so that the prospect's 
name and address show through a No. 6% outlook envelope. When typing 
the letter, fold it so a carbon copy is made on the other side. Recipient types 
reply through carbon in area shown, keeps a copy on back of your letter, 


refolds reply portion ’R,” staples it shut as self-mailer, and returns it to you 


A French-fold self-mailer 11x17 inches folds to 52x81. Your agents who re- 
ceive it can use it in many ways for display. They can refold it inside out 
on “A” and hang it like a tent over a wire strung across a room. It can also 
be folded on “A” to use for a display along the edge of a shelf or a table, or 


agents can cut it along “A” to make two posters to put on walls or windows 
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We can print both sides of a self-mailer card for you on 82x11-inch stock, 
then cut to 5%x8' inches for mailing. Note the corner area on side “A” for 
third class bulk mail indicia, and your prospect's name and address. “A” is 
the ad area, “RC” is for the reply card message, ‘’P”’ is for a large picture 


with b reply card indicia printed just below it 





or for written 
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You have probably seen this type of broadside, scored and folded so a fea- 
tured area “pops up” to flag attention when you open the piece to the inner 
spread. In this mailer the pop-up is shaped like an open booklet, book, or 
report. For added novelty actual printed pages telling your sales story are 
stapled into it and are trimmed after folding to match the shape of the cover 
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ways, among many, to present Idea Sketches 


from opposite page in personal calls on your trade, 


and in mailings. They can use many of these ideas also! 


gested areas for Idea Sketches as a guide 
for your own use of them. 

Frequently, however, the ideas on this 
right-hand page are as adaptable for pro- 
motional and direct mail uses by your 
trade as they are by you. So save these 
sketches, too, to carry on calls and to show 
to your prospects! 

Or, you may prefer to use certain of 
these sketches from the right-hand page 
in place of certain sketches on the /eft- 


hand page. In this event, you can easily 
adapt the right-hand page sketches for 
this purpose. Simply paste small pieces of 
opaque paper over words addressed to you 
on these drawings, and hand-letter words 
addressed to your trade. Replace the word 
“Printer” with “Advertiser,” “Idea 
Sketches” with “Ad,” etc. 

You'll also need to adapt the five-line 
captions below any right-hand page 
sketches you send out to your trade, so 


they are addressed to them, not, as now, to 
you. Use a repro-proof of each new cap- 
tion mounted over the former one, for 
offset, or as copy for line cuts for letter- 
press, or else lock up your mew captions 
with the right-hand page sketches in place 
of the captions used here. 

Above all, keep a flow of original ideas 
going to your prospects to show that you 
can help promote his business as well as 
do high-grade printing. 


The four captions below are addressed to the printer 
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You can run this four-page booklet form work-and-turn on one side of 82x 
11-inch sheet. Cut it to 8¥2x5¥2 inches and fold it once on “F” to make a four- 
page folder 414x512 inches. Mail in a No. 52 Baronial envelope (white wove 
or vellum). Letter goes on page one, Idea Sketches on page two and three. 
Use page four for an Idea Sketch or for pictures of your staff and your plant 


Use two Idea Sketches in semi-monthly third class mailings to your trade, or 
use four in a monthly mailing, plus a printed covering letter at left of the 
address area. You can also send a government post card or a colored card 
of post card size with a three cent stamp. The card can carry a short hand- 
written note on the front and two Idea Sketches on the card’s message side 
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This eight-page folder (8%x11 inches flat when run work-and-turn) provides 
a business card (personalized for each of your salesmen) and two panels to 
be used for miniature letters to leave with your prospects or for handwritten 
notes your salesman can leave if the prospect is out when he calls. The piece 
has space for four Idea Sketches and a reply card for dummies, prices, etc. 


Here’s a shortfold business card, personalized for each salesman. The inside 
front cover is for a handwritten message or a quotation to leave on his call. 
The back cover is a business reply card for use by the prospect. Saddle- 
stitched inside are four pages, each one for Idea Sketch. The Idea Sketches 
should be printed on colored bond or book paper to contrast with the cover 
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By George M. Halpern 


Offset Lithography « Letterpress « Flexography 
Gravure « Screen Process e Collotype « Embossing 





Offset Lithography Includes Many Printing Methods 


@ Terms offset, lithography, photo-offset, etc., often used incorrectly 


@ The offset lithographic process stemmed from lithography, an art medium 


@ Process offers good quality and comparatively low cost on many jobs 


In a previous issue (April, 1959) a dis- 
cussion was begun of the advantages and 
limitations of the many printing processes 
available. This knowledge is essential to 
the pressman, particularly in small plants 
in which the front office often asks the 
pressman to help decide the best ways to 
meet customer’s demands. 

We have frequently commented on the 
length of life of printing equipment, and 
the fact that most printers seem loath to 
part with any equipment still in working 
order. As a result, many of the small shops 
which serve vast numbers of towns and 
villages do not always provide their cus- 
tomers with modern techniques and serv- 
ices. The customers, however, because of 
the advances in communications and 
transportation, have seen products pro- 
duced by newer methods. The educated 
tastes of these customers frequently lead 
to demands which the small printer can- 
not satisfy with his equipment. 


Must Know All Methods 

When, in consultation with the press- 
man, the small shop printer concludes that 
he can not meet customer requirements 
with his equipment and can not afford the 
additional equipment he would need, a 
knowledge of printing methods might 
still enable him to satisfy the customer by 
successfully farming out the job. Further- 
more, knowledge of all methods is in- 
valuable when planning plant expansion, 
because it is not the popularity of the 
process which determines whether or not 
it is to be included in new plant design, 
but the nature of the work most frequent- 
ly requested by regular customers. 

Lithography, photolithography, offset, 
photo-offset, and offset lithography are 
terms commonly used interchangeably 
and, generally, incorrectly. Lithography as 
a reproduction process was originally an 
art medium. The artist drew with grease 
pencil or crayon directly on limestone, in 
reverse, and after treating the stone to 
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make it ink and water receptive pulled 
impressions directly from it. Alois Sene- 
felder, credited with discovering and im- 
proving the process, did his work by this 
method. 

The process, slow and cumbersome, in 
time gave way to more modern techniques 
and materials. The advent of photography 
and rolled metals such as zinc, aluminum, 
and copper provided an opportunity to 
dispense with heavy limestone as a “print- 
ing plate.” Photolithography came into 


wide use. Copy was transposed by camera 
to thin metals, and these metals when 
strapped around the rotating cylinder of a 
press could make impressions at a much 
faster rate than limestones lying on a 
flat-bed press. 

A third cylinder was added to the press 
to accept the image directly from the thin 
metal plate. This cylinder became known 
as the blanket cylinder. Current photolith- 
ographic presses use a plate cylinder, blan- 
ket cylinder, and impression cylinder over 
which the sheet actually rides. This newer 
method of lithographic printing is an in- 
direct process, because the plate image is 
“right side up,” or positive. 

The term “offset” has been used for 
many years by letterpress pressmen to de- 





























“Which job do | run first? The one marked ‘rush’? The one marked ‘must’? 
Or the one you wrote ‘today sure’ on?” 


—Toledo (Ohio) Printing Co. Expressions 
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note ink “setoff’ between two printed 
sheets. Offset, or setoff, occurs when the 
clean underside of one sheet comes into 
contact with the freshly-printed side of 
another, resulting in an undersirable 
transfer of ink. It has recently been recom- 
mended by a leading organization that 
“setoff” is the term to be used for the 
undesirable affect, while “offset” be used 
strictly in conjunction with the litho- 
graphic process. This is a very sensible 
recommendation. 

One of the big advances in the litho- 
graphic industry in recent years has been 
the development of presensitized plates 
packaged in a manner similar to cut film. 
Presensitized plates led many of the office 
equipment manufacturers to check possi- 
bilities of using this plate for regular rou- 
tine office forms, interoffice memos, sales- 
men’s documents, inexpensive brochures, 
etc. Such exploration resulted in a variety 
of small “offset presses” being developed 
and marketed. 

Successful use of the equipment and 
increased demands for more of these small 
but highly versatile presses created severe 
competition among manufacturers. Stimu- 
lated by the competition, manufacturers 
designed small photographic units for of- 
fice use which permitted small-scale shoot- 
ing, developing, printing, and enlarging. 
These units, when combined with the 
small offset presses, provided a compact 
and versatile method for reproducing 
halftone as well as line copy. The entire 
process has been called “photo-offset.” 


Planography Is Broad Term 

Regardless of the method used for re- 
producing by offset lithography, “planog- 
raphy” is considered a more comprehen- 
sive term which can be applied, since the 
image is considered to lie on a flat plane. 
In any event, the principle is the same. 
The image must be made ink receptive, 
and the nonimage areas must become wa- 
ter receptive for the process to function 
properly. 

To summarize then, lithography de- 
notes an art medium (many fine litho- 
graphic prints are matted or framed and 
are on display in leading art galleries and 
museums). Photolithography generally re- 
lates to large plates and large presses, par- 
ticularly where multicolor work is done. 
Photo-offset is considered to be small of- 
fice machine work, although many small 
printers use it for much commercial one- 
and two-color jobs. 

The following types of copy can be 
used with photo-offset: oil paintings, wa- 
ter color drawings, pastel drawings, color 
transparencies, carbro color prints, black- 
and-white wash drawings, continuous- 
tone photographs, pen and pencil draw- 
ings, typography. 

Offset lithography may be used for 
maps, posters, displays, blowups, metal 
decorating, books, magazines, periodicals, 

(Turn to page 131) 
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Lessen Imposing Room Noise 

Here is a way to lessen imposing room 
noise and lengthen the lives of planers and 
mallets. Cover the planers with a piece of 
leather belting about two inches wide, with 
layers of felt cut from an old hat, or with 
pieces of an old rubber inner tube. Another 
good idea is to lay your planer on its side 
when you are not using it. This will prevent 
it from picking up dirt or other particles. 


How to Penetrate Coated Stock 

Here are some ways to help ink penetrate 
surfaces such as an embossed hard-finish 
alpha-protein stock. 

Heat the sheets on delivery from the 
printing cylinder. 

Soften the sheets’ surfaces by heating 
them as they go into the press. 

Use special plastic-type inks that have 
properties enabling them to cut into the 
surface coatings. 

Add a solvent to the ink to enable it to 
cut through this coating. 

Carbon-tetrachloride is a solvent that will 
help cut the coating, but it is dangerous to 
use because it is highly toxic. Safer chemi- 
cals which will do as good a job are per- 
chloroethylene, tetraethylene, and tri- 
chloroethylene. They are all part of the 
same chemical group as carbon-tetrachlo- 
ride but are about eight times less toxic. All 
of them, however, have the same effects as 
carbon-tet upon over-exposure to them. So, 
regardless of which one you use, maintain 
sound precautions as you would with any 
dangerous chemical. 


Use Carburetor Cleaner on Pens 

Pens used with India ink, particularly 
those used for card writing, need to be kept 
perfectly clean to do the best work. Scrapers 
sold for this purpose are generally slow and 
unsatisfactory. The best way to clean these 
pens is to fill a container about the size of 
an ink bottle with carburetor cleaner which 
you can get at any garage. Pen points can 
be soaked overnight in the cleaner, wiped 
with a cloth, and they will do a perfect job. 
—JoHN W. NestTLer, Mercury Printing Co., 
Tampa, Fla. 


Rolls Should Be Kept Wrapped 

Don’t strip wrappers from paper rolls 
until the roll is about to go on the press. 
The side wrap and headers should not be 
removed because the roll edges are affected 
by humidity changes. Removing the com- 
plete wrapper too soon can result in exces- 
sive moisture welts. 


Reducing Glass Helps on Copy 

Use a reducing glass instead of a magnify- 
ing glass to get a better idea of how copy 
will look when reduced for reproduction. 


Air Hoses Clean Slugcasters 

The Valdosta (Ga.) Times’ new plant is 
equipped with two air hoses, the type used 
by filling stations to put air in tires, which 
it uses to clean composing machines. The 
hoses are wound on reels which are mount 
ed on the ceiling, each hose over a bank of 
machines. 


Two Jobs in One 

If you have a small shop that does a large 
amount of label work, here’s an idea that 
might speed production. Whenever you run 
a small job, set type for a label (parcel post 
for example) and run it off at the bottom of 
the sheet. After the job is printed cut off the 
label section and keep the labels on hand 
for an emergency order. 


Get Signed Receipts for Art Work 

When you return art work to customers 
be sure you get a signed receipt, or you may 
have to replace the art at considerable ex- 
pense. File each receipt under your custom 
er’s name in a receipt or order file or in the 
job envelope. 


Tell Customer If Job Will Be Late 


Whenever you see that a delivery date 
can not be met, let your customer know the 
job will be late as soon as you know it. 
Firms that have followed this practice say 
they have had excellent customer reaction 
and coéperation. 


Best Way to Use Bristol Spacers 

When cutting bristol stock for use as 
spacing in a form, always cut it about three 
points higher than slug height. This makes 
the stock easy to distinquish because it pro 
jects over the leads and slugs, and it also 
makes them easy to pull out with tweezers. 

Joun W. NestLer, Mercury Printing Co., 
Tampa, Fla. 


Quick Way to Make Dotted Lines 


To make a quick, simple dotted line take 
a column rule, hold it firmly, and draw it 
once across a metal file. The result will be 
an instant perforated line on the surface of 
the rule, which can then be locked up in 
the form to make a dotted line.—ALFONsO 
Virzi, Printing Dept., Swift & Co., Chicago. 


Coupon’s dotted line made with a rule and file 


ALLSWEET, SHERRILL, NEW YORK 
Gentiemen: Enclosed find $1.95 and 4 Alisweet Certificates 
Please send my 3-piece Stainless Serving Set. 


NAME — 
(Please Print) 


ADDRESS nasipiesent 


ary —_—— ~ ZONE - STATE 

NOTE: Allow 3 weeks for delivery and write Alisweet. Sherrill, 
New York, if you have any questions. Orders subject to acceptance 
by Swift & Company and only from people in U.S.A. No redemption 
of certificates through agencies, brokers, efc., or anyone other 
than consumer buying Alisweet. This offer void in any jurisdiction 
where prohibited, taxed, or restricted by low 
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THE COMPOSING ROOM 


By Alexander Lawson 


Questions will be answered by mail if accompanied by a stamped envelope. 


Answers will be kept confidential upon request. 





Scientific Studies Attempt to Determine Legibility 


® Scientists and graphic arts industry do not always agree on objectives 


@ One study shows Memphis is easiest to read, causes least eye strain 


@ Esthetic taste and familiarity with type shown to influence reading ease 


Last month in this department, I out- 
lined some of the factors which determine 
legibility—from a printer’s point of view. 
Printers, typographers, and designers have 
long known that scientific studies are nec- 
essary to establish criteria to discuss legi- 
bility of the printed word. Similarly, type 
designers, type founders, and matrix man- 
ufacturers have been interested in the ac- 
cumulation of scientific data which would 
permit the analysis and interpretation of 
legibility standards. 

The main problem has been the inabili- 
ty of the two groups to establish a point 
of departure sympathetic to both. The 
scientist feels that the printer is too con- 
cerned with tradition, which limits future 
typographical reforms. The printer, for 
his part, accuses the scientist of being too 
subjective in approach. 

Thus, the two camps eye each other 
warily, each apparently thinking that he 
alone can conjure up the proper answers, 
but at the same time hearing a whisper 
that the other viewpoint offers a hint for 
further study and understanding. 


Study Made of Eye Strain 

An important contribution to the study 
of legibility appeared in 1942. Written by 
Matthew Luckiesh and Frank E. Moss of 
the Lighting Research Laboratory of Gen- 
eral Electric, it was entitled Reading As a 
Visual Task. 

Luckiesh and Moss based their study on 
a measure of the fatigue suffered by the 
reader. Their method was to measure elec- 
trically the rate at which a person blinks 
when he is reading. 

The conclusions stated in this study, 
while considered valid, were not received 
with enthusiasm by the printing fraterni- 
ty, particularly since Memphis—a square- 
serif type—was found to produce the least 
eye strain in the test. Here we see the effect 
of tradition in the refusal to accept the fact 
that a square-serif type could be satisfac- 
tory in book composition. 
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Little new material was unearthed by 
the Luckiesh report, and the issue again 
became dormant. The scientific approach 
to legibility is difficult for the layman to 
understand, particularly in terms of the 
measurement of data obtained. This un- 
doubtedly contributes to the distinct lack 
of sympathy between scientist and print- 
er. The researcher is necessarily concerned 
with psychology and physiology as head- 
ings under which information on reading 
should be sought. 

Generally, the physiological methods 
are under the control of ophthalmologists 


This self-advertising piece run on special stock 
in black and blue was mailed with two samples 


of work to its prospects by a Hoosier printer 
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THE WORK of a printing firm needs no advertising 
adjectives of explanation. However the work is done— 
well, indifferently, or badly—will be quickly indica- 
ted by its appearance. The abilities, resources, and 
attitudes of the printer are indelibly expressed by the 
products of his operation. Our organization is a 
small one with more than the ordinary interest in the 
design ingredients of printed communications, The 
work we undertake is accepted on the simple premise 
that it is to invite reading and to be planned and pro- 
duced to best accomplish its specific purpose. Further, 
we understand that each order has its own individ- 
uality and that the customer’s ends are always the 
printer’s goal. Persuasive printing is our business. 
=e 


HERBERT W. SIMPSON INC. 


‘Printers at 109 Sycamore Street 
Evansville 8 Indiana 


and are concerned with such matters as 
eye-movements, ocular fatigue, visual acu- 
ity, and the like. The psychology of read- 
ing covers reading habits, fields of atten- 
tion and perceptual processes. It is little 
wonder, then, that the printer and the re- 
searcher meet on an unequal footing. 

So matters have remained static until 
fairly recently. In May, 1955, there ap- 
peared in The British Journal of Statistical 
Psychology a report by Sir Cyril Burt, a 
renowned psychologist, under the head- 
ing, “A Psychological Study of Typogra- 
phy.” This inquiry received immediate 
approval from British printers who were 
enthusiastic enough to bring about its 
republication as a separate study by the 
Cambridge University Press. This volume 
was recently published with a lengthy in- 
troduction by the noted typographic his- 
torian, Stanley Morison. 

What makes Burt’s analysis stand out 
from much of the material written in the 
past 30 years is his consideration of esthet- 
ics as a valid field of study in determining 
standards of legibility. This factor alone 
contributes to the wide acceptance of his 
report by practical printers who are hon- 
estly looking for factual data. 


Readers’ Preferences Studied 

The people who offered themselves for 
experiment to Burt were quite ordinary 
readers, with no particular understanding 
of the technical aspects of typography. In 
addition to offering statistics in the typical 
jargon of the researcher, Burt records the 
individual comments from readers con- 
cerning their reactions to many of the 
common type faces used for composition 
in books. 

For American readers who may not be 
familiar with some of the English Mono- 
type faces used in the tests, a specimen is 
included. 

It was found that readers tended to 
read with greater facility the types that 
they preferred, and “were inclined to con- 
fuse intrinsic legibility with their private 
esthetic preferences.” Burt then adds that 
“almost everyone reads most easily matter 
set up in the style and size to which he has 
become habituated.” As this last statement 
is printed in italics, it is evident that the 
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researcher has become convinced that the 
esthetic approach to legibility is import- 
ant enough to rate equally with the more 
scientific factors. 

The typographer should not judge from 
these findings that science has nothing to 
offer on the legibility of the printed word. 
The best typographers agree with the late 
Oliver Simon, who stated, “there are es- 
thetic considerations prompting people to 
prefer one type rather than another, which 
are Closely linked with the emotions and 
difficult to define precisely.” 

As Sir Cyril Burt admits, there is plenty 
of room for further study in this area. The 
immense advantage of the present report 
is that through it, future researchers will 
consider the impact of tradition within 
the framework of the psychological ap- 
proach to typography. 

A Psychological Study of Typogra- 
phy is a slim volume, but it is solid with 
exciting information about type and its 
use. Naturally enough, it is difficult in 
places for the layman to understand, but 
every typographer will be rewarded by 
even a single reading. 

There will undoubtedly be further in- 
vestigations of this nature because there 
ire still too many factors which have not 

et been satisfactorily explained. 

The basic contribution made by Burt’s 
study is well expressed by Mrs. Beatrice 
Warde, the typographic authority, who 
has said that Burt’s conclusions, “are of 
importance to all practicing typographers 
precisely because he has mot been able to 
tell them anything new. They are import- 
int because they have told the psycholo- 
gists something that they needed to be told 
about legibility. Sir Cyril has come up 
with facts which should prevent them 
from ever again putting insufficiently-di- 
gested conclusions about the legibility of 
type into the hands of any crank who 
wants them.” 


NYC Big Six Course 


Typographical Union No. 6 of New 
York City has launched a special appre- 
ciation of fine printing study course for 
journeymen and apprentices. The course 
is conducted by Dr. Robert L. Leslie of 
the Composing Room, Inc. He is a mem- 
ber of the union and chairman of the 
planning committee of the Graphic Arts 
Publishing Center, New York University. 

According to Carl Schlesinger, who 
heads the union’s education committee, 
this is the first time Big Six or any other 
printing union has offered craftsmen a 
course in esthetic appreciation of the 
graphic arts. 

The new course, free and primarily for 
union members and apprentices, is given 
in codperation with the New York School 
for Industrial and Labor Relations at Cor- 
nell University. Class sessions are held in 
the Gallery 303 auditorium at the Com- 
posing Room plant in New York City. 


Your Slugcasting 


MACHINE PROBLEMS 


Mr. Brewington will answer machine problem questions addressed to him in care of this magazine 


Why Mold Disks Bind 


Q.—What causes a mold disk to bind? 


A.—A mold disk may bind due to the 
following reasons: (1) The back knife is 
set too close to the molds. (2) Metal par- 
ticles are lodged in the gear teeth on the 
rim of the disk. (3) The mold disk plate 
is too tight on its stud. (4) Dirt or other 
foreign matter is lodged between the mold 
disk and its stud. (5) Metal has adhered 
to the back of the mold disk. 

Here is some more pertinent informa- 
tion concerning the mold disk and its as- 
sociated parts: 

1. A mold may be warped if the pot re- 
mains locked against it too long. 

2. The mold should never be scraped 
with steel or polished with emery cloth. 

3. The vise assembly must mot be 
opened when the mold-disk is forward on 
its locking studs. 

4. No attempt to lower the vise must 
be made while the delivery slide is within 
the first-elevator jaws or while the justi- 
fication levers are at their upstroke. 

5. The mold, if removed from disk, 
must be set as far down as it can go in its 
pocket when it is replaced. 

6. Because of clutch trouble, the disk 
may give a jerk just as the cams end their 
revolution. The clutch trouble may be due 
to a dry pulley or gummy buffers. The 
trouble may also begin because the screw 
in the stop lever has worked loose or is 
out of adjustment, allowing too much 
space between the flange and the forked 
lever. 

It is not uncommon to walk into a shop 
and hear the main driving clutch of a 
Linotype vibrating, rattling, or doing the 
jitterbug. It is simple to correct if the right 
procedure is followed. 

Make a 43-inch space between the col- 
lar and machine bearing. This may be de- 
termined by inserting a machined gauge 
or a piece of steel exactly 35-inch wide 
between the parts. 

If this is not convenient, use five six- 
point slugs and two two-point short 
length leads. Place these together, side by 
side, and use them as a gauge. This is 
a very handy and accurate method. 

If there is not enough space, thin the 
clutch leathers. If too much space is found, 
place paper underlays under the leathers. 

To proceed properly with this adjust- 
ment, back the machine from the normal 





position until the second elevator de- 
scends. Have the starting lever open and 
the stopping pawl clear of the upper stop- 
ping lever. Make sure the forked lever is 
not pressing against the collar when mak- 
ing this adjustment. It shouldn’t be press- 
ing, but if it is a slight adjustment of the 
screw between the upper and lower stop- 
ping levers which give forward movement 
to the forked lever will move it. 

Most of the clutch chatter is caused by 
the clutch leathers either being too thick 
or too thin or by the varying thickness 
between the two leathers. 


Cause of Hot Rheostat 
Q.—What causes a rheostat to become 
extremely hot? 


A.—Grounded terminals are generally 
the cause of the problem. Usually when 
the rheostat overheats, the mouthpiece 
will not get as hot as it should. The best 
place to look for trouble is around the 
terminal posts under the top of the pot. To 
take the top of the pot off, remove the 
plunger, take out the four screws, and lift 
the top off carefully so the asbestos pack- 
ing will not be cracked too much. Be sure 
the current is off when you begin this op- 
eration. Inspect the terminals to see if 
metal has splashed around them. Also 
check for a ground at the bottom of the 
pot around the bases of the throatpiece 
terminal. A porous crucible will let metal 
leak down around this terminal. 


Lubrication of Pot Plunger 

Every year numerous operators ask if 
the pot plunger should be lubricated, 
greased, or graphited. The answer is “no.” 
The manufacturers of the linecasting ma- 
chines tell us that they do not recommend 
or advise the use of graphite, mycrofine 
graphite, and/or paste flux on the metal- 
pot plunger. Just keep the plunger clean. 
We have no information on how much 
heat graphite will stand and how much 
will tend to break down and carbon, but 
it is known that a moderate amount of 
heat will make the graphite cake and form 
a scale. Just keep the plunger clean. 


Distributor Bar Too Low 

If the highest point of the top distribu- 
tor box rails raise the mats to touch the 
brass strip in the distributor bar, or if the 
distance between the brass strip and the 
mat upper lugs is less than 35 of an inch, 
the bar is usually positioned too low. 
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THE SPECIALTY PRINTER 





World’s Largest Braille Printing Project Is Started 


@ American Printing House for the Blind prints over half of world’s Braille 


@ Nineteen-volume encyclopedia job is the largest Braille project in history 


®@ Nonprofit printers issue over 70 magazines in Braille on regular schedule 


The American Printing House for the 
Blind in Louisville, Ky., launched _his- 
tory’s largest Braille printing project last 
spring when it undertook to translate and 
print the 19-volume World Book Ency- 

opedia in Braille. Here are the major 
steps the Printing House will take in the 
course of the two-year publishing project. 

The first step in the procedure is to 
translate the printed material into the 
Braille code based on a six-dot arrange- 
ment. Braille material is translated direct- 

from standard printed matter onto an 
embossed metal printing plate made of 
zinc or iron sheets approximately .009- 
inch thick. 

[he blank plate is folded in half and 
inserted into an electrically-driven stereo- 
graph machine (built by the Printing 
House ), which embosses both sheets of 
the plate at one time. When the first page 
is completed the operator turns the plate 
around and embosses a page of Braille on 
the reverse side, thus making a plate that 
has Braille embossing on both sides. The 
dots of the reverse page of Braille are em- 


bossed between the dots on the first side. 
This is called interpointing. 

The Printing House is currently work- 
ing with the International Business Ma- 
chines (€ orp. to perfect a new stereograph- 
ing method which will greatly speed 
platemaking production. With this meth- 
od, printed material will be punched on 
cards. The cards will be automatically 
translated into Braille which will be 
punched on new cards. The Braille- 
punched cards will then activate an elec- 
tronically-driven stereograph machine. 

IBM says its system, using the 704 
computer, can translate a 300-page book 
in an hour, a job which would take a 
skilled translator more than eight days. 
Furthermore, personnel operating the ma- 
chine will not need to know Braille, elimi- 
nating the problems caused by the short- 
age of Braille translators. 

To print a sheet of Braille, paper is 
placed between the two halves of the plate, 
and both sides of the sheet are embossed 
at one time. Paper used for Braille books 
is dampened the day before it is printed 


so that it will stretch without breaking 
during the printing process. When the pa- 
per dries, it forms a hard, firm dot. 

Braille proofreaders check all plates be- 
fore they are printed just as other pub- 
lishers check galley proofs. They flatten 
any incorrect dots and return the plates 
to the stereographers for corrections. 

When the books are ready to be print- 
ed, plates for two pages are mounted at 
one time on a platen cutting and creasing 
press that has been specially adapted for 
Braille printing. A sheet the size of two 
pages is placed in the press, printed, and 
later folded in half to make a folio of four 
pages. Sheets cannot be printed more than 
one up on a press because the dot struc- 
ture would be harmed if the sheets were 
run through a folder and a cutter as 
multiple sheets. All Braille book sheets 
must be hand-folded because no mechani- 
cal folding method has yet been devised 
that will not damage the dots. 

The binding department at the Printing 
House folds three sheets together to form 
a 12-page signature. The bindery then 
collates the signatures and inspects them 


A stereograph operator (left) translates print- 
ed matter into Braille and punches Braille dots 
on a thin metal printing plate. The operator is 
translating a musical score into the six-dot 
Braille code. A new IBM stereograph system will 
be able to do in an hour what an experienced 
operator does in eight days. Plate corrections 
(below) are made by flattening, repunching dots 
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for defects in paper and printing and for 
improper page sequence. Finally, all the 
pages are bound into the book, either by 
the traditional sewing and gluing method 
or by a mechanical method in which the 
pages are punched along the folded edge 
and gathered into rings which are then 
riveted into the covers. The mechanical 
method provides the advantage of allow- 
ing pages to lie flat while being read. 

ee When books are sewed and glued, a 
e cloth-lined chipboard guard is sewed be- 
é 





tween each signature to fill out the spine 
of the books so that they will equal the 
bulk of the pages which are fluffed out by 


the Braille dots. The Printing House also 
. _ makes all the covers it uses for the books 
} it prints. 


In addition to books, the Printing 

House for the Blind prints more than 70 

; magazines, including Reader’s Digest, 

: Guideposts, Junior Natural History Mag- 
zine, and Children’s Digest on a regular 
) schedule. 
) dampened because the magazines are 


Paper for magazines can not be 


printed on rotary presses with automatic 

feeds. Three specially-built, 
i presses print the pages and cut them into 
sheets, which are then scored on a Gen- 
eral Binding Corp. scoring press, folded, 
and stitched with a Boston stitcher. 

A volume of Braille takes up consider- 
ably more room than a similar volume 
printed with ink because each word of 
Braille occupies more space than a word 


web-fed, 










Editions of Reader's Digest show comparative 





size of regular and Braille editions. ‘Talking 







Book” records are major Printing House service 
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Special sheet-fed presses print Braille for 
books on both sides of two pages at one time. 
The sheets are then hand-folded to make four- 


page folios. Magazines are run on rotary presses 


of type and because the dots fluff out the 
pages. For example, World Book Ency- 
clopedia in its regular edition has 19 vol- 
umes, 10,500 pages, and occupies two 
feet of shelf space. The Braille translation 
is expected to run to 160 volumes with 
more than 37,000 pages and to occupy 
over 37 feet of shelf space. Braille vol- 
umes average between 160 and 180 pages. 
The encyclopedia will average about 250 
Braille pages per volume. 

The American Printing House for the 
Blind was incorporated in 1858. It is 
the oldest national organization for the 
blind in the United States and the largest 
publishing house for the blind in the 
world. 

The Printing House estimates that it 
prints more than 50% of the world’s lit- 
erature for the blind. It receives an an- 
nual appropriation from Congress to pro- 
duce books, records called Talking Books, 
publications, embossed maps and charts, 
and other materials used to educate some 
14,000 blind children from kindergarten 
through high school in the United States. 

It also maintains a complete offset 
printing department which produces ap- 
proximately 23,000 large-type volumes 
and pamphlets each year on offset presses. 
Large-type material is produced for use 
by partially-blind readers. The type is 
“blown up” photographically to 18-point 
size from the original printed pages. 

The Printing House also contracts work 
at cost for various agencies for the blind 
as well as the Library of Congress, which 
sponsors recreational and semieducational 
materials, mostly for adults. Much of the 
Braille material has been translated from 
material originally published in the nor- 
mal manner with type and ink. 

The Printing House currently embosses 
about 100,000 new Braille plates each 
year. It prints more than 45,000,000 
pages annually for new books, reprints of 
textbooks, magazines, musical selections, 
and other pamphlets. 















xt Month... 


“The melancholy days are here but 


not for printers and lithographers. 
The November issue will be the one 
bright spot on your horizon as it 
looms forth with invaluable infor- 
mation you can use in your business. 
WwW 
November features will be based 
primarily on the offset lithographic 
process. The annual convention of 
the National Association of Photo- 
Lithographers will be Nov. 18-21. 
A 
Read the story of how a small offset 
plant achieved unusual success. 
Ww 
Another of our outstanding new 
plant stories involves an unusual 
combination of the graphic arts. 
Ww 
How a two-unit perfecting offset 
press will print four colors in one 
run through the press is a feature 
your offset men will want to read. 


Ww 
“How | Listened Myself Into an 
Order” is the topic of John Trytten’s 


article in his series on “The Printing 
Sale Ill Never Forget.” 

Ww 
Do your offset pressmen know how 
to handle paper and precondition 
it for correct use in the pressroom? 
Here are some good ideas. 

Ww 
Many big things in the offset press- 
room can save you money, but little 
things are important, too. Charles 


W. Latham will explain. 


v 


Printers who produce company sales 


magazines for others seldom have 
ee 














WHAT'S 
NEW? 


IN EQUIPMENT AND SUPPLIES 








Harris Introduces Wrap-Around Rotary Letterpress 


The Harris-Seybold Division of the 
Harris-Intertype Corp. announced its 
long-awaited Harris Wrap-Around rotary 
letterpress last month. The first prototype 
available was a single-color 23x30-inch 
model. 

The new Harris Wrap-Around press 
provides a new system for faster make- 
ready and higher press speeds in letter- 
press printing, company officials reported. 
The system permits for the first time, 
direct-to-paper printing from original 
plates with a relief less than one-third as 
deep as required for conventional plates 
and thin enough to be wrapped around a 
rotary cylinder quickly and easily by hand, 
Harris-Seybold claimed. 

Key to the new system is the new Harris 
inking cylinder mechanism which inks 
the entire plate in only one revolution. 
The inking cylinder has a removable cov- 
ering which permits accurate control of 
plate inking without the need for critical 
adjustments of rollers as required on con- 
ventional inking systems, according to the 
manufacturer. This system is claimed to 
solve the problem of inking shallow relief 
plates without bottoming and marking in 


the nonprinting areas. At the same time, 
it provides coverage of solids without fill- 
ing in adjoining fine-screen halftone areas. 

Plates used on the press are less than 
one-fifth the thickness of standard letter- 
press plates. Plates may be of zinc, mag- 
nesium, chrome-plated copper, or Du- 
Pont’s new “Dycril.” 

The new letterpress printing system 
was developed jointly by Harris-Inter- 


Web Roller and Blanket Wash 

The RycoLine Solvent and Chemical 
Co. has developed a solvent designed ex- 
pressly for web offset presses. The manu- 
facturer claims that the solution, known as 
Rycoline web roller and blanket wash, 
will prevent buildup of residual glaze on 
rubber or composition rollers. 

According to the company, the pene- 
trative qualities of this solvent insure 
clean rollers and blankets. The solvent has 
a high flash point, is relatively nontoxic, 
and will not harm the hands, the manu- 
facturer reported. 

For information: RycoLine Solvent and 
Chemical Co., 3711 S. California Ave., 
Chicago 32. 


New Harris Wrap-Around rotary letterpress takes flexible plates with relief one-third regular plates 


type’s Central Research Laboratories and 
the research department of the Marathon 
Division of American Can Co. Patents 
covering the equipment and the process 
have been applied for. 

For information: Harris-Seybold Co., 
Division of Harris-Intertype Corp., 4510 
E. 71st St., Cleveland 5, Ohio. 


NuArc Adds Flip-Top 
Model to Platemakers 


The NuArc Co. has added the FT-62 
“Flip-Top” to its line of production dy- 
namos. The FT-62 makes razor-sharp 
plates up to 50x62 inches in size, and is 
particularly useful for plants with larger 
offset presses, the company claims. 


NuArc’s FT-62 production dynamo has special 
design reflector and built-in carbon arc lamp 


According to the manufacturer, the 
term “Flip-Top” refers to the fact that all 
models in the line load in the convention- 
al face-up manner. However, a touch of 
the release knob pivots the entire frame 
face downward for even exposure. The 
FT-62 differs only in that the frame raises 
by means of supports on either end for 
easy positioning of elements before being 
lowered and pivoted face-downward. 

A special design reflector and a built-in 
carbon arc lamp guarantees less than 10% 
light variation over the entire plate area, 
the firm said. Perfect contact between plate 
and negative is accomplished by means of 
a one-piece, molded, blanket made of live 
rubber. 

For information: The NuArc Co., Inc., 
824 S. Western Ave., Chicago 12. 
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A legend comes to life on latex coated paper 


Jim Thorpe needed no fictional embroidery to add luster to his legendary accomplishments. His historic 
sweep of both decathlon and pentathlon in the 1912 Olympics stamped him as an athletic marvel. After 
twenty years in football, he was recognized as the greatest player of the century. He was good enough at 
baseball to win a contract from the New York Giants. Whatever the game, you could 


lepend on Thorpe to deliver. Latex coated papers, too, deliver standout perform- 


inces every time. For reasons why, turn the page. <> 





Performance counts...in sports and in printing 


When quality is the watchword, more and more jobs are being put on latex coated 
papers. The outstanding features of latex coatings are demonstrated in the Jim Thorpe 
painting and the photography on the front of this insert. Note the high degree 


of fidelity, the sharp detail and the range of brilliant and subtle tones. 


Blended with other coating materials, Dow Latex provides excellent dimensional 
stability and fracture-free folding. It also provides closely controlled ink receptivity and 


good resistance to water. 


Latex coatings are now available on a wide selection of quality papers in both dull 

and gloss grades, for both letterpress and offset. Why not test its performance yourself? 
Check with your paper supplier or write to us for specific information. THE DOW 
CHEMICAL COMPANY, Midland, Michigan, Coatings Sales Department 2327. 


This four color 150 line screen reproduction 
is printed on 100 lb. Offset Enamel. 


Olympic Medal and Blazer courtesy Ralph C. Craig. 


THE DOW CHEMICAL COMPANY « MIDLAND, MICHIGAN 
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The Miehle 43x60 sheet-fed multicolor offset press will handle sheets from 22x34 inches to 
43x60 inches at operating speeds up to 6,500 sheets an hour. Each printing unit is self-contained 


Miehle Sheet-Fed, Multicolor 
Offset Press Takes 43x60 Sheet 


The Miehle 43/60 sheet-fed multi- 
color offset press is now being offered by 
the Miehle Co. According to the com- 
pany, the press will handle sheets from 
22x34 inches to 43x60 inches at oper- 
ating speeds up to 6,500 sheets an hour. 

Featuring add-a-unit construction, the 
Miehle 43/60 is available in from one to 
six colors. Each printing unit is com- 
pletely self-contained, so that additional 
units can be added to presses in the field 
with a minimum of downtime and cost, 
as plant requirements change. 

The 43/60 press may be equipped 
with a nonstop feeder and with a con- 
tinuous double-pile delivery for long-run 
and high-speed production. The company 
claims that some of the design advantages 
of the Miehle 43/60 offset press include 
cam-closed carbide-grit-faced grippers for 
positive sheet control; patented overlap 
sheet register system; rotative ink drive 
with 360° inker vibrator timing: auto- 
matic lubrication system; unique air 
glide sheet transfer; drive gears in sealed 
oil bath; drop-away ink fountain for 
easier cleaning, an all-electric water foun- 


tain drive; Miehle true rolling cylinders. 
For information: The Miehle Co., Di- 
vision of Miehle-Goss-Dexter, Inc., 2011 
Hastings St., Chicago 8. 
German Cutter Now Being Made 
Exclusively for Chicago Firm 
Rebsamen & Almeroth, Inc. has pur- 
chased the entire production output and 
facilities of the Schimanek cutting ma- 
chine firm in Western Germany. The 
high-speed, hydraulically-operated Schi- 
Schimanek paper cutting machine features hy- 
draulic action and adjustable automatic clamp 





manek paper cutting machines will be 
made exclusively for the company. 

For information: Rebsamen & Alme- 
roth, Inc., 2330 Elston Ave., Chicago 14. 


Thomas Collator Introduces 
New 50-Station Rotomatic 


Thomas Collator Industries, Inc., has 
introduced a 50-station Rotomatic colla- 
tor. The Rotomatic can collate, in any 
sheet combination, from sets of 50 sheets 
down to sets of two sheets. 

Two, three, or more separate collating 
jobs may be run at the same time. This is 





The Rotomatic collator automatically collates 
or stitches from 15,000 to 25,000 sheets per hour 


controlled by a push-button Programmer. 
By presetting the color-coded push but- 
tons, stations will pick up or skip as de- 
sired. The entire machine can be cleared 
by pushing two buttons. The Programmer 
controls set-off of sets as they are stacked, 
which enables two different jobs collated 
together to be separated at the end of run 

The machine collates between 15,000 
and 25,000 sheets per hour, the manufac- 
turer said. Each of the collator’s 50 bins, 
or stations, has a capacity of 11% inches 
Sheet sizes range from 7x8 to 11x14. 

For information: Thomas Collators In 
dustries, Inc., 100 Church St., New York 


Intertype Keyboardless Typesetter Is Tape-Operated 


The Intertype Co., a division of Harris- 
Intertype Corp., has introduced a new line 
of keyboardless, automatic linecasting ma- 
chines, claimed to be the fastest and most 
productive in existence. 

The new machine, called Monarch, is 
said to set standard news copy and classi- 
fied ads at 14 lines per minute. The new 
typesetter is considered by Intertype as 
suitable for newspapers, books, direc- 
tories, catalogs, and similar work by aute- 
matic methods. 

The South Bend (Ind.) Tribune con- 
ducted extensive field tests of a prototype 
Monarch this summer, and its editor and 
publisher, Franklin D. Schurz, reported 
that the machine set type more than 25% 
faster than the Tribune’s standard tape- 
operated machines. 

To allow the machine to operate at 
maximum speed, a new tape-actuated con- 





trol unit was developed by Fairchild Cam- 
era and Instrument Corp., manufacturers 


Intertype Monarch typesetter has no keyboard 





of Teletypesetter equipment. The new 
TTS unit on the Monarch is rated at 750 
impulses per minute, compared with 540 
on previous units. 

The casting rate of the new machine 
may be varied from eight to 14 lines per 
minute. However, speed of matrix assem 
bly and distribution is constant. 

New structural design is said to dis 
tribute the machine's weight over a great- 
er area and reduce vibration by 90% 
Monarch machines will be available in 
models with up to four 90-channel Visi- 
lite magazines. Operation, including mag- 
azine shifting, is controlled throughout by 
push buttons from a control panel on the 
right side of the machine. The redesigned 
housing gives the machine a new look. 

For information: The Intertype Co., 
Division of Harris-Intertype Corp., 360 
Furman St., Brooklyn 1. 
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New Harris single-color offset press will handle sheets 9x12 to 23x29 at speeds up to 8,000 hourly 


Harris 23x29 Single-Color Offset 
Rated at 8,000 Sheets per Hour 


The Harris-Seybold Co., a division of 
Harris-Intertype Corp., has introduced its 
latest-model offset press, a 23x29-inch 


single-color 


Manufacturer Claims Halm Rotary 
Will Run 30,000 Pieces Hourly 


Halm Industries Co., Inc., has intro 
duced a sheet-fed, rotary printing press, 
known as the Jet Press Model JP-1. Ac- 
cording to the company, the press utilizes 
a patented, oscillatory vacuum feed for 
high-speed, low-cost printing of office 
and factory forms, envelopes, letters, tab 
ulating cards, tickets, labels and tags. 

Capable of handling a variety of sheet 
stock ranging in size from 3x4! inches 
to 814x11 inches, Model JP-1 operates at 
speeds in excess of 30,000 impressions 
per hour using one printing plate on the 
impression cylinder, and 60,000 impres- 
sions per hour with two plates, the firm 
reported. Registration is independent of 
speed. 

For information: The Halm Industries 
Co., Inc., Glen Head Road, Glen Head, 
Lio. YX. 


Halm Jet Press Model JP-1 utilizes a patented, 
oscillatory vacuum feed for high speed printing 
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Named the Model 129, the newest Har- 
ris offset is designed as a high-speed job 
press, available with either the Harris 
feed-roll registering system or three-point 
register. 

Rated at a speed of up to 8,000 sheets 
per hour, according to the manufacturer's 
claims, the Model 129 will handle stock 
from 9x12 through 23x29 inches, up to 
.030-inch thickness. It is described as par 
ticularly suited for 16-page 6x9 signa- 
tures, 81x11 six-page advertising fold- 
ers, and four-up 9x12 bleed jobs. 

Among features are automatic and cen- 
tralized lubrication systems; an electronic 
trip detector for late, early, crooked or 
absent sheets; simplified two-sheet choke: 
a device to settle sheets in the delivery 
during high-speed operation; rubber-base 
dampeners and increased dampener range 
for precise moisture control, and a visible 
indicator for making plate cylinder lay 
adjustments. 

Available as alternate standard equip- 
ment are new pull-type side guides, while 
the Harris Key Register Punch, delivery 
lights and power-driven pile hoist are 
optional. 

For information: Harris-Seybold Co., 
Division of Harris-Intertype Corp., 4571 
E. 71st St., Cleveland, Ohio. 


Neenah Glacier Bond 

The Kimberly-Clark Corp.’s Neenah 
Paper division has added a sulphite type- 
writer paper to its line of business papers. 
Known as Neenah Glacier bond, the line 
is stocked in 500 sheet boxes, size 814x11 
inches, substance weights 13, 16, 20, and 
24; size 814x13 inches, substance weights 





16 and 20; size 814 x 14 inches, substance 
weights 16 and 20. Packets of 100 sheets 
come in size 814x11 inches, substance 
weights 16 and 20. 

For information: The Kimberly-Clark 
Corp., Neenah Paper Div., Neenah, Wis. 


Vandercook Makes Three 
New Universal Test Presses 


Three test presses in the new Vander- 
cook Universal series have been intro- 
duced by Vandercook & Sons, Inc. The 
principal difference in the three test press- 
es is their size. The Universal I is the 
smallest model and will take a sheet 
1514x24 inches. The Universal III is the 
middle size and takes sheets up to 1834x 
28 inches. The largest press in the series 
is the Universal IV with a maximum 
sheet capacity of 327x291 inches. 

According to the manufacturer, when 
fully equipped, the three Universal test 
presses are almost completely automatic 
in Operation since most of the controls 
consist of push buttons, toggle switches, 
and adjusting knobs. When completely 
equipped for power operation, production 
on the Universal I and the Universal III 
is approximately 800 sheets an hour. 

The Universal I and III test presses are 
equipped with an adjustable vacuum bed 
and a new type inking system for proot- 
ing thin, shallow-etch Dycril (photopoly- 
mer) and metal wrap-around plates. 





Vandercook Universal | test press will take a 
sheet 1514x24 inches. It is equipped with adjust- 
able vacuum bed and a new inking system for 


proofing thin, Dycril and wrap-around plates 


Vandercook reports that one feature 
which contributes to the output of the 
Universal test presses is the power-oper- 
ated grippers which eliminate the use of 
the conventional foot pedal for feeding 
sheets. These grippers not only open auto- 
matically to release the printed sheet 
when the cylinder returns to the feed 
board, but a time delay (adjustable from 
2/10ths of a second to 2!4 seconds) is 
incorporated in the electrical circuit to 
allow an operator more or less time for 
handling the sheets. The controls on all 
three test presses are identical. 

For information: Vandercook & Sons, 
Inc., 3601 W. Touhy Ave., Chicago 45. 
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New Single-Book Trimmer Introduced by Macey Co. 


The Macey Co., a subsidiary of the 
Harris-Intertype Corp., has introduced a 
single-book trimmer which will operate 
in conjunction with a Macey saddle-gath- 
ering machine so that both units work 
simultaneously. The operator of the sad- 
dle-gatherer also operates the trimmer. 





The two units are designed to produce 
saddle-stitched booklets, magazines, and 
pamphlets. Setup time for the trimmer is 
approximately five minutes per job; it 
operates at speeds up to 5,000 booklets 
per hour, according to Macey. 

Macey officials said the single-book 
trimmer has several mechanical features 
never used before on bindery equipment. 
A new method of guiding the knife, using 
preloaded ball bearings instead of the 
usual dovetail slots, has been devised. 
Adapted from the automotive industry, 
where it is used to guide powerful stamp- 
ing presses, this method eliminates the 
need to continually adjust the knife, yet 
a straight cut always results. 

A major improvement in jogging elim- 
inates bouncing of the work, sliding it 
firmly into position beneath the knife, 
Macey reported. This is accomplished by 
using a full half of the machine cycle for 
jogging, considerably longer than normal- 
ly allowed. 

In positioning the knives, head and 
tail knives are set at the same time with 
a hand crank. The third, or face knife, 
does not move. The back guide is used to 
position the stock. A blower is available 
to keep the chute clear of waste and chips. 

For information: The Macey Co., 
13835 Enterprise, Cleveland, Ohio. 


Model 16 EB Electro-Binder 
Introduced by General Binding 

An all-electric plastic binding machine, 
the GBC Model 16 EB electro-binder, has 
been introduced by the General Binding 
Corp. According to the manufacturer, the 
compact unit cuts binding time while re- 
ducing operator fatigue. 

The GBC Model 16 EB electro-binder 
is portable and occupies two square feet 
of space. It binds books of any size, any 







General Binding’s Model 16 EB electro-binder is 
portable, occupies only two square feet of space 
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Single-book trimmer, developed by Macey, will operate in conjunction with saddle-gathering machine 


length, and thickness from ;;-inch to two 
inches. The unit can bind in five styles of 
plastic binding. GBC plastic bindings for 
use with the electro-binder are available 
in 14 colors. 

For information: Advertising Depart- 
ment, The General Binding Corp., 1101 
Skokie Highway, Northbrook, III. 


Dayton Printing Rollers 
Field Tested in Canada 


The Dayton Industrial Products Co., a 
division of the Dayton Rubber Co., is now 
marketing in the United States its Day- 
collan printing roller, which has been 
field tested in Canada during the past year. 





New types of printing press rollers, developed 


by the Dayton Industrial Products Co., have un- 
dergone field testing during the past 11 months 
in Canada. Above (left to right), Carl Cockerill, 
Frank Howard, and Al Bernstein of the Murray 
Printing Gravure, Ltd., inspect two rollers which 
have run for approximately 3,000 hours at an 
average speed of 2,100 impressions each hour 


The manufacturer reported that the 
roller has unequalled softness and supe- 
rior long-lasting tack qualities, prevents 
bleed back, provides complete and even 
ink distribution, is easier to wash up, and 
has a high resistance to abrasion. Tem- 
perature and humidity do not affect the 


roller and it keeps its size and shape uni- 
formly and constantly. 

The roller is made of a synthetic ure- 
thane material developed in Dayton Rub- 
ber’s research labs. According to the com- 
pany, the rollers produce the best results 
with oil-base letterpress inks, including 
gold, silver, and bronze in which oil is 
the drying vehicle. The rollers were de- 
signed to be used with quick-drying inks, 
not with moisture-set or glycol base inks. 

For information: The Dayton Industrial 
Products Co., Division of Dayton Rubber 
Co., Melrose Park, Il. 


StripPrinter Develops 
Photocomposing Machine 


A photocomposing machine, manufac- 
tured and marketed by StripPrinter, Inc., 
is constructed without motors, gears, or 
technical electrical equipment. Named the 
StripPrinter, the device requires no dark- 
room, is small, lightweight, and suitable 
for all size shops, etc., the firm said. 

Type sizes range from 14 point to 96 
point, with more than 500 styles and 
sizes of type and hand lettering available. 
The firm reported that lines may be pro- 
duced on film or paper, positive or reverse. 

For information: StripPrinter, Inc., 511 


N.W. Third St., Oklahoma City, Okla. 


The StripPrinter photocomposing machine is con- 
structed without any motors, gears, or technical 


electrical equipment. Device needs no darkroom 











































Davidson’s Dual-A-Matic Check Printer is composed of two Dual-Lith offset printing units oper- 
ating in tandem to perform an uninterrupted series of functions. Blank check safety paper is fed 


to the machine, where it is printed in check form, personalized by name and account number, etc. 


Davidson Designs Dual-A-Matic 
Check Printer As Tandem Press 


The Davidson Corp., a subsidiary of 
Mergenthaler Linotype Co., has developed 
a checker, known as the Model 225A 
Dual-A-Matic Check Printer. Designed by 
the company for the precision printing 
with magnetic ink of checks for use with 
the E-13B bank code system, the printer 
is a tandem press involving two printing 
operations, perforating, and collating. 

The tandem Dual-A-Matic press is 
composed of two Dual-Lith offset printing 
units Operating in tandem to perform an 
uninterrupted series of functions. Un- 
printed check safety paper is fed to the 
machine where it is printed with the check 
form, personalized by name and account 
number, coded with magnetic ink, and 
then numbered serially. Perforating tables 
attached to the printing units pick up the 
printed checks, perforate them parallel 
and at right angles, and stack them in 
numerical sequence. 

An auxiliary feeding unit, referred to 
by Davidson as a “Piggy-Back-Feeder,” 
automatically feeds preprinted bank 
forms, such as reorder forms, into the 
press to be printed with some of the in- 
formation or simply to be collated along 
with the printed checks. 

According to the company, either paper 
or metal lithographic plates may be used 
on the Dual-A-Matic. Paper printing mas- 
ters, may be prepared on an electric type- 
writer, on which the name and account 
number of an individual may be added to 


Dayton’s automatic printing press washup at- 


tachment has been field tested for past two years 
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a preprinted check form. Typewriters with 
special keys may be used to prepare paper 
masters with the special type used in the 
magnetic ink coding system. Numbering 
heads on the second of the two printing 
heads number the checks serially by the 
letterpress method. 

For information: The Davidson Corp., 
Subsidiary of the Mergenthaler Linotype 
Co., 29 Ryerson St., Brooklyn 5. 


Automatic Press Washup 
Attachment by Dayton 


An automatic press washup attachment, 
field tested for the past two years, has been 
introduced by the Dayton Industrial Prod- 
ucts Co., a division of the Dayton Rubber 
Co. The attachment is said to eliminate 
the need for hand washups and press roll- 
er removal. 

The washup attachment may be used 
with any kind of washup solvent, is said 
to lengthen press roller and washup blade 
life; it can be used to wash up a press from 
six to 12 times before cleaning. 

The attachment consists of two-inch 
blades operating completely independent- 
ly across the full length of the roller. Each 
blade seats itself with the right amount of 
tension for its particular two inches of 
coverage. The patented blades adjust and 
flex automatically because of a ratchet 
handle that permits tension to be evenly 
applied or released over the full length of 
the roller. 

Two kinds of blades are used for the 
attachment. One type, for use on hard- 
surface steel rollers, are precision manu- 
factured of .004-inch chrome spring steel 





and ground to close tolerances for good 
fit. Another type, for use on presses hav- 
ing soft steel surface rollers, is ground 
out of .0050-thick nylon. 

For information: The Dayton Industrial 
Products Co., Melrose Park, IIl. 





“Vertical 24” Camera 
Developed by Kenro 


A larger model camera, the “Vertical 
24,” one of the first compact vertical proc- 
ess cameras to expose full 18x24-inch 
negatives has been introduced by Kenro 
Graphics, Inc. 

The camera is designed primarily for 
the production of line and halftone nega- 
tives required in the preparation of plates 
for offset presses, the firm reported. It can 
also be equipped with an interchangeable 
prismatic head for producing, in one shot, 
right-reading positive or negative prints, 
paper-to-paper, without the use of any 
negative intermediate. 

According to Kenro, among the many 
uses of the accessory prismatic head for 
shops employing the photocomposition or 
other cold-type paste-up techniques are: 
enlargement or resizing of photocomposi- 
tion or reproduction proofs; proofing 
paste-ups; production of same or different 
size reverses in one shot from cold type or 
repros, eliminating stripping or sending 
out for negative stats; projection copying 
of letters, engineering drawings, small ob- 
jects, assemblies, etc., and the production 
of right-reading negative or reverse copies 
which permit emulsion-to-emulsion con- 
tact printing. 

An accessory xerographic head adapts 
the camera for xerography. It accommo- 
dates regular xerographic plates used with 
offset presses and duplicators, and makes 
possible direct exposures in sizes up to 
11x14 inches, which permits rapid offset, 
diazo or spirit reproduction of copy. 

The firm reports that sizing and focus- 
sing of the Kenro “Vertical 24” are ac- 
complished by turning two dials. Position 
of lens and copyboard at any given point 
is indicated by a pair of counters. Tables 
based on individual lens calibrations give 
sizes in 1% steps and permit easy, pre- 
cise dialing of desired lens and copyboard 
positions. 

The company also introduced the Ken- 
ro “Vertical 14” Companion camera, 
which features self-contained film and 
chemical storage. 

For information: Kenro Graphics, Inc., 
25 Commerce St., Chatham, N.]J. 


“Vertical 24” camera exposes 18x24 negatives 
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Adhesive Wax Coating Machine From Potdevin 


A machine that speeds normally slow 
paste-up time by eliminating hand-pasting 
and brush operations has been introduced 
by the Potdevin Machine Co. The ma- 
chine, known as the Potdevin adhesive 
wax coating machine, automatically ap- 
plies a pressure-sensitive coating to pieces 
that are to be mounted in a finished paste- 
up or mechanical. 

Designed for use by typographers, off- 
set printers, newspapers, magazines, etc., 
the machine makes mechanicals faster and 
neater to assemble than conventional pro- 
duction methods, the company reported. 

A pressure-sensitive wax Coating is ap- 
plied to the underside of printed copy, re- 
production proofs, photographs, and other 
materials to be mounted. The paste-up 
artist, according to Potdevin, presses the 
coated papers into position when assem- 
bling the mechanical. The wax coating 
provides a positive bond, but one which 
can be corrected if necessary. 

A thermostatically-controlled electric 
heater maintains the correct wax tempera- 
ture for perfect coating. Wax need not be 
removed from its reservoir when not in 
use. The company claims that turning on 
the heater switch brings the wax to its 


Cutting and Creasing 
Press by Thomson 


A 42x62-inch corrugated and solid fibre 
cutting and creasing press, the Bobst SPO 
1575 Autoplaten, has been introduced by 
Thomson-National Press Co., Inc. Accord- 
ing to the company, the SPO 1575 offers 
press speeds up to 4,500 sheets per hour 
and is a special new model without strip- 
ping stations. 

The press, it was reported, features a 
pivot-in-place cutting chase which can be 
pulled out horizontally and turned over 
for easy access to makeready without re- 
moving the chase from the press. 

The press handles corrugated stock up 
to ¥g-inch and fibreboard in all normal 
thicknesses. Either a .935-inch or a 114- 
inch cutting rule can be used without 
crushing the stock, Thomson-National re- 
ported. Finished sheets are counted 
piles and fed into the Bobst roll-off deliv- 
ery table. 

For information: The Thomson-Na- 
tional Press Co., Inc., Franklin, Mass. 


Thomson-National offers Bobst 42x62-inch corru- 





gated and solid fibre cutting and creasing press 



















Potdevin adhesive wax coating machine applies 
a pressure-sensitive coating to materials to 
be mounted in a finished paste-up or mechanical 


3M Develops Two Photo 
Offset Printing Plates 


Two photo offset plates have been in- 
troduced to the printing trade by the Min- 
nesota Mining and Manufacturing Co. 
The “3M” brand Type L plate is a low 
cost, two-sided, aluminum-surfaced plate 
designed for the small plate market, the 
firm said. The Type S plate is a smooth 
aluminum, negative-acting, water-resis- 
tant, durable plate which has the property 
of a factory-applied printing surface. No 
rub-up with lacquer is needed. 

The Type S plate is a solid blue color. 
According to the company, it merely has 
to be exposed, scrubbed-out, and gummed 
to be made press ready. There is no de- 
veloping step, as such, because of the fac- 
tory-applied surface. The comparable step 
in the processing of this plate is the re- 
moval of the nonimage area with Type S 
developer, which is a colorless nonstain- 
ing liquid. It was reported by 3M that the 
Type S plate is water-resistant before it 
is exposed. 

The Type L plate is a presensitized, 
duplex aluminum foil, two-sided, nega- 
tive-acting plate, which is processed in a 
single step. After a Step 6 exposure, the 
plate is developed by rubbing a single 
chemical—"3M” brand Type L devel- 
oper—over the surface with a sponge. 

The plate is then ready for the press. 
The developer is not a lacquer, but a blue- 
colored combination desensitizer, devel- 
oping agent, and gum. 

Minnesota Mining has designed the 
Type L plate for fast application work, 
where speed and ease of handling are re- 
quired. The plate is applicable for all jobs, 
including line, halftones and color. 

For information: Minnesota Mining 
and Manufacturing Co., 900 Bush Ave., 
St. Paul 6, Minn. 





proper working temperature in a short 
time. An adjustable dial control regulates 
the desired coating thickness. No machine 
clean-up is necessary. 

Three machine sizes, which will coat 
materials of any length in widths of either 
12 inches, 21 inches, or 27 inches, are 
produced. Tank wax capacity of each is | 
gallon, 114 gallons, and 2 gallons, re- 
spectively, Potdevin said. 

For information: The Potdevin Ma- 
chine Co., 285 North St., Teterboro, N. J. 


Wrap-Around Letterpress 
Plates Made of Nylon 


A nylon wrap-around letterpress print- 
ing plate has been introduced by the Mer- 
genthaler Linotype Co. According to the 
company, the plate is made from a film 
negative and has a long life in terms of 
press impressions. 

Mergenthaler claims the following ad- 
vantages for the nylon plate: an automatic 
makeready feature that permits it to go to 
press without hand adjustments; light- 
weight, flexible, and requires no metal 
backing; printing relief is formed by a 
simple method. 

The automatic makeready feature con- 
sists of a relief pattern formed on the re- 
verse side of the new plate, which is the 
basis of its ready-to-print performance, 
Mergenthaler reported. Flexibility of the 
plate makes it ideal for the wrap-around 
technique of letterpress printing, the man- 
ufacturer said. 

For information: Mergenthaler Lino- 
type Co., 29 Ryerson St., Brooklyn 5. 


Lawson Adds Three Hydraulic 
Clamp Cutters to Pacemaker Line 

Fifty-stroke-a-minute, heavy-duty hy- 
draulic clamp cutters in 46-, 52-, and 55- 
inch sizes have been added to its Pace- 
maker line by the Lawson Co., a division 
of Miehle-Goss-Dexter, Inc. 

The company has incorporated the fol- 
lowing features into the cutters: rear table 
slot closing device to facilitate rear load- 
ing or “swinging” the lift; two-end knife 
pull utilizing a new double-crank design: 
three-point knife bar support to prevent 
bowed or concave cuts, and a newly-engi- 
neered double overload and nonrereat 
safeties. 

Available as optional equipment are 


‘Lawson’s air cushion device, an adjustable 


flexible contour clamp that compensates 
for surface irregularities due to ink build- 
up or to the stock itself, and an electronic 
spacer that is said to automatically move 
a lift through a complete series of cuts 
and trim-outs with .002-inch accuracy. 

For information: The Lawson Co., Di- 
vision of Miehle-Goss-Dexter, Inc., 2011 
Hastings St., Chicago 9, Ill. 
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i IT’S IN STOCK. THREE CARTONS OF INDEX, ONE 
CASE OF OFFSET, SEVEN REAMS OF LEDGER AND 
5,000 POUNDS OF HAMMERMILL BOND- YOU'LL 
HAVE IT FIRST THING ~ IN THE MORNING. 























Your Hammermill Merchant can promise quick service 


because his well-stocked warehouse is so handy. 


Turning rush orders into routine deliveries is your 
Hammermill Merchant’s specialty. His facilities and his mM [S[2 
willingness to move fast keep you out of the warehouse NY IQ 
business. You save space, labor and money. You get rid NN Ll 
of the annoyances of overstocking when you rely on your [P/a\ PIs RS 


Hammermill Merchant. Call him. Hammermill Paper Company, Erie, Pennsylvania 


For the best in Paper, and the best in Service...call your Hammermill Merchant 
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GIVE YOUR PAPER INVENTORY WORRIES 
TO YOUR HAMMERMILL MERCHANT 


ALABAMA 
Birmingham .. Strickland Paper Co., Inc. 
Montgomery ........ Weaver Paper Co. 
ARIZONA 
PROOMIR sis < sac Zellerbach Paper Co. 
ARKANSAS 
Little Rock .. Western Newspaper Union 
CALIFORNIA 
PAD 568s 6 ds ate Zellerbach Paper Co. 
Los Angeles ...... Zellerbach Paper Co. 
Oakland ......... Zellerbach Paper Co. 
Sacramento ....... Zellerbach Paper Co. 
San Diego 5.5. es Zellerbach Paper Co. 
San Francisco ..... Zellerbach Paper Co. 
SN os oe 6 eda Zellerbach Paper Co. 
Vo Pe, Zellerbach Paper Co. 
COLORADO 
bo ee Carpenter Paper Company 
PUCHIO 060s Carpenter Paper Company 
CONNECTICUT 
Hartford .... Henry Lindenmeyr & Sons 


Hartford .. Green & Low Paper Co., Inc. 
Hartford ... Carter Rice Storrs & Bement 
New Haven, Carter Rice Storrs & Bement 


DISTRICT OF COLUMBIA 


Washington ... R. P. Andrews Paper Co. 
FLORIDA 

Jacksonville .... Virginia Paper Co., Inc. 

eee E. C. Palmer & Company 

TRO: eae gies E. C. Palmer & Company 
GEORGIA 

Atinnta 2.6% S. P. Richards Paper Co. 

Atlanta, Wyant and Sons Paper Company 
HAWAII 

Honolulu, Honolulu Paper Company, Ltd. 
IDAHO 

OE Pane = Zellerbach Paper Co. 
ILLINOIS 

Champaign, Cresent Paper Co., Illinois Div. 

6 ee Bradner Smith & Co. 

Cincago ........ Carpenter Paper Company 

OO Pe Chicago Paper Co. 

Decatur .. The Decatur Paper House, Inc. 

FOOTER 6 6cceas Peoria Paper House, Inc. 

Co ore Irwin Paper Co. 

Springfield .. The Capital City Paper Co. 
INDIANA 

Evansville .. The Diem & Wing Paper Co. 

Fort Wayne ...... Butler Paper Co., Inc. 

Indianapolis ........ Crescent Paper Co. 

IOWA 
Des Moines .. Carpenter Paper Company 


Des Moines .. Western Newspaper Union 
Sioux City ... Carpenter Paper Company 


Sioux City ... Western Newspaper Union 
KANSAS 
ear Carpenter Paper Company 
i.” ree Midwestern Paper Co. 
WICHNA: «6.6.05 Western Newspaper Union 
KENTUCKY 
Louisville .. Southeastern Paper Co., Inc. 
LOUISIANA 
New Orleans .. E. C. Palmer & Company 
Shreveport ... Western Newspaper Union 
MAINE 
Portland .... C. M. Rice Paper Company 
MARYLAND 
Baltimore .... The Baxter Paper Co., Inc. 


Baltimore-Warner Paper Co., Inc. 


Hagerstown ... Antietam Paper Co., Inc. 
MASSACHUSETTS 
Boston ..... Carter Rice Storrs & Bement 


Boston, Cook-Vivian-Lindenmeyr Co., Inc. 
Springfield .. Carter Rice Storrs & Bement 
Worcester .. Carter Rice Storrs & Bement 


MICHIGAN 
Oe ee Beecher, Peck & Lewis 
RR le es ar Beecher, Peck & Lewis 
Grand Rapids, Carpenter Paper Company 
Ee The Dudley Paper Co. 
SAGINAW . cise edes The Dudley Paper Co. 

MINNESOTA 
ETOH 5:55. Carpenter Paper Company 
Minneapolis . . Carpenter Paper Company 
I ERIOAENOME <3 hs, 0n. 0 ait ye7e"s Leslie Paper 
Le ae ee eee Leslie Paper 

MISSISSIPPI 
JACKSON: .25525.. Jackson Paper Company 
Meridian ....... Newell Paper Company 

MISSOURI 
Kansas City .. Carpenter Paper Company 
Kansas City ...... Midwestern Paper Co. 
Saint Louis ..... Beacon Paper Company 
Saint Louis ...... Tobey Fine Papers, Inc. 
Springfield ..:.... Springfield Paper Co. 

MONTANA 
Bihies 4... Carpenter Paper Company 
STORE POR oars cealacss tes Leslie Paper 

NEBRASKA 
Lincoln... Carpenter Paper Company 
Linge. 5...) Western Newspaper Union 
Omaha ..... Carpenter Paper Company 
Omaha ....... Western Paper Company 

NEVADA 
Ps acute otelecies Zellerbach Paper Co. 
NEW HAMPSHIRE 
So ae C. M. Rice Paper Co. 
NEW JERSEY 
Hillside ...... Henry Lindenmeyr & Sons 
NEW MEXICO 
Albuquerque, Carpenter Paper Company 

NEW YORK 
AMBARY 6600s Hudson Valley Paper Co. 
LS 5 ee The Alling & Cory Co. 
CO eee Hubbs & Howe Co. 


Long Island City, Henry Lindenmeyr & Sons 
New York .. The Alling & Cory Company 

Miller & Wright Paper Company 
New York ..... Beekman Paper Co., Inc. 
New York .. Bulkley, Dunton & Co., Inc. 
New York .. Green & Low Paper Co.., Inc. 
New York, Linde-Lathrop Paper Company 


NOW NOER oes eases Reinhold-Gould Inc. 
New York, Union Card & Paper Co., Inc. 
Rochester ....... The Alling & Cory Co. 
WUTACUES 5. ccs The Alling & Cory Co. 
Wears sauedcs Troy Paper Corporation 
oS Se eerer rere The Alling & Cory Co. 
NORTH CAROLINA 
6 Caskie Paper Co., Inc. 


Raleigh .. Epes-Fitzgerald Paper Co., Inc. 
NORTH DAKOTA 


MEME iS ore ssc aias Wereeae Leslie Paper 
ee Western Newspaper Union 
OHIO 
oe The Alling & Cory Co. 
Cincinnati .. The Diem & Wing Paper Co. 
Cleveland ....... The Alling & Cory Co. 
Cleveland ..... The Petrequin Paper Co. 
Columbus .. The Central Ohio Paper Co. 
Dayton, The Jack Walkup Paper Co., Inc. 
Totedo...... +. The Central Ohio Paper Co. 
OKLAHOMA 


Oklahoma City, Carpenter Paper Company 
Oklahoma City, Western Newspaper Union 


eee Tayloe Paper Company 
TE skeen Western Newspaper Union 
OREGON 
BOG os 6-9:0,4,050% Zellerbach Paper Co. 
| re Zellerbach Paper Co. 
PENNSYLVANIA 
Allentown ... Lehigh Valley Paper Corp. 
BO ids eeekdys Daka Paper Company 


ERO ce sids Durico Paper Company 
Harrisburg ...... The Alling & Cory Co. 
Philadelphia ..... Paper Merchants, Inc. 
Philadelphia .. The Thomas W. Price Co. 
Philadelphia, The J.L. N. Smythe Company 
Philadelphia .......... D. L. Ward Co. 
Pittsbargn: ..¢<.'...- The Alling & Cory Co. 
SCranton......4.% Megargee Brothers, Inc. 


York, Andrews Paper House of York, Inc. 
RHODE ISLAND 
Providence . Carter Rice Storrs & Bement 
Cook-Vivian-Lindenmeyr Co., Inc. 
SOUTH CAROLINA 
Columbia, Epes-Fitzgerald Paper Co., Inc. 
SOUTH DAKOTA 


Co at re Leslie Paper 
TENNESSEE 
Chattanooga .. Southern Paper Company 
Knoxville, Southern Paper Company, Inc. 
Memphis ....... Tayloe Paper Company 
Memphis .... Western Newspaper Union 
Nashville ..... Clements Paper Company 
TEXAS 
Amarillo .... Carpenter Paper Company 
AUSUR 06 Carpenter Paper Company 
DaUAR 0 3s Carpenter Paper Company 
320 eer E. C. Palmer & Company 
EE Paso :...<:.. Carpenter Paper Company 


Fort Worth .. Carpenter Paper Company 


Harlingen ... Carpenter Paper Company 

Houston ..... Carpenter Paper Company 

Fiouston:;....% E. C. Palmer & Company 

Lubbock ..... Carpenter Paper Company 

San Antonio .. Carpenter Paper Company 
UTAH 


Salt Lake City, Carpenter Paper Company 
Salt Lake City, Western Newspaper Union 


Salt Lake City ..... Zellerbach Paper Co. 
VIRGINIA 
Lynchbare:.....:<.. Caskie Paper Co., Inc. 


Norfolk .. Epes-Fitzgerald Paper Co., Inc. 
Richmond, Epes-Fitzgerald Paper Co., Inc. 


Richmond .... Richmond Paper Co., Inc. 
WASHINGTON 

So ae ee Zellerbach Paper Co. 

NOS 5a «te ass Zellerbach Paper Co. 

EMG a iw 6, 53506 a Standard Paper Co. 

Walla Walla ...... Zellerbach Paper Co. 
WEST VIRGINIA 

Charleston ......... Copco Papers, Inc. 

Clarksburg .... R. D. Wilson—Sons & Co. 

WISCONSIN 


Milwaukee .. The Bouer Paper Company 





“The paper you ordered is on its way. 
It left the warehouse at 8:02.” 
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PRIDE 
IS THE DIFFERENCE 


Atlantic 
Mimeo Bond 


Genuinely watermarked with 
name and substance weight. 
A quality impression paper 
made for high-speed presses 
and office reproduction ma- 
chines. Has excellent ink re- 
ceptivity, yet is quick drying. 

Controlled surface charac- 
teristics give you sharp, clear 
copies without offsetting. 


White in three weights (16, 
20, 24). Six colors available 
in two weights (16, 20). 

Ask your Franchised 


EASTERN Merchant for 
samples. Or write direct. 


EASTERN 





EXCELLENCE 
IN FINE PAPERS 


EASTERN 


EASTERN FINE PAPER AND PULP DIVISION 
STANDARD PACKAGING CORPORATION 


BANGOR, MAINE 
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Graphic Arts Exposition Presages 
New Era for Printing Industry 


(Continued from page 55) 
necessary to acquire new skills and train- 
ing. Available specialized skills may be 
enhanced in value. 

One procedure to obtain the benefits of 
top flight management is through con- 
solidating with or acquiring another com- 
pany. This is now being done in many 
industries. 

Mergers and acquisitions also make 
available advantages of additional capital, 
purchasing volume and facilities, and pro- 
duction knowhow. In view of the capital 
investments involved in the purchase of 
new equipment, it is important to keep 
the equipment fully scheduled. This can 
sometimes be accomplished in a mutually 
beneficial manner through an acquisition. 


Large Firms Have Problems, Too 

Large companies will have problems 
also. They may find that they are too cen- 
tralized, particularly in respect to their 
production units. The pattern of popula- 
tion growth and distribution indicates po- 
tential advantages in shipping costs and 
labor supply through decentralization. 
Improved scheduling and servicing can 
also be expected when the production 
plants are moved closer to the markets. 

A promising means of insuring mar- 
kets for some printing companies is 
through specialization. Some of the best 
opportunities for the smaller firms may 
be in the production of a highly special- 
ized printed product. Printing manage- 
ment must carefully consider all of the 
factors involved before making a decision 
to tie a company’s future to any one prod- 
uct or process, however. 

The trend for customers to deal directly 
with art studios, platemakers, composi- 
tion companies, and other trade-supply 
organizations continues to increase. Prac- 
tically all of these services were formerly 
supplied by the printer or channeled 
through the printer. This trade custom 
does presage a loss of business to the 
printer and must be considered in plan- 
ning future operations. 

One way to reverse this trend is by 
starting and continuing an agressive sales 
program with well-informed, effective 
salesmen. You printers know, better than 
anyone else, what kinds of materials af- 
fect printing quality and what kinds of 
printing will bring results. You are famil- 
iar with every phase of the preparation 
and production of a printed job. Your 
experience and knowledge are worth a lot 
to your customer, if he knows about your 
competence and you gain his confidence. 

Your customer may be like the sales 
manager that called in a new man after 


six months of work and said, “Tell me 
again how good you are; I am losing con- 
fidence.” All planning for the future 
should include a well-organized, hard- 
hitting sales effort. 

The instrument panel of a Photon re- 
sembles that of an airplane. The mecha- 
nisms in a Photon are equal in number 
and complexity to those of a computing 
machine. In like manner, the new one-bite 
powderless etching machines have condi- 
tions of operation that have been estab- 
lished for each. The operator can set the 
dials, operate switches, perform needed 
analytical determinations, and operate the 
machine with a minimum of instruction. 
Skill in the operation of the machine is 
acquired through experience. The crafts- 
manship of the photoengraving etcher 
that determined how much longer to etch 
and in which parts of the plate is no long- 
er as essential as it has been. The operator 
must depend upon technically trained 
people to repair or adjust the machine, or 
to establish proper relations between new 
conditions of operation, or in the use of 
new chemicals. 

Most of the new developments utilize 
critical conditions of operation involving 
chemistry, photochemistry, electronics, 
electrostatics, hydraulics, and many other 
areas of science and engineering. The in- 
vestment in such equipment is sizeable. 
It must be kept operating efficiently. 


Phototypesetters Complex 

In the operation of phototypesetting 
machines, it is necessary for a craftsman 
to specify type faces, sizes, line length, 
spacing, and any other pertinent data. The 
operation of an electronic engraver, a one- 
bite etching machine, and some of the 
other new pieces of equipment also re- 
quires specification and the preparation 
of a procedure formula to be followed in 
the operation of the machine. 

The noncraftsman operator can pro- 
duce the work by setting dials, establish- 
ing conditions of operation and using 
control procedures. The maintenance of 
the machines requires technically trained 
men in the fields involved. It points up 
well the need for employing technically 
trained personnel for supervising the 
operation of new technical equipment. 

In-line equipment has achieved out- 
standing success in the printing of folding 
paper boxes and in some bindery opera- 
tions. The increased use of this principle, 
particularly as it applies to materials han- 
dling, in printing operations offers an in- 
teresting possibility for unit-cost cuts. 

In order to protect the markets for 
printing and to provide for a healthy 
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growth, the printing industry must sup- 
port research to an extent greater than has 
been the case. As a research man having 
extensive experience with graphic arts 
problems, I recognize that the one-tenth 
of one per cent of sales now being spent 
by this industry for research is wholly 
inadequate. The situation is even more 
unfavorable when we recognize that over 
a third of the research and development 
funds of this industry is being spent by a 
customer. Many industries find it neces- 
sary to spend 3, 4, and 5% of their sales 
for research. Some spend about 8%. 

Research does pay off. The Exposition 
was full of the splendid results of research 
effort. | have already mentioned a num- 
ber of dramatic products of research and 
development programs. We can be misled 
by averages—like the man who wanted 
to wade across a small river. He asked a 
farmer working nearby what was the aver- 
age depth of the river and was told about 
three feet. He then started to wade across, 
walked into a six-foot deep hole and was 
drowned. He had put too much faith in 
averages. 


Adequate Research Budget Needed 

Each company should have an adequate 
research budget to spend on in-plant re- 
search or to use for participation in co- 
operatively-sponsored research efforts. A 
figure of 1% of sales is recommended as 
a minimum. This sum would permit af- 
filiation with research organizations with- 
in your industry, the purchase of reference 
books and trade magazines, and attend- 
ance at technical meetings. 

The printing industry should do a thor- 
ough job of self-analysis and make known 
its technical needs. Otherwise the equip- 
ment and supply companies will develop 
what they think you should buy, and you 
will have little part in guiding your own 
technical destinies. 

If research money is not available for 
studies of printing industry problems, the 
best research talent will seek other in- 
dustries to apply its efforts. Preventive re- 
search is the most economical type. The 
industries that waited until the market 
was lost—then pushed the panic button— 
are paying dearly for every bit of regained 
ground. 

In conclusion, I wish to present five 
recommendations to printing manage- 
ment for effective operation in this period 
of a rapidly changing technology. 

1. Assign one person within your or- 
ganization to keep informed about neu 
developments. 

This person should be one of the man- 
agement team who has access to the top 
executives and whose opinions are re- 
spected. He should report all of the in- 
formation obtained to the management of 
the company. The developments should 
then be evaluated as to their impact on 
company operations and growth. Appro- 
priate action should then be taken. 


2. Organize to move s wiftly. 

Competitive advantages can be quickly 
achieved through the purchase of new 
equipment which permits lower unit cost 
of production. With full information 
about new developments and knowledge 
of your own operations, decisions can be 
confidently made. Management must be 
able to recognize quickly the potential of 
new developments and move rapidly to 
gain these advantages. 

3. Employ technically trained person- 
nel for your staff. 

When modern, highly technical equip- 
ment and processes are installed, it is es- 
sential that a technically-trained man be 


assigned the responsibility of their opera- 
tion. All other industries do this. The 
higher unit plant investment must have 
this assurance and protection. 

4. Plan in advance for sizeable capital 
investments. 

New equipment costs will continue to 
increase. Capital must be provided for 
purchases of equipment and plant facil- 
ities in all planning for the future. 

5. Support research. 

Allocate 1% of your sales for research 
investment by your company. Plan re- 
search expenditures carefully, and make 
use of the results you get. Research results 
are of value only if they are applied. 
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Salesmen Necessary to Printers? 


By Irving Sherman* 

My friend, WT, who owns a small 
printing plant in Queens, N.Y., specializ- 
ing in neighborhood and school papers, 
will have little traffic with printing trade 


salesmen. 

WT's favorite indoor sport is to im- 
press people like me and others who talk 
up salesmanship. He tells us he gets all 
the business he wants. How? Simply by 
word-of-mouth and based on work well 
done. 

It's a good case, but WT is indulging 
himself in some rather overworked fan- 
tasy. Being a relatively successful printer, 
a man who finds all is well with his world, 
he is perhaps entitled to his sensations of 
well being. But facts are facts—all wishful 
thinking to the contrary. 

Fifteen years ago, WT started in busi- 
ness with only one casting machine, one 
flat-bed press, plus supplementary equip- 
ment. He employed four men, printed two 
high school papers, two neighborhood 
papers, and one trade paper weekly, sand- 
wiching miscellaneous jobs in between. 
Today WT owns four casting machines, 
runs two flat-beds on a two- and three- 
shift basis and employs 12 men, including 
two mailers, a mechanic, and an all- 
around plant maintenance man. He prints 
four high school papers, five neighbor- 
hood weeklies, two other weeklies, and 
also issues a weekly house organ. 

WT has come up in the world, but let’s 
take a look at his vital statistics. When he 
started 15 years ago his sales totaled in 
the neighborhood of $140,000 a year. His 
cost of doing business ran close to $115.,- 
000, which left him with a gross of $25,- 
000 before taxes. 

Fifteen years later, his annual gross has 
reached $350,000, but his cost of doing 
business has mounted considerably. In 
1958 WT’s cost of doing business had 
reached $320,000, leaving a gross of only 
$30,000 before taxes. 


*Mr. Sherman has sold printing and has been 


the editor of several trade publications. His 
articles are based on actual problems. 
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So in 15 years WT’s volume has gone 
up more than 250°, yet his gross—for- 
get his net—has increased only 20°! 

But what has all this to do with the 
employment or nonemployment of sales- 
men? The situation is as follows: At the 
rate with which WT’s costs keep outstrip- 
ping volume and, presumably, net, WT 
will either have to fetch himself more 
volume at less cost or stop shooting for 
volume altogether. Each year of opera- 
tion his breakeven point keeps getting 
closer and closer. 

Now I know WT, and I know he is not 
going to stop shooting for volume. Actu- 
ally, he can’t; he must have volume or 
go out of business. Yet his costs are not 
going to be pared overnight. I know this, 
too, because I know his setup—the expen- 
sive labor with its overtime and two and 
three shifts; the overset which ties up 
forms and interfers with scheduling; the 
excessive AA’s for which WT does not 
charge: the higher rent; the utility and 
replacement costs that have gone up ap- 
preciably in 15 years, and the increased 
rates on loans from the banks! 


Here’s an idea for the printing salesman! A 
specially-designed business card holder that 
stands up on the desk. Originally planned as 
part of a sales promotion and advertising pro- 
gram, the new selling aid can be expected to 
have more impact on the customer than would a 
business card alone, and to gain added value 


from a call made when the customer was out 


Sorry! 


missed you 








Here is the question then: How is WT 
going to attain more volume at less cost 
with more for himself, when his entire 
history points up that he is constitutional- 
ly unable to do this? 

My answer to him is, without double 
talk, to employ salesmen. WT has kidded 
himself into the conviction that he has all 
the business he wants, and in a sense he 
is right. He does have all the business he 
wants at the cost he pays for it. But if he 
employed one or two salesmen and put 
them on a commission basis, be could 
choose the business he wants at the least 
cost to him. In short, he could have more 
for less, taking into account salesmen’s 
commissions. WT has missed this point 
altogether in his stand on salesmen. 

Of course, word-of-mouth, over-the- 
transom business is fine; patently, it is the 
least expensive. But what actually happens 
in these cases, as has certainly occurred in 
WT ’s case, is that just because it is over- 
the-transom, the business is not properly 
evaluated or priced. WT may not realize 
it, but he always works so close to his 
margin that he has to have every nickel of 
business he can get just to keep the plant 
going. This sort of practice does not make 
for substantial gross or greater net. 

WT pretends not to see it, but it is ac- 
tually costing him more not to employ 
salesmen than if he had men plugging 
away who would act as a screen for profit- 
able volume. Trained printing trade sales- 
men don’t have to be told. They know 
when a job will be worth-while and when 
it will mean only that the machines are 
working, no more. And every good print- 
ing trade salesmen builds for repeat sales, 
which, he knows, means more and more 
volume at decreasing costs. 

Will WT buy all this? Will he see it 
as I have put it before him? I don’t know. 
I hope so. 


Sales Department's Duties 
Q.—What would you include in the 
domain of sales operation? 


A.—The sales manager or whoever ad- 
ministers the sales department has the task 
of (1) securing and training sales person- 
nel, (2) maintaining discipline and maxi- 
mizing the work of the personnel, (3) 
serving as liaison between top manage- 
ment and the sales force, and (4) con- 
tacting customers to cement relationships 
for the salesmen as well as for the firm. 


But Be Sure Prospect Wins 
Q.—Is membership in a swank golf 
club a logical expense for a salesman? 


A.—It could be. It is well known that 
some of the biggest deals are started and 
consummated on the golf course. But it 
depends upon the kind of salesman and 
his connections. The best way is to try it 
for a while and see what actually happens 
when salesmen try to land orders in this 
manner. 
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Perhaps you've already seen the answer 
in this reproduction of a recent West 
American brochure. It’s really very sim- 
ple. Dark green ink on light green stock, 
with certain parts of the design screened, 
does the trick. It’s highly effective, yet 
the added cost is negligible. 

Colored inks cost only a little more 
than black inks; colored papers cost only 
a little more than white papers of equal 
quality. 

Here’s an idea which, applied to any 
long run, can result in great economy, 
actually gives a three-color effect with 
one press run. 
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ational Association of Photo- 
ithographers to Meet Nov. 18-21 


Walter E. Soderstrom, executive vice- 
president of the National Association of 
Photo-Lithographers, forecasts record at- 
tendance at this 27-year-old organization’s 
annual convention at Hotel Meuhlebach 
and the Municipal Auditorium in Kansas 
City, Mo. 

Nonmembers have joined members in 
registering to reap the benefits of the Nov. 
18-21 parley and inspect displays in more 
than 150 booths, largest exhibition in the 
association's history 

Raymond Blattenberger, Public Printer 
of the United States, will voice the invoca- 
tion. Slated for the first day are discussions 
of business administration, offset papers, 
the status of colored paper in the graphic 
arts, and magnetic printing on business 
forms and bank checks. 

Panel review of the mathematics of 
lithography is timed for the second morn- 
ing. NAPL’s Blue Book, showing budget- 
ed hourly cost rates for every litho plant 
cost center, will be presented by the asso- 
ciation’s cost accountant. Other speakers 
will deal with pricing and salesmen’s com- 
pensation policies; specifications, esti- 
mates and quotations; accounting con- 
trols, practices and procedures, a case 
history of machine accounting experi- 
ences, and latest developments in graphic 
arts film manufacturing. 

Topics listed for the second afternoon 
are labor relations, preventive mainte- 
nance, controlled color proofing methods, 
the Dahlgren dampening system, and the 
Chemco Marathon roll film camera. 

Agenda for the third morning calls for 
a talk by Mr. Soderstrom telling how to 
build a sound selling program. Quality 
production levels, selection and training 
of salesmen, creative printing as the key 
to more profits, and Lithographic Tech- 
nical Foundation research progress are 
also due for speaker treatment. 
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Scheduled for the third afternoon are 
discussions of Alum-O-Lith plates, pre- 
sensitized plates yesterday and today, per- 
formance standards for presensitized ma- 
terials, a new approach to exposure and 
processing control, and a new system for 
broadening the offset base. 

Again as in past years, the final feature 
will be an all-day technical session with 
William J. Stevens of the Miehle Co., a 
division of Miehle-Goss-Dexter, Inc., 
chairing a panel of experts all set to an- 


swer questions. 


Sinclair And Valentine Modernize 
Headquarters in New York City 

Sinclair and Valentine Co. is complet- 
ing modernization and renovation of its 
headquarters building in New York City. 
Removal of flexographic, gravure, screen 
process ink production and varnish opera- 
tions to Secaucus, N. J., left space for con- 
version into additional office and labora- 
tory facilities. Innovations include new 
lighting and color schemes and newly- 
tiled floors. 

The company has 50 branches. Plants 
were built recently in Secaucus, Atlanta, 
Albany, N. Y., Kalamazoo, Mich., Seattle, 
Wash., and Mexico City. Los Angeles, 
Nashville, and Savannah plants were re- 
modeled. Dayton, Ohio; Denver; Hous- 
ton, and Kansas City, Mo., plants are 
operating in new locations. 


The joint production committee of the Web Off- 
set Section of PIA met in New York Sept. 7 to 
consider industry problems. First row: Harvey 
Sweetiand, E. B. Parkes, Hyman Safran, James 
Armitage, Houston Gray, James Johnson, George 
Mattson, Kenneth Haynes, Robert Barker, Clark 
Snyder, Stanley Johnson. Back row: Herbert 
Asten, J. M. Rudolph, Kenneth Wallace, William 
Webber, Douglass Murray, Michael Bruno, Al- 
bert Matterazi, Ben Offen, Dennis Carey, William 
Jensen, John Wurst, George Brodie. The commit- 


tee met in conjunction with annual PIA meeting 


Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


PIA Web Offset Section 
Meets With Suppliers 


The executive committee of the Web 
Offset Section of Printing Industry of 
America met in New York Sept. 7 with 
representatives of web offset equipment 
manufacturers and suppliers as associate 
members of the section to establish a pro- 
gram of coOperation in pinpointing and 
solving technical and mechanical prob- 
lems encountered in the operation of 
equipment. Also in attendance were rep- 
resentatives of the Lithographic Technical 
Foundation. 

As an initial step in the development of 
the program, the conferees agreed to de- 
velop informational] and statistical survey 
forms in order to isolate these problems 
on a priority basis. 

The areas in which the initial study 
will be made include press equipment, pa- 
per, plates, ink, blankets, and rollers. The 
sources of information to be contacted 
are: (1) printers and lithographers; (2) 
manufacturers and suppliers, and (3) cer- 
tain committees which have been estab- 
lished within the organized framework of 
the Web Offset Section. 

The conferees also developed a pro- 
gram for the 1960 annual meeting of the 
section scheduled for the Chase-Park Plaza 
Hotel, St. Louis, April 20-22. 

Information concerning the meeting 
may be obtained from George A. Mattson, 
Managing Director, Web Offset Section, 
Printing Industry of America, 5728 Con- 
necticut Ave., N.W., Washington, D.C. 
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UES and MPS, PIA Divisions, Hold Annual Meetings 


(Concluded from page 62) 
printing to purchase small offset printing 
equipment and to establish their own 
mailing facilities for doing at least part 
of their own work. He pointed out that 
in many instances these operations did 
not require journeyman skills and that 
unless the employers of union printing 
trades labor were given greater flexibility 
in utilizing these lesser skills, they could 
not hope to meet this type of competition 
or to stem the tide. 

The UES meetings featured two panel 
discussions by industry leaders. The first 
panel included Joseph Chanko, Condé 
Nast Publications, Greenwich, Conn., 
chairman; William R. Brown, Chas. E. 
Brown Printing Co., Kansas City, Mo.; 
George H. Cornelius, Jr., Cornelius Print- 
ing Co., Indianapolis, Ind.; Wayne H. 
Hogan, Methodist Publishing House, Cin- 
cinnati, Ohio; Paul Lyle, Western Print- 
ing & Lithographing Co., Racine, Wis., 
and Hyman Safran, Safran Printing Co., 
Detroit. Panelists reviewed ways and 
means of increasing productivity in plants 
that operate under collective bargaining 


PIA Financial Conference 
And Institute Oct. 19-24 


Printing Industry of America’s Sixth 
Financial Conference and Training Insti- 
tute are set for the Edgewater Beach Ho- 
tel in Chicago, October 19-24. 

Monday and Tuesday, Oct. 19 and 20, 
are reserved for the Training Institute, 
“Managing Your Business,” an intensive 
two-day workshop on PIA’s comprehen- 
sive new management tool conducted by 
Peter Becker, Jr., PIA financial consultant. 

The Financial Conference will be held 
Wednesday and Thursday, Oct. 21-22, 
with the first session Wednesday on “Ana- 
lyzing Your Business to Increase Profit.” 
“Outlook for Business and Money” will 
be the subject of the luncheon talk. Dur- 
ing the afternoon four case histories on 
“Greater Profits Through Financial Auto- 
mation” will be presented. 

The Thursday session will emphasize 
“Financial Tools for Increasing Profits,” 
and will feature Dr. Michael Schiff, who 
will deal with various aspects of budget- 
ing. He will use seminars, case histories, 
and problem-solving techniques. 

On Friday and Saturday, Oct. 23-24, 
Dr. Schiff will operate a “Budget Work- 
shop” with a do-it-yourself technique as 
the final sessions of the Training Insti- 
tute. Enrollment for this session is limited 
to the first 30 registrants. 

Information concerning fees for the 
conference as well as the institute may be 
obtained from Printing Industry of Amer- 
ica, Inc., 5728 Connecticut Ave. N.W., 
Washington 15, D.C. 
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agreements through better efficiency and 
utilization of improved methods, proc- 
esses, and equipment. 

The second panel included Matthew A. 
Kelly, Printers League Section, New York 
Employing Printers Association, chair- 
man; Felton Colwell, Colwell Press, Inc., 
Minneapolis; J. Norman Goddess, coun- 
sel for the Printing Industry of Illinois, 
Inc.; Robert M. Parker, Parker & Sons, 
Los Angeles; Walter H. Wagner, McCall 
Corp., Dayton, Ohio, and Gerald A. 
Walsh, Union Employers Section, Wash- 
ington, D.C. The panel members reviewed 
jurisdictional problems that had arisen 
among the printing trade unions during 
the past few years by reason of the evolu- 
tionary developments that had taken 
place in photography, platemaking, type- 
setting, press, and bindery operations. Ef- 
forts of other unions to secure collective 
bargaining representation in the printing 
industry also were cited. 

Gerard D. Reilly, UES special labor 
counsel, reviewed the provisions of the 
Management-Labor Reform Act of 1959 
which had just been passed by Congress, 
and their application to the printing in- 
dustry in general. 

A joint session with the Master Printers 
Section on manpower recruitment and 
training and the utilization of training 
facilities afforded by educational institu- 
tions, was held at the newly-dedicated $4- 
million New York School of Printing. 


Master Printers Elect Clarkson 

Consistent with the theme, “Changing 
Your Will to Change,” the Master Print- 
ers Section of Printing Industry of Ameri- 
ca concluded its best-attended convention 
in New York last month. 

Speakers included Godfrey P. Schmidt, 
nationally-known lawyer and monitor for 
James Hoffa's International Brotherhood 
of Teamsters, and Dr. Kenneth McFar- 
land, educational consultant for General 
Motors Corp., who challenged those in at- 
tendance to work more diligently for the 
promotion and development of the com- 
petitive American free enterprise system. 

The sessions concluded with talks by 
H. Bruce Palmer, president of the Mutual 
Benefit Life Insurance Co. of Newark, and 
Walter Petravage of the U.S. Chamber of 
Commerce. 

Outgoing President W. Carey Dowd, 
III, summarized the year’s activities of 
the open shop section of PIA. Highlights 
of the committee reports included a reso- 
lution recognizing A. H. Kinsley, presi- 
dent of the George H. Buchanan Co., 
Philadelphia, “for his many years of tire- 
less effort in promoting and guiding the 
Certificate of Craftsmanship program.” 
This program has recognized more than 
10,000 open-shop craftsmen during its 
short existence. The assembly also recog- 


nized the honor bestowed on Dixie M. 
Hollins for whom a new high school in 
the St. Petersburg, Fla., area has been 
named. 

The following officers and directors 
were elected: president, Max B. E. Clark- 
son, Clarkson Press, Buffalo; first vice- 
president, J. Paul Whitehead, Heminway 
Corp., Waterbury, Conn.; second vice- 
president, Frank C. Corley, Corley Print- 
ing Co., St. Louis, and treasurer, Joseph 
W. Edwards, Edwards Brothers, Ann Ar- 
bor, Mich. 

Mr. Clarkson and Oliver R. Sperry, R. 
R. Donnelley & Sons Co., Chicago, were 
elected MPS representatives to the PIA 
board. 

The manager representatives elected in- 
cluded Andrew J. Forbis, Los Angeles; 
Anthony J. Genovese, New York City; 
Warren Johnson, Omaha; Thomas H. 
McCabe, Jr., Pittsburgh, and Henry J. 
Mascarello, Boston. 


James S. Arcus, Jr., Heads 
PIA Ticket-Coupon Section 


Members of the Ticket and Coupon 
Section of the Printing Industry of Ameri- 
ca held their fall meeting in New York 
City Sept. 10. 

During the one-day conference, James 
S. Arcus, Jr. of the Arcus Ticket Co. was 
elected president of the section for one 
year. Other officers elected include Charles 
Ramsdell of Rand-Avery-Gordon Taylor, 
Inc., vice-president; William Y. Startz- 
man, Ansell-Simplex Ticket Co., treas- 
urer, and E. W. Taylor, Rand McNally 
Co., secretary. 

Appointed to the executive committee 
were Milton Manshel, International Tick- 
et Co., Frederick Belfield, Globe Ticket 
Co., and Jack Conway, National Ticket 
Co. 

The conferees spent considerable time 
in developing a program of activities for 
1960, and plans were laid for the 1960 
spring meeting, which will be held at Hot 
Springs, Ark., April 13-14. 


Potomac Electrotype Co. Buys 
Hassrick & Co., Litho Platemakers 

The Potomac Electrotype Co. has pur- 
chased Kenneth Hassrick & Co., Philadel- 
phia, producers of black-and-white and 
multicolor offset plates and negatives. 
Potomac has leased an additional floor at 
919 Walnut St., where Hassrick opera- 
tions continue under Kenneth R. Hass- 
rick’s supervision. 

New offset plate department service is 
cleared through the central service desk, 
which handles orders for Potomac elec- 
trotypes, curved Laminel plates, stereo- 
types, mats, and both plastic and rubber 
plates. 
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New York and Penn commissioned 
designer George Giusti 

to create this insert, and 

to incorporate in it practically 
all the demands on the 
printability of paper which 
could be encountered. See for 
yourself how faithfully 
Penn/Brite Offset has repro- 
duced each of his design 
elements... how well it passed 
his “torture test.” Penn/Brite 
Offset is the white, bright, 
value sheet that comes 

to you moisturized 

and double-wrapped. 

Write for new, complimentary 
swatch book and the name 

of your nearest distributor. 
New York & Pennsylvania Co., 
425 Park Avenue, 

New York 22, New York. 
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Lithographic Awards Competition 
Plans Are Announced by LPNA 


Plans for the 10th Anniversary Litho- 
graphic Awards Competition and Exhibit 
to promote the lithographic process to 
buyers of printing in all parts of the coun- 
try have been announced by the Lithogra- 
phers and Printers National Association, 
sponsors of the annual event. 

The program for the anniversary litho 
competition, formulated by the LPNA 
promotion committee at a meeting in 
New York City in August, was approved 
by the board of directors in New York 
Sept. 11 during the Seventh Graphic Arts 
Educational Exposition. 

Howard C. Minnich, sales manager of 
the Central Division of the U.S. Printing 
& Lithograph Co., who is serving as the 
1959-60 chairman of the promotion com- 
mittee, said that the association planned 
to make the anniversary competition one 
of the most significant in the history of 
this industry-wide promotion. 

In the 1959 competition 2,584 entries 
were received. A total of 248 lithographic 
plants participated, and 223 printing buy- 
ers, including advertisers, agencies, and 
designers, sent in 682 specimens. This was 
larger than in any previous year. 

In the 1960 competition the total num- 
ber of classifications for eligible material 
has been expanded to 51. The competition 
now provides greater recognition to re- 
production by a combination of processes, 
having added combination books and 
greeting cards to point-of-purchase dis- 
plays, decals, and packaging material that 
were previously acceptable in combina- 
tion with other processes. 

Deadline for the receipt of entries has 
been set for Jan. 18, but specimens may 
be submitted before that date. Entry fee 
for LPNA members is $5 and $10 for all 
other contestants, including nonmember 
lithographers, advertisers, agencies, de- 
signers, etc. 


Now in the process of being prepared 
is a four-color process announcement bro- 
chure and entry blanks which will be 
mailed to lithographers and advertisers 
by the middle of November. Those who 
desire the rules and regulations and entry 
blanks may write to the LPNA Awards 
Competition, Lithographers & Printers 
National Association at 597 Fifth Ave., 
New York 17, N.Y. 

Judging of the material by a group of 
36 experts in lithographic quality, art and 
design, and functional value from the 
Midwest and New York will take place at 
the New York Trade School during the 
week of Jan. 25. Lithography produced 
between Jan. 1 and Dec. 31, 1959, will be 
eligible for judging. Material submitted 
by brokers is not eligible. 

A total of 306 winners—six in each of 
the 51 categories—will be chosen for ex- 
hibition in principal cities. They will also 
be reproduced in an anniversary awards 
catalog which will be distributed at the 
local exhibits and sent to a select list of 
printing buyers and lithographers. 

Announcement of the winners will be 
made April 25 at the 55th LPNA conven- 
tion at the Boca Raton Hotel and Club, 
Boca Raton, Fla. Certificates of awards 
will be presented by LPNA President L. 
E. Oswald to representatives of the win- 
ning firms present at the awards dinner 


Mead Expands Research Center 

The Mead Corp. plans to double the 
size of its research center in Chillicothe, 
Ohio, providing 39 additional offices and 
20 new laboratories. Construction will be- 
gin this month and should be completed 
in about one year, according to Mead. It 
is the second extension made since the 
center was started in 1953. A building to 
house the wet end of an experimental pa- 
per machine was added last year. 


Members of the Lithographers and Printers Na- 


tional Association’s promotion committee are 
making extensive plans for the 10th Anniversary 
Lithographic Awards Competition and Exhibit 
They are seated around the table, from left to 
right: Fred S. Howard, Crane Howard Litho 
graph Co., Cleveland; B. E. Callahan, Inland 
Lithograph Co., Chicago; George P. Hughes, 
Snyder & Black & Schlegel, White Plains, N.Y.; 
J. Louis Landenberger, Ketterlinus Lithographic 
Co., Primos, Pa.; Roger P. Nowak, Merrick Litho 
graph Co., New York; LPNA Promotion Director 
Herbert W. Morse; Committee Chairman Howard 
C. Minnich, United States Printing & Lithograph 
Co., Cincinnati; Albert Gross, A. D. Steinbach & 
Sons, Inc., New York; LPNA Executive Director 
Oscar Whitehouse; George J. Walsh, Offset En 
gravers Associates, Inc., New York; Ralph D 
Cole, Consolidated Lithographing Corp., Carle 
Place, N.Y.; Edward K. Whitmore, Oberly & 
Newell Lithograph Corp., New York; Douglas J 
Scott, H. S. Crocker Co., Inc., New York; Alfred 
B. Rode, Jr., Stecher-Traung Lithograph Corp., 
New York City, and Gurdon Simmons of the 
Einson-Freeman Co., Inc., Long Island City, N.Y 


LTF Technical Movie 
Forum Set for Atlanta 


The Greater Southeast Technical Movie 
Forum, scheduled for Nov. 13-14 at At 
lanta’s Dinkler-Plaza Hotel will feature 
live and film demonstrations and discus 
sions of latest lithographic techniques, ac 
cording to cochairmen R. E. Damon and 
Mendal Segal. 

Michael H. Bruno, research manager of 
the Lithographic Technical Foundation, 
Chicago, and Frank Preucil, supervisor 
of LTF’s photo division, will be on hand 
to conduct technical sessions. William H 
Webber, LTF executive director, is also 
expected to attend the forum, which is 
co-sponsored by LTF and the Printing 
Industry of Atlanta, Inc. 

A special feature of the forum is trips 
to the plants of John H. Harland Co., 
Foote & Davies, Inc., and Stein Printing 
Co. before the first session gets underway 
Friday afternoon, Nov. 13. 
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‘“‘“Only Nashua offers you help like this 


on heat seal 


When a customer turns to you for help with 
heat seal labeling, Nashuavs technical service 
to printers can really pay off. There’s nothing 
like it in the heat seal field 

Nashua’s heat seal sales-service specialists 
handle heat seal papers exclusively. And they 
know heat seal labeling machines. Together 
Nashua these 
specialists are ready to team up with you in 


with your paper merchant, 
actual visits to your customers on any heat 
seal label problem. Backing them up are 
Nashua’'s service engineers, and a large tech- 


nical staff, to help your customers with unus- 


FIRST WITH THE FINEST IN ADHESIVE PAPERS 


DAVAC® Balanced Gummed Papers 
PERVENAC® Delayed-Action Heat Seal Papers 
IMAC® Instant-Action Heat Seal Papers 

TEX Heat Seal Textile Labe! Paper 
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A NAB sua 


label accounts!’’ 


ual problems—including, if necessary, devel- 
opment of adhesives for specific needs. 

This 
only from Nashua—can help keep your heat 


unique technical service — yours 


seal label business trouble-free and 
profitable . 
. or make it easy for you to break into this 
fast-growing label field. 
See your Nashua paper merchant (he’s 
listed on the facing page) for full informa- 
tion, and for facts about Nashua’s all-inclu- 


more 
. help you land new accounts 


sive Pervenac and Imac heat seal line — the 
leading dry label papers. Call him today. 





You can also depend on Nashua for any 
technical help you may need in printing 
Pervenac and Imac heat seal papers, 


A-YLOCAUCrCS 
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Your Nashua 
Heat Seal 
Paper Merchant 
is listed here... 


ALBANY, NEW YORK 

Hudson Valley Paper Company 
ALBUQUERQUE, NEW MEXICO 

Carpenter Paper Company 
ATLANTA, GEORGIA 

Whitaker Paper Company 
AUGUSTA, MAINE 

Carter Rice Storrs & Bement 
AUSTIN, TEXAS 

Carpenter Paper Company 
BALTIMORE, MARYLAND 

White-Rose Paper Company 

Whitaker Paper Company 
BILLINGS, MONTANA 

Carpenter Paper Company 
BOSTON, MASSACHUSETTS 

John Carter Company 

Carter Rice Storrs & Bement 
BRISTOL, VIRGINIA 

Dillard Paper Company 
BUFFALO, NEW YORK 

Alling & Cory Company 
CHARLESTOWN, WEST VIRGINIA 

Copco Papers, Inc. 
CHARLOTTE, NORTH CAROLINA 

Charlotte Paper Company 

Dillard Paper Company 
CHICAGO, ILLINOIS 

Bradner Smith & Company 

Dwight Bros. Paper Company 
CINCINNATI, OHIO 

Chatfield Paper Corp. 

Whitaker Paper Company 
CLEVELAND, OHIO 

Alling & Cory Company 
COLUMBIA, SOUTH CAROLINA 

Palmetto Paper Company 
COLUMBUS, OHIO 

Central Ohio Paper Company 
CONCORD, NEW HAMPSHIRE 

John Carter & Company, Inc. 
DALLAS, TEXAS 

Carpenter Paper Company 
DAYTON, OHIO 

Central Ohio Paper Company 
DENVER, COLORADO 

Carpenter Paper Company 
DES MOINES, IOWA 

Carpenter Paper Company 
DETROIT, MICHIGAN 

Whitaker Paper Company 
EAST HARTFORD, CONNECTICUT 

Carter Rice Storrs & Bement 
EL PASO, TEXAS 

Carpenter Paper Company 
FARGO, NORTH DAKOTA 

John Leslie Paper Company 
FORT WAYNE, INDIANA 

Taylor Martin Papers, Inc. 
FORT WORTH, TEXAS 

Carpenter Paper Company 
GLOUCESTER CITY, NEW JERSEY 

Rhodes Paper Company 
GRAND ISLAND, NEBRASKA 

Carpenter Paper Company 
GRAND RAPIDS, MICHIGAN 

Carpenter Paper Company 
GREAT FALLS, MONTANA 

Carpenter Paper Company 

John Leslie Paper Company 
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NASHUA, NEW HAMPSHIRE 


GREENSBORO, NORTH CAROL!NA 

Dillard Paper Company 
GREENVILLE, SOUTH CAROLINA 

Dillard Paper Company 
HARLINGEN, TEXAS 

Carpenter Paper Company 
HARTFORD, CONNECTICUT 

John Carter & Company 
HONOLULU, HAWAII 

Honolulu Paper Company, Ltd. 
HOUSTON, TEXAS 

Carpenter Paper Company 
INDIANAPOLIS, INDIANA 

Indiana Paper Company 
JACKSONVILLE, FLORIDA 

Jacksonville Paper Company 
KANSAS CITY, MISSOURI 

Carpenter Paper Company 
KNOXVILLE, TENNESSEE 

Dillard Paper Company 
LINCOLN, NEBRASKA 

Carpenter Paper Company 
LOS ANGELES, CALIFORNIA 

Carpenter Paper Company 
LOUISVILLE, KENTUCKY 

Rowland Paper Company 
LUBBOCK, TEXAS 

Carpenter Paper Company 
MACON, GEORGIA 

Macon Paper Company 
MEMPHIS, TENNESSEE 

Tayloe Paper Company 
MIAMI, FLORIDA 

Everglade Paper Company 
MILWAUKEE, WISCONSIN 

Dwight Bros. Paper Company 
MINNEAPOLIS, MINNESOTA 

Carpenter Paper Company 

John Leslie Paper Company 
MISSOULA, MONTANA 

Carpenter Paper Company 
MOBILE, ALABAMA 

Partin Paper Company 
MONTREAL, QUEBEC 

inter City Papers Ltd. 
NASHVILLE, TENNESSEE 

Bond-Sanders Paper Company 
NEW HAVEN, CONNECTICUT 

John Carter Company 

Carter Rice Storrs & Bement 
NEW ORLEANS, LOUISIANA 

D & W Paper Company, Inc. 
NEW YORK, NEW YORK 

Aldine Paper Company 

American Paper Exports Inc. 

Harry Elish Paper Company 

George W. Millar & Co., Inc. 

Whitaker Paper Company 
NEWARK, NEW JERSEY 

Central Paper Company 
NORFOLK, VIRGINIA 

Old Dominion Paper Company 
OGDEN, UTAH 

Carpenter Paper Company 
OKLAHOMA CITY, OKLAHOMA 

Carpenter Paper Company 
OMAHA, NEBRASKA 

Carpenter Paper Company 
ORLANDO, FLORIDA 

Central Paper Company 





PHILADELPHIA, PENNSYLVANIA 
Rhodes Paper Company 
Whiting Patterson Company 

PITTSBURGH, PENNSYLVANIA 
Whitaker Paper Company 

POCATELLO, IDAHO 
Carpenter Paper Company 

PORTLAND, OREGON 
Carter Rice & Company 

PROVIDENCE, RHODE ISLAND 
John Carter & Company, Inc. 
Carter Rice Storrs & Bement 

PUEBLO, COLORADO 
Carpenter Paper Company 

RALEIGH, NORTH CAROLINA 
Raleigh Paper Company 

ROANOKE, VIRGINIA 
Dillard Paper Company 

ROCHESTER, NEW YORK 
Alling & Cory Company 

ST. LOUIS, MISSOURI 
Acme Paper Company 

ST. PAUL, MINNESOTA 
John Leslie Paper Company 

SALT LAKE CITY, UTAH 
Carpenter Paper Company 

SAN ANTONIO, TEXAS 
Carpenter Paper Company 

SAN FRANCISCO, CALIFORNIA 
Carpenter Paper Company 

SAVANNAH, GEORGIA 
Atlantic Paper Company 

SEATTLE, WASHINGTON 
West Coast Paper Company 

SIOUX CITY, IOWA 
Carpenter Paper Company 

SIOUX FALLS, SOUTH DAKOTA 
John Leslie Paper Company 

SPRINGFIELD, MASSACHUSETTS 
Carter Rice Storrs & Bement 

SYRACUSE, NEW YORK 
Alling & Cory Company 

TACOMA, WASHINGTON 
Allied Paper Co., Inc. 

TALLAHASSEE, FLORIDA 
Capital Paper Company 

TAMPA, FLORIDA 
Tampa Paper Company 

TOLEDO, OHIO 
Central Ohio Paper Company 

TOPEKA, KANSAS 
Carpenter Paper Company 

TORONTO, ONTARIO 
Buntin Reid Paper Co., Ltd. 
Inter City Papers Ltd. 

UTICA, NEW YORK 
Alling & Cory Company 

VANCOUVER, B. C. 

Coast Paper Ltd. 

WASHINGTON, D. C. 

Whitaker Paper Company 

WILMINGTON, NORTH CAROLINA 
Dillard Paper Company 

WILMINGTON, DELAWARE 
Whiting Patterson Company 

WINNIPEG, MANITOBA 
Clark Papers, Ltd. 

WORCESTER, MASSACHUSETTS 
Carter Rice Storrs & Bement 





Education Council Starts 
Dollars for Scholars Plan 


In the first industry-wide effort to en- 
list support of shop and office personnel 
along with top management in the educa- 
tional program of the printing and pub- 
lishing industry, the National Scholarship 
Trust Fund of the Education Council of 
the Graphic Arts Industry launched its 
“Dollars for Scholars” campaign last 
month. 

The campaign under the direction of 
James X. Ryan, general manager of the 
Printing Industry of Illinois, Inc., Chi- 
cago, was tried out at McCormick-Arm- 
strong Co. in Wichita, Kan., in August, 
and its success in raising close to $400 
has encouraged the Education Council to 
urge other printing companies to partici- 
pate in this campaign. 

Participation in the “Dollars for Schol 
ars” campaign calls for a company to ask 
all of its employees to contribute a dollar 
or more for the scholarship program of 
the industry. The contributions of the 
employees are matched by the company 
and forwarded to the National Scholar- 
ship Trust Fund of the Education Council. 
If $500 or more is raised, a scholarship 
will be established in the company’s name 
or any other name designated by the com- 
pany if the amount is pledged for another 
three years. 

Companies wishing to participate in 
this employer-employee relations program 
may obtain a report of how McCormick- 
Armstrong conducted its scholarship cam- 
paign by writing to the Education Council 
of the Graphic Arts Industry, Inc., 5728 
Connecticut Ave., N.W., Washington 15. 


Harold D. Ross (right), Kable Printing Co., Mt. 
Morris, Ill., chairman of the National Scholar- 
ship Trust Fund of the Education Council of the 
Graphic Arts Industry, Inc., receives a check for 
$394 from A. G. McCormick, McCormick-Arm- 
strong Co., Wichita, Kan., as contribution to 
“Dollars for Scholars’ campaign. James X. Ryan 


(left), general manager of Printing Industry of 


Illinois, Inc., is head of the fund-raising drive 




















PIA Approves $30,000 Expansion of Expenditures 


The Printing Industry of America, Inc. 
board meeting on Sept. 10 in New York 
City was the largest and most representa- 
tive session since the association was fe- 
named in 1945, according to PIA officers. 
Complete and enthusiastic approval was 
given to retiring president Kurt E. Volk’s 
recommendation for a $30,000 expansion 
of expenditures next year. 

The board took steps to reverse the 
declining profit trend revealed by PIA 
ratio studies. Profit improvement activities 
slated to run through the next nine 
months include intensified conferences 
and training institutes dealing with fi- 
nance, sales and production as well as top 
management. 

Dated for Oct. 21-22 is a Financial 
Management Conference emphasizing 
tools for increased profits, case histories 
and problem-solving techniques. Peter 
Becker, Jr., PIA financial consultant, will 
conduct a two-day Financial Management 
Training Institute preceding this confer- 
ence. A do-it-yourself workshop on how 
to set up budgets is timed for Oct. 23-24. 

The Presidents Conference for Top 
Management will be held Feb. 7-12 at 
El Mirador Hotel, Palm Springs, Calif. 
Seventh in PIA’s series of Sales Confer- 
ences will take place March 24-25 at Chi- 
cago’s Edgewater Beach Hotel. Scheduled 
to precede this conference is a Sales Man- 
agement Training Institute conducted by 
Charles W. LeBlanc, special services divi- 
sion director, Research Institute of Ameri- 
ca. June 13-17 is the time set for a Pro- 
duction Conference and Training Institute 
in Chicago. 

Another phase of PIA’s attack on de- 
clining profits is a field visitation and 
management workshop program conduct- 
ed throughout this country and Canada 
by Arthur L. Johnson, Jr., director of man- 
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Rebel Ambassadors group of the Southern Graphic Arts Association met in New York in conjunction 


) dame Ui 





with the annual Printing Industry of America convention in September and elected three new members: 
Max B. E. Clarkson, Buffalo; Harry A. Porter, Cleveland, and Arthur H. Kinsley, Philadelphia. From 
left to right (front row): Mr. Porter, Raymond Blattenberger, John H. Doesburg, Richard Jackman, 
and Mr. Clarkson. Second row: Rex G. Howard, Walter McArdle, Clyde Murphy, and Revel Harmon. 
Back row: Harold S. Hutchison and Lyman W. Jones. Harold Braun, Louisville, was meeting chairman 


agement services. One-day workshops will 
rely heavily on “Managing Your Busi 
ness,” PIA’s new management service. 

This service, developed by Peter Becker, 
Jr., provides a complete system and de- 
tailed procedures for managing a printing 
business. Designed primarily for smaller 
and medium-size PIA member plants, it 
gives basic information on accounting 
systems, cost control, production meas- 
urement, estimating, sales and financial 
management. Arrangements are being 
made for assisting local associations in 
training instructors to hold classes based 
on this service. Three coaching confer- 
ences will be held for that purpose. 


Men, Management, and Machines 
Is Theme of Canadian Meeting 


‘Men, Management, and Machines” 
will be the theme of the Canadian Graph- 
ic Arts Industries Association’s annual 
meeting at the King Edward Hotel in 
Toronto Nov. 1-4. 

Members of the association are sched- 
uled to hear talks by the Raymond Blat- 
tenberger, United States Public Printer; 
Dr. Ferdy Tagle, principal of the New 
York School of Printing; Elmer T. Brown, 
president of the International Typograph- 
ical Union, and J. B. Metzler, deputy min- 
ister of labor for Ontario. 

Featured at the meeting will be talks 
entitled “How to Listen,” “Conciliation 
Boards, Their Value and Their Future,” 
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and “How to Increase Profits.” The meet- 
ing will also include a discussion of 
“What's New in the Industry” with a 
panel of equipment suppliers to describe 
new developments and to answer ques- 
tions from the floor. Another panel dis- 
cussion will concentrate on labor relations. 

The convention is being planned by 
chairman W. A. Doogan of Brown Broth- 
ers, Ltd. Assisting him on the convention 
committee are Gage Love, Dr. C. H. Dick- 
inson, R. J. Pearce, Peter MacLachlan, 
Alex MacEachern, and Miss Olive Otta- 
way. Cochairing the ladies’ program are 
Mrs. W. A. Doogan and Mrs. W. R. 
Adamson. 


Another management for profit tool 
announced by Mr. Volk is a brochure en- 
titled, “Could You Use a $300,000 a 
Year Assistant?” It is a printing manage- 
ment guide highlighting PIA services re 
lating to costs, production, estimating, 
pricing, sales, working capital, plant and 
equipment, people and top management 
The brochure was designed to help man- 
agements of plants small or large to find 
assistance in steps that must be taken to 
improve the profit picture. In simple lan 
guage it starts with the manager’s prob 
lems and points up the services available 
from PIA and its local associations. 

Still another new PIA service, approved 
at the convention, is expanded insurance 
coverage for white-collar workers. 


Package Printing Seminar Set 

The American Management Associa- 
tion has dated a printing on packages 
seminar for Nov. 2-4 at Hotel Astor, New 
York City. Topics due for discussion by 
experienced executives include typogra- 
phy, reproduction processes, color psy- 
chology, specifications and tolerances, and 
the physical principles of color. For fur- 
ther information address Donald G. Keen 
at AMA, 1515 Broadway, New York 36 


ATF Names Three New Dealers 

The American Type Founders Co. has 
named the following firms to serve as 
authorized parts and service dealers: Re- 
pair & Maintenance Service, Washington, 
D.C.; Milwaukee Printing Machinery 
Co., Milwaukee; Oklahoma Printers Sup- 
ply, Oklahoma City. 
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Let’s Talk Time Saved ... MAKEREADY IN 10 MINUTES! 
CHANGEOVER IN 3 MINUTES! 


THE Unmatched for 


Fast getaway...Quick changeover 


MIEHLE 


No other job commercial letterpress matches the Miehle V-50’s 
vertical design advantages. Fastest getaway... makeready 

on most jobs takes less than 10 minutes! Fastest changeover... 

just 3 minutes to set up for a change in sheet size! And a complete 


washup takes less than 7 minutes! 


Those are average times. Want more proof? Just ask any V-50 
owner...there are now more than 21,000 Miehle Verticals in 
regular use. Or better yet, make your own test. You'll find 


the Miehle V-50 Vertical can’t be beat. It’s the most versatile, 


M C most profitable job commercial letterpress, ever! 


Write for full comparison information today. 


THE MIEHLE COMPANY/|4) 


Division of Miehle « Goss «+ Dexter, Inc. 
Chicago 8, Illinois 
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ela -—-—__ Elin 8 h- B- DICK precise ink-water balance. Perfect copy quality from start 


to finish... no time-consuming make-ready. Blanket and 

OFFSET impression cylinders adjust automatically for different 
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up to 9,000 copies per hour. Fully automated models 
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PIA Trade Binders Section Hits 
New Attendance Mark in New York 


By Hal Allen 

The fall meeting of Printing Industry 
of America’s Trade Binders Section in 
New York City, Sept. 4-7, set up a new 
high attendance record. On hand to reap 
the benefits of what all registrants rated 
as the most informative program so far, 
tying in with the Seventh Educational 
Graphic Arts Exposition, were 118 rep- 
resentatives of member companies who 
came from many states. The what, when 
and why of bindery production and equip- 
ment, with special reference to machines 
displayed at the Coliseum, was the theme 
of the meeting. 

Section president Mortimer S. Sendor 
of the Sendor Bindery, New York City, 
chaired the first of three general sessions. 
Bindery plant executives reviewed latest 
machinery and production techniques. 
William Ginsburg of Practical Bookbind- 
ing Co., Inc., New York City, discussed 
flat sheet cutting. Topic assigned to an- 
other New Yorker, Harry Cowan of Trade 
Bindery, was folding operations. 

Hector MacDonald of Bay State Bind- 
ery, Boston, told how inserting and stitch- 
ing machines, especially the three-knife 
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trimmer, improve efficiency and increase 
productivity in his plant. While sharing 
his knowledge as a Craftsman, he read 
his own amusing but informative allegori- 
cal sketch personifying the trimmer talk- 
ing as a newcomer among his various 
other units. 

Al Richman based his discussion of 
gang stitchers, slitters and three-knife 
trimmers on their use for increasing eff- 
cient production in the Standard Book- 
binding Corp. plant, New York City. 

Second session chairman was section 
vice-president Robert A. Wunsch of Beck- 
told Co., St. Louis. Advantages and dis- 
advantages of four ways for management 
to replace old with new equitment—cash 
purchase, bank loans, conditional sales 
contracts, renting or leasing—were ap- 
praised by Morris Goldman, graphic arts 
Management consultant, tax adviser, and 
accountant associated with J. K. Lasser 
and Co., New York City. He said that 
leasing or renting, like borrowing, frees 
capital for current requirements and offers 
certain advantages because rental pay- 
ments may be classed as operational ex- 
penses but, in the long run, getting equip- 
ment without paying out capital might 
cost more than bank loans. 

Mr. Goldman emphasized the need for 
trade binders to increase net profits by 
reducing production unit costs and ex- 
panding their sales volume. Managements 
should know all factors involved in figur- 
ing production costs per hour, but the 
real key to cost reduction, he said, was 
cost-conscious employees. 

Frank Myrick, editor of Book Produc 
tion Magazine, gave registrants a detailed 
preview of bindery equipment, acces- 
sories, and supplies displayed at the Coli- 
seum. Underlining many equipment im- 
provements since the 1950 Exposition, he 
expressed the opinion that the greatest ad- 
vances had come in the paper cutting 
field. 

Peter Becker Jr. of PIA’s Washington 
headquarters staff reviewed PIA’s latest 
ratio study results and explained their 
dollars-and-cents meaning to trade bind- 
ery Managements. 

Luncheon guest speaker was Dr. Neal 
Bowman of the National Association of 
Manufacturers. Social events included a 
Hawaiian style cocktail party sponsored 
by the Binders Group of New York Em- 
ploying Printers Association. 


H. S. Boyd Co. Has New Quarters 

The H. S. Boyd Co., manufacturers of 
scoring and perforating devices, has occu- 
pied a new building at 6915 E. 14th St., 
Tulsa, Okla. The plant is located in the 
Sheridan Industrial District. 








How Rubber Plate 
Printers Increase 


Press Production 


idle 


press makes no money. But, have 


Everybody knows that an 
you ever figured how many hours 
a week your presses are shut down 


. needlessly? 


Many operators of rotary rubbet 
plate presses reduce press down 
time considerably, and increase pro 
ductive press-time accordingly, by 
setting up new jobs off the press 
They do this by mounting plates, 
making them ready, registering and 
proofing them on a MosstyP1 


“NMOUNTER-PROOFER’ MACHINI 














That means new jobs are ready to 


go on the press—and ready to run 
without further makeready—as soon 


as the previous run is finished. 


The “MouNnrTER-PROOFER” usually 


amortizes its cost in months, fat 
faster than any other piece of press- 
room equipment. And, from then 
on it continues paying dividends 
in the form of increased productive 
press-time reduced labor and 
material costs better quality 


control. 


You can enjoy the profit-making 
advantages of a “MOUNTER-PROOF- 
ER” whether your presses are equip- 
ped with fixed or removable plate 
cylinders. We'll be glad to tell you 
how if you'll write to Mosstypr, 
Dept. A, Waldwick, N.]. 


(Advertisement) 
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Bank Stationers Section of Lithographers and Printers National Association met in New York last month 


LPNA Bank Stationers Section 
Meeting Attracts 145 to New York 


The two-day fall meeting of the Bank 
Stationers’ Section of the Lithographers 
and Printers National Association attract- 
ed 145 manufacturers and suppliers from 
all parts of the country. 

The conference, which coincided with 
the Seventh Educational Graphic Arts Ex- 
position, was held in New York City un- 
ier the chairmanship of Edward A. Rob- 
nson, general manager, J. C. Hall Co. 
Pawtucker, R. I. 

The Bank Stationers’ Section has made 
tar-reaching strides, according to LPNA 
)fficials, in preparation for the revolution 
n the mechanization of checks now taking 
place in the banking field. Reports on 
recent developments were given in several 
panel discussions during the two-day 
meeting. 

The opening session on Tuesday, Sept. 
8, heard reports on “Check Evaluating 
Systems” by E. D. Spina, IBM Corp., 
Poughkeepsie, N.Y., and “The Applica- 
tion of Statistical Quality Control to 
Check Encoding” by Donald R. Macaulay, 
president, Paper and Printing Quality, a 
division of Paper Quality Control, Chap- 
paqua, N.Y. 

Mr. Spina outlined a method for evalu- 
ating and upgrading checks produced un- 
der what is known as System “001.” 
Twelve specifications in common lan- 
guage printing are used as a basis for 
rating batches of checks. He warned that 
no system could be foolproof, but this one 
was calculated to help determine the qual- 
ity and the readability of the mechanized 
checks. 

The application of statistical principles 
has been going on in the graphic arts for 
ten years, Mr. Macaulay said. He under- 
lined the importance of statistical quality 
control in magnetic ink printing. He 
noted that the bank stationers had isolated 
quality control developments by discover- 
ing the need for measurement and the use 
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of instrumentation, agreeing on terminol- 
ogy, and searching for tolerances. 

Commending the bank stationers on 
their progress in controlling quality up to 
the present, Mr. Macaulay told them they 
must start thinking like engineers and 
urged them to set up and arrange a statis- 
tical section and to install step-by-step an 
organized program that would lead to 
greater quality control. 

A lengthy report of the printers’ advi- 
sory committee to the American Bankers 
Association was given in two parts by a 
panel of the subcommittee’s membership 


Panel members included chairman Joe 
Rose, DeLuxe Check Printers, St. Paul. 
Minn.; George Littell, DeLuxe Check 
Printers, Clifton, N.J.; Clark R. Gregory. 
Jr., Herald Printery, Louisville, and R. R 
Harwood, Young & Selden, Baltimore. 

The committee reported on the recom 
mendations it had made to the ABA on 
relaxing tolerances in check mechaniza 
tion and its plan for a standard evalua- 
tion system for encoded checks. An ex 
hibit of Friden typewriter equipment for 
encoding checks was displayed. 

Finally, a report on the progress of the 
ledger and statement sheet program. 
which has concerned the committee in re- 
cent months, was presented. The pane! 
members included chairman Wm. R. Mc 
Keighan, Saml. Dodsworth Printing & 
Stationery Co., Kansas City, Mo.; Thomas 
Sheridan, Jr., American Bank Stationery 
Co., Baltimore; Wm. Gildea, Falconer 
Co., Baltimore, and LPNA Executive Di 
rector Oscar Whitehouse. 


Inland Press, Magill Weinsheimer 
Retain Combination Name for Firm 

The Inland Press, Inc. and Magill 
Weinsheimer Co., two of Chicago’s larger 
printing houses which merged on Aug. 1 
into Mastercraft Corp., have decided to 
retain their original names in the con- 
tinuation of the new company. Inland 
Magill Weinsheimer Corp. is the name 
selected. 

Inland-Magill Weinsheimer has twc 
plants, one located at 600 W. Van Buren 
St. in Chicago and another at 4545 Touhy 
Ave. in Lincolnwood. 


PIA’s Rotary Business Forms Section 
Executives Approve Five Objectives 


The executive committee of the Rotary 
Business Forms Section of Printing Indus- 
try of America in a September meeting in 
New York City approved five major ob- 
jectives for helping members print for 
profit: 

Improved costing procedures. Recom- 
mendations based on analysis of current 
systems will be issued early next year. An 
application of PIA’s “Managing Your 
Business” service will be developed for 
presentation to the members early in the 
spring. One session of the annual meet- 
ing, April 25-27 in Chicago, will be set 
aside for discussion of improved costing 
techniques. 

Increased productivity, through use of 
RBF production standards for rotary press 
and collating equipment. Completion of 
sheet collating production standards later 
this year. Productivity workshops are be- 
ing scheduled for 20 key cities. 

More constructive selling. Members are 
receiving studies of present market data. 
Later they will receive results of sales 


compensation and dealer marketing sur 
veys. Selling systems rather than forms 
will be emphasized at next year’s annual 
meeting. 

Intensified workshop and field service 
program. Regional meetings and field ac 
tivities for improving communication 
with members and promoting better use 
of RBF tools. Day-long sessions in six 
major metropolitan areas, and local mem 
ber meetings in 27 cities. 

Broader leadership in industry affairs 
Expanded educational program for mem- 
bers and customers with respect to trade 
practice rules. Leadership in activities re- 
lating to the Walsh-Healy minimum wage 
law, and increasing the membership list 

Many RBF projects are of a continuing 
nature. The 1959-60 program, raising the 
level of activity, includes development of 
register bond specifications, a special ratio 
study, development of a “Dictionary of 
Terminology,” and more active committee 
participation for bringing greater benefits 
to members. 
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REPRODUCED IN 4 COLORS BY OFFSET-LITHOGRAPHY ON INTERNATIONAL TI-OPAKE, VELLUM FINISH, BASIS~25 X 36-80 LB.—50O0. PRINTED 18 UP AT 4000 IPH 





Doesn't this make your trigger finger start to tingle? 


This striking reproduction of a crisp fall hunting scene is printed on International 


Ti-Opake, one of America’s new first family of fine papers by International Paper. —> 





Your good printing—on our good International Papers— 
can introduce millions to the outdoor life 


YEED OPAciTy in a lightweight sheet? 
N Economical International Ti-Opake 
fills the bill. 

See how pictures practically pop right 
off the page? That’s Ti-Opake’s clean 
white surface for you. And there’s no 
feathering or offsetting. You can count on 
beautiful results like this, in flashing full 
color or dramatic black and white. 


International Ti-Opake is one of the most 
versatile papers we make. It’s equally 
suitable for offset-lithography, letterpress, 
silkscreen, or sheet-fed gravure. 

You'll find that the fast-drying proper- 
ties of International Ti-Opake make it 
ideal for financial and real estate pro- 
spectuses and other rush jobs. Ti-Opake is 
also widely used for brochures, stuffers, 


greeting cards, price lists, booklets, inserts, 
annual reports, and announcements. 

Ask your paper merchant today about 
the new 8% x 11 ream-sealed packages. 
They are made to order for small offset- 
duplicating presses and come in conven- 
ient pull-tape junior cartons. International 
Ti-Opake is also available in all standard 
book sizes. 


Fine Paper Division INTE be N ATI ON A L PA PER New York 17, N. Y. 
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SPPA to Study Methods, Equipment at Convention 


“New Horizons in Screen Process” will 
be the theme of the 11th world conven- 
tion of the Screen Process Printing Asso- 
ciation to be held Oct. 30-Nov. 1 at the 
Statler-Hilton Hotel in New York City. 

The educational program will feature 
five forums dealing with the problems and 





William S. Hutcheson 
President 


Robert H. Blundred 


Executive Secretary 


aspirations of the industry. In addition, 
the latest in screen process presses, equip- 
ment, and supplies will be displayed in 
93 exhibit booths during the convention, 
according to the SPPA. 

Geared to interest both management 
and production personnel is a session con- 
cerning screen process drying, which will 
cover recent refinements in conveyorized 
equipment. The association says that dry- 
ing equipment manufacturers have re- 
served a large section of the display booths 
and are expected to take active part in the 
discussions. 

A session dealing with screen process 
printing costs will use the association's 
newly-issued Costs Manual as a model. 
There will also be a discussion of taxes 
as they affect both the estimate and the 
financial statement. 

A session for artists, photomechanical 
personnel, and film cutters will deal with 
screen-making procedures, including tech- 
niques for making halftones and produc- 
ing color process work as well as for 
various hand-screen methods. 

A point-of-purchase forum will investi- 
gate subjects including cardboard con- 
struction and art techniques for more ef- 
fective screen process displays. 

A highlight of the convention will be 
a presentation entitled “Cave Man to 
Space Man,” by J. Lewis Powell, mechani- 
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cal and aeronautical engineer, author, and 
lecturer. Mr. Powell’s talk will be accom- 
panied by a visual presentation “showing 
how man may get a perspective on time, 
just how complex his devices have be- 
come, how technology has stampeded 
progress, and why men of today are vice- 
presidents in charge of tomorrow.” 
Victor Strauss will be the forum chair- 
man of the convention. He is an honorary 
member of SPPA and served as codrdina- 
tor of forums for the November, 1953, 
convention in New York City and for the 


September, 1955, meeting in Atlantic 
City. He has served as SPPA research 
chairman and has written for graphic arts 
trade publications. 

The convention committee working 
with Mr. Strauss includes Leonard Gore- 
lick, Supreme Displays, Inc., Brooklyn, 
chairman of the convention; plus Clifford 
F. McCue, Roycliff Associates, Inc.; Paul 
Schaffer of Colonial Process Supply Co.; 
Herbert Prince of Serascreen Corp., and 
Samuel Herman, Empire State Display 
Co., all of New York City. 












Features 
of C&P 


Hydraulic 
Cutters 


ASSURE ACCURATE 
CUTTING...EASIER 
OPERATION 





Your operator will appreciate these important features on C & P Full Hydraulics: 


Both knife and clamp are completely 
hydraulic. 


Approved safety two-hand operation. 


Motor, hydraulic pump, cylinders 
and other operating mechanisms 
placed below cutting table eliminat- 
ing oil dripping on the stock. 


Binder clamp pulled from both ends 
always kept parallel to the table ex- 
erts equal pressure the full width of 
the stock. 


e Two operating levers—one of which 





controls both the clamping and cut- 
ting action. 

e Binder clamping, pressure adjusting 
handwheel accessible at the front of 
cutter, 


e Illuminated front table top and tape 
magnifier. 


e Full hydraulic machines can be 
equipped with either a manual 
or an automatic spacer. 


e 3 sizes — 23”; 2614”; 3014”. 


These cutters are also available in the same sizes with hand wheel 
binder clamp instead of hydraulic clamp. Hand clamp machines 
can be equipped with a manual spacer. 


THE CHANDLER AND PRICE COMPANY 


6000 Carnegie Avenue ° 


Cleveland 3, Ohio 


Manufacturers of dependable printing presses and paper cutters 
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Shown here are the 1959-1960 officers of the International Association of Electrotypers and Stereo- 








typers elected at the group’s 62nd annual convention in New York City on Sept. 10. Left to right: 


Floyd C. Larson, executive secretary-treasurer, Cleveland; Charles H. Rodd, third vice-president, 


Royal Electrotype Co., Boston; Charles H. McNellen, first vice-president, Bomac Electrotype Co., 


Toronto; Robert H. Kennedy, president, Detroit Electrotype Co., Detroit; Walter T. Flower, second 


vice-president, Flower Steel Electrotype Co., New York City, and Walter C. Deye, immediate past- 


president, Quality Engraving & Electrotype Co., Cincinnati. 1960 convention will be in Mexico City 


Delegates From Four Countries 
Break IAES Convention Record 


Three hundred and forty electrotypers, 
stereotypers, and guests from the United 
States, Canada, France, and Australia set 
a new ten-year convention attendance rec- 
ord for the International Association of 
Electrotypers & Stereotypers meeting in 
its 62nd annual convention in New York 
City, Sept. 7-10. 

Elected to guide IAES activities for the 
coming year were: president, Robert H. 
Kennedy, Detroit Electrotype Co.; first 
vice-president, Charles H. McNellen, Bo- 
mac Electrotype Co., Toronto; second 
vice-president, Walter T. Flower, Flower 
Steel Electrotype Co., New York City, 
and third vice-president, Charles H. Rodd, 
Royal Electrotype Co., Boston. Floyd C. 
Larson of Cleveland continues as execu- 
tive secretary-treasurer. 

The representatives of Harris-Intertype, 
Heidelberg, Miehle, and Miller printing 
press manufacturers kicked off the open- 
ing day’s session with a clinic program re- 
lating to wrap-around presses and similar 
new letterpress pressroom units designed 
to keep up with other fast moving letter- 
press plate and composition develop- 
ments. Faster press getaway, minimum 
makeready, and greatly increased press 
speeds were explained and discussed. 

“The Future of Letterpress Printing,” 
discussed by Joseph Chanko of Condé 
Nast Press, Greenwich, Conn., on Monday 
morning served also as encouragement to 
the adherents of letterpress. Speed, econ- 
omy, and quality were among the factors 
claimed by Mr. Chanko as the reasons for 
the superiority of letterpress past, present, 
and future. 


Julian Ross told the story of the flexo- 
graphic printing process, which is letter- 
press, and of developments in rubber 
plates. He outlined new prospects for the 


Safety Council Printing, 
Publishing Section to Meet 


The Printing and Publishing Section of 
the National Safety Council will hold a 
session Oct. 20 at Chicago’s Conrad Hil- 
ton Hotel to consider safety problems in 
the printing and publishing industry. The 
session will be part of the council’s 47th 
annual congress, which will be held in 
Chicago Oct. 19-23. 

The session will be opened by general 
chairman Paul L. O’Neill, general safety 
director of Rand McNally & Co., Ham- 
mond, Ind. His remarks will be followed 
by an election of officers to serve during 
the next year. 

A major feature of the section’s meet- 
ing will be an “Information Please” work- 
shop in which delegates will be given tips 
on safety practices to follow in the coming 
decade. After the workshop, Jack Stroube, 
assistant to the manager of employee ac- 
tivities and safety, R. R. Donnelley and 
Sons Co., Chicago, will speak to the sec- 
tion on the subject “Fire Prevention in the 
Printing Industry.” 

The dinner meeting will be addressed 
by an official of the Printing Industry of 
America, Inc., who will discuss “Safety in 
the Sixties for the Printing Industry.” 
“Safety in the Sixties” is the over-all 
theme of the congress. 


growth of flexography through the new 
Flexographic Technical Association. 

Announcement of the winners and 
awards for the second annual IAES Self- 
Advertising Exhibition and Awards was 
made at the Monday noon awards lunch- 
eon by Harold A. Fleig, chairman of the 
judges panel and president of the Na- 
tional Electrotype Co., Chicago. 

Winners in the plant classification of 
26 or more employees were: first place, 
Service Electrotype Co. of Pittsburgh; 
second place went to the Quality Engrav- 
ing & Electrotype Co. of Cincinnati. 

Winners in the plant classification of 
25 employees or less were: first place, 
Standard Electrotype Co. of Pittsburgh; 
second place went to the United Electro- 
type & Stereotype Co. of Chicago. 

The Individual Specimen Award was 
won by the Knickerbocker Electrotype Co. 
of New York City with honorable men- 
tions going to the Hanson Co. of Phila- 
delphia and the Tosho Insatsu Printing 
Co. of Tokyo, Japan. 

Mark F. Beck, president of New York’s 
Rapid Electrotype Co., began the Tues- 
day morning session with a challenge to 
industry management to modernize, cut 
costs, increase sales efforts, eliminate re- 
strictive labor practices and develop the 
ability to meet competition from within 
the industry and from other processes and 
products. 

A Tuesday morning clinic session on 
“New Developments” brought out infor- 
mation on several new equipment items, 
plating processes, and progress reports on 
new plates such as Bista, Electroplastic 
and Color-Line plates. 

Robert Downie of the Marathon Corp. 
presented an address on the new ‘“wrap- 
around” plates at the Wednesday morning 
session and was followed by Harry Tice- 
hurst of the Curtis Publishing Co. speak- 
ing on “Level Impression Printing.” A 
clinic session moderated by Peter F. Re- 
gan of New York City gave the conven- 
tion an evaluation of present and future 
processes, products, and materials. 

Announcement of 1960 meeting sites 
and dates were made as follows: Annual 
Spring Technical Conference and Exhibi- 
tion, April 25-27, Sheraton-Gibson Ho- 
tel, Cincinnati, Ohio and the 63rd annual 
convention, Oct. 23-26, Mexico City. The 
1961 and 1962 Spring Conferences were 
scheduled for Pittsburgh and Detroit, re- 
spectively, and the 1961 convention for 
the Grand Hotel, Mackinac Island, Mich. 
San Francisco was named as convention 
city for 1962. 


Burgess Opens New Plant and Lab 
Burgess Cellulose Co. has opened in 
Freeport, Ill., what it says is probably the 
world’s largest plant and laboratory for 
the manufacture of stereotype mats. The 
new plant actually has two laboratories, 
one for production quality control, and 
another for research on stereotype mats. 
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Pennzoil rebuilds the first oil well 
_..with Hammermill Index 


four-color process lithography with accurate register. 


Here’s another use Hammermill Index is cut out for: 
Pennzoil’s 10-inch scale model of the world’s 
first oil well built one hundred years ago by Colonel 
Edwin L. Drake near Oil City, Pennsylvania, where 
—for the first time in history—crude oil was recovered 
by drilling. 


PENNZOIL STRUCK OIL, too, when it chose 
versatile Hammermill Index (substance 170) to 
handle this job’s many requirements. The model had 
to be cleanly die-cut, scored and folded from 20 
x 20-inch sheets. The paper had to be heavy 
enough to make the house and derrick rigid, light 
enough for economical shipping to service stations 
in packages of 100, strong enough to shrug off 
spills and bumps. Most important, it had to take 


IF YOU WOULD LIKE ONE of these Drake well 
models, it’s yours for the asking. When you feel the 
sheet’s snap and stiffness, you'll know why so many 
printers and printing-buyers choose Hammermill 
Index for card-weight jobs. It comes in four weights 
and in a choice of sparkling bright white and six 
attractive, like-sided colors. Write Hammermill 
Paper Company, 1601 East Lake Road, Erie 6, Pa. 


HAMMERMILL 
INDEX 
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New Executive Secretary and Headq 


By Henry B. Ryan 

The International Typographic Com- 
position Association announced several 
important organizational changes during 
its 40th annual convention Sept. 9-12 in 
New York City. McKinley M. Luther, 
formerly assistant director of the Indus- 
trial Relations Section of Printing Indus- 
try of America, Inc., has replaced W. E. 
Switzer as ITCA executive secretary. Mr. 
Switzer, who has held the post since 1956, 
resigned to enter private industry. 

The association also announced plans 
to move its headquarters from Philadel- 
phia to Washington, D.C., because of 
its importance as a center of govern- 
ment; it is also a center of business ac- 
tivity and the headquarters location of a 
number of graphic arts associations allied 
with ITCA. ITCA officials said the move 
would be made as soon as possible. The 
directors also authorized the addition of a 
new member to the headquarters staff to 
assist Mr. Luther and bring the staff to a 
total of three persons. 

The convention opened with a meeting 
of the board of directors and registration 
on Wednesday, Sept. 9. Members heard 
a welcoming address by Don H. Taylor, 
president of the New York Employing 
Printers Association on Thursday, Sept. 
10. That morning they also listened to 
Dr. Robert H. Roy, dean of the school of 
engineering, Johns Hopkins University, 
Baltimore, speak on “Composing Room 
Productivity—Its Measurement and Im- 
provement.” He described studies con- 
ducted by Johns Hopkins University on 
time, cost, and efficiency in composing 
room operations at the Lowisville (Ky.) 
Courier Journal. 

Dr. Roy’s address was followed by a 
luncheon which honored 13 living past 
presidents of ITCA. At the luncheon 
awards were presented to winners in the 
ITCA Apprentice Design Contest. Win- 
ners were Sidney J. Brugger of Hoflund- 
Schmidt Typographic Service, Denver, 
first prize; Robert Kirk of Howarth & 
Smith, Monotype, Ltd., Toronto, second 
prize; Francis H. Sweeney of National 
Typesetting Corp., Philadelphia, third 
prize. Arthur Farb of N. J. Baumwell Ty- 
pography, New York City, and Charles D. 
LaVallee of Typographic Service Co., 
Indianapolis, received honorable mention. 

Martin Secof of Central Underwriters 
Agency, Forest Hills, N.Y., opened the 
Sept. 11 session with an address entitled, 
“Appraising and Insuring Your Business 
Assets.” He urged ITCA members to in- 
vestigate their insurance coverage care- 
fully, pointing out that complete protec- 
tion can often cost little or no more than 
the inadequate policies many shops carry. 
Mr. Secof and his assistant, Daniel Sterl- 
ing, answered questions following the 
address. 
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uarters for ITCA 








New officers of the International Typographic Composition Assn. were elected in New York last 
month. Left to right: Arthur R. Tichenor, Elizabeth, N.J., treasurer; Ralph P. Specce, New York, 
second vice-president; Clarence E. Harlowe, Washington, president; Henry J. Wolf, Chicago, first 
vice-president, and McKinley M. Luther of Washington, D.C., who was named new executive secretary 


George L. Robbins of the accounting 
department of the New York Employing 
Printers Association discussed benefits of 
the straightline and the declining balance 
methods of figuring tax deductible depre- 
ciation of equipment. In his talk, “Tax 
Influences on Present-Day Financial Man- 
agement,” he mentioned Internal Revenue 
Service attitudes on increasing executive 
compensation and on selling and enter- 
tainment expenses. He also urged mem- 
bers to make greater use of accounting 
services in figuring tax deductions. 

The last item on the program for Sept. 
11 was a panel discussion of “Labor and 
Personnel Relations.’”” Members discussed 
methods they used to get the story of man- 
agement’s problems to the working forces 
in their shops. They also spoke of the hab- 
it in many cities of paying over-the-scale 
wages, pointing out that in many places 
it had caused considerable movement of 
personnel from shop to shop unless firms 
had entered an agreement to pay the same 
wage. 

The members also showed considerable 
concern over the lack of young men will- 
ing to enter the typographic field. Many 
felt that the six-year apprenticeship was 
too long, and all agreed that there would 
be benefit in a permanent education com- 
mittee to promote an interest in typogra- 
phy as a vocation. Harry Slabin of the 
General Composition Co., Boston, mod- 
erated the discussion. 

A panel discussion listed as “How Goes 
the Evolution” opened the Saturday, Sept. 
12, session. Chaired by W. W. Mason of 
John C. Meyer & Son, Philadelphia, panel 
speakers pointed out members’ success 
with Du Pont Cronar film for making re- 
production proofs and with Vandercook’s 
special reproduction ink. 

A. Perry Hall, Washington, D.C., chair- 
man of the organization committee, de- 
scribed the Printing Industry Small Busi- 
ness Investment Corp. authorized by the 
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Small Business Investment division of the 
Small Business Administration. It can 
give qualified small graphic arts shops 
loans at low rates with maturity dates up 
to seven years or longer, Mr. Hall said. 

A. E. Hoflund of Hoflund-Schmidt Ty- 
pographic Service, Denver, reported on 
the Boulder conference of printing teach- 
ers. He recommended that ITCA get the 
names of schools with printing teachers 
and courses and invite their students to 
member plants to increase their interest 
in entering the typography field. C. E. 
Harlowe of Harlowe Typography, Inc., 
Washington, D.C., reported on the Au- 
gust meeting of the composition commit- 
tee of the Research and Engineering 
Council of the Graphic Arts Industry in 
Chicago which considered the advantages 
and problems of tape-operated composing 
machines. Harold A. Dantuma of the Re- 
liance Typesetting Co., Chicago, also told 
of experiences with the tape-operated 
machines. 

Clarence E. Harlowe was elected presi- 
dent; Henry J. Wolf, Service Typogra- 
phers, Inc., Chicago, first vice-president; 
Ralph Specce, Howard O. Bullard, Inc., 
New York City, second vice-president, 
and Arthur Tichenor of Arthur R. Tiche- 
nor, Inc., Elizabeth, N.J., treasurer. John 
W. Shields of John W. Shields, Inc., 
Bridgeport, Conn., previous ITCA treas- 
urer, announced that he would not be a 
candidate for 1959-1960 office. Also 
elected were six directors and eight re- 
gional vice-presidents. 

The mid-winter conference for 1960 
will be held Feb. 18-20 in New Orleans, 
the mid-spring conference, May 12-14 in 
Boston, and the 1960 convention in Dal- 
las, Oct. 19-22. 


Ink Company Opens New Plant 
General Printing Ink Co., division of 

Sun Chemical Corp., has opened a new 

plant at 20 N. Union St., Rochester, N.Y. 
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Call your S&V representative now 
—be prepared with press-ready PRIME 
—stock it today and start cutting costs. \ 





Sinclair and Valentine Co. 


DIVISION AMERICAN-MARIETTA COMPANY 











611 WEST 129TH STREET, NEW YORK 27, N. Y. 
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NPEA Elects Officers, 
Directors at Convention 


National Printing Equipment Associa- 
tion’s new president, elected at the organ- 
ization’s 27th annual convention Sept. 10 
in New York City, 
is E. O. Vander- 
cook, president of 
Vandercook and 
Sons, Inc., Chicago. 
He succeeded Mar- 
tin M. Reed, vice- 
president of Har- 
ris-Intertype Corp., 
Cleveland, and 
president of the or- 
ganization’s Inter- 
national Division. 

William G. Young, president of Miller 
Printing Machinery Co., Pittsburgh, was 
reélected vice-president, and James W. 
Coultrap, the executive vice-president of 
Miehle-Goss-Dexter, Inc., Chicago, was 
named treasurer succeeding William W. 
Fisher, Jr., president of American Type 
Founders Co., Elizabeth, N.J. 

Continuing as secretary at the age of 
85 is James E. Bennet, who has served in 
that capacity since the association was or- 
ganized in 1933. He was honored for his 
long and faithful service. In behalf of the 
directors and the entire membership Mr. 
Reed presented to Mr. Bennet a substan- 
tial sum of money for supporting his 
humanitarian work with Christian Asso- 


E. O. Vandercook 


ciates, Inc. : 

James W. Coultrap was elected to serve 
on the board of directors. Serving with 
him are E. O. Vandercook, Martin M. 
Reed, William W. Fisher, Jr. and Wil- 
liam G. Young; Lee Augustine, president 
of the Printing Machinery Co.; John E. 
Eddy, president of the Miehle Co. Divi- 
sion of Miehle-Goss-Dexter; J. W. Kirk- 


patrick, vice-president of Chandler & 








Appreciation for James E. Bennet, long-time secretary of the National Printing Equipment Association, 
was expressed by NPEA directors with a $1,000 check to Mr. Bennet’s favorite charity. Above, he 
receives the check from Lee Augustine (r.), president of the Printing Machinery Co., and Martin M. 
Reed, president of the International Division of the Harris-Intertype Corp., retiring NPEA president 


Price Co.; Fred S. Tipson, chairman of the 
T. W. & C. B. Sheridan Co., Inc.; Mal- 
colm S. Burroughs, vice-president of the 
Dexter Division of Miehle-Goss-Dexter; 
George S. Dively, chairman and president 
of Harris-Intertype Corp.; Joseph A. Kel- 


ler, president of Mergenthaler Linotype 
Co.; John O. King, vice-president of Lud- 
low Typograph Co.; J. Wesley Lee, presi- 
dent of Challenge Machinery Co., Inc., 
and Richard B. Tullis, president of the 
Cottrell Co.,a division of Harris-Intertype. 


Creative Printers of America Meet 


Creative Printers of America, formally 
organized at Printing Industry of Ameri- 
ca’s Dallas convention last year, held a 
dinner meeting on Sept. 9 in conjunction 
with the Sept. 7-11 PIA convention in 
New York City. 

President Francis J. Brunner of Brun- 
ner, Inc., Memphis, Tenn., welcomed Wil- 
liam P. Clawson as representing Harris- 
Intertype Corp., first associate member of 
this group. 

Officers serving with Mr. Brunner are 
Alfred M. May of Alfred M. May Co., 
Cincinnati, vice-president; Albert Carr of 
Clarke Hall of Quality, San Antonio, sec- 


Creative Printers of America met in New York City during the Printing Industry of America 
convention. Attending the meeting were (left to right, front row) Salvatore DeFazio, Jr., Welles- 
ley Hills, Mass.; Alfred M. May, Cincinnati; Francis J. Brunner, Memphis; E. J. Schmitz, Sr., Balti- 
more, and Harvey C. Church, Bradenton, Fla.; (back row) Gilbert S. Davis, Worcester, Mass.; Albert 
Carr, San Antonio; Larry Booher, Columbus, Ohio; E. John Schmitz, Jr., Baltimore; William T. Clawson, 
Cleveland, and Harold Holden, Minneapolis. Only one printer in trade area may be a member of group 
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retary; Salvatore DeFazio, Jr. of Windsor 
Press, Inc., Wellesley Hills, Mass., treas- 
urer. They are members of the board of 
directors along with M. I. Bassist of Ace 
Offset Co., Los Angeles; Harold Holden 
of Holden Printing Co., Minneapolis; 
Louis P. Wernz of Southern Press, Inc., 
Louisville, and Mendel Segal of Stein 
Printing Co., Atlanta. 

One of the purposes of this group is to 
exchange by mail, four times each year, 
examples of creative printing produced 
for self-advertising, and outstanding ma- 
terial printed for customers. Membership 
is limited to one plant in each city or com- 
petitive area. Printers interested in join- 
ing the group may address Albert Carr at 
Clarke Hall of Quality, Box 3027, San 
Antonio, Texas. 


BMI to Meet Oct. 21-24 


The Book Manufacturers’ Institute will 
stage its 27th annual convention Oct. 21- 
24 at the Greenbrier in White Sulphur 
Springs, W.Va. 

John Phillips of Vail-Ballou Press, Inc., 
president, will deliver the opening 
address. Named to serve as forum speak- 
ers discussing perfect binding and equip- 
ment are Walter Alexander, Jr. of Amer- 
ican Adhesives Mfg. Co., Warren Jenney 
of S$. D. Warren Co., and Richard Small 
of Western Printing & Lithograph Co. 

Technical research, cost accounting, 
educational, industrial and labor relations 
committees will present reports during a 
session chaired by Ben D. Zevin of the 
World Publishing Co. 
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Get double the output 
from your present 
linecasting machines 
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TTS PERFORATOR has an easily 
mastered typewriter keyboard touch 
system. Experienced operators can 
tape-set 400 or more 12-pica lines 
or 250 24-pica lines per hour. 






TTS OPERATING UNIT is easily 
attached beneath the linecasting 
machine keyboard; does not inter- 
fere with manual operation. It is 
mechanical and, therefore, easily 
maintained by your present personnel. 

GRAPHIC 


LAIRGHILD stn 


Division of Fairchild Camera and Instrument Corp. 





District Offices: Eastchester, N. Y.; Atlanta, Ga.; | 
Chicago, Ill.; Los Angeles, Calif.; Toronto, Ont. 







TELEPYPESETTER 
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“and save with TTS::::: 









Operate your linecasting machines automatically with Fairchild Teletype- 
setter and double their output — even triple it on high-speed machines — 
at no increase in operating cost. With TTS, your linecasting machines can 
be run continuously at the peak of their rated capacities. Work-load peaks 
and valleys are evened out, and overtime reduced, by eliminating stop-and- 
go manual operation. 


You save money hour after hour in setting type for newspapers, text 
books, telephone and business directories, magazines, pencil imprints, 
pocket-size editions, legal briefs, Christmas card imprints, labels, personal- 
ized checks, voter lists, and many others. 


You save, too, store easy-to-handle, inexpensive TTS perforated tape in- 
stead of tying up money in metal inventories. Perforated tape is “stored 
labor” — it can be used today — or tomorrow — over and over again for 
reruns. Get the facts about TTS. Mail coupon now for 24-page booklet 
“More Type in Less Time.” 


Fairchild Graphic Equipment, Dept. 14 
Fairchild Drive, Plainview, L. |., N. Y. 


Please send me ‘More Type in Less Time." 





Name 





Company 









Street 
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By James X. Ryan 
General Manager, Printing Industry 
of Illinois, Inc., Chicago 
Graphic Arts Association Executives 
met Sept. 4-5 at New York City’s Plaza 
Hotel. Walter E. Soderstrom, executive 
vice-president of the National Associa- 
tion of Photo-Lithographers opened the 
meeting by pointing out the importance 
of a trade association as a direct service 
organization for its members. Mr. Soder- 
strom said that an association executive 
could develop extensive information for 


his members by doing a complete service 
for one plant and then making the data 
generally available. He showed how a 
simple inquiry from one member can be 
developed into a complete survey, pre- 
senting information on the latest and 
most effective methods in the industry. 
Roscoe Edlund, the keynote speaker, is 
an associate of Rogers, Slade and Hill, 
management engineers in New York City. 
He presented a management analysis of 
association activities, using as examples 
groups that had increased their scope. 



















Join the Swing 





to the ALL-NEW#.-y £7, 'f- | yk my 


“~ Sone RTE, 


... the Finest of them all! 


on Simonds new “‘st-NAMiIc” Paper Knife. . . * i 
New Simonds “Si-Nomic” Knife a premium quality knife at regular price . . . 
finish (SOX) . . . @ controlled super- VIRTUALLY ELIMINATES DRAG — provides mark-free cuts with 


smooth, uniform surface (produced 
by o potented process) thot sur- 
posses all other finishes. 


after grind! 


Distributor. 








Surface of so-called super-smooth 
finish knives (SOX), produced by 
other polishing procedures, shows 
irreguler surface conditions left by 
such processes. 


Factory Branches in Boston, Chicago, Shreveport, la., San Francisco and Portland, Ore. Canadian Factory in Montreal, Que. 





SIMONDS 


SAW AND STEEL CO 





no glaze because the cutting edge is far keener and stays sharp longer. 
MATERIALLY REDUCES DUST — new process finish produces a super-sharp edge 
that cuts clean and powder-free. 

ACTUALLY STAYS SHARP UP TO 100% LONGER — new steel and new finish 
combine to resist wear as never before thought possible . . . provide up to twice 
the cutting between grinds . . . 


insure continued un-matched sharpness grind 


Get delivery NOW from your printing supply house or your nearby Simonds 


NEW STEEL: made from o new “mix” that contains 
more edge-holding alloy, that is more weor resistant 
ond lasts longer. 

NEW PACKAGING: new design with steel re- 
enforced ends prevents splintering and injured 
fingers . . . insures life-long knife protection. 
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Burdette Yeo Ils New Head of Graphic Arts Executives 


William J. Donald, retired director of 
the National Electrical Manufacturers As- 
sociation, told members his philosophy 
and experiences in developing programs 
for association projects. His address is be- 
ing printed for use by GAAE members. 

Dr. Amitai Etzioni, professor of so- 
ciology at Columbia University in New 





Herbert Livesey, Jr. 


Burdette Yeo 


York City, discussed the communications 
of management. He pointed out that vol- 
untary associations can not be operated on 
the line and staff system used by profit- 
making corporations. 

GAAE members joined in a panel dis- 
cussion of formal and association school 
projects. The panel was chaired by Henry 
Henneberg, manager of the Printing In- 
dustries Association of Los Angeles, and 
Samuel M. Burt, executive secretary of the 
Education Council of the Graphic Arts 
Industry. 

Herbert Livesey, Jr., secretary of the 
National Association of Printing Ink 
Makers, retired as GAAE president after 
two years of service. He was elected to 
the association’s board of directors. Offi- 
cers elected at the meeting are Burdette 
Yeo, executive secretary of the Printing 
Industry Association of Kansas City, presi- 
dent; William H. Gary, managing direc- 
tor of the Printing Industry of the Twin 
Cities (Minneapolis and St. Paul), vice- 
president, and Thomas J. Curran, the as- 
sistant executive director of the Lithogra- 
phers and Printers National Association, 
secretary-treasurer. 

A reception and dinner dance, provided 
for by New York City members, was held 
in the Plaza Hotel Sept. 5. 

The GAAE spring meeting will be held 
in Chicago on April 4-5. James X. Ryan, 
general manager of the Printing Industry 
of Illinois, will be the general chairman. 


William H. Gary Thomas J. Curran 
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ORIGINAL 
HEIDELBERG 


TWO-COLOR JOB PRESSES 


OFFER YOU 

TWO-COLOR a 
SINGLE-COLOR FLOOR — 
SLIGHTLY MORE THAN 
SINGLE-COLOR PRICE 


Now in production from Heidelberg, 
a new concept in 

Two-Color Job Printing Presses, 
Rotary and Flatbed combined 

in 15 x 2014 and 21 x 28 


sheet sizes 


_ Roller pyramid for curved 
plate form is easily and 

¥ quickly backed off 
_eurved plate cylinder. 

_ Greatly facilitates make- 

wi ready and press settings. 





Rotary shell can be 
removed and mounted ‘in 
less than 60 seconds. 
Positioning and 
registering can be done 
away from the press. 


Heidelberg’s famous 
built-in washup saves 
tremendous time in 

_ washing both ink systems. 












Sales and Service across the U.S.A. 
New York (Glendale, L.I.) 

Los Angeles « Houston 
Washington D.C. + Richmond 
Cleveland + Atlanta 

Chicago + Minneapolis 

Kansas City « El Paso « Denver 
Albuquerque « Salt Lake City 
Phoenix « Seattle 

San Francisco + Portland 
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The Research and Engineering Council 
of the Graphic Arts Industry turned the 
Exposition Week spotlight on wrap- 
around plates for rotary relief printing at 
a seminar which ran its all-day course on 
Sept. 10 in New York City. 

Attendance of more than 400 indicated 
widespread interest in the seminar sub- 
ject. Registrants came from more than 
140 companies. On the who’s-here list, in 
addition to printers, were representatives 
of research institutes, national and region- 
al trade associations and one international 
union; photoengravers, electrotypers and 
stereotypers; magazine publishers, print- 
ing equipment manufacturers and sup- 


pliers. Also on hand were representatives 
of the printing industries in Canada, Eng- 
land, France, Holland, Germany, Switzer- 
land, Sweden, and New Zealand. 

The seminar ran for more than six 
hours with time out for luncheon. A 
morning panel discussion laid the basis 
for the afternoon question-and-answer pe- 
riod. Information developed included the 
following points: 

No makeready is required for wrap- 
around plates. There are no particular 
problems in converting from hot metal 
to the photomechanical process. Dollar 
savings of from 20% to 30% over the 
cost of ink for standard letterpress work 











safe operation; consistent, rugged 






largest cutter plant. 





ANSWER: 


Polar builds and sells over 
1000 cutters a year!—far beyond any other. 
Because advanced Polar design and 
engineering build in every modern feature you 
want for top, fast production; easy, foolproof, 


performance, with complete accuracy. 
Because Polar keeps the cost down with 
modern precision-series production in the world’s 
Ask to see the POLAR i... 4%. 3?" ih : 
preferred the world over for production and performance...and the price is right! 
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Y paper cutter 
leads 

iM 
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SOLD AND SERVICED BY THE GANE ORGANIZATION, ESTABLISHED FOR 113 YEARS. PARTS AND SERVICE DEPOTS IN PRINCIPAL CITIES. 
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Wrap-Around Printing Plates Topic of R.& E. Seminar 


are possible. Papers, inks and rollers have 
been developed to meet the requirements 
of the new system. Plates and presses are 
available. The largest press available on 
order is 30-inch. Available presses include 
the Harris-Intertype single-color unit and 
the Miehle-Goss-Dexter unit-type con- 
struction press. 

Emphasis was placed on limitations as 
well as advantages of each system with 
respect to printing production. Elimina- 
tion of makeready was stressed as a time- 
saving advantage. Inking, rollers, plate 
specifications and platemaking methods 
were described. Sample plates and press 
sheets were displayed for inspection and 
discussion. 

Robert Downie, associated with the re- 
search department of Marathon Division, 
American Can Co., and a pioneer in relief 
printing with wrap-around plates, pre- 
sided at both sessions. Serving on the 
panel were Wesley Miller of Master Etch- 
ing Machine Co.; E. W. Thomas of Speak- 
er-Hines and Thomas; Floyd R. Lear, Jr. 
of Industrial Engraving Co.; B. R. Hal- 
pern and Paul H. Smith of E. I. duPont 
de Nemours & Co.; Frank Dick, Printing 
Ink Division, Interchemical Corp., and 
Norman Rowe of Ideal Roller & Manu- 
facturing Co. 

Other speakers representing manufac- 
turers included George Petrasko of the 
Harris-Intertype Corp.; Bruce Kleber of 
Miehle-Goss-Dexter, Inc.; Edward H. 
Perkins of Brooks & Perkins; A. B. Fry of 
Dow Metal Products Co., and A. J. Pow- 
ers of Chemco Photoproducts Co. 


K. J. Brown Is Nominated 
For ALA President's Post 


Delegates at the Amalgamated Lithog- 
raphers of America annual convention in 
Portland, Ore., Sept. 14-19, unanimously 
nominated Kenneth J. Brown of Toronto 
as next international president. He is 35 
years old and has been acting as assistant 
to Francis P. Slater, international presi- 
dent. Although Mr. Brown’s name must 
be submitted to the entire membership, 
the unanimous nomination by convention 
delegates is ordinarily considered tanta- 
mount to election. Mr. Slater, who retires 
after 5O years’ service, was named honor- 
ary international president for life. 

Edward Swayduck, ALA’s technical di- 
rector, presented a report at the conven- 
tion on the technological changes taking 
place in the industry. The convention 
delegates voted to establish a permanent 
office for technological research in the 
New York headquarters of the union. A 
vice-president will have charge of it. 

Elmer Brown, president of the Interna- 
tional Typographical Union, proposed a 
a merger of his organization and the ALA. 
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Gravure Research Will Elect Officers and Directors 


The annual members meeting for the 
election of officers and directors of Gra- 
vure Research, Inc. will be held Oct. 20 
at the Hotel Statler Hilton in New York 
City. This will be the first annual meeting 
held in the fall since members decided to 
change the meeting date from May to Oc- 
tober in order to facilitate planning and 
approval of research budgets and other 
matters. Carl M. Metash of Parade Publi- 








be f 


Carl M. Metash Harvey F. George 


cations, Inc. is the current president of 
GRI. 

On the day prior to the annual meeting, 
the technical advisory committee will 
meet at the same location to hear reports 
from the GRI laboratory staff on current 
research projects and to plan for a future 
research program. 

With the recent addition of the Philip 
A. Hunt Co., manufacturers of rotogra- 
vure etching iron and other supplies, and 
Ancienne Ste Ame Rotogravure D’Art 
(ASAR), rotogravure printers of Brussels, 
Belgium, Gravure Research, Inc., now has 
46 member companies throughout the 
world. 

During the week of the Seventh Educa- 
tional Graphic Arts Exposition in New 


Financial Conference Set 
For West Coast Nov. 14 


The fourth annual Western Financial 
Management Conference will be held Sat- 
urday, Nov. 14, at the Ojai Valley Inn and 
Country Club in Ojai, Calif. Robert Or- 
chard is conference committee chairman. 

Theme for the one-day conference is 
“Master-Mind Your Business.” A nation- 
ally-prominent printing industry leader 
will be the featured speaker. 

In charge of the event, the Financial 
Management Conference committee con- 
sists of Robert Orchard of Ray Burns, 
Inc.; Fred Pawell of Parker & Son, Inc.; 
Mitchell Feruzzi of Joe Daley & Sons, 
Inc.; William Doyle of Parker Enterprises, 
Inc.; Richard Ewing of Southern Press; 
Fred Groves of the Delta Lithograph Co.; 
Ben Johnston of Zenith Printing Co.; 
Warren Luehwesmann of the Miehle Co.; 
Eugene Williams of Guild Printing Co., 
and Peter Benterud, Printing Industries 
Association of Los Angeles. 





York, two special meetings of Gravure 
Research, Inc., were held under the chair- 
manship of GRI President Carl M. Me- 
tash and GRI Research Director Harvey 
F. George. The subject of these meetings, 
which were conducted in the form of 
“brainstorming” sessions, was future re- 
search projects for gravure. 

On Sept. 9, a group of 25 gravure ex- 
perts, engineers, and scientists discussed 
research needs in the area of gravure 
pressroom operations. 

On the following day, a similar group 
discussed future research requirements in 
the area of gravure preparatory operations. 

More than 50 individual research pro}- 
ect suggestions, ranging from such “blue 


sky” concepts as the development of a 
doctorless gravure process to shorter range 
projects of more immediate potential 
benefit such as paper waste control and 
improved techniques for color correction, 
were made. 


ATF Takes Part of Exposition 
Display to Los Angeles, Atlanta 

The American Type Founders Co., Inc., 
Elizabeth, N.J., has gone on the road with 
part of its display from the Seventh An- 
nual Graphic Arts Exposition held in New 
York City in September. A “Post-Exposi- 
tion Show and Open House” were sched- 
uled for Los Angeles Oct. 15-16 and At- 
lanta Oct. 30-31. 
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| Fox Riwver’s 


They print even better... 
They lie flatter... 


| 
| They cause fewer feeder stops... 








Bonds or Onion Skins 


lately ? 


There’s a 

Fox River grade 
for every business 
and social use: 


100% Cotton 
Anniversary Bond 
Anniversary Onion Skin 
Anniversary Ledger 


75% Cotton 
National Bank Bond 
National Bank Ledger 


50% Cotton 
English Bond 
English Ledger 


25% Cotton 

Fox River Bond 

Fox River Opaque 

Fox River Laid 

Fox River Onion Skin 
Fox River Ledger 
Excelerase Bond 
Excelerase Onion Skin 
Translucent Bond 


... also Vellums, 
Bristols and Thin Cards 





And — they're ARCTIC WHITE 
(the original fluorescent white) 
... the color the writing paper 
industry is still trying to equal 


in brightness and uniformity! 


Fox River 
Paper Corporation 


APPLETON + WISCONSIN 


$100 in cash for you if you too can 
BEAT BUNDSCHO. Simply re-set this 
advertisement and submit reproductions. For full 
information ask your Fox River distributor or 
write Printers Service Bureau, Fox River Cor- 
poration, Appleton, Wisconsin. This advertise- 
ment was set by Nurmi Hansen of Craftsman 
Press, 2030 Westlake Ave., Seattle 1, Washing- 
ton, and is winner number eight in this series. 
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NPTA Names New Public 
Relations Staff Member 


Lawrence E. Witte has joined National 
Paper Trade Association’s staff as director 
of public relations, a newly-created posi- 
tion. He has been 
active in the public 
relations field for 
22 years. Prior to 
his World War II 
service, he was as- 
sociated with N. 
W. Ayer & Son, 
Inc., advertising 
agency, and also 
with the Westing- 
house Electric Corp. 
After the war he 
became a radio writer for the American 
Legion's national public relations divi- 
sion. In 1946 he joined the radio and 
television department of the National As- 
sociation of Manufacturers. He was pro- 
moted to the public information division 
in 1953 and became Eastern division pub- 
lic relations director in 1956. 

In his new position, Mr. Witte will 
take active part in demonstrating that 
merchant distribution of paper and paper 
products continues to be the most effi- 
cient method, and that merchant services 
to customers offer significant advantages, 
according to NPTA executive secretary 
O. Glenn Leach. Mr. Witte will also co- 
ordinate plans for activities now under 
consideration by the recently appointed 
advisory planning committee. 


Lawrence E. Witte 


National Packaging Forum 
Annual Meeting Nov. 16-18 


Offset and gravure package printing is 
due for seminar treatment at the 21st an- 
nual National Packaging Forum, spon- 
sored by the Packaging Institute, which 
will be held Nov. 16-18 at Statler-Hilton 
Hotel in New York City. 

Serving as general chairman of Nov. 17 
morning and afternoon sessions will be 
Robert P. Long, chairman of the insti- 
tute’s printed packaging division and edi- 
tor of Gravure and Flexography. 

Discussion of offset printing, with John 
L. Kronenberg of S. D. Warren Co. as 
moderator, is scheduled for the morning 
session. Walter J. Ash of Consolidated 
Lithographing Corp., Frederick T. Mar- 
ston of the Kaumagraph Co., and LeRoy 
L. Gamse of Gamse Lithographing Co., 
Inc. are scheduled to review offset tech- 
nical developments and their packaging 
applications. Use of this process for print- 
ing folding cartons is the topic assigned to 
R. T. Maston, Jr. of Rochester Folding 
Box Co. F. J. Campbell of Continental 
Can Co. will review the expanding use of 
offset lithography in the metal container 
industry. 
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The Gravure Technical Association is 
cooperating with the institute in arrang- 
ing a “printed by rotogravure” program 
for the afternoon session. Association 
president William W. Fitzhugh, Jr. of 
Wm. W. Fitzhugh, Inc. will introduce the 
organization's new sound-color film, “Key 
to Merchandising.” Panelmen discussing 
rotogravure printing on films, foils, box- 
board, and other materials will be Harold 
C. Sperka of Marathon, a division of 
American Can Co.; Chris Shepherd of 
Milprint’s Downingtown plant; J. Gibson 
Mcllvain, Jr. of Downingtown Paper Co.; 
Oscar Schmiel of Intaglio Service Corp., 
and James H. Smith of the Dobeckmun 
Co., a division of Dow Chemical Co. 


Dutro West Coast Firms 
Announce New Executives 


Orville Dutro & Son, Inc. and Puglisi- 
Dutro, Inc., both of Los Angeles, have 





William R. Puglisi 


Lyle V. Dutro 


announced the election of William R. 
Puglisi as president succeeding Orville 
Dutro, who has retired. Lyle V. Dutro was 
named vice-president of the two firms. 

At the same time Hiram E. Wood was 
appointed southern divisional sales man- 
ager. Mr. Wood will operate out of the 
companies’ newly-opened office at 3240 
Peachtree Rd., Atlanta. 


IPI| Makes New Appointments 

The Printing Ink Division of Inter- 
chemical Corp., New York City, has two 
new vice-presidents. C. Stanley Johnson is 
in charge of sales and Ernest A. Green is 
vice-president for national accounts. Ar- 
thur W. Legge has succeeded Mr. Johnson 
as division vice-president and Southern 
district manager in Cincinnati. George 
Pharr was named assistant Southern dis- 
trict manager. Herbert Gaetjens was ap- 
pointed assistant to the Eastern district 
manager. 


Johnson Green Legge 











Morgan Adhesives Co. 
Located in Ohio Plant 


The Morgan Adhesives, Co., a prime 
manufacturer and supplier of pressure- 
sensitive adhesive print stock for the 
graphic arts indus- 
try, has just com- 
pleted a new 
$300,000 plant 
outside Stow, Ohio, 
near Akron. Di- 
recting the new 
company’s develop- 
ment and activities 
as president is Bur- 
ton D. Morgan, 
who has been asso- 
ciated with several 
chemical companies. Recently he sold his 
interest in an adhesives firm, of which he 
was the cofounder, to start his new ven- 
ture. The Morgan Adhesives Co. is a sub- 
sidiary of the Bemis Bros. Bag Co. of St. 
Louis. 

Printstock is a raw material. It may be 
foil, with or without a coating for protec- 
tion and reception of ink, various dull or 
high gloss papers, predried paint, cloth, 
sensitized vinyl, or mylar, all with a back- 
coating of pressure-sensitive adhesive pro- 
tected by a backing sheet. 

The new building covers some 22,000 
square feet and has an adjoining office- 
research center with parking area. The 
plant has been designed so that it may be 
expanded to cover over 300,000 square 
teet. 


Burton D. Morgan 


Linotype Co. Selling 
Imported Letterpresses 


Mergenthaler Linotype Co. has entered 
the press distribution field after serving 
composing room needs for 73 years. The 
company’s new press division is now sell- 
ing as well as servicing four imported 
letterpresses. 

Plans call for first distribution of 17x 
22, 23x31, 25x38 and 35x44 units in the 
New York area, with marketing beyond 
that territory keeping step with develop- 
ment of the new division’s sales and serv- 
ice setup. 

William K. Maxon, previously an- 
nounced as sales manager of the press di- 
vision, was associated with several manu- 
facturers in the graphic arts field before 
he joined Mergenthaler. He was flexo- 
graphic and gravure division sales man- 
ager for Kidder Press Co., Inc., and for 
four and a half years general sales man- 
ager of Heidelberg Eastern, Inc. He also 
served as an American Type Founders 
gravure research man, and as assistant to 
the production manager of the letterpress 
division of Isaac Goldman Co., New York 
City. He is a member of the New York 
Club of Printing House Craftsmen. 
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25% new cotton fibre, 
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BEST FOR: 

AIR MAIL STATIONERY 
COPY SHEETS 
ENVELOPE STUFFERS 


Postage-saving lightweight, strength, 
beautiful texture, and a rich cockle 
finish all combine with striking Hi-Fi 
white to make Gilbert Onionskin papers 
ideal for air mail stationery. 

When used for copy sheets, you have 
all these same advantages PLUS the 
added advantage the cockle finish 
gives in permitting more and cleaner 
copies per typing. You'll find with the 
cockle finish there’s better transfer of 
impression and less slippage against 
the carbon. 

And for stuffers, no other lightweight 
paper takes printing more beautifully 
than Gilbert Onionskin papers. 


AVAILABLE IN 3 GRADES 


GILBERT WHITE CLOUD LIFETIME 
ONIONSKIN ONIONSKIN ONIONSKIN 
25% New 75% New 100% New 
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Anthony Perrusi New President of Ad Typographers 


Advertising Typographers Association 
of America’s 1959-60 president is An- 
thony Perrusi of Advertising Agencies 
Service Co., New York City. At the organ- 
ization’s annual convention Sept. 9-12 in 
New York, he was advanced from vice- 
president to succeed Harvey Willens of 
George Willens & Co., Detroit. 

John N. Taylor of Dayton Typographic 
Service, Dayton, Ohio, was elected vice- 
president. Ferd A. Laile of William Pat- 
rick Co., Newark, N.J., was named treas- 
urer succeeding Alfred Applebaum of 


Artintype, Inc., New York. W. A. Dew, 
Jr., continues as executive secretary. 

Jack Miller of Kurt H. Volk, Inc., New 
York City, moderated panel discussion of 
film versus metal hot composition, Dycril 
plate applications, Lanston Monotype’s 
new Monomatic machine, the Linofilm 
and Photon systems. Serving on the panel 
were Lanston’s Walter E. Hershey; Hu- 
bert J. Echele of Warwick Typographers, 
St. Louis; Kimball A. Loring of Machine 
Composition Co. of Boston, and Charles 
Moore of Typographic Service Co., Phila- 





Fast becoming a 


MUSEUM PIECE 


The scrub, smudge, scuff and tear of the traditional 


typewriter eraser is replaced by the 


quick flick of an ordinary pencil eraser on a 


modern typing paper. Result—neater letters, 


in less time, at less cost. 


Write for a free demonstration sample of 


Millers Falls EZERASE 


BOND and ONION SKIN 


wnt FALLS PAPER COMPANY + MILLERS FALLS, Mass. 


ER OF OLD DEERFIELD BOND, GIBRALTAR ONION SKIN, MILLERS FALLS BOND 
ome EZERASE BOND AND ONION SKIN, MILLERS FALLS OPAQUE PARCHMENT 





delphia, and Herbert O'Sullivan of Mer- 
genthaler Linotype Co. 

Ferd Laile and Jack Miller were among 
the speakers who discussed association ac- 
tivities relating to self-advertising, costs, 
sales, membership, customer education. 





Walter A. Dew, Jr. 


Anthony Perrusi 


ATA’s new president was chairman of 
the New York group for two terms be- 
fore he became an officer of the national 
association. He is New York Employing 
Printers Association vice-chairman, presi- 
dent of the Printers League Section, and 
a member of the advisory board of the 
School for Printers Apprentices at the 
New York School of Printing. 


Statement of Ownership 

Statement required by the Act of August 24, 
1912, as amended by the Acts of March 3, 1933. 
and July 2, 1946 (Title 39, United States Code, 
Section 233) showing the Ownership, Manage- 


ment, and Circulation of 


The Inland and American 
PRINTER and LITHOGRAPHER 
published monthly at Chicago, Illinois, 
for October 1, 1959 

1. The names and addresses of the publisher, 
editor, managing editor, and business managers 
are: 

Publisher: Maclean-Hunter Publishing Corpora- 
tion, 79 W. Monroe St., Chicago 3, Illinois. 

Editor: Wayne V. Harsha, Hazel Crest, Illinois. 

Managing Editor: None. 

Business Manager: Joseph J. O'Neill, Lombard, 

Illinois 

2. The owners are: Maclean-Hunter Publish- 
ing Corp., 79 W. Monroe St., Chicago 3, IIL, 
and Maclean-Hunter Publishing Co., Ltd., 481 
University Ave., Toronto, Ont., Canada. 

The known bondholders, mortgagees, and 
other security holders owning or holding 1 per- 
cent or more of total amount of bonds, mort- 
gages, or other securities are: None. 

4. Paragraphs 2 and 3 include, in cases where 
the stockholder or security holder appears upon 
the books of the company as trustee or in any 
other fiduciary relation, the name of the person 
or corporation for whom such trustee is acting; 
also the statements in the two paragraphs show 
the affiant’s full knowledge and belief as to the 
circumstances and conditions under which stock- 
holders and security holders who do not appear 
upon the books of the company as trustees, hold 
stock and securities in a capacity other than that 
of a bona fide owner. 

5. The average number of copies of each issue 
of this publication sold or distributed, through 
the mails or otherwise, to paid subscribers dur- 
ing the 12 months preceding the date shown above 
was: (This information is required from daily, 
weekly, semi-weekly, and tri-weekly newspapers 
only.) 

WAYNE V. HARSHA, Editor. 

Sworn to and subscribed before me this Ist 
day of October, 1959. 

(SEAL) CLARA M. BROCKSCHMIDT 
Notary Public. 
(My commission expires March 16, 1960.) 
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Offset Lithography Includes Many Printing Methods 


(Continued from page 81) 
newspapers, catalogs, labels, folders, 
broadsides, letterheads, direct mail, and 
general commercial work. It may be used 
for jobs of which more than 50% consist 
of illustrations, on short runs from 500 to 
10,000 copies, and on long multicolor 
runs ranging into the tens of thousands. 

It has been found to be an excellent and 
inexpensive way of reprinting compli- 
cated forms when type is standing from a 
previous run, and the letterpress presses 
are tied up. All that is necessary is a good 
reproduction proof of the standing type. 

This process offers no risk of rules 
punching through the paper when run- 
ning ruled forms, and the pile of stock 
will be delivered as flat as when placed in 
the feeder. Furthermore, in a job repro- 
duced by this process rules can be made to 
join perfectly without serious loss of time 
in mitering or butting, which is not al- 
ways the case in other printing methods. 

One of the major advantages of this 
process is that it can be used to reproduce 
any type of copy on almost any type of 
stock, but the paper or other material 
must be properly sized for the process. Of 
prime importance is the fact that halftones 
may be successfully reproduced on rough 
textured stocks or cloth materials. 


Offset Has Storage Advantages 
The offset lithographic process offers 
tremendous storage advantages. Only thin 
metal press plates, or flats (negatives or 
positives mounted on paper or cellulose) 
need be stored for reuse. The cost is com- 
paratively low compared to keeping stand- 
ing forms for other processes. Offset litho- 
graphic forms take up far less space, weigh 
less, and are much easier to handle. There 
is very little danger of these forms break- 
ing up and none at all of pi-ing! 
Previously printed type matter, which 
might be expensive to reset for reprint 
work, can often be photographed for use 
in making new plates at a fraction of reset- 
ting costs. Even previously printed half- 
tones can be reshot as line copy, although 
with some damage to the dot formation. 
The very nature of the process makes it 
possible to print on many unusual print- 
ing surfaces without too much difficulty. 
Some of these include bookbinder’s cloth, 
corrugated board, corabuff, raytrim, glass, 
china, metal foil, parchment paper, vege- 
table parchment, rayon, silk, metal, steel, 
tin plate, and other metals and textiles. 
While claims are often made that less 
time is spent in getting offset lithographic 
presses ready to print, this statement is not 
wholly true. Less time is spent on actual 
makeready steps in offset lithography than 
in many other processes, but a great deal 
of time is often spent in achieving proper 
water-ink balance and in bringing color 
uniformity to its correct station. On quali- 


ty work this could mean using extensive 
waste sheets before an OK can be ob- 
tained. Densitometers are now being ap- 
plied to press sheets to determine degree 
of color uniformity, and this may result in 
cutting down some of the time now spent 
working up colors. 

Since the amount of “squeeze” (impres- 
sion) is prescribed by the process, offset 
lithographic pressmen have only limited 
control over the printability of the proc- 
ess. The greatest area of control lies in 
making the plate, rather than in the press 


adjustments. The pressman can do less to 
compensate for mechanical deficiencies in 
form and machine than is possible in oth- 
er processes. 

The entire job to be printed in any 
single color must be included on the plate. 
Major changes in copy frequently require 
making an entirely new plate, although 
small and minor changes can be made by 
hand. While imprinting can be done, a 
new plate is necessary (with all printing 
elements on it) for each change unless 
special imprinting attachments are used. 
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Direct Mail Advertising Assn. 


Draws 1,000 at Montreal Meeting 


Direct Mail Advertising Association’s 
42nd annual convention Sept. 13-16 in 
Montreal drew an attendance of more 
than 1,000 men 
and women from 
many states, Cana- 
da, and several 
other countries. S. 
Arthur Dembner, 
Newsweek circula- 
tion manager elect- 
ed to head the 
board of governors, 
appealed for more 
intensified compe- 
tition in creative 
thinking and doing. Hailing direct mail 
as the second largest advertising medium, 
Mr. Dembner predicted that it would be- 
come the largest within 25 years. He re- 
ported plans for setting up committees to 
supplement DMAA activities. These com- 
mittees would represent graphic arts, ad- 
vertising agency, publishing, house maga- 
zine, paper merchant, papermaking, and 
envelope manufacturing interests. 

Gibson McCabe, Newsweek president 
and publisher, cited what he believed to 
be United States Post Office officials’ atti- 
tude “that raising third-class rates might 
reduce direct mail volume.” 

Awards for winning entries in DMAA’s 
Direct Mail Leaders Contest were present- 
ed to 58 firms by contest chairman Rich- 
ard Messner of Marbridge Printing Co., 
New York City. Talon, Inc. won the Gold 
Mail Box Trophy for the best-of-all cam- 
paign. Swissair art director A. R. Diener 
flew from Zurich to accept an award. Min- 
neapolis-Honeywell Regulator Co. won 
the Henry Hoke Award for the most cou- 
rageous solution of a sales problem. 

Inauguration of a Direct Mail Hall of 
Fame for spotlighting best campaigns of 
all time was announced. 


Robert F. DeLay 


Two Ad Agencies Prominent 
In Graphic Arts Industry Merge 

Two advertising agencies prominent in 
the printing and allied industries joined 
forces on Sept. 1. Rea, Fuller & Co., Inc., 
New York City, became part of Carpen- 
ter-Proctor, Inc., Newark, N. J. Rea, Ful- 
ler’s former New York office is operating 
as a branch of the Newark company. 

Officers of the enlarged Carpenter- 
Proctor firm are Barron R. Proctor, chair- 
man, and Gilbert S. Carpenter, president, 
with Charles A. Fuller, Jr. and William 
G. Jorgenson joining John V. Matthews, 
Thomas Stewart and Robert Decker as 
vice-presidents. Carpenter-Proctor, serv- 
ing 49 accounts in a variety of industries, 
is said to be the largest A.A.A.A. agency 
with headquarters in New Jersey. 
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Robert F. DeLay continues as DMAA 
president and full-time executive. John 
Warner of Aetna Life Insurance Co. was 
elected secretary with Robert A. Enlow 
of the American Medical Association serv- 
ing as treasurer. New board members in- 
clude Dan Hardt, business papers sales 
manager, Kimberly-Clark Corp., and Gif- 
ford M. Booth, Jr., president, Grit Print- 
ing Co., Wichita, Kans. 


Printers’ Supplymen Elect — 
Herbert Mitchell President 


Highlighting the International Printers 
Supply Salesmen’s Guild annual conven- 
tion program, which ran its Sept. 4-5 
course in New York City, was a club man- 
agement clinic with leaders in the supply 
and publication branches of the industry 
serving as moderators. 

Topics discussed in round-table style 
were how to build local membership, how 


to increase attendance, meetings and how 
to plan them, finances and publicity. 

Assigned to conduct the discussions and 
spark exchange of information were J. E. 
Eddy, Miehle Co.; Edwin F. Zimmer, 
Zimmer Printers Supply Co., Inc.; Roy 
Sandvik, Oxy-Dry Sprayer Corp.; James 
Lawless, Printing Machinery Co.; Wil- 
liam C. Herbert, Jr. of Herbert Products, 
Inc., Herbert L. Mitchell, Graphic Arts 
Monthly; Leo H. Joachim, Printing News; 
Thomas Walden, Printing, F. J. Tominey, 
New England Printer and Lithographer. 

Large attendance of members from 
many clubs included several International 
past presidents. Retiring president Louis 
A. Croplis of American Type Founders 
Co. chaired business sessions until 1959- 
60 officers were elected. Convention co- 
chairmen were Neil Atwater of Mergen- 
thaler Linotype Co. and Edwin F. Zimmer. 

Succeeding Mr. Croplis as president is 
Herbert L. Mitchell, Los Angeles, who was 
first vice-president. Francis J. Tominey of 
Boston was advanced from second to first 
vice-president, and Charles S$. Tompkins, 
Detroit, became second vice-president. 
William C. Herbert, Jr., New York, was 
elected treasurer succeeding Harry J. Deck 
of Chicago, who became secretary. 


MASA Elects Francis $§. Andrews 
President at 38th Convention 


Francis S. Andrews, president of Amer- 
ican Mail Advertising, Inc., Boston, is the 
new president of the Mail Advertising 
Service Association International. 

Mr. Andrews’ election to the presiden- 
cy highlighted the Sept. 18th events at 
MASA’s 38th annual convention in Mon- 
treal. The three-day meeting, which ended 
Sept. 19, attracted 500 representatives 
from among the 1,000 member firms. 

The 1959 Miles Kimball Gold Medal 
Award was presented to David L. Har- 
rington, chairman of the board of direc- 
tors and chief executive officer of the Reu- 
ben H. Donnelley Corp., Chicago. The 
award highlighted the annual banquet 
ceremonies. Mr. Harrington is the eighth 
winner of the Kim- 
ball Award. The 
medallion plaque is 
conferred annually 
by MASA to the 
person who has 
made outstanding 
contributions to- 
ward the most ef- 
fective use of direct 
mail advertising. 
While making the 
presentation, Kim- 
ball Award Chairman E. M. Pittenger, 
Chicago, traced Mr. Harrington’s long ca- 
reer devoted to advancing direct mail as 
a major advertising medium. He cited 
especially Mr. Harrington’s key role in 





D. L. Harrington 


establishing the Business Mail Founda- 
tion, a nonprofit organization serving as 
a public relations arm for the entire busi- 
ness mail industry. 

Incorporated last Dec. 31, the founda- 
tion has launched a program to educate 
the public—through national publicity, 
advertising and research—to the benefits 
and service of business mail and its im- 
portance to the national economy. Now 
serving as the foundation’s first president, 
Mr. Harrington first proposed such a 
foundation at MASA’s 1956 convention 
in Chicago. 

Mr. Harrington is a former president 
of MASA’s Chicago chapter and served 
for three years as a director of MASA 
International. 

Eighteen direct mail advertising firms 
were named winners in the annual awards 
competition of the association. 

The John Howie Wright Cup, which 
for more than 30 years has symbolized 
the best self-advertising program created 
by a direct mail concern, was awarded to 
Advertisers Addressing System, St. Louis. 
Runners-up in the Member’s Own Pro- 
motion division were Advertising Letter 
Service, Detroit, and Commerical Print- 
ing & Letter Service Co., Dallas. 

The D. Stuart Webb Memorial Award, 
conferred for the best mail advertising 
campaign prepared by an MASA member 
firm for a client, was won by the John E. 
Wolf Co., Oklahoma City. 
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PRINTING CREATIVITY .... is 
enhanced by what you can see and 
what you can feel with this actual 
sample of new Mobile Tag. Note the 
clean line art, attractive and articu- 
late against the brilliant new white . . . 
sharp halftones, true to the original 
... Clear color, in tint or solid . . . type, 
standing out with etched clarity. 

Feel Mobile Tag. Note its great 
strength. Look at its even formation. 
This paper folds exceptionally well, 
takes stamping, writing, embossing, 
and die-cutting perfectly (as do the 
two heavier and two lighter weights 
available). 

Best of all, whatever your imagina- 
tion can do with this new harmony 
of beauty and strength will be executed 
well. New Mobile Tag feeds fast and 
flat for non-stop press runs. Its tough- 
mean notable press performance every 
Hollingsworth & Whitney Divi- 
sion, Scott Paper Company, 230 
! Park Avenue, New York 17; 111 
West Washington St., Chicago 2. 












Hollingsworth & Whitney Merchants recom- 
mend new Mobile Tag, Mobile Vellum and 


Mobile Index in handy one-ream cartons. 
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Mobile ee ....Partin Paper Company 
ARKANSAS 

LITHO ROCK... 02000 Western Newspaper Union 
CALIFORNIA 

Los Angeles........... .....Kirk Paper Co. 
COLORADO 
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ee ere Dixon & Co. 
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New Haven......... Rourke-Eno Paper Co., Inc. 
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eee McIntosh Paper Co 
Bes cxsancasnaneennd Messinger Paper Co. 
Chicago....Parker, Schmidt & Tucker Paper Co. 
Ca icdkescatiense James White Paper Co. 
BE IE csvidcncansen C. J. Duffey Paper Co. 
INDIANA 

PE Es whinccnenne The Millcraft Paper Co 
IE ccs secu cntasneee Indiana Paper Co. 
Indianapolis.......... ..C. P. Lesh Paper Co. 
IOWA 

Des Moines. . ...Bermingham & Prosser Co 
Des Moines.......... Western Newspaper Union 
DE isan sddswcd Western Newspaper Union 
KANSAS 

Wichita.............Western Newspaper Union 
LOUISIANA 

New Orleans........ : Alco Paper Co 
Shreveport Western Newspaper Union 
MAINE 

ee C. M. Rice Paper Co 
MARYLAND 
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ere ..... Andrews Paper Co. 
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Minneapolis........The Paper Supply Co., Inc. 
4, _Ee .- Anchor Paper Co. 
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Re Wertgame Paper Co. 
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NEBRASKA 
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ere .Western Paper Company 
NEW HAMPSHIRE 
a rrr C. M. Rice Paper Co. 
NEW JERSEY 
Hackensack..... Garfield Card & Paper Co., Inc. 
SABER ere ere Central Paper Co. 
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NEW MEXICO 
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rere rr W. H. Smith Paper Co. 
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rrr Saxon Paper Corp. 
cd. Tee Schlosser Paper Corp. 
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NORTH CAROLINA 
Charlotte............. Virginia Paper Co., Inc. 
Hickory. . ' sss... Snyder Paper Co. 
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De hichitstokeatsels heme Hull Paper Co. 
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Philadelphia........ W. B. Killhour & Sons, Inc. 
Philadelphia........Whiting-Patterson Co., Inc. 
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SE ere. W. B. Killhour & Sons, Inc. 
MUR obrskeceksswece The Mudge Paper Co., Inc. 
RHODE ISLAND 
Providence.............Narragansett Paper Co. 
SOUTH CAROLINA 
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TENNESSEE 
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TEXAS 
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UTAH 
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VIRGINIA 
_ are Epes-Fitzgerald Paper Co. 
a eer Virginia Paper Co. 
WASHINGTON, D.C. 
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PEOPLE 


IN THE NEWS 





CHARLES E. SNOw has been appointed 
to the new position of vice-president in 
charge of manufacturing at Graphic Con- 
trols Corp., Buffalo. Associated with the 
paper and printing industries since 1927, 
he will coérdinate and supervise the com- 
pany’s seven manufacturing centers. 





Charles E. Snow 


Robert J. Snyder 


ROBERT J. SNYDER has been elected 
president and principal stockholder of 
Kling-Bielefeld Studios, Chicago. Mr. 
Snyder is also president of the American 
Typesetting Corp. In his new capacity, he 
is in general charge of financial adminis- 
tration at the new art studios. 

E. S. MATHIESEN has been appointed 
vice-president in charge of manufacturing 
for Cutler-Hammer, Inc., Milwaukee. Mr. 
Mathiesen succeeds W. F. LENT, who will 
continue as a vice-president with broad 
company assignments. 

RUSSELL WEBSTER of Baker-Webster 
Printing Co. is the new president of the 
Washington Printing Guild, Washington, 
D.C. Serving with Mr. Webster are KEN- 
NETH L. WILLIAMS of Potomac Electro- 
type Co., vice-president; RICHARD J. 
EVANS of Judd and Detweiler, Inc., treas- 
urer, and ROBERT H. KING of Byron S. 
ADAMS, secretary. 

CARL T. WELTE and WILLIS KIRK- 
PATRICK have been named assistant divi- 
sion managers of the Champion Paper 
and Fibre Co.’s Carolina division at Can- 
ton, N.C. JAMES E. WILKINSON succeeds 
Mr. Welte as production manager. W. J. 
BULL is the new process controls depart- 
ment manager. HAROLD MorkRIS suc- 
ceeds Mr. Bull as assistant production 
manager. CEDRIC A. STONE, plant engi- 
neer at the division and a veteran of 30 
years of service, retired Sept. 1. JOSHUA 
A. WARD, JR., succeeds Mr. Stone. 

OTTO OHLIGER has been promoted by 
the Federal Paper Board Co., Inc., Bogota, 
N. J. He was named plant superintendent 
in charge of carton manufacturing orera- 
tions of the firm’s Morris Paper Mills di- 
vision, Morris, Ill. The company also pro- 
moted RICHARD BUCK to plant superin- 


tendent of its Lindley Box & Paper divi- 
sion at Marion, Ind. 

LEONARD F, THELEN and HENRY C. 
CHAPPELL have been added to the sales 
organization of the carbon products divi- 
sion of the Port Huron Sulphite & Paper 
Co., Port Huron, Mich. Mr. Thelen will 
represent the company in North Central 
states with headquarters at Wilmette, III. 
Mr. Chappell will cover the South Cen- 
tral states with headquarters in St. Louis. 

ED FARRELL has joined the staff of the 
Litho Chemical & Supply Co., Chicago, 
as a technical representative. Formerly an 
instructor in platemaking at the Chicago 
Lithographic Institute, Mr. Farrell will 


cover the Chicago and Milwaukee area 
where he will work in conjunction with 
DON GRANT. The company has also 
transferred STAN CALLISTER to the 
Cleveland office where he will cover Ohio, 
Michigan, western Pennsylvania, Indiana, 
and Tennessee. 

GORDON D. RUSSELL has been pro- 
moted to vice-president of sales by 
Switzer Brothers, Inc., Cleveland. He had 
been Eastern regional sales manager. 

JOSEPH ZWIESLER, formerly assistant 
foreman of the electrotype department, 
has been promoted to foreman by the 
Times-Mirror Press, Los Angeles. Mr 
Zwiesler, associated with the company 
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since 1922, succeeds CECIL ROBBINS, 
who is retiring after 50 years’ service. The 
firm also promoted CLYDE GODWIN, as- 
sistant foreman of the electrotype depart- 
ment, to foreman of the finishing depart- 
ment, and BRUCE COWDERY, leadman in 
the electrotype department, to foreman 
of the molding department. 

JACK B. BRYERTON has been trans- 
ferred from New York & Pennsylvania 
Co.'s Lock Haven, Pa., plant, to the home 
office in New York City. He will continue 
as assistant to vice-president and treas- 
urer, but will assume increased responsi- 
bilities in New York. 





Dick Bracker 


Thomas J. Schmidt 
DicK BRACKER has been named direc- 
tor of public relations, sales promotions, 
and advertising for Allied Decals, Inc., 
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Cleveland. Mr. Bracker formerly was as- 
sociated with the Industrial Publishing 
Corp. 

THOMAS J. SCHMIDT has been named 
to the New York sales staff of Majestic 
Press, Inc. of Philadelphia, Pa. Mr. 
Schmidt was formerly associated with the 
Cuneo Press, Inc. 

JOHN F. KENNY of the Kenny Press, 
Newark, N. J., is the 1959-60 president 
of the Master Printers Association of 
Newark and Vicin:ty. He succeeds ED- 
WARD H. YERG, JR., of Yerg, Inc. 

NEIL ATWATER, a salesman for Mer- 
genthaler Linotype Co. and a member of 
the board of governors of the Club of 
Printing House Craftsmen of New York, 
has been elected president of the Printers 
Supply Salesmen’s Guild of New York. 

ROBERT W. BERNDT has been ap- 
pointed industrial relations manager of 
the Forbes Litho Manufacturing Co., 
Chelsea, Mass. Mr. Berndt, formerly as- 
sociated with the Ratheon Manufacturing 
Co., succeeds KENNETH G. SCHEID, who 
has resigned. 

A. R. JEFFREY, JR, has been named 
advertising and sales promotion director 
of the Eureka Specialty Printing Co., 
Scranton, Pa. 





(Left to Right) Robert K. Arthur, Leonard J. Ertel, 
and Arthur M. Wittman of Standard Register 


ROBERT K. ARTHUR, formerly man- 
ager of the Dayton accounting depart- 
ments, has been promoted to controller of 
Standard Register Co., Dayton, Ohio. 
LEONARD J. ERTEL, treasurer, continues 
in that office. ARTHUR M. WITTMAN, 
formerly controller of the Pacific Divi- 
sion, has been transferred to Dayton as 
assistant treasurer. 

ROBERT B. BENCHLEY, JR., has been 
appointed vice-president and sales man- 
ager of the Einson-Freeman Co., Inc., 
Long Island City, N.Y. Mr. Benchley, who 
joined the company 14 years ago, will 
continue his duties as chairman of the 
creative plans board. 

ROBERT A. SCHOEN and O. WILLIAM 
ALBERTI have been appointed as sales 
representatives for the Glenn-Killian Col- 
or Co., Philadelphia. Mr. Schoen formerly 
was associated with the Ansbacker-Siegle 
Corp., which is the pigments division of 
the Sun Chemical Corp. Mr. Alberti has 
been connected with the sales engineering 
field for the past seven years. 

E. R. STANTS, associated for 49 years 
with the Adams Brothers Salesbook Co., 
Topeka, Kan., has retired. Mr. Stants had 
been vice-president and general manager 
of the company. 
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JAMES S. EVANS has been elected vice- 
president and general manager of the 
Wrenn Paper Co., a wholly-owned sub- 
sidiary of the Mead Corp. Mr. Evans, as- 
sociated with Mead for 13 years, has been 
acting general manager of Wrenn since 
the death of J. J. HALLOWELL, president 
of the company, on Mar. 20. 

JOHN L. HALLSTROM has been ap- 
pointed general sales manager of Graphic 
Arts, Inc., Philadelphia. 

DANIEL D. BROWN has joined the 
American Type Founders Co., Inc., Eliza- 
beth, N. J., as a sales representative in 
Baltimore, Md., and surrounding areas in 
Maryland and Delaware. The company 
also named WILLIAM VAN LUIT as a 
sales representative in the Cleveland area. 

ROBERT C. HONEL has been promoted 
to manager of the estimating and plan- 
ning department of McGill Graphic Arts 
Center, St. Paul, Minn. In his new posi- 
tion, Mr. Honel will coérdinate sales and 
production by setting up methods for fa- 
cilitating working procedure between the 
two departments. 

H. CLAY MANGLES has been appointed 
a special assistant to LARRANCE E. GRA- 
HAM, sales manager, fine paper division, 
International Paper Co., New York City. 
Mr. Mangles has been associated with the 
company since 1928. 

Dr. ALBERT C. ZETTLEMOYER, pro- 
fessor of chemistry at Lehigh University, 
Bethlehem, Pa., has been elected to the 
board of trustees of the Gordon Confer- 
ences, a series of 36 scientific meetings 
held annually. Dr. Zettlemoyer, who di- 
rects the National Printing Ink Research 
Institute program at Lehigh, served as one 
of the 12 university representatives on 
the Gordon Conferences Council for six 
years. 

WILLIAM M. NEWTON has been 
named associate director of corporate 
warehousing for the Mead Corp., Dayton, 
Ohio. Mr. Newton will report to ROBERT 
P. ARVOLD, recently appointed co6rdina- 
tor of central planning, white papers. Mr. 
Newton will be responsible for develop- 
ing and implementing inventory control 
procedures, codrdinating procedures and 
practices of Mead’s white paper ware- 
houses, standardizing packaging within 
the corporat‘on, and providing liaison 
between all Mead’s operating divisions, 
Mead Papers, Inc., and Mead merchants 
regarding practices and policies. Mr. Ar- 


William M. Newton 


Robert P. Arvold 





vold is responsible for the production 
planning and control and scheduling in 
the corporation’s white paper mills. 

DEMPSEY COOK has been transferred 
to Indiana territory by the Ennis Business 
Forms, Inc., Ennis, Tex. Formerly a sales 
representative for the company in Ten- 
nessee, Alabama, and parts of Mississippi, 
Mr. Cook will make his headquarters in 
Indianapolis. 

FRANK A. Ross has been appointed 
manager of research and development of 
the New Era Manufacturing Co., Haw- 
thorne, N. J. Associated with the graphic 
arts industry, Mr. Ross formerly was con- 
nected with the Cottrell Co. 








Rocky Stovall Frank A. Ross 


ROCKY STOVALL has been elected vice- 
president and director of advertising and 
public relations at the recent annual meet- 
ing of the Birmingham Publishing Co., 
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Birmingham, Ala. Other officers reélected 
were: JOHN C. HENLEY, III, president 
and treasurer; CLARENCE H. CorN, vice- 
president of publications and financial 
printing, and BOHDAM STRASZEWICA, 
vice-president, production. 

W. L. FRITZ has been appointed na- 
tional sales training director for the Gen- 
eral Binding Corp., Northbrook, III. He 
has been associated with General Binding 
for the past 15 years. 

RUTH GIDDEN has been elected presi- 
dent of the Club of Printing Women of 
New York City. Miss Gidden is produc- 
tion manager for several McCall Corp. 
publications. 


NICHOLAS C. MUELLER, and HELEN 
K. MUELLER have been elected president 
and executive vice-president, respectively, 
of Modern Linotypers, Inc., Baltimore. 
Other officers elected include J. EDWARD 
SEVERN and FRANK C. RILEY, vice-presi- 
dents; MRS. LYDIA ROEMER, treasurer, 
Mrs. ANNA LOEWER, assistant treasurer; 
CAROLE M. MUELLER, secretary, and 
ELAINE J. MUELLER, assistant secretary. 

HARRY D. WINTER has become asso- 
ciated with Matherson-Selig Co., Chica- 
go, and its subsidiaries, Diversey Printing 
Co. and Matherson-Selig Ltd., as a part- 
ner and vice-president. Formerly vice- 
president of the Acme Paper Box Co., 
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Mr. Winter was in charge of production 
for the firm for 23 years. 

PETER S. VAIL has been added to the 
sales staff of the Jefferson Chemical Co., 
Inc., Houston, Tex. Mr. Vail, formerly 
associated with the Celanese Corp. of 
America, will work out of the company’s 
Chicago regional sales office. 

E. B. HUNDLEY has been named man- 
ager of sales development of Darby Print- 
ing of Washington, D.C. Mr. Hundley 
formerly was vice-president in charge of 
marketing for Cullom and Ghertner of 
Nashville, Tenn. 

DANIEL D. BROWN has joined Ameri- 
can Type Founders Co, as a sales repre- 
sentative in Baltimore and surrounding 
areas of Maryland and Delaware. WIL- 
LIAM VAN LUIT has joined the com- 
pany’s Cleveland sales staff. 

HARRY WOLFE has been appointed 
production manager of the Victoria Press, 
Ltd., Montreal, Canada. Mr. Wolfe for- 
merly was in charge of production at the 
Cambridge Press, Ltd. 

EVERETT A. DAMON has joined Tir- 
fing Printing Machinery, Inc., Newark, 
N. J., as regional manager in the Metro- 
politan New York area. He formerly was 
sales manager of the printing machinery 
division of Western Newspaper Union. 





ae. 


Everett A. Damon Joseph A. Kristen 


JOSEPH A. KRISTEN has been named 
manager of all Monsen Typographers, inc. 
service west of the Rocky Mountains and 
general manager of the expanded Los 
Angeles plant. FRED L. WOLTERS has 
been appointed superintendent of the Los 
Angeles plant. 

MELVIN F. COHEN has joined the staff 
of the Frank Gordon Printing Co., Wash- 
ington, D.C., as sales manager. 

PAUL KINNEBER, W. H. CAULDWELL, 
and PAUL W. HANFT have been appoint- 
ed general counsel, director of purchases, 
and internal security manager, respective- 
ly, by Brown & Bigelow, Inc., St. Paul, 
Minn. They succeed CLAUDE R. BED- 
DALL, J. B. STRIEGEL, and FRANK W. 
SOMMERS, respectively, who have retired. 

CARL W. LEISENDAHL has been ap- 
pointed production and cost engineer by 
the Excello Press, Inc. of Chicago. Mr. 
Leisendahl has been associated with the 
graphic arts industry for 27 years. The 
company also named ROBERT CHRISTEN- 
SEN as the assistant production and cost 
engineer. 
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Champion Ariel Cover 

A sample folder of Ariel Cover, basis 
50*, together with a demonstration of its 
printing quality, has been issued by the 
Champion Paper and Fibre Co., Hamil- 
ton, Ohio. It was reproduced by offset 
lithography from deep-etched copperized 
aluminum plates. Halftones are 150-line 
screen. Color separations were made from 
a dye transfer print. The color sequence 
on a two-color press was yellow and cyan, 
plus black and magenta to complete the 
process color side of the folder. The re- 
verse side was also reproduced on a two- 
color press. 


ATF-Senator Paper Cutters 

ATF 3214-inch Senator paper cutters, 
designed for use in small and medium- 
size plants and featuring electronic spac- 
ing, are described in a “Product Bulletin” 
available from American Type Founders 
Co., 200 Elmora Ave., Elizabeth, N. J. 
Included is a demonstration-instruction 
sheet showing the sequence of cuts for a 
typical four-out job with the bulletin. 


Let’s Talk Decals 

An informative booklet of interest to 
buyers and users of decals has been pre- 
pared and issued by the Certified Decal 
Manufacturers of the Screen Process 
Printing Association, International, 549 
W. Randolph St., Chicago 6. The 12-page, 
illustrated booklet contains helpful, easy- 
to-read explanations of the various kinds 
of decals being produced and simplified 
definitions of terminology used in the 
decal industry. The booklet is the first in 
a new series of informative publications 
planned by Certified Decal Manufacturers. 


Mead Black & White Letterpress 
Enamel and Coated Cover 

Mead Papers, Inc., 118 W. First St., 
Dayton 2, Ohio, has released a sample 


A sample book on its number one coated grade 
for letterpress printing published by Mead Corp. 








book on its *1 coated grade for letter- 
press printing: “Black & White Letter- 
press Enamel and Coated Cover.” The 
cover of the book is highlighted by the 
word “Mead” embossed in the white area 
and a “mirror-like” effect on the solid 
black area. In addition to sampling the 
complete range of weights available in 
this text and cover grade, the company 
has included a demonstration of both full- 
color process and single-color halftone 
printing. 

This book is one of Mead’s current 
series which utilizes a modern “typo- 
graphic” design illustration. Fourteen 
newly-designed sample books have been 


previously released for other Mead coated 
and uncoated grades for letterpress and 
lithography as well as the firm’s business 
paper grades. 


Writing and Publishing 
Your Technical Book 

Dodge Books, F. W. Dodge Corp., 119 
W. 40th St., New York 18, has published 
a 50-page manual, “Writing and Pub- 
lishing Your Technical Book.” According 
to the company, the booklet is written to 
help authors organize and develop their 
ideas for books to the point where they 
can obtain the support of a publisher. The 
manual includes chapters on “Should 
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N-D SINGLE SPINDLE DRILL 

Table moves at touch of latch for 
each hole. Stock not rehandled. 
Dead-on accuracy always. Unit 
easily changed by you for AIR 
POWER, Ask for details. 


N-D MULTIPLE SPINDLE DRILL 
Drills up to 8 holes at once. Auto- 
matic table lift and swift return 
yields hi speed operation. Ad- 
ae or moog — or 

eeping systems. Sets up easy. 
No tools needed. 





ot 

Certainly . . . if it’s an N-D! Ask for 
details and judge for yourself. They’re 
outstanding by every comparison . . . 
day-by-day money-makers because 
they’ve got the modern features, 
speed, precision and producing ability 
that saves time, cuts costs, paces up 
your day’s work. That’s why they’re 
in the leading printing, lithographing 
and bindery plants. Write for illus- 
trated folder. 
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plus White, Navy, Tan, 
Scarlet and Maroon. 
All are available in a 
new medium weight 
(14 pt.) in addition 
to the original heavy 
weight (21 pt.). 

For printing by 
letterpress, offset or 
silk screen, the new 
Kroydon-flex is truly 
a lure for prize cover 
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now. 


Erte AnY Woe aun @e 


i. 
> 


| Distributed by leading Paper 
| Merchants throughout the U. S, 


HOLYOKE CARD 
AND PAPER COMPANY 


Springfield 2, Massachusetts 


140 





You Write a Book?”, “Planning for Suc- 
cess,” “Choosing a Publisher,” “The Pros- 
rectus and Outline,” “Writing the Speci- 
men Chapters,” and “Acceptance and the 
Contract.” 


Vacuum Forming Booklet 

An illustrated brochure on the vacuum 
forming of thermoplastic sheeting has 
been published by the Chanal Plastics 
Corp., 63-20 Austin St., Rego Park, N.Y. 
Illustrated graphically, in pictures and 
text, are the procedures involved in the 
fabrication of displays, packaging items, 
etc. The company reported that a step-by- 
step procedure is followed from the incep- 
tion of an idea through the molding and 
assemby of a finished product. Various 
products depicting the flexibility of the 
process are illustrated. 


The Case for Howard Bond 

The Howard Paper Co. Division of 
Howard Paper Mills, Inc., Urbana, Ohio, 
has issued case studies on five great Amer- 
ican enterprises and a sample folder on 
Howard Bond. The history of each of the 
five companies is given as it is reflected in 
their business printing over decades of 
development and growth. The six folders 
are packaged in a green paperboard port- 
folio, printed in black. 


Industrial Truck Operators’ 
Training Program Manual 

The Automatic Transportation Co., 
149 W. 87th St., Chicago, has published 
an instructor's manual to be used as a 
guide for an “Industrial Truck Opera- 
tors’ Training Program.” The 20-page 
booklet is divided into six stages: theory 
of operation, good driving practices, de- 
tails of construction in principal types of 
trucks, practical operation of the truck, 
demonstration, and written examination 
for the driver trainee. 


Transkrit Specimen Portfolio 

The Transkrit Corp., 704 Broadway, 
New York 3, has issued a specimen port- 
folio containing a variety of new sample 
forms featuring Transkrit hot wax spot 
carbonizing. The forms include tax bills, 
payroll checks, statements, various kinds 
of industrial forms, gummed labels, etc. 


Munising Specifications Handbook 

A specifications handbook for Munis- 
ing business papers has been published 
by the Munising Paper Co., a subsidiary 
of the Kimberly-Clark Corp., Neenah, 
Wis. The booklet is pocket-size, plastic- 
bound to lay flat when in use, with a cover 
of Texoprint plastic printing paper for 
added durability. For use by distributor 
salesmen of Munising business papers, the 
handbook is a reference of important 
grade, manufacturing, and packaging in- 
formation. Papers covered by the booklet 





Specifications handbook, for use by the dis- 
tributor salesmen of Munising business papers, 
has been published by the Munising Paper Co. 


include Munising bond, mimeo, ledger, 
and opaque; Caslon bond and ledger; 
Energy bond, mimeo, and ledger; Para- 
gon L. dual-purpose duplicator, and Para- 
gon B. dual-purpose duplicator. 


Cellosolve and Carbitol 

A 40-page booklet, describing the 
properties and uses of Cellosolve and 
Carbitol glycol-ether solvents, has been 
published by the Union Carbide Chemi- 
cals Co., Division of Union Carbide Corp.., 
30 E. 42nd St., New York 17. The book- 
let contains data for 14 glycol-ether sol- 
vents, including physical properties, 
chemical derivatives, end-use possibilities, 
storage and handling, physiological prop- 
erties, specification limits, and test meth- 
ods. A detailed bibliography and reference 
section is included. 


Twenty-One Ways to Cut 
Your Typography Bills 

Typographic Service Inc., 1027 Arch 
St., Philadelphia has issued an illustrated 
brochure entitled “Twenty-One Ways To 
Cut Your Typograrhy Bills.” The com- 
pany reports that the brochure gives old 
ideas on how to save on typography, a 
fresh look and a new twist, besides pre- 
senting fine layout and typography in 
itself. 


Condensed Reference Catalog 
Minerals & Chemicals Corporation of 
America, Essex Turnpike, Menlo Park, 
N. J., has published a condensed catalog 
describing its line of mineral products in 
use in the printing and paper industries. 
The brief eight-page, two-color booklet 
presents the physical and chemical proper- 
ties of the firm’s standard aluminum sili- 
cate pigments, attapulgus clays, activated 
bauxites, and limestone products. The 
catalog also lists the names and addresses 
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of the company’s 35 distributors in the 
United States and Canada. 


Pee Cee Catalog +61259 

Pee Cee Tape & Label Co., 521 N. La- 
Brea Ave., Los Angeles 36, is discussing 
its newly-developed marginally-punched, 
pressure-sensitive label in its Catalog 
#61259. Flowing through automatic tab- 
ulating equipment made by IBM, Rem- 
ington Rand, Friden, Burroughs, Royal, 
etc., using the pin-feed platen principle, 
the labels are available both in rolls or 
fan folded, the company reported. When 
removed for application, labels won’t curl 
and will accept imprinting immediately 
without smudging. 


America on Paper 

Wausau Paper Mills Co., Brokaw, Wis., 
recently published a booklet which high- 
lights the importance to our civilization 
of paper—the often taken-for-granted 
element that documents our culture and 
preserves complex communications to- 
day. The company reported that presi- 
dental note paper preserves the unfor- 
gettable words of Lincoln at Gettysburg 

. from the Mayflower Compact to the 
office memo written today, paper quietly 
plays its significant role. Artwork in the 
booklet illustrates its text—fascinating 
for those who have more than an ordi- 
nary interest in paper. 





A booklet which highlights the importance of pa- 
per to civilization has been issued by Wausau 


ATF-Solna 24-Inch Perfector 

Another addition to the list of “Prod- 
uct Bulletins” issued by American Type 
Founders Co., 200 Elmora Ave., Eliza- 
beth, N. J., details and illustrates features 
of the ATF-Solna 24-inch perfecting off- 
set press. It tells how this blanket-to- 
blanket 1814x2414-inch press will print 
both sides of the sheet at speeds up to 
6,000 per hour, the equivalent of 12,000 
on a nonperfecting press. The bulletin 
also tells how jobs may be run four-up on 
stocks ranging from 27* to 100* book. 


Brookfield Bulletin P.V.C. 202 
Pneuma-Flo Systems, Inc., 141 W. 

20th St., New York 11, is offering a bul- 

letin which describes the Brookfield Vis- 
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“(eee Multiple and 
Continuous 
S FORMS 


at new high speeds, 
with accurate register 
— 1 to 4 COLORS! 


@ BUILT FOR HEAVY-DUTY DEMANDS — PACKER’S 
Flexographic Forms press prints and processes paper in 
continuous, accurate color register at speeds up to 800 
feet per minute! 











S 


@ A combination type press, the PACKER produces 
either 17” or 22” forms and eliminates need for two in- 
dividual presses normally required. Standard 2-color (or 
4-color) presses can be built in 18”, 24” or 30” sizes to 
process any multiple width forms required, Any quan- 
tity of numbering and punching units for processing 
unusually small forms can be also furnished. Versatile 
mechanism handles cross, skip, or angle perforations — 
continuous chain or file hole punching. 


Numbering Mechanism 
17”-22” Forms Press 


® Press also features barrel or straight type numbering 
mechanism which adjusts to different weight stocks with- 
out ‘‘punch-thru” or offset — and has a synchronized 
throw-out device. Another feature is PACKER’S exclusive 
“Feather Touch” hydraulic control for equalized print im- 
pressions and for positive, instant color throw-outs. 


@ PACKER Forms Presses are also furnished for oil ink 
usage — or with combinations of flexographic and oil inks 
— Also, with Center or Surface Rewind and/or Sheeter. 
Write for complete information. Dept. IP-59. 


Line and File Hole Punching 
unit — 17”-22” Forms Press 


Manufacturers of 
“CHAIN-HOLE” 
PUNCH 


patetitelem-bete| 
OYTO ttitbete, 
Equipment 





GREEN BAY. WISCONSIN 
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cosel System for the automatic control of 
viscosity in gravure and analine inks, var- 
nishes, and lacquers used in the graphic 
arts field. The illustrated text tells how 
this unit, designed for use on presses or 
coating machines, controls viscosity by 
adding solvent through a solenoid valve. 
When the viscosity exceeds a preset value, 
the valve opens to permit the solvent to 
flow into the material being processed. 
The valve closes and stops control action 
when the Viscosel unit senses viscosity re- 
duction below preset value. A light or a 
bell gives a warning when the viscosity 
does not stay at or near the desired point. 


Nibroc Offset Paper Sampler 

A Nibroc offset paper sampler has been 
made available by the Brown Co., Box 
131-NO, Boston 14. The booklet con- 
tains sample pages of both regular and 
vellum finish offset papers. Nibroc offset 
papers are manufactured in the following 
standard basis weights: 50. 60, 70, 80, 
100, and 120. 


Acme Steel Rule Die Brochure 

The latest modern equipment for the 
manufacture of steel rule cutting dies is 
shown in an illustrated, file-size, brochure 
issued by the Acme Steel Rule Die Corp., 
210 Baldwin St., Waterbury 20, Conn. 
Included are calibration-equipped layout 
tables, verniers, 360-degree protractors, 
jig saws, and bending devices. 


Eastern Paper Calculator 

The Eastern Fine Paper and Pulp Di- 
vision of the Standard Packaging Corp., 
Bangor, Me., has introduced a new paper 
calculator for printers and other paper 
users. Distribution is through Eastern 
franchised merchants. The calculator is of 
the circular rather than the slide-rule type. 
Accurate, sturdy, easy-to-use, it provides 
a fast and practical way to determine 
equivalent ream weights in any substance 
of book, bond, ledger, writing, or cover 
paper, the company reported. 


Paper calculator for printers and other paper 
users being distributed by Eastern’s merchants 


vee 


EASTERN 
PAPER CALCULATOR 
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Joint MPS-UES manpower session at New York School of Printing heard three major speakers. Left 
to right front row: Roy H. Williams, Richmond, Va.; Harold D. Ross, Mount Morris, IIl.; Thomas P. 
Henry, Jr., Detroit. Back row: Max B. E. Clarkson, Buffalo, N.Y.; Francis N. Ehrenberg, New York; 
Mendel Segal, Atlanta; Ferdy J. Tagle, principal, New York School of Printing, who conducted tour 


PIA’s Joint MPS-UES Manpower 
Session Held at Printing School 


(Concluded from page 62) 

York School of Printing auditorium with 
Francis N. Ehrenberg as chairman. Speak- 
ers stressing that equipping management 
for tomorrow's needs starts with man- 
power training were Harold D. Ross of 
Kable Printing Co., Mount Morris, III., 
and chairman of PIA’s education commit- 
tee; Max B. E. Clarkson of Clarkson Press, 
Buffalo, N.Y.; Mendel Segal of Stein 
Printing Co., Atlanta; Thomas P. Henry, 
Jr. of Thos. P. Henry Co., Detroit, and 
Roy H. Williams of Williams Printing 
Co., Richmond, Va. 

“We seem reluctant to take a good look 
at Our Manpower situation as One cause 
of our slipping profit margin,” said Mr. 
Ross. “PIA ratio studies show that we 
cannot expect to improve the industry’s 
economic picture unless and until we de- 
velop a realistic manpower recruitment 
and training program. 

“Competition for an already inadequate 
supply of trained manpower has become 
keener and keener. Frequently, we hear it 
called labor pirating (it is merely selec- 
tive recruiting if we do it), because the bait 
offered is higher wages. Thus employers 
themselves have accentuated and accel- 
erated inflationary tendencies that already 
existed in connection with materials, em- 
ployee demands, etc. 

“With our population rising steadily 
it would seem that there should be no 
recruitment problem. But population will 
grow three times faster than the work 
force between now and 1965. The per- 
centage of Americans between the ages 
of 25 and 64 will rise 3.6%. Total popu- 
lation will rise 10.9%. This means that 


today every 100 American workers are 
producing for themselves and 164 others. 
Every year, with a smaller percentage of 
total population in the work force, work- 
ers must produce for larger numbers in 
addition to themselves. It is estimated 
that by 1975 there will be three times as 
many skilled workers as unskilled. 

“Our recruitment and training program 
for the next six years must provide for 
necessary actuarial replacements, and also 
for an almost equal number to take care 
of estimated growth. This is our prob- 
lem, highlighted by the fact that in re- 
cent years we have not been doing an 
adequate job of recruitment and training 
to take care of just our actuarial needs.” 

Mr. Clarkson dealt with the open-shop 
phase of the subject. Mendel Segal intro- 
duced Mr. Henry, who spoke as an execu- 
tive of a union plant and emphasized the 
need for union-management coéperation 
prompted by what he believed to be a 
growing conviction that “letting nature 
take its course” is not the way to solve 
recruiting and training problems. 

Mr. Williams told how the Virginia 
Press Association and the Richmond Press 
Association are carrying on programs. 
These include a 46-week public school 
course for letterpress and offset trainees, 
and what the speaker believed to be the 
first correspondence course. 

Francis N. Ehrenberg, session chairman, 
stressed that “we must work constantly to 
increase skilled manpower.” 

Ferdy J. Tagle, principal of the New 
York School of Printing, welcomed the 
group and members of the faculty took 
the visitors on a guided tour. 


The Inland and American PRINTER and LITHOGRAPHER 


For October, 1959 























CHESHIRE Ine. 


1644 North Honore Street ¢ Chicago 22, Illinois 


uniformity . ..precision...economy... 


(DD) wien CHESHIRE 


LABELING MACHINES 


CHESHIRE labeling machines do your 
labeling job and do it 100% right at speeds 
up to 18,000 an hour. Not only do they 
save you money, but Cheshire automatic 
labelers make your magazines, catalogs, 
booklets, etc. look better because each 
label is affixed in a uniform manner... . 
creates a favorable impression for your 
company. 


Models available from $3,000. 
Write today for details on the Model SL. 


labeling Heads available as 
separate units for various types 
of mochines not manufactured 
by Cheshire 








A New Look 


for your Composition 


with Baltotype 
Services... 


over 180 type faces 
and 200 handy boxes 


Available for your selection 


Plus a sorts service that is designed for prompt delivery . 
convenient order blanks —— only a check mark to refill 
your cases to their most efficient level. 





Our nationally famous Handy Boxes of assorted items are 
used daily in all composing rooms. Your old metal can be 
used as payment for new type and material. 


Baltimore Type 
15-17 S. Frederick Street + Baltimore 2, Maryland 








Fast-working Phenoid is far more 
powerful than ordinary type washes. 
Just pove a little on any cut or press 
part and you'll see the heaviest, 
hardest inks instantly begin to dis- 
solve. No hard rubbing or scrub- 
bing. Try it on red process, high- 
gloss and quick-drying inks. 


Won’t harm wood, metal, fabrics 
or your hands, and has no unpleas- 
ant odor. In regular and non-flam- 
mable form. 





Routs the 


toughest ink 








Order from your supplier. Write for leaflet. 
Chalmers Chemical Co., 123 Chestnut St. Newark 5, N. J. 
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AMS CO 
TRADE NAME OF THE WORLD’S MOST PERFECT a he A S b 


For over half a century leading mechanical men of 
the graphic arts industry have chosen Amsco Chases 
for their cylinder... job... duplex .. . stereotype 
and electrotype work because, they know when e@ 
chase is marked AMERICAN STEEL CHASE CO. it’s 
dependable and the best and most economical 
money con buy. 


From design board to finished product, master 
craftsmen with long years of experience supervise 
| and inspect every Amsco Chase building operation. 


Regular Chase 





Special analysis steel is carefully checked to make 
sure that the chemical and physical characteristics 
of the basic metal measure up to the high standards 
| of quality for which Amsco Chases are noted. 





Electrically welded, smoothly ground joints give 
added strength and rigidity to the one piece unit 
frame to compensate for the stresses and strains 
chases must olways endure. 








Quadruple Chase 





Amsco Chases are square and true. They are the 
perfection of accuracy because each one is manu- 
factured from a pattern, template or biue print 
and all carry written life-time guarantees. 




















Amsco is the house of the “complete chase line’, 
for newspapers, commercial printers, stereotypers, 
and electrotypers. Standards or specials can be sup- 
plied. 


Publication Chase 


a 


Metals include: Steel, Aluminum and Cast tron 
according to service requirement. 


THE AMSCO STORY IS AVAILABLE FROM OVER 
—_ 300 STRATEGICALLY LOCATED DEALERS OR WRITE 
Miehle Vertical Chase DIRECT FOR CATALOG. 


AMERICAN STEEL CHASE COMPANY 


31-31 FORTY-EIGHTH AVENUE LONG ISLAND CITY 1, N. Y. 


Automatic 
SHEET COUNTING 


AND 


MARKING MACHINE > - 


fast... accurate 
.. . low-cost! 








Compact, portable unit 
counts and marks sheets 
from presses, sheeters, 
die-cutters, etc. — fast as 
machines can deliver. 

@ Easily adjusted for any desired 


marking interval and variations in 
sheet sizes 


@ inserts colored markers, for uni 
form separations of lots or ‘‘lifts,”’ 
at selected count — to end hand 
counting costs, time, errors. 


© Count readily corrected for spoiled 
or pulled sheets. 


A special problem requiring design of new equipment? 
Call for our research and development service at the 
planning stage. 


WRITE FOR BULLETIN 401-A 


COUNTER & CONTROL CORPORATION 


4505 West Brown Deer Road ¢« Milwaukee 18, Wisconsin 














Combination BOOK & PAMPHLET 
Folder 43x56 


DELIVERS TWO DOUBLE 
SIXTEEN’S SEPARATELY 


VERSATILITY beyond your fondest 
dream. Bible Stock up to ANY thick- 
ness. 

FEEDS SHEETS AS SMALL AS 8! by 11 


ONE automatic Goldmine .. . that 
does ALL your work. 


Fantabulous profits now yours 


RUSSELL ERNEST BAUM, INC. 


1540 WOOD STREET, PHILA. 2 














ROLLEM 
PERFORATOR 


Run 4,000 to 5,000 sheets 
per hour on this speedy, 
sturdy perforator. Can make 
15 perforations at one time. 
Engineered for complete safety and quick, easy adjustments. Unique 
paper control system and other exclusive features make this machine 
the best buy on the market: Perforates, creases, slits $385 
with equal ease! Table models: 18” and 24’. Floor 


models: 24”, 30”, 36”, and 42”. 18” table model 
Write or call today for brochure, prices and details 


AMERICAN WOOD TYPE MFG. CO. 
Dept. IP 42-25 Ninth Street, Long Island City 1, N. Y. 




















VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 
3601 W. Touhy Ave., Chicago 45, Ill. Phone: ROgers Park 1-2100 
Eastern Sales and Service 


205 W. 34th St., New York 1, N.Y. Phone: BRyant 9-6270 


Western Sales and Service 


3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 
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SUPPLIES 


FOR THE PRINTER 


by WILSOLITE 


Goodyear “HI-FI Blankets” for the 
offset industry. Red, Black, Grey and 


Green. Available from stock; rolls and 





cut “blankets” for all size presses. Good- 
year related products. 

Wilsolite Matrix Materials .. . to pro- 
duce Thermosetting molds. Natural rub- 
ber, synthetic ruboer. Engraving rubber 
and cured plate backings. 


Write for full information and samples. 
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PICTURE OF A PRINTER 
WHO HAD A STATIC PROBLEM! 


Relax from the problems of static. Let the 
SIMCO “Midget”’ static eliminator end static 
in all your presses, folders and cutters. It’s 
guaranteed to do the job . . . effectively, safely, 
inexpensively. Write for facts! 





Anti-static cleaning devices, 
sheet separators, sprays and meters also available. 


the SIMCO company 


920 Walnut Street, Lansdale, Pa. 























RICHARDS’ ROUTERS 


FOR EXTRA PROFITS ef 


also modern 
Saw-Trimmers 
Mortisers 






For 
PRINTERS 
STEREOTYPERS 
PHOTOENGRAVERS 
ELECTROTYPERS 


MODEL 
PMRS 
ILLSTD. 


Radial 
Tubular 
Semi-Curves ROUTERS 


Send for Information and Folder 


J. A. RICHARDS CO. 


903 N. Pitcher St. Kalamazoo, Mich. 




















~ STERLING 
Toggle Base 


Reduce lockup and makeready time 
to the minimum. PMC Toggle Base and 
Hooks assure fast, accurate plate 
positioning . . . eliminate downtime 
because of rocking cuts and work-ups 
... Cut operating costs ... and 
improve quality, for plates are held in 
exact registered position throughout 
longest runs. 
Base available in magnesium 

or semi-steel. 
Printing For finest quality . . . for big savings 
in time and costs .. . investigate 
PMC precision products. 


THE PRINTING MACHINERY CO. 
Products 436 Commercial Square, Cincinnati 2, Ohio 
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The Inland and American 





Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue® Gauge Pins 
MEGILL’S PATENT 


painter ond | DUYELS: 
oulde 








ADI RIES) 








$1.80 doz. with extra Tongues 





RATES: Ordinary classified, $1.50 a line per EQUIPMENT & SUPPLIES FOR SALE 
insertion (figure 38 characters per line); mini- | . Sold by Printers Supply Dealers. 
mum $4.50. Used monthly, $45 a year for 3 ea, ne 


lines; $15 for each additional line. Situation EDWARD L. MEGILL CO. 


wanted, $1.15 a line, minimum $3.45. 
The Pioneer in 1870 


Display classified sold ky column inch with 763 ATLANTIC AV., BROOKLYN 38, N.Y. 

















discounts for larger space and three or more 4 
insertions. Sample rates: One inch used one 5 
time, $27, used 12 times, $22 per insertion. 4 


Two or four inches used one time, $25 per 
inch. Full rate schedule on request. Please how to get and hold 


L APPLY 

send payment with order. ABELS | 
Perfect Registration AnyRoll o- Strip Covel : 

wt WING MAAILER = 


ME! F 


GREENFIELD , 





Copy must be received at 79 W. Monroe St., 
Chicago 3, Ill., by the 18th of the month pre- 
ceding date of publication. 


This $1.35 Carlson 
stainless steel regis- 
ter pin sent free with 
the answer. Thin 
base. Will not buckle 




















ADHESIVES 
CARB-N-SET Penetrating Glues—are | mask. Ample thumb space. Machined 
ised from coast to coast to pad one time | and polished to exactly .250”. 
arbon, NCR, Spot Carbon, other Forms. 

| Ready-to-use. CARB-N-SET FORMS, 

P.O. Box 8, Roosevelt Sta., Dayton 17, 0. | This generous Checteg F Cartcon Ce 


sample of Carl- 





son Mask also 


| as als ait se e 
CALENDARS AND CALENDAR PADS , } @ ' Interested in 


WHOLESALE CALENDARS, MATCHES, Each sheet of 
ADVERTISING NOVELTIES TO THE Carlson Mask is clearly identified with 


| PRINTER—Sell your regular printing | the Carlson mark of quality. 

customers and others. Fleming Calen- | ? 
] dar Co., 6535 Cottage Grove, Dept. S, | THE CHESLEY F. CARLSON COMPANY 

| | 2240 Edgewood Avenue « Minneapolis 26, Minnesota & 


Chicago 37, Ill 





There’s no better way to brush up on 





t ints of t h 
KNOW-HOW © FACILITIES ® QUALITY © RELIABILITY seen Bee Ne AEE 
than to read books on the subject. 

The Inland and American Printer and é 
Lithographer has an unusually fine list t 

Ars-O-s pt] THE DEPENDABLE SPOT CARBON of books which are available through : 

its Book Department. Altogether there . 


| are 38 listings under the heading of 





Art, Layout, Typography, Copyfitting 
in the Book List recently issued by The 





IN THE HANDS OF STANDARD 





PUT THAT NEXT TOUGH JOB 






Inland and American Printer and Lith- 





Write today for information about our genuine wax base 
carbon. Your job will be handled by experienced workmen ographer. Send for your copy of this 
in a completely modern, integrated plant. 56 years of eS i ita 
operation enables us to fill your needs, fully protected, right a 
and on time. We offer the completed job or carbonizing only, 


hichever meets your requirements : 
ca aL, 4 b The Inland and American 


PRINTER and LITHOGRAPHER 


Book Department 


| STANDARD PRINTING & PUBLISHING CO. ‘@Qaaa. 


912-914 FIFTH AVE. © PHONE JA 99-7164 © P.O. BOX 1240 e HUNTINGTON, W.VA. 
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| The Printer’s Printer—over 70% of our work is for the trade 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) EQU!PMENT & SUPPLIES FOR SALE (Contd.) 


HILL RUBBER CO., inc. : 
. An ethical approach 
GOODSYEAR - 
es since 1932 


BEST IN RUBBER—BEST IN SERVICE 
2728 Elston Ave. * Chicago 47, Illinois 








2720 Church St. © East Point, Georgia EBCO 22x34 Post-war 
731 Commonwealth Ave. ¢ Massillon, Ohio 
3510G tt St. ¢ Houston 25, Texas WEBENDORFER MP 14x20 








1462 Via Coralla e« San Lorenzo, Calif. 


UNVULCANIZED GUMS 
ENGRAVERS’ RUBBER 


HARRIS LSN 21x28 
MIEHLE Verticals V-36, V-45, V-50 


PLATE BACKING (cured & uncured) MIEHLE 6/0 Two Colors 

CEMENTS (for all purposes) MIEHLE No. 4, 41, 2/0, 4/0, 7/0 units 
FABRICS (for all printing) 

BOX-DIE MOUNTING MATERIAL KELLY Models B,C, 1&2 

SPONGE RUBBER Molded and Sheet HEIDELBERG 10x15 post-war 


COMPLETE STOCKS 
(under temperature control) 


Samples & Prices on Request SEYBOLD cutters 38 & 44” 


KLUGE & Little Giant 12x18 











“SERVICE IS OUR BUSINESS” 
TYPE & PRESS of Illinois Inc. 


3312 North Ravenswood « Chicago 


H | G | $ p E E 1) 7] New Brown plate making equipment 














WEB DRYERS 





The MULTIPRESS 








IMPRINTIN . a 7: 
LETTERPRESS ENVELOPE “SMQse” 
PRINTING = 
so ol ama , 
WHAT'S YOUR LINE? 





GRAVURE 
FLEXOGRAPHIC 


Write Dept. | for “— 


B. VERNER & CO., INC. 





52 DUANE ST., NEW YORK 7 BA 7-1466-7 





OVER LINOTYPE, LUDLOW AND MONOTYPE 


mats. Save 25% to 70%. Send for lists. 
25 YEARS EXPERIENCE Midwest Matrix & Machinery Mart, 633 


Perce ne Plymouth Court, Chicago 5, IIl. 
B. OFFEN & CO. 


29 E. Madison St, Chicago, Ill. STEWART’S EMBOSSING BOARDS 
Any letterpress printer can do emboss- 
ing with these boards. Full instructions. 














53% x 9% inches $1.60 a dozen 

91%. x 11 (4 inches $2.85 a dozen 

Try a Small Ad : Send check or money order to Book Dept. 
The Inland and American Printer & 


$ Lithographer 
for Quick Results 79 W. Monroe St., Chicago 3, Ill. 























EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


QUICK ‘N EASY! 





Offset plate-making’s a ‘“‘breeze’”’ 
with the RP21 (illustrated)! 
Completely enclosed carbon arc 
lamp and printing frame combi- 
nation; completely automatic. 
Pays for itself in one year! Makes 
plates up to 21” x 24” in size; 
takes up only 28” x 32” floor 
space. Simplified control panel. 
Other models available. Write for 
Bulletin 2301. 


company, inc. 





General Office and Factory 
824 S. Western Ave. 
Chicago 12, Ill. 


EASTERN SALES AND SERVICE: 
215 FOURTH AVENUE, NEW YORK, N.Y. 





FOLDERS & FEEDERS—Large selec- 
tion, New, Used and Rebuilt Brown Fold- 
ing Machine Co., Since 1882. 3767 Chester 
Ave., Cleveland 14, Ohio. 








By Arthur B. Lee 


PRINTER and LITHOGRAPHER 
79 W. Monroe, Chicago 3, Ill. 














NEW . 
STREAMLINED COPY-FITTING G « TTT 
Direct Visual Control Method SOU Ci I 


$6.30 UTILITY STOCK TRUCK 

















: ‘ REMOVABLE ves—21! x 26". Ex- 
Gives character count of over 1350 type faces, in- jonah ca tr erumiod ted eae 
cluding caps and small caps. 58-page copy-fitting BIG WHEELS! MOVES EASILY! Big 5’ diameter 
manual shows all popular foundry, Linotype, Inter- aber God win punt emy Seveneet over 
type, Monotype and Ludlow type faces, in sizes STURDY ROD AND PIPE CONSTRUCTION— 
from 4- to 25-pt. arranged alphabetically. Securely welded for heavy duty use. Built for years i 
of service. 
Send check or money order to TWO LOCKING WHEELS—'Porking Brakes’ on two 
BOOK DEPARTMENT wheels permit loading and storage on ramps. 
The Inland and American eo 
IMMEDIATE DELIVERY. For price and details write: 





F.P. ROSBACK COMPANY Benton Harbor, Michigan 
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HELP WANTED 


LOOKING FOR A NEW JOB? 


Plant Manager— 
Web Offset WEST $10,000 - $12,000 
Plant Manager— 
Busisess rorms EAST to $12,000 
Industrial Engineer— 
Business Forms MIDWEST § 8,000 - $12,000 
Supe. intendent—Litho 
set up new dept.— 
Folding Cartons 
Gereral Sales Mavager— 
Commercial & Forms SOUTH to $15,000 
Salesman—Printing CALIF. $ 6,C09 - $10.000 
WANTED: Cameramen, plat-makers, strippers, 
p essmen, compositors, proofreaders, 
monotyre, folder operators, bindery- 
men, etc. Offset pressmen in high 
demand. 


GRAPHIC AR:S EMPLOYMENT SERVICE 
He'en M. W'nters, Mor. 
Dept. ID-10, 307 E. 4th St., Cincinnati 2, Ohio 
List Your Confidential Application With Us. 


EAST $12,000 








PLANNER/ESTIMATOR—Two years 





minimum college education (preferably 
technical printing education). Century 
old concern utilizing both offset and 
letterpress operations. Some experience 
n planning desired. Box R-1, Inland & 
Amer. Prntr. & Litho., 79 W. Monroe, 
Chicago 3, Ill 

CHEMIST, M.A. Age 33, married. 7 yrs 
varied industr. exp. Res. & Dev. paper 
& supplies for offset process. Know- 
ledge of ABA standards for magneti« 
printing. 5 yrs supervisory experience. 
Box R-2 Inland & Amer. Prntr. & 
Litho 79 W Monroe, Chicago 3, Ill 





INK CONDITIONERS 


T INK CONDITIONER 
QUICKSET 1x conn 


-turn litho and letterpress - - - 


0 
— “ya Price List 


for work-& 


ctiminates 20 non-' 
1 Ib. con 
AL COMPOUNDING COMPANY, 


47, Winois 
" en Ave. @ Chicago 4/7, 
“ [A 4 Overprint Varnish, 33 & 0-33 
acute nk Conditioners 











INSTRUCTIONS 
Linotype-Intertype Instruction 
Ohio Linotype School 
Logan, Ohio 





MACH!NERY REBUILD'NG, MOVING SERVICE 


WILL REPAIR, REBUILD, convert, dis- 
mantle, move and erect machinery to 
customer's specifications. Free esti- 
mates, Harris and Miehle presses. FOR 
SALE: 1 No. 1 Miehle Ser. #2286, 39x53 
press, hand feed, jogger board del., 


A.C., spiral drive, good condition, $1500 
F.O.B. 1 No. 3 Miehle Ser. #6413, 33x46 
press, hand feed, jogger board del., 
$1800 F.O.B. To dismantle either of 


above presses, skid and load, incl. boxes 
and skids, $500.00. Mid-State Printing 
Machinery Service Inc., 3114 S. 61st Ave., 
Cicero, IlL, Phone Town Hall 3-5641. 











Book List Available 


The Inland and American Printer and 
Lithographer now has available a Book 
List containing many standard books on 
printing and related material. The list is 
divided according to subject matter. Send 
for your copy today. 
Book Department 
The Inland and American 
PRINTER and LITHOGRAPHER 
79 W. Monroe St., Chicago 3, Ill. 














OFFSET NEGATIVE SERVICE 

NEGATIVES FOR OFFSET $1.00—let- 
tersize, add 4¢ postage per negative. 
Return envelopes supplied for sending 
us your work. All orders sent out same 
day received. Negative & Plate Service 
Co., 236-—-7th Ave., New York 11, N. Y., 
Phone CH, 3-0056 





PLANTS FOR SALE 
PRINTING BUS., ll-yr. old, grossing 


over $150,000 in expanding indust. area 
no. Calif. Price $75,000 with $25,000 
dwn, bal. $750 mo. ine. int. Equip. and 
lease-hold improvements investment 
$85 000, dep. to $53,600. Money-maker 
for administrator adequately capital- 
ized. Don C. Matchan, c/o W. B. Krause, 
Broker, 130 Main St., Los Altos, Calif. 





PLASTIC & RUBBER PLATES 


O Bdwy, Kansas City 5, Mo 











printing sales magazine 

with your own imprint, 

. may be exclusively yours in your 
own sales area. Gives helps, hints to 
buyer of printing. Uses process color, 
quality design. Some franchises open. 
Write today for free samples, prices. 
Tips * 161 E. Grand Ave. * Chicago, Ill. 






S the world’s finest 











MAILING PIECES FOR THE PRINTER 
Wayside Press, Interurban Bldg. 
Dallas, Texas 





SPECIALTIES TO SELL 


A-T Business Forms 
Boost Dealer Profit 


Looks make the difference—and A-T 
Forms sell easier because they look 
better. Orders repeat because buy- 
ers are pleased. You'll like our full 
line of top quality unit sets, mani- 
fold books, sales books, etc. You get 
prompt service, too. 


Write Dept. P 
ADAMS SALESBOOK CO. 


Topeka, Kansas 





TICKETS 


TICKETS—Roll, Machine Folded for 
Amusements. Work Tickets, Reserved 
Seat, Strip, Merchants Trade Day, etc. 
Stock roll tickets. Daly Ticket Company, 
Collinsville, Lllinois. 





TYPE & TYPE FOUNDERS 










HEADQUARTERS FOR 


EN TAUR 


-»and many other fine, useful types 
Send for prices and specimens Oral all 
MG&H Foundry Types. 


MACKENZIE & HARRIS, INC. 




















659 FOLSOM STREET, SAN FRANCISCO 7, CALIFORNIA 





10 Ways to Improve 
Your Estimating and 
Cost Accounting 


Order these aids to estimating and cost 
accounting. You'll never regret it. Im- 
prove your profits and get a better re- 
turn on your investment. These systems and 
books will be of invaluable help to you 
and your employees. 


Dollar-Hour Estimating System. By Fred W. 
Hoch. $25.35. Includes the following which 
may also be purchased separately: 


Standard Production and Dollar-Hour Values 
for Printers. $5.35. Perpetual estimating 
tages providing data on average production 
or all operations together with variable hour 
rates. Provision is made in each table to fill 
in the operation cost at the plant hour 
rate. 


Dollar-Hour Calculator. $15.35. Wheel-type 
calculator answers at least 25 kinds o 
problems encountered by the cost accountant 
or estimator. Fastest method known for esti- 
mating cost, production appraisals for graphic 
arts. 


Quick Count Copy Character Tabulator. $5.35. 
A transparent laminated sheet divided into 
squares. When upper left corner of tabulator 
is laid on upper left corner of typewritten 
copy, total number of characters in copy is 
shown on the tabulator at lower right corner 
of copy. 


Estimating Standards for Printers. By Fred 
W. Hoch. $5.35. Replaces Standard Book 
on Estimating for Printers. Brings up to date 
all estimating information on methods, ma- 
chines and operations now used in the 
letterpress, platemaking, and binding sec- 
tions of the graphic arts industry. 


Estimating Graphs for Printers. By Fred W. 
Hoch. $3.85. Graphs show cost of complete 
job for typesetting, presswork and binding. 
Splendid help for quick estimating. 


Printers Calculator. By Fred W. Hoch. $15.35. 
This is a 914x9%4 plastic calculator which 
shows in one setting characters and key- 
strokes per line for all set sizes of type, 
lines of type at a given pica measure, cost 
of setting any size type, number of absolute 
linear ems in the set type, lower case 
alphabet lengths and other information. 


Production Standards and Economic Cost Val- 
ves for Printers. By Fred W. Hoch. $4.35. 
Shows in terms of dollars and cents the 
values of recognized standard units of pro- 
duction; the figures represent printing in- 
dustry averages. 


Cost and Production Tables Offset and Du- 
plicating Lithography. By Fred W. Hoch. 
$5.35. A revised edition of the 1945 book 
containing a new section on duplicating 
added to the tables to help estimate costs. 


Practical Problems in Ma‘hematics: Printing 
Trades. By Adolph S. Schabel. $2.15: Answer 
Book, $1.35. Designed for use by apprentices 
and vocational students, and as a retresher 
for working printers, this book covers the 
mathematical problems encountered in every- 
day printing trade operations. 


Arithmetic for Printers. By J. Woodard 
Auble. $3.07. Thorough coverage of arith- 
metic in its application to prntng, every 
detail worked out from the printer's point 
of view. Emphasis given to the types of 
calculations which the average apprentice or 
student will be required to make most 
frequently. 


Send check or money order to 
Book Department 
The Inland and American 
PRINTER and LITHOGRAPHER 
79 W. Monroe St. Chicago 3, Ill. 
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IDEA NO. 159 
A Little Kleen-Stik... 


. . . and a lot of ingenuity solved 
not one, but two problems for 
Consolidated Badger Co-Opera- 
tive, West De Pere, Wis., packers 
of Morning Glory Ice Cream. The 
problems: using up a stock of ob- 








25 YEARS OF PRESSURE-SENSITIVE PROGRESS 


solete cartons, and promoting a 
valuable premium offer. Manager 
Archie Smith huddled with Les 
Rose, Pres. of Romo Display 
Advertising, Green Bay — who 


worked out this dual-purpose band. 


two strips of tight-stic 


1934-1959 


so low in cost 


The World’s Most Versatile 


Self-Sticking Adhesive 


Printed on “Tensalex’’, it resists 
the cold and moisture of freezer 
cases. And it’s held in — with 

in’, peel- 
and-press Kleen-Stik ‘**D’’ Tape. 
So easy to apply ..- 80 effective... 





IDEA NO. 160 


Ham Can Be Beautiful... 


...when it’s Hostess Ham, that is! 
As part of a recent promotion to 
“‘glamorize”’ their product, famous 
Chicago packer Swift & Company 
“cooked up”’ this tasty P.O.P. dis- 

lay to hold a pad of appetizin 
| aed recipes. Handsomely printe 
in four colors on bright Silver Foil 
Kleen-Stik, it’s easy for retailer or 
salesman to put up with a quick 
peel-and-press on walls, showcases, 
etc., in stores everywhere. The de- 
luxe design and artwork were done 
within the Swift organization. 
Cause for applause! 


Promoting premiums or building 
brand identity— you can help 
your customers do it more effec- 
tively and economically with 
modern, moistureless Kleen-Stik. 
Big free “Idea Kit” shows you 
how—write for yours today! 
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ST WORD 


BY WAYNE V. HARSHA, EDITOR 











* JOHANN GUTENBERG'S WIDOW (we presume 
she’s passed on by this time) is still receiving mail, accord- 
ing to the postmaster in Mainz, Germany. He received a 
letter addressed to Mrs. Gutenberg, Mayence, Germany, not 
long ago. He stamped it “Present address unknown” and 
returned it to the sender. 


* TWO NEW ZEALAND PRINTERS, traveling in Ger- 
many, picked up a copy of this magazine, read about the 
Seventh Graphic Arts Exposition, promptly changed their 
plans and came to New York. 

Peter A. Hurst and Keith Swailes, associated with Napier, 
New Zealand, printing plants, were visiting the Heidelberg 
press factory in Germany when Fritz Neipert, the company’s 
public relations man, told them about our current series of 
articles by Charles W. Latham on how to lay out an offset 
plant. Mr. Swailes and Mr. Hurst came to our office when 
they reached Chicago and were given issues containing the 
series. 

We thought it was a novel twist for a letterpress man 
to suggest that anyone read articles on offset. Thus, the long 
arm of the press reacheth far and wieldeth great influence! 


* THE YOUNG MAN FIDGETED NERVOUSLY under 
the stern gaze of the sales manager and asked, hesitantly, 
“I—I don’t suppose you want to buy any printing—” 

“No,” the sales manager replied firmly, “I don’t!” 

“I thought so,” the salesman said sadly, and turned to 
leave the office. The sales manager frowned for a moment, 
then called the salesman back. 

“That's no way to sell,” he protested—and for the next 
half hour instructed the young man in the fine points of 
salesmanship and concluded his lecture by placing a large 
printing order as “encouragement.” 

“Now, remember,” said the manager, as he handed over 
the order, “you have to use the right technique with the 
right customer.” 

“You're absolutely right,” the young man replied happily. 
“This technique works every time with sales managers!” 


* BOIL IT DOWN, KID, BOIL IT DOWN. It's amazing 
how many publicity releases we get every day. Most of 
them ramble on endlessly about the merits of the product, 
offering opinions of the manufacturer or some of his dealers. 
Other releases go into long, involved biographical sketches 
of the owner of the company or the history of the company 
ad nauseam. And we do mean nauseating! Most such stories 
could be cut mercilessly and they are if we expect to offer 
them to you, our subscribers. So who cares about such guff 
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in most instances? Our advice to the authors of such pieces 
goes about like this poem whose composer signs himself, 
“Author Unknown”: 
Boil It Down 
If you've got a thought that’s happy—Boil it down. 
Make it short and crisp and snappy—Boil it down. 
When your brain its coin has minted, 
Down the page your pen has sprinted, 
If you want your effort printed, Boil it down. 
Take out every surplus letter—Boil it down. 
Fewer syllables the better—Boil it down. 
Make your meaning plain—express it, 
So we'll know—not merely guess it, 
Then, my friend, ere you address it, Boil it down. 
Skim it well, then skim the skimmings—Boil it down. 
When you're sure it would be a sin to 
Cut another sentence in two, 
Send it in, and we'll begin to—Boil it down. 


* HE'S A PRINTER!! There are two kinds of printers 
those who follow the trade because it means their bread 
and butter, and those who print because they /ove to do so 
Of the latter group, their name is legion. 

If you Jove to print, and don’t care whether or not you 
make any money at it, then you should be in organized 
amateur journalism. The members come from all walks of 
life—doctors, lawyers, firemen, trainmen, and many others 

These “ajay” organizations are called amateur press as- 
sociations—and there are several. Some of the members 
operate small hand presses; others produce their work on 
foot power or motorized presses. 

Interested? Then write to Russell L. Paxton, Printer, 6 
Sunset Village, Route 9, Roanoke, Va. 


%* WE ALWAYS SAID we could find a typographical 
error in any piece of printed matter of any length produced 
today. But we really got bothered when we found an error 
in spelling on the Liberty Bell, of all places, when we visited 
Independence Hall in Philadelphia recently. The word 
“Pennsylvania” has the first » missing!! Oh, well, it’s diffi- 
cult to correct errors like that. Ben Franklin probably 
caught the error first but discovered he couldn’t have the 
line reset at the last minute. 


* ACENTURY AGO, the pages of newspapers were grow- 
ing larger, each publisher striving to outdo his rivals. By 
1853 the New York Journal of Commerce measured three 
by five feet. Another paper had 13 columns to each page 
and each column was 48 inches long! 
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“With Cromwell Offset Packing, You 
Never Guess” Les Olsen, veteran offset foreman at D. F. Keller 


Company, specifies nothing but Cromwell offset packing. Here he tells the reason why: 

“You always know your printing pressure is right when you use Cromwell offset 
packing, because its caliper never varies across the sheet or from sheet to sheet. We 
require a printing pressure equivalent of .004’’. With Cromwell packing, we require 
sheets in only two calipers to build up our packing to the required pressure equivalent. 
We never have to guess or lose time repacking. The time we save more than pays 
for small cost of the packing.” 

Take a tip from this veteran, and always use Cromwell offset packing! 





wo ne 
Saree: f= N 9 i 
© Cromwell offset packing is available in 11 calipers from .002” to | ( ‘+ \ 
.020’’. All sizes are tailored to fit your press. 
AOD a ee YOM We 
@ You can buy any quantity from one ream up, in any size. ‘%\ fs 
© Ask us for working samples. Test Cromwell offset packing at mere PAPER COMPANY 


our expense, 
. : ; 4805 S. Whipple Street, Chicago 32, Illinois 
© And remember... Cromwell uniform calipered tympan is best 
for your letterpress requirements, too! 














MONARC 


If you saw it at the show you know that the new 


consiste ntly set 14 lanes Intertype Monarch has made all previous standards 


i for automatic typesetting obsolete. It’s more than 

er mionute at the 25% faster than any other machine. . . SO fast that 
Dp new tape operating units rated at 750 impulses per 
minute had to be designed for it. Write or phone for 


G ’ tn / inf i he Monarch... th 7, modern, key- 
raphic Arts Haposition _ poratimoniexonre,:henew, marta 
ex INTERTYPE COMPANY 


TYPE . e . . 
shibbabsr's A Division of Harris-Intertype Corporation 


waaeeees §=6360 Furman Street, Brooklyn 1, New York 


Intertype is a registered trademark. 
Set in Franklin Gothic and Century Expanded. 








